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ACRONYMS
The following are definitions of the acronyms used in the report

Accord

The Local Procurement Accord (an agreement signed on 31 October 2011 by labour,
government, business and community representatives to promote local procurement
in South Africa, in support of the New Growth Path and government’s aim to create 5
million jobs by 2020.

APP

Annual Performance Plan.

Brand SA

Brand South Africa, an agency of the government of the Republic of South Africa whose
objective it is to market South Africa as a foreign investment destination.

CGCSA

Consumer Goods Council of South Africa

CPO

Chief Procurement Officer.

CIPC

Companies Intellectual Property Commission.

COTII

Council of Trade and Industry Institutions.

CSI

Corporate Social Investment.

EDD

Economic Development Department, a national government department in the
Republic of South Africa.

FMCG

Fast Moving Consumer Goods.

IPAP

Industrial Policy Action Plan

NCPC

The National Cleaner Production Centre, a programme of the dti, housed under the CSIR
which focuses on assisting companies implement cleaner production and resource
efficiency measures.
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NEDLAC

National Economic Development and Labour Council, an entity of the
Department of Labour.

NT

National Treasury.

PFMA

Public Finance Management Act No. 1 of 1999.

Proudly SA

Proudly South African, a not for profit company incorporated in terms of the Companies
Act

SALGA

South African Local Government Association.

SAPBA

South African Premier Business Awards.

SAPS

South African Police Service.

SARS

South African Revenue Service.

SOEPF

State Owned Enterprises Procurement Forum

the dti

Department of Trade and Industry, a national government department
in the Republic of South Africa.

The Summit

The Local Procurement Summit & Expo.

UN

United Nations.
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EXECUTIVE
SUMMARY

This report covers the period
1 October – 31 December 2017 and
focuses on various highlights during the
period:

The overall picture through the
3-month period under review showed
little change in unemployment
figures, which remained in the +/27% range. Youth unemployment
remains an even bigger issue with a
figure of 37%, with 32% of 15-24 year
olds who are neither part of any
education or training programme,
nor in employment.
Despite this major cause for concern,
the economy grew by 2% in Q3, with
a particularly strong performance in
the agricultural sector. The mining
sector contributed 0.5% to growth of
the GDP, and there was a significant
increase in investment in machinery
and equipment. In addition,
household expenditure increased
by 2.6% in Q3, which contributed to
total growth figures.
Economists expect the country’s
economy to grow by 1.3% in 2018, but
this figure seems to be contingent
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on the large fiscal gap being
plugged, land reform issues and
the ‘free higher education for the
poor’ promise made by President
Zuma mid-December, all finding a
workable financial resolution.
Efforts to grow the economy will
therefore continue to be paramount
and localisation in the form of Local
procurement in both the public
and private sector remains a tried
and tested method globally and
should be pursued with vigour and
conviction by South Africa in its
quest to grow the economy, as well
as to sustain existing and create
new decent and sustainable jobs.
As the country exited its technical
recession, the final calendar quarter
of 2017 was one of watching and
waiting, as all economic eyes were
on the 25 October Medium Term
Budget & Policy Statement delivered
by the Minister of Finance, followed

by the December 16-20 ANC Elective
Conference, with the expectation of
a change of party leadership.
Cyril Ramaphosa’s accession to
party president at the Conference
saw the Rand, which during the
preceding months had a volatile
roller coaster ride against global
currencies, rallying as optimism for
a change in government direction
and policy became a real possibility.
By December, the major credit
rating agencies had made their
final assessment of the country for
the year, stopping short of putting
South Africa at below investment
level, leaving as SACCI said in their
November report, ‘…a window of
opportunity for South Africa to
resolve its challenges ahead of the
February 2018 Budget’.

SACCI’s
November
Business
Confidence Index was at its
highest at 95.1 since July,
where just a month earlier it
had reported, ‘The SACCI BCI
captures the prevailing business
climate and what businesses are
experiencing – the Index is not
based on business sentiment.
Although the overall business
climate was relatively unchanged
between September and October
2017, the subdued economic
performance continued to limit
business opportunities. The SACCI
BCI reflects the neutral sentiment
in the market place.’
The overall picture through
the 3-month period under
review showed little change in
unemployment figures, which
remained in the +/-27% range.
Youth unemployment remains
an even bigger issue with a figure
of 37%, with 32% of 15-24 year
olds who are neither part of any
education or training programme,
nor in employment.
Despite this major cause for
concern, the economy grew by 2%
in Q3, with a particularly strong
performance in the agricultural
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sector.
The
mining
sector
contributed 0.5% to growth of the
GDP, and there was a significant
increase
in
investment
in
machinery and equipment. In
addition, household expenditure
increased by 2.6% in Q3, which
contributed to total growth
figures.
Economists expect the country’s
economy to grow by 1.3% in
2018, but this figure seems to be
contingent on the large fiscal gap
being plugged, land reform issues
and the ‘free higher education
for the poor’ promise made by
President Zuma mid-December,
all finding a workable financial
resolution.
Efforts to grow the economy
will therefore continue to be
paramount and localisation in
the form of Local procurement
in both the public and private
sector remains a tried and tested
method globally and should
be pursued with vigour and
conviction by South Africa in
its quest to grow the economy,
as well as to sustain existing
and create new decent and
sustainable jobs.
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GOVERNANCE AND OVERSIGHT
DURING THE QUARTER
During the period under review, the Board and/or its sub-committees held the following meetings:

3.1) Board meeting
The Proudly SA Board of Directors met on 05 December 2017 and considered the following:
•
•
•
•
•
•
•
•
•
•

The Chairman reported on strategic organisational sustainability meetings held with the Director General of
Trade and Industry as well as a meeting with the Department of Labour.
The CEO reported on the outcomes of the Board Strategy Session held in October 2017.
On the recommendation from the Membership, Marketing and Communication Committee the Board considered
the opinion pieces developed on Revitalising the Manufacturing in South Africa.
The Board considered and approved the Quarterly Report for the period ending September 2017.
Board Members were requested to assist with recruitment of high value members and were presented with a
membership hit list.
The Board received an update and lauded the success of the Tender Monitoring System.
The Festive Season Campaign was presented by management and approved by the Board.
The plans for the 2018 Buy Local Summit and Expo were presented.
The Board received reports from the Chairperson(s) of the various sub-committee meetings held during the
quarter.
The Management Accounts and Cash flow were presented by the CFO.

3.1) Audit and Risk Committee
The members of the Audit and Risk committee held their meeting on 22 November 2017 and the meeting
considered the following:
•
•
•

The internal audit reports as presented by the Internal Auditors. The Committee noted their dissatisfaction on
recurrent findings regarding leave administration.
The Committee received an update on the status of implementation of corrective recommendations emanating
from the 2016/17 external audit findings.
Following the Risk Management Workshop, it was agreed to present the Audit and Risk Committee with a final
list of the strategic risks for the 2018/19 financial year at the next Audit and Risk Committee Meeting.

