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A C R O N Y M S

The following are definitions of the acronyms used in the report

1

Accord The Local Procurement Accord (an agreement signed on 31 October 2011 by labour, 
government, business and community representatives to promote local procurement 
in South Africa, in support of the New Growth Path and government’s aim to create 5 
million jobs by 2020.

APP Annual Performance Plan.

Brand SA Brand South Africa, an agency of the government of the Republic of South Africa whose 
objective it is to market South Africa as a foreign investment destination.

CGCSA Consumer Goods Council of South Africa

CPO Chief Procurement Officer.

CIPC Companies Intellectual Property Commission.

COTII Council of Trade and Industry Institutions.

CSI Corporate Social Investment.

EDD Economic Development Department, a national government department in the 
Republic of South Africa.

FMCG Fast Moving Consumer Goods.

IPAP Industrial Policy Action Plan

NCPC The National Cleaner Production Centre, a programme of the dti, housed under 
the CSIR which focuses on assisting companies implement cleaner production and 
resource efficiency measures.

SALGA South African Local Government Association.

SAPBA South African Premier Business Awards.

SOEPF State Owned Enterprises Procurement Forum

the dtic Department of Trade and Industry, a national government department
in the Republic of South Africa.

The Summit The Local Procurement Summit & Expo.

TWC Technical Working Committee on localisation, made up of BUSA, BLSA, Manufacturing 
Circle, NBI and Proudly SA, whose objective is to mobilise the private sector to in-
crease their levels of local procurement

NEDLAC National Economic Development and Labour Council, an entity of the
Department of Labour.

NT National Treasury.

PFMA Public Finance Management Act No. 1 of 1999.

Proudly SA Proudly South African, a not for profit company incorporated in terms of the Companies 
Act
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2

During this period of lockdown and the quarter 
in review, Proudly South African was truly 
working at the heart of government and private 
sector efforts to keep the South African economy 
working, to optimise all the opportunities that 
the pandemic offered as well as to plug any of 
the gaps that it exposed.

The collaborative efforts of existing business 
entities including BUSA, the Manufacturing 
Circle, BLSA, and the BBC as well as newly 
formed B4SA have assisted in giving additional 
impetus to the buy local movement, as our 
collaborative efforts and focus have been on 
local procurement. We have been part of the 
weekly meetings whose strategy has been to 
gain local procurement commitments from 500