3.3) Finance and Procurement Committee
The members of the Finance and Procurement committee held their meeting on 23 November 2017 and the
meeting considered the following:
•
•
•
•
•
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The Committee approved the RFP for the supplier of stands for the 2018 Buy Local Summit and Expo.
The Committee requested that management enter into negotiations with the current landlord and also begin
looking for new premises and that the current rental amounts be benchmarked with similar properties.
The Committee reviewed and agreed to recommend the revised SCM Policy to the Board for approval.
The Committee reviewed the RFP for Travel Services.
The Committee considered the financial reports tabled made up of the Management Accounts and the Cash
Flow projections schedule.

3.4) Membership, Marketing and Communications Committee

The members of the Membership, Marketing and Communications Committee held their meeting on 22
November 2017 and the meeting considered the following:

•
•
•
•
•

The Committee noted the improvement in membership recruitment and in particularly the success with large
corporates such as Massmart, Twizza and Rooibos.
The Committee recommended targeting Industry Bodies and recruiting their members.
The Committee recommended looking at ways to drive compliance and increased awareness in the public
sector for procurement officials and how to extend this to the private sector.
The Committee received and recommended that the Buy Local Summit and Festive Season Campaign plans be
tabled at the Board for its consideration.
The Committee reviewed and recommended the Tender Monitoring System Report for inclusion in the Board
Pack.

3.5) HR and Remunerations Committee

The members of the HR and Remunerations Committee held their meeting on 23 November 2017 and the
meeting considered the following:

•
•

The Committee recommended exploring the effect of tax regulations on Board Fees.
The Committee agreed to recommend a performance based bonus for qualifying staff to the Board.

3.6) Social and Ethics Committee
•
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There was no meeting of the committee in the quarter as there were changes or updates to the checklist.
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THE QUARTER UNDER REVIEW
4.1) High level achievements for the quarter
During the quarter under review, the Proudly SA campaign was able to achieve most of its targets as contained
in the Annual Performance Plan (APP) for the third quarter of the 2017/18 financial year.
The following were some of the achievements and most of these are reported in detail in Section 5 of the
report:
•

•
•
•
•

•
•
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The Dstv Delicious International Food & Music Festival took place in October 2017 at Kyalami. Proudly SA
participated in this event for the first time and this enabled the campaign to promote member offerings and
roll out consumer education programmes to the estimated 40 000 people that attended the festival over the
2-day period.
As part of the Festive Season consumer campaign, 2 Mall Activations were held at the Maponya Mall 2-3
December 2017, as well as at the Green Acres mall in Port Elizabeth from 8-9 December 2017;
A total of 4 Proudly SA Business Forums were held in 4 provinces, namely Kimberley (Northern Cape),
Bloemfontein (Free State), East London (Eastern Cape) and Johannesburg (Gauteng) during Quarter 3
The Proudly SA Local Procurement COSATU Conference took place in Cape Town during November 2017 where
COSATU shop stewards from the Western Cape were in attendance.
In support of government’s localisation drive as contained in the preferential procurement regulations, Proudly
SA participated and presented at the provincial Supply Chain Management conference hosted by the Eastern
Cape Treasury department for all the provincial and municipal procurement officials in the province during
December 2017. In addition to this, Proudly SA hosted its provincial Public Sector Preferential Procurement
Forum in East London on November 2017.
A delegation from the Buy Zimbabwe campaign visited Proudly SA during December 2017 and the visit was
aimed at assisting Buy Zimbabwe with their campaign.
The Proudly SA database of local products and services grew by 329 items, exceeding the target of 150

4.2) Areas where targets were not met:
During the quarter under review, the Proudly SA campaign was not able to achieve all its targets as contained
in the Annual Performance Plan (APP) for the third quarter of the 2017/18 financial year, and below are some of
the areas where the campaign fell short for the quarter:
•
•
•

•

•
•
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No dipstick surveys were done after each of the forums to determine the levels of customer satisfaction as
required in the APP. This was as a result of management oversight, however the total required number of
dipstick surveys as listed in the APP will have been undertaken by the end of the financial year;
The actual membership retention rate for members due for renewal during the quarter was 78% against a
target of 90%. A dedicated official has been assigned to focus on the renewals side of the business and it is
clear that this intervention coupled with the improved repositioning strategy will yield the desired outcomes;
It was anticipated that a briefing to at least one SALGA forum would take place during the quarter under review,
where the campaign would reach procurement officials from municipalities across the country, however this
did not happen as a result of budgetary constraints emanating from the high participation/sponsorship cost
required by SALGA. Plans are in place to meet the SALGA CEO during quarter 4 to renew the MoU between
Proudly SA and SALGA, as this will enable the campaign to participate at similar forums in the future;
The planned sector specific forums were not held during the period under review, as a decision was taken to
move these forums to quarter 4, as a result of human resource constraints during quarter 3, as the campaign
focused on wrapping up the provincial business forums as well as the public sector preferential procurement
forums during this period. Sector specific forums for the Pharmaceuticals, the Poultry as well as the Clothing
and Textiles industries are scheduled for February and March 2018.
The SA Premier Business Awards, which Proudly SA co-hosts with the dti and Brand SA were not held during
December 2017 as planned but have been rescheduled to January 2018, due to the unavailability of the dti’s
political principals on the original date;
Proudly SA is meant to participate in the NEDLAC Task Team on Anti-piracy and dumping and the meetings
which were initially planned for quarter 3 will only commence during quarter 4 as the Task team was still
wrapping its work on other economic matters prior to commencing with this specific work.

4.3) Membership Report for Q3 2017/18
Overview
The third quarter of 2017/2018 saw an uptake of 49 new fully paid-up members
(where a total of 54 companies were approved for membership). The actual
recruitment number fell just short of the Membership Department’s target of 50
per quarter. The conversion rate of potential members to actual paying members
has improved significantly since quarter two, where previously, 72 members were
approved, but only 50 had paid for their membership activations.
Of the 49 newly-recruited members, 17 new memberships were activated (21 were
approved) in October; in November, 26 new members were activated (28 were
approved); and at the end of December, 6 companies’ memberships were activated
(whereas 5 companies were approved for membership).
The best performing sector remains Manufacturing with 14 new recruits, followed
by Agriculture and Food Products at nine each, Professional Services at seven, and
Financial Services and Healthcare at two each.
The number of members recruited in Gauteng remains the highest at 26; followed
by the Free State at 10, the Western Cape at six, North West at two, and single
member companies were recruited in the Eastern Cape, KwaZulu-Natal, Limpopo,
Mpumalanga and the Northern Cape, respectively. The Membership base this third
quarter has increased in every province of the country.
The Proudly South African database of local products and services grew by 329
items, exceeding the target of 150 new products and services for the third quarter
by over 219%. The total number of products and services now totals 8,190 as at 31
December 2017.
Members are retained at a monthly average of 78% for the first three quarters,
collectively. With the Buy Local Summit and Expo approaching in quarter four,
the trend historically shows that member companies renew just in time to be
included in Proudly South African’s flagship annual event at the end of quarter
four – accounting for the shortfall of 12% in the renewal average (where the target
is 90%).
The membership team continues to target companies with withdrawn memberships,
as well as new members in retail and manufacturing in the Fast-moving Consumer
Goods space. The membership department is positive that the ever-expanding
value proposition for member companies will rapidly increase the Proudly South
African membership base in the last quarter of the 2017/2018 financial year.

12

2017/2018 Q3 NEWLY-RECRUITED MEMBERS
Year-on-year Comparisons: 2010/2011 to 2017/2018

MONTH

2010/2011

2011/2012

2012/2013

2013/2014

2014/2015

2015/2016

2016/2017

2017/2018
(total
number
approved
numbers)

October

0

62

7

16

11

11

17

17 (21)

November

7

17

9

11

17

18

19

26 (28)

December

3

21

4

0

6

9

6

6 (5)

TOTAL

10

100

20

27

34

38

42

49 (54)

Graphical Representation
Q3 Year-on-year Comparison
2010/2011-2017/2018
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2017/2018 Q3
NEWLY-RECRUITED MEMBERS BY SECTOR
SECTOR

NUMBER OF NEWLY-RECRUITED MEMBERS

Manufacturers

14

Agriculture

9

Food Products

9

Professional Services

7

Financial Services

2

Healthcare

2

Culture, Entertainment, Music and Recreation

1

Health and Lifestyle Services

1

Information Technology and Telecommunication

1

Media Marketing and Publishing

1

Tourism, Travel and Hospitality

1

Wholesale and Retail Trade

1

Wholesale and Retail Trade
Tourism, Travel and Hospitality
Media, Marketing and Publishing
Information Technology and Telecommu nication
Cu ltu re, Entertainment, Mu sic and Recretaion
Healthcare
Financial Services
Professional Services
Food Products
Agriculture
Manufacturers
0

14

1

2

3

4

5

6

7

8

9

10

2017/2018 Q3
NEWLY-RECRUITED MEMBERS BY PROVINCE
PROVINCE

NUMBER OF NEWLY-RECRUITED MEMBERS

Gauteng

26

Free State

10

Western Cape

6

North West

2

Eastern Cape

1

KwaZulu-Natal

1

Limpopo

1

Mpumalanga

1

Northern Cape

1

Northern Cape
Mpumalanga
Limpopo
KwaZulu-Natal
Eastern Cape
North West
Western Cape
Free State
Gauteng
0

15

5

10

15

20

25

30

2017/2018 Q3 NEW RECRUITS: OCTOBER
COMPANY

SECTOR

PROVINCE

African Bank

Financial Services

Gauteng

Brave Mountain Security

Professional Services

Gauteng

Brite Communications

Media Marketing and Publishing

Gauteng

Demutol Chemicals & Projects

Manufacturers

Gauteng

Dice Shuttles

Tourism, Travel and Hospitality

Gauteng

Elvema Nutrition (Pty) Ltd

Food Products

North West

Fire Fly Biofuel

Manufacturers

Western Cape

Gimtrac

Manufacturers

Gauteng

IV Liquid Fillers (Pty) Ltd

Manufacturers

Gauteng

Mashabela Attorneys

Professional Services

Gauteng

Protexsa Accessory Holdings (Pty) Ltd

Manufacturers

Gauteng

RSA DOT COM

Manufacturers

Free State

Slush Dolls

Food Products

Gauteng

Syntegricom Solutions (Pty) Ltd

Information Technology and Telecommunication

Gauteng

Twizza Pty (Ltd)

Food Products

Eastern Cape

Venteco (Pty) Ltd

Food Products

Limpopo

VM Bottle Printer & Fillers

Manufacturers

Gauteng

TOTAL

16

17

2017/2018 OCTOBER
NEWLY-RECRUITED MEMBERS BY SECTOR

Tourism, Travel and Hospitality
Media, Marketing and Publishing
Information Technology and Telecommunication
Financial Services
Professional Services
Food Products
Manufacturers
0

1

2

3

4

5

6

7

8

2017/2018 OCTOBER
NEWLY-RECRUITED MEMBERS BY PROVINCE

Limpopo
Eastern Cape
Free State
Western Cape
North West
Gauteng
0

17

2

4

6

8

10

12

14

2017/2018 Q3 NEW RECRUITS: NOVEMBER
COMPANY

SECTOR

PROVINCE

CS Cavendish (Pty) Ltd

Wholesale and Retail Trade

Western Cape

Food Safety Management Systems

Professional Services

Gauteng

Free State Oil

Agriculture

Free State

Grain Field Chickens (Pty) Ltd

Agriculture

Free State

Greatlinking Management Services

Culture, Entertainment, Music and Recreation

Mpumalanga

Havillah Beauty

Professional Services

Gauteng

Health and Heels

Health and Lifestyle Services

Gauteng

High Rollers Trading & Projects CC

Healthcare

Gauteng

Jenni Dezigns (Pty) Ltd

Manufacturers

Western Cape

Medfood (Pty) Ltd

Food Products

Western Cape

Moabi Lwazi (Pty) Ltd

Manufacturers

North West

National Security & Fire (Chubb Security Services) Professional Services

Gauteng

NTK-Venda Rolling Mills

Agriculture

Free State

Nu-Pro Feeds

Agriculture

Free State

OHSA Health and Safety Consultants

Professional Services

Northern Cape

Plus - Fab

Manufacturers

Gauteng

Redline Breathalysers (Pty) Ltd

Manufacturers

Western Cape

Rooibos Ltd

Food Products

Western Cape

The Chocolatiers

Food Products

Gauteng

Tilepro Technologies

Manufacturers

Gauteng

Triple V Animal Feeds

Agriculture

Free State

VKB Bakery KZN

Agriculture

Free State

VKB Flour Mills

Agriculture

Free State

VKB Homegrown Bakery

Agriculture

Free State

VKB Milling

Agriculture

Free State

WOA Fuels and Oils

Manufacturers

KwaZulu-Natal

TOTAL

18

26

2017/2018 NOVEMBER
NEWLY-RECRUITED MEMBERS BY SECTOR

Wholesale and Retail Trade
Healthcare
Health and Lifestyle Services
Culture, Entertainment, Music and Recreation
Food Products
Professional Services
Manufacturers
Agriculture
0

1

2

3

4

5

6

7

8

9

10

2017/2018 NOVEMBER
NEWLY-RECRUITED MEMBERS BY PROVINCE

Northern Cape
North West
Mpumalanga
KwaZulu-Natal
Western Cape
Gauteng
Free State
0

19

1

2

3

4

5

6

7

8

9

10

2017/2018 Q3 NEW RECRUITS: DECEMBER
COMPANY

SECTOR

PROVINCE

Delicia Foods Industries (Pty) Ltd

Food Products

Gauteng

JEN-TIL Touch

Healthcare

Gauteng

Brite Communications

Professional Services

Gauteng

Mamashela Consulting & Projects CC

Food Products

Gauteng

Red Top Projects (Pty) Ltd

Manufacturers

Gauteng

Republic Metal Works (Pty) Ltd

Financial Services

Gauteng

TOTAL

6

2017/2018 NOVEMBER
NEWLY-RECRUITED MEMBERS BY SECTOR

Professional Services
Manufacturers
Healthcare
Financial Services
Food Products
0

0,5

1

1,5

2

2,5

2017/2018 NOVEMBER
NEWLY-RECRUITED MEMBERS BY PROVINCE

Gauteng
0

20

1

2

3

4

5

6

7

4.4) Highlights for the quarter

The Consumer Goods Council of South Africa (CGCSA)
Summit – 4-5 October 2017
This two-day exhibition was held at Vodacom world
in Midrand. The Consumer Goods Council Summit is
the most empowering industry conference, where
retail industry leaders, aspiring leaders and experts
shared knowledge and debated best solutions in
Digital Ecosystems. Carefully selected speakers from a
wide range of FMCG leaders, experts and other related
organisations motivated and inspired delegates with
stories of change, transformation and innovative
approaches to business models in an evolving and
increasingly digital age. Proudly SA used this summit
as a consumer education platform and as a platform to
attract potential member companies.
Reach for this event: 400
Target Audience: Consumers, Sector CEO’s, Supply chain,
commercial and integrated sustainability executives and
management, brand executives,
SMME suppliers/manufacturers,
merchandisers and buyers, sales
and marketing executives.
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DSTV Delicious International Food & Music Festival
7 – 8 October 2017, Kyalami Race Track
The biggest and most influential lifestyle event in
South Africa and DStv’s flagship lifestyle property.
This festival enjoys millions of Rands worth of
exposure across DStv platforms in South Africa
and many African territories. Both the event and
the media/marketing opportunities surrounding
the event have grown exponentially over the last
5 years. Main activities included international and
local artists on a main stage, international and
local chefs featured in various pop up restaurants
and cooking theatres, channel activations, brand
activations, an interactive kids zone, SA’s biggest
gourmet street food market and a world class
dance arena. All of this takes place annually at the
prestigious Kyalami International Grand Prix Circuit
in Johannesburg, South Africa.
The festival formed the concluding leg of the larger
Heritage week campaign. Proudly SA undertook
to showcase members in the food and beverage
industry and encouraged member retention via the
provision of this lucrative and high impact platform
while demonstrating job creating elements, as well
as the economic impact these sectors have. We
also hosted strategic stakeholders for networking
and business opportunity exploration purposes
and educated the audience on the offerings of the
campaign.
Reach for this event: 40 000
Target Audience: Consumers
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10th Social Media Conference - 18 October 2017
The Chief Marketing Officer, Ms. Happy Ngidi
was invited to present to the conference on how
The Campaign uses social media to assist in the
achievement of its goals. A new slide presentation
was created in house to speak to the topic which
was well received by the audience. The platform
was a great opportunity which came without any
costs to present to a new audience. The conference
was held at Emperors Palace.
Reach for this event: 60 Businesses
Target Audience: Consumers

Trade and Industrial Policy
Strategies (TIPS) Development
Dialogue Colloquium
24 October 2017
The colloquium shared research
undertaken on the impact of
supermarkets, their linkages to
the manufacturing sector and
supplier development as well as
exploring the pro’s and cons of
a code of conduct for the retail
sector. Proudly SA CEO, Mr. Eustace
Mashimbye, gave a presentation
on Proudly SA efforts in the retail
sector and our Board Member, Mr.
Martin Lawrence was one of the
delegates that attended.
The objective of the event was to
give an account of what Proudly
SA has done in the retail sector.
A special mention was made
about the partnership with both
Massmart and Nestle. The event
was held at the TIPS Boardroom,
Nieuw Muckleneuk, PTA
Reach for this event: 40
Target Audience: Policy makers,
retailers and researchers

Launch of Commonwealth
Business Women Africa
25 October
The launch of the Commonwealth
Business Women Africa network
and forum was held in Sandton
and was attended by around
60 female business owners.
The
keynote
address
was
given by Makaziwe Mandela
whose company manufactures
bespoke jewellery. It was a
great networking opportunity
for Proudly SA PR, hosted at the
Theatre on the Square, Sandton
Reach for this event: 60
Target Audience: Female owned
companies
/South
African
women in business
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Proudly SA Kimberley Business Forum - 25 October 2017
The Proudly SA Northern Cape edition of our Business Forum was
held at the Garden Court in Kimberley. Keynote speakers included
Proudly SA CEO, Mr. Eustace Mashimbye and Mr. Colin Fortune - Board
Chairperson of the Northern Cape Tourism Board. Representatives
from SEDA, the dti, SEFA and Productivity SA participated in the panel
discussion. This session allowed for productive interaction between
delegates and panellists.
Delegates were educated on the importance of buying local and
business owners and decision makers were equipped with insights
into local procurement, business funding information and developing
their enterprises through the various offerings available to SMEs.
We hope that obtaining the buy-in of the Northern Cape Tourism
Board significantly to increase their local procurement efforts will
result in increased job opportunities in a region where they are
much needed.
The event also gave us a number of media opportunities - Chief
Marketing Officer, Mrs. Happy MaKhumalo Ngidi, was interviewed
on the Kimberley local radio station (Radio Teemaneng) and Mr.
Eustace Mashimbye was interviewed on the day of the event in The
New Age newspaper and on Revival FM. He was also interviewed by
Maruping Media Productions, who agreed to share the interview on
their different media platforms.
Reach for this event: 80
Target Audience: Business, government, consumers, SMME’s,
Bloemfontein based member companies

Proudly SA Bloemfontein Business Forum
26 October 2017

Proudly SA East London Public Sector Preferential
Procurement Forum – 07 November 2017

The Free State leg of our provincial Business Forums
was held in The President Hotel, Bloemfontein and
attracted delegates from business, entrepreneurs,
SMMEs and procurement officials from the Free
State government. A panel discussion addressing
the challenges facing business in the Free State
and included representatives from Productivity SA,
SARS, the dti, SEDA, NCPC-SA and a representative
from the office of the Economic Development,
Tourism and Environmental Affairs of the Free
State.

The newly introduced Public Sector Preferential
Procurement Forums are aimed at educating
procurement officials and those tasked with buying
in the public sector on local content procurement
provisions, as contained in the revised PPPFA,
as well as any revised regulations applicable to
provincial and municipal government.

Reach for this event: 60
Target Audience: Business, government,
consumers, SMME’s, Bloemfontein based member
companies

The Eastern Cape, East London leg of the Public
Sector Preferential Procurement Forums took
place at Blue Lagoon Hotel and Conference Centre,
Blue Bend, East London.
Reach for this event: 38
Target Audience: Procurement officers,
Government officials, Buyers, SMMEs

Proudly SA East London Business Forum
8 November 2017
Proudly SA’s Eastern Cape edition of our
Provincial Business Forum was held in East
London, hosted at the Blue Lagoon Hotel &
Conference Centre. Local businesses were given
a platform to engage with representatives
from NCPC-SA, SEFA & Treasury and was an
opportunity to discuss the challenges they were
facing as small companies.
Reach for this event: 60
Target Audience: Business stakeholders, industry
leaders, entrepreneurs, SMMEs, procurement
officials and representatives from the
Department of Trade and Industry, among others.
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The Proudly South African Local Procurement
COSATU Conference – 9 November 2017
The purpose of the conference was to ensure
broader implementation and support of the
Proudly SA campaign in the Western Cape.
Union members were encouraged to increase
the uptake of locally produced products and
services in their respective factories to assist to
grow job creation levels and alleviate poverty
and opportunities within local and provincial
government to stimulate local procurement and
access to funding were identified.
Hosted at the Cape Town International
Convention Centre, Western Cape the event
wrapped up with local acts based in the Western
Cape, showcasing their talents at the Proudly SA
local concert.
Reach for this event: 1000

Proudly SA Johannesburg Business Forum
15 November 2017
The Gauteng Business Forum offered local
business owners and decision makers insights
into different funding opportunities and tax
relief programmes available to them as well
as into the benefits of local procurement. The
event was hosted at The Capital Empire in
Johannesburg, Sandton on 15 November 2017.
Proudly SA CEO, Mr. Eustace Mashimbye,
delivered a keynote address and the Acting Chief
Executive Officer of GEP, Ms. Leah Manenzhe,
delivered a speech that was based on the
Gauteng Enterprise Propeller’s (GEP), local
procurement efforts and future plans.
Representatives from Productivity SA, The DTI,
NCPC-SA, SARS, SEDA and SEFA also presented
at the Forum.
Reach for this event: 90
Target Audience: SMME, Proudly SA Members
and Non-Members
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SA Chamber of Commerce & Industry
Conference - 9 November 2017
SACCI’s 2017 AGM and conference was
held at the Hilton Hotel in Sandton and
was attended by around 120 member
companies and stakeholders. Proudly
SA PR attended the afternoon conference which was addressed by Gauteng
Premier David Makhura and the keynote
speech was delivered by Minister Lindiwe Zulu
Reach for this event: 120
Targeted Audience: SACCI members and
other businesses

Proudly SA Public Sector Preferential
Procurement Forum, Free State, Bloemfontein
28 November 2017
The newly
Procurement
on engaging
government
entities to
legislation.

introduced Public Preferential
Act (PPPFA) sector Forums focus
government officials in different
departments and their public
ensure they adhere to PPPFA

Supported by the Department of Trade and
Industry (the dti) and Tsogo Sun, the Proudly
SA Business Forum took place in Bloemfontein
on Tuesday 28 November 2017, at the President
Hotel & Conference Venue, Bloemfontein.
Reach for this event: 60
Targeted Audience: Public Sector Procurement
and Finance officials in the Free State’s provincial
government
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Proudly SA Business Forum Mpumalanga
25 November 2017
Held at the Protea Hotel, Nelspruit, the
Mpumalanga Business Forum was an opportunity
for members and non-members to engage and
network.
CEO of Proudly SA, Mr. Eustace Mashimbye and
Acting Chief Director, Immy Serakalala, from
the Department of Economic Development
and Tourism delivered speeches on the topic
“Local procurement”. The event hosted key
representatives from Productivity SA, The DTI,
NCPC-SA, SARS, SEDA, SEFA and DSBD.
Reach for this event: 111
Target Audience: SMMEs, Proudly SA Members
and Non-Members

The Festive Season Campaign Mall
Activation, Maponya Mall, Soweto
2-3 December 2018
Captivating local audiences at the
onset of the festive period in a drive
to educate consumers and encourage
the uptake of local products
and services, the Mall Activation
conveyed our messaging by creating
an energetic atmosphere complete
with local music and dance-offs.
We involved shoppers on the stand
interacting with them on the contents
of their shopping trolleys and their
knowledge of local products.
Reach for this event: 1500
Targeted
Audience:
Consumers,
General public

Festive Season Campaign Mall
Activations, Eastern Cape, Port
Elizabeth
8-9 December 2017
Mall activations focus on consumer
education and the importance
of supporting and buying local
products in different regions, it is
also a fun way of introducing Proudly
SA to those who aren’t aware of who
we are and what it is we do as a
campaign.
Through
music,
dance
and
interaction, consumers got to know
what the Proudly SA logo signifies
and the important role it plays in
the economy. This element is best
known as “edutainment”.
The P.E mall activation took place on
Friday 08 & Saturday 09 December
2017 at Green Acres shopping mall.
Reach for this event: 200
Targeted Audience: Consumers
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4.5) PR
Communications
& Media
The 3rd Quarter
started with our participation in the high
profile DStv Delicious International Food
& Music Festival on 7 and 8 October where
we had a Proudly South African village
with over a dozen member companies in the food services sector. Proudly SA featured large
on the sound stage big screens and we had good PR traction leading up to the event.
While also wrapping up this year’s provincial business networking forums, Proudly SA was
invited to exhibit and give presentations at two township rejuvenation business seminars
alongside two of our member companies. The Ebonoko Foundation hosted their regular
#BackToKasi seminar in Protea South, and the IAF’s Bulelani Balabala hosted a freeto-attend business networking function – with Minister Jeff Radebe as keynote speaker – in
the heart of Tembisa.
Preparatory work for the South African Premier Business Awards (SAPBAs) continued during
the quarter under review, although the Department of Trade and Industry later postponed
the event to January 2018. The media launch nevertheless went ahead as planned on 20
November and we got a small amount of media coverage as a result. The postponement
of the actual Awards ceremony did, however impact on media reporting in 2017 vs 2016 for
the same period.
We once again ran with the #LocalisLekker festive season campaign, reminding consumers
to do the right thing and make buy local choices when shopping for gifts and additional
seasonal groceries during December. The campaign was supported by media interviews
on radio as well as national television and by a social media competition with total prize
money of R15 000 over 3 platforms for submission of a winning video featuring ProudlySA.
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4.5.2 ) CLIP COUNT ANALYSIS
The clip count comparison illustrates the total number of media clippings for each media
platform i.e. print, broadcast and online for the period under review (October – December 2017).
Comparison is made with the same period in 2014, 2015 and 2016.

The analysis shows a decrease in the total clip count as compared to the same period previous
years. The main reason for this slight decline is attributed to the recent refining of the settings of
Proudly SA’s media monitoring service in December 2016, assisting the organisation in capturing
only relevant media mentions which can be attributed to the efforts of the Campaign. However,
one can see an increase from Quarter 2 of the 2017/18 financial year.
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4.5.3) AVE/PR VALUE
The Advertising Value Equivalency (AVE) is what editorial coverage would cost if it were advertising space (or time). PR/Editorial value is derived by multiplying the AVE by three, as per industry
norms. The total AVE value between October and December 2017 is R6,9 million. The PR value for
the same period amounts to R20,9 million. One can see a gradual increase in the PR value from
the beginning of the 2017/2018 financial year.
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4.5.4) Press Releases
The following were issued / published between October and December 2017:

No

Date

Release/Commission

Title

1

2 October

Press Release

Proudly South African creates an authentic Food
Village at DStv Delicious International Food &
Music Festival on 7/8 October

2

19 October

Press Release (SAPBA)

Wits Business School to be Exclusive Academic
Partner for the SAPBA

3

24 October

Press release

Massmart & Proudly SA enter into Supplier
Development Programme

4

01 November

Press Release

Research summary into the revitalisation of SA’s
manufacturing sector

5

22 November

Press Release

Iconic tea brand becomes Proudly South African

6

30 November

Press Release and media gift bag drop

Dear Santa, Please bring me a gift made in South
Africa this Christmas

7

November

Commissioned piece for Municipal Focus

Proudly SA develops tender monitoring system

9

November

Article

Q&A with CEO in FASA publication

4.5.5) Media Visits/Engagements
To build and strengthen good working relationships with the media – and to promote good media coverage of
Proudly SA and its activities – the PR Manager and the PR officer had both formal and informal meetings, networking
sessions and/ or interactions with members of the media and/or advertising officials from the following media
platforms (among others).

Lead SA

Sandton Chronicle

Bloemfontein Courant

Sunday Times

The Herald

The Citizen

CNBC Africa

The New Age

The Franchising Association of South Africa VOW FM
Metro FM

Unisa Radio

Kaya FM

SABC 2

SABC News

In the run up to the DStv Delicious International Food & Music Festival, Proudly SA co opted with DSTV in a media
drop box where 55 boxes to media and influencers were distributed. The contents included a number of member
companies’ products, and the gesture was well covered on social media.
For the launch of the Festive Season Campaign we undertook a similar exercise, delivering 55 goodie bags with
press releases to selected media. Personalised deliveries included to 947 and 702, MetroFM, KayaFM, Media 24 and
Tiso Black Star.

31

4.6) Presentations
The Proudly SA CEO, Eustace Mashimbye made CEO-led presentations at various events and at various media
interviews. The aim of these presentations is to create awareness and to educate audiences about the Proudly
South African Campaign and what it stands for. Businesses/enterprises are also invited to support and join the
Proudly South African Buy Local Campaign.
The CEO-led presentations included, among others, the following:
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DATE

EVENT

VENUE

13 October 2017

Centa Conference

Durban

23 October 2017

Massmart Supplier Development Programme Johannesburg

24 October 2017

Retail Sector Colloquium

Pretoria

25 October 2017

Business Forum

Kimberley

26 October 2017

Business Forum

Free State

7 November 2017

Public Sector Forum

East London

8 November 2017

SAB Compliance Summit

Johannesburg

9 November 2017

COSATU Western Cape Buy Local Summit

Cape Town

15 November 2017

Business Forum

Sandton

28 November 2017

Business Forum

Bloemfontein

30 November 2017

Clothing Sector Bargaining Council AGM

Cape Town

8 December 2017

Eastern Cape Provincial SCM

King Williams Town

17 December 2017

Buy Zimbabwe

Harare Zimbabwe

4.7) Above the Line Campaigns
During the quarter in review we co-branded with partners on a number of different events. Our above the line
messaging included endorsement of the DStv Delicious International Food & Music Festival as well as the SA
Premier Business Awards. Our message for the quarter was ‘Made in SA’ and we ran this on a number of platforms.
The advertising in this quarter was aimed at getting consumers to seek and choose the products that bear the
Proudly SA logo :
Delicious Festival: this ad campaign allowed us to brand build by associating the Proudly South African brand with
a Proudly South African lifestyle festival. Consumers were exposed to local food and beverage brands and local
music and make the connection between being proudly South African and and consuming Proudly South African.
SA Premier Business Awards: These Awards celebrate local businesses and the campaign around them plays in the
business space to increase the prestige of our own brand at the same time as that of the event.
Made in SA campaign: An emotionally impactful message which connects and resonates with consumers, the Made
in SA campaign underscores reasons to support local, forcing consumers to think about the consequences of each
their purchase decision.
Buy Back SA: A continuously running campaign, Buy Back SA educates the public about the positive impact on the
economy of buying local.
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•

DStv Delicious International Food & Music
Festival

This ad campaign allowed us to brand build and
associate the Proudly South African Brand with a
Proudly South African Festival. Consumers got to
see Proudly South African as a lifestyle brand with
the association to local music & food.
The event provides 2 days of family entertainment,
but it is the business end of the Festival that
is impressive for us as a buy local movement.
The event represents millions of Rands in local
procurement and is a significant creator of jobs
both directly and indirectly. In 2016 there were
900 crew members working for 10 days, with an
additional 3 500 workers taken on for the duration
of the festival. We believe that this event has an
impact on SMMEs, the Gauteng economy and jobs
that goes far beyond the 2 days that the general
public experiences. It is a perfect fit with our
campaign. In addition, we were able to offer a great
value proposition to 14 member companies who
showcased and sold their food and drink products
at the event. Our Proudly SA Village and Hospitality
Pavilion had great prominence in front of the 40
000 visitors the event attracts.
Brand exposure included:
Outdoor billboards
Television advert
Digital adverts
Radio slots
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•

Buy Back SA campaign

The objective of the Buy Back SA campaign is to educate consumers to buy or use locally grown, produced
or manufactured goods and services, and to encourage businesses to make local procurement decisions, in
the knowledge that in so doing, money will flow back into the country’s economy.
The campaign utilises various above the line platforms to reach a mass audience and is designed in such a
way that whilst the wording of the message varies, the call to action as well as the look and feel of the ads
is always the same - Buy Local. Through this education process, Buy Back SA aims to increase the uptake in
locally manufactured goods and services and promote the positive impact this action has on the country.
a 4 million rand campiagn television campiagn was run for a period of 1 month on SABC television as well as
radio adverts running across the two platforms. these platforms chosen have a national reach and reached
LSM across the board. the SABC has a large foot print reaching all 9 provines.

•

Made in SA Ad Campaign

The new messaging for the quarter in review was
“Made in SA, it’s not just a label, it’s more” The
advert depicts the Proudly SA logo on a number
of products, with a strap line that points out that
it’s not simply a label, but a movement that has a
real impact on the economy and job creation. The
advert encourages consumers to see that there is
more to their purchase decision than supporting
South Africa, but that every ‘Made in SA’ purchase
has real positive consequences in the lives of
South Africans. The campaign has lived through
print media and on our digital platforms.
Brand exposure included:

IT’S NOT JUST A LABEL
it’s Job Creation, it’s Economic Growth
it’s a Mark of Quality

JOIN THE BUY

the dti

Department:
Trade and Industry
REPUBLIC OF SOUTH AFRICA

Print Advert : Woolworths Taste magazine
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LOCAL MOVEMENT

BUSINESSREPORT
INTERNATIONAL

•

SA Premier Business Awards

Tuesday, September 19 2017

Proudly South African’s mandate to promote the
Buy Local message fits perfectly with the business
objectives of the SA Premier Business Awards which
are presented annually in a partnership between
us, Brand SA and the dti.
The Awards celebrate local companies that are
making a difference to our economy, and to job
creation and who are championing everything
South African that represents quality, innovation,
and commitment to the growth and elevation of
the country.

Big banks
looking at
own forms
of Bitcoin
Catherine Bosley
Zurich
THE WORLD’S central banks
cannot ignore the growth in
cryptocurrencies and may at
some point have to consider
whether it makes sense for
them to issue their own digital
currencies, according to the
Bank for International Settlements (BIS).
“Whether or not a central
bank should provide a digital
alternative to cash is most
pressing in countries, such as
Sweden, where cash usage is
rapidly declining,” the BIS said
in its quarterly review. “But all
central banks may eventually
have to decide whether issuing retail or wholesale CBCCs
(central banks cryptocurrencies) makes sense in their own
context.”
In making these decisions,
institutions will need to take
into account not only privacy
issues and efficiency gains
in payment systems, but also
potential economic, financial
and monetary policy repercus-

sions. “In less than a decade,
Bitcoin has gone from being an
obscure curiosity to a household name,” BIS said.
“While it seems unlikely
that Bitcoin or its sisters will
displace sovereign currencies,
they have demonstrated the viability of the underlying blockchain or distributed ledger
technology.”
The analysis came at the
end of a rough week for digital
currencies, with JPMorgan
Chase chief executive Jamie Dimon calling bitcoin a
“fraud” and China moving to
crack down on domestic trading of cryptocurrencies.
But with Bitcoin and others
gaining in popularity as payment systems go mobile and investors pour in money, central
banks are beginning to delve
into them and their underlying
blockchain technology.
According to the BIS, one
option for central banks might
be a currency available to the
public, with only the central
bank able to issue directly convertible units. – Bloomberg

Bitcoins sit among twisted copper wiring inside an office in
London this week. The world’s central banks may, at some point,
consider whether it makes sense for them to issue their own
digital currencies.
PHOTO: BLOOMBERG

❚❚ IN BRIEF
CHINA

Reverse repos inject more cash
CHINA’S central bank yesterday injected cash into the interbank market via reverse repos. The People’s Bank of China
pumped 300 billion yuan (R601.54bn) into the financial system
via a process by which the central bank purchases securities
from commercial banks through bidding with an agreement to
sell them back in the future. The operations included 280bn yuan
seven-day reverse repos priced to yield 2.45 percent and 20bn yuan
of 28-day contracts with a yield of 2.75 percent. In yesterday’s
interbank market, the benchmark overnight Shanghai Interbank
Offered Rate, which measures the cost at which Chinese banks
lend to each other, stood at 2.756 percent, 6.02 basis points higher
than Friday. The central bank has increasingly relied on open
market operations for liquidity management, rather than cuts in
interest rates or reserve requirement ratios. China set the tone of
its monetary policy in 2017 as prudent and neutral. – Xinhua

FRANCE

Incentives to phase out pollution

Checked-out Burberry has things in the bag
Robert Williams
Paris
BURBERRY Group is betting
on growth in handbags and
playing up its trademark
check as new chief executive Marco Gobbetti seeks
to join the luxury industry’s
turnaround.
At its first major runway
show since Gobbetti took
over in July, the trenchcoat
maker showed off revers-

ible tote bags decked out in
its tartan plaid, including a
$2 025 (R26 609) version lined
in honey calfskin.
“We have already established a very good platform
in accessories and leather
goods, but I think we have
a great opportunity there,”
Gobbetti said since joining
Burberry from French rival
LVMH’s Celine.
“I’m very confident that
will be a big area of develop-

ment for us.”
In placing a priority on
handbags, Gobbetti is borrowing from the strategy of
LVMH’s Louis Vuitton and
Hermes International, which
generate much of their profit
from leather goods and are
bouncing back from a multiyear slump in Asia.
The new chief executive’s
comments signal he’ll seek
growth from an accessories
business that generated sales

of £1 billion (R17.84bn) in the
past fiscal year, or 38 percent
of Burberry’s total.
While Burberry’s latest
quarterly results showed
signs of strength in China,
the brand is seeking some
panache after cutting its accessibly priced Brit and London lines as well as pulling
out of many US department
stores whose heavy discounting has held back its luxury
aspirations. – Bloomberg

THE FRENCH government is planning a series of new incentives
and taxes to phase out polluting vehicles and to boost energysaving insulation in houses, the environment minister said.
Environment and energy minister Nicolas Hulot told French
daily Liberation the 2018 government budget presented next
week would include a series of measures to limit climate change,
reduce pollution and help low-income families. Hulot said he
would propose that a €500 to €1 000 incentive to switch to a less
polluting vehicle, so far only available to low-income families,
should be available from 2018 to all citizens who own cars with
petrol engines registered before 1997 and cars with diesel engines
registered before 2001. The sum will not only be for buying new
cars but also relatively new second-hand vehicles. – Reuters

Breaking news on...

www.busrep.co.za

Insurers moving from ‘grudge’ to ‘nudge’
Carolyn Cohn
and Jemima Kelly
London
INSURERS are counting
on real-time technology to
help them cut back on payouts, from a system warning
ships of nearby pirates to an
app offering to buy sleepy
drivers a coffee.
The lure of products
promising to save on claims
in a highly competitive market has led to a leap in investment in “insurtech” in
Europe to more than $400
million (R5.3bn) in the first
half of 2017, from just $50
million a year ago.
The aim is to move insurance from a “grudge” pur-

chase to a “nudge” product,
encouraging safer behaviour. While the idea is not
entirely new, the technology
is making it more prevalent,
prompting warnings from
regulators about the risk of
discrimination.
Insurers say they can
navigate those hazards as
they explore blockchain –
tamper-proof
databases
shared and updated across
a network – “big data”, analysing reams of information
for trends, as well as the
artificial intelligence technology behind driverless
cars, drones and voice-recognition software.
The biggest surge of
insurtech investment was

in Britain, where, despite
the vote to leave the EU, it
hit $279 million in the six
months to end-June from
$9 million a year earlier, analysis by Accenture of data
from CB Insights showed.
In the rest of Europe,
investment jumped to
$134 million from $37 million and some insurers are
also forming partnerships
with insurtech firms.
More than half the 100plus insurers surveyed by
consultants Capgemini said
they wanted to partner with
insurtech firms, according
to its annual World Insurance Report published last
week with trade body Efma.
– Reuters

Stocks reach record high on the eve of Fed meeting
WORLD stocks hit a record high yesterday, and the dollar reached an
eight-week peak against the yen on
expectations that the US Federal Reserve will this week announce the
trimming of its balance sheet, part of
a reversal of cheap money worldwide.
As investors breathed a sigh of
relief that the weekend passed with
no new provocation by North Korea,
Europe’s main share index opened at
a six-week high.
MSCI’s broadest index of AsiaPacific shares outside Japan had earlier risen to heights not visited since
late 2007. That nudged MSCI’s index
of world stocks to a new all-time high,

Television advert
Digital adverts
Radio
Print advert

PHOTO: REUTERS

Blockchains the drawcard

John Geddie
London

Brand exposure included:

A model
presents a
creation at
the Burberry
Spring/
Summer
2018 show
at London
Fashion
Week on
Saturday.

adding to gains seen on Friday, when
Wall Street set its own record level.
“The Federal Open Market Committee’s latest verdict will be of
special interest,” said Daniel Lenz,
an analyst at DZ Bank in Frankfurt. “The Fed could well set the
balance-sheet-reduction process in
motion.”

Elections
An address by US President Donald
Trump to world leaders at the UN
today, and elections in Germany and
New Zealand will add extra political
uncertainty to the mix this week.
But the main event will be the
Fed’s meeting today and tomorrow,
at which it is likely to take another

step towards policy normalisation
amid what is rapidly becoming a
global trend.
Canada has already hiked interest
rates twice in recent months, while
the Bank of England (BoE) shocked
many last week by flagging its own
coming increases.
The European Central Bank is
expected to shed more light on plans
to exit its extraordinary stimulus in
October.
But persistently subdued global
inflation despite a pick-up in growth
remains the “trillion dollar” question
for central banks looking to normalise policy, a report from Bank for
International Settlements said on
Sunday.
As such, investors are far from

convinced that the Fed will move
on rates again this year, with a December change put at less than a
50 percent probability in the futures
market.
“It is fair to say that, in our recent
travels, most of the investors we have
spoken to question not just a December hike, but whether the Fed will
hike at all again this cycle,” said Tom
Porcelli, chief US economist at RBC
Capital Markets.
“When you press investors on the
why, the standard reply is the lack of
inflationary pressures.”
US government bond yields
jumped a hefty 14 basis points last
week, but were little changed yesterday, as were most developed bond
markets. – Reuters

It is with great excitement that we once again
call for entries to the 5th Annual South African
Premier Business Awards. The event is hosted by
the Department of Trade and Industry (the dti), in
partnership with Brand South Africa and Proudly South
African. The Awards recognise business excellence and
honour enterprises that promote innovation, job creation
and sound business ethics.
All eligible companies are invited to enter in the applicable
categories.

CLOSING DATE: 13 OCTOBER 2017
It is with great excitement that we once again call for entries to the 5th Annual
South African Premier Business Awards. The event is hosted by the Department
of Trade and Industry (the dti), in partnership with Brand South Africa and Proudly
South African. The Awards recognise business excellence and honour enterprises
that promote innovation, job creation and sound business ethics.
All eligible companies are invited to enter in the applicable categories.
For more information, please visit:
www.sapremierbusinessawards.co.za
the dti

Department:
Trade and Industry
REPUBLIC OF SOUTH AFRICA
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Inspiring new ways

FESTIVE SEASON CAMPAIGN
Campaign Objectives
•
•
•
•

Build Proudly SA Brand and Create Brand Awareness
Influencing purchasing decisions
Educate consumers on the importance of buying local
Promote the country of Origin label to improve sales of local products.

Festive Season Campaign
Campaign

“Festive Season Campaign”
“Buy Local this festive season”

Objectives

Call to Actions: Promote buying local goods and services
Promote the Meet the locals Campaign as part of the overall marketing
strategy

Elements

Mall Activation, Mall Advertising , Street pole Adverts, Print, PR
Activities

Activity

•
•
•
•

Period

25 November 2017 – 15 January 2018

Target Market

South African Consumers ( Buying public)

Budget:

R2 000 000 (incl. production costs)
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3 Mall Activations
Radio & TV interviews
Billboards
Digital Advertising

Mall Activations

DATE

VENUE

PROVINCE

01 - 02 December 2017

Maponya Mall

JHB, Gauteng

08 - 09 December 2017

Green Acres mall

PE, Eastern Cape

12 - 13 January 2018

The Pavilion Shopping
centre

Durban, KZN

Digital Advertising
•
•
•
•

E-mail Signatures
Website Banner
Mail Merge
Facebook & Twitter Banners
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REACH

Festive Season Billboards
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(October to December 2017) - Performance against the Annual Performance Plan targets for the quarter

PERFORMANCE FOR THE PERIOD UNDER REVIEW
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*The Awards were postponed
due to the unavailability of
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Corporate Management

PFMA AND TREASURY REGULATIONS CHECKLIST
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PFMA for Public Entities: Planning and Budgeting
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PFMA for Public Entities: Management of Working Capital
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PFMA for Public Entities: Reporting
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PFMA for Public Entities: Cash Management, Banking and Investment
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As at 31 December 2017

PROGRESS ON ACTIONS IN THE RISK REGISTER
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PROGRESS AGAINST POST-AUDIT IMPLEMENTATION PLAN
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expenditure vs budget (Quarter 3 – 1 October to 31 December 2017)

FINANCIAL REPORT
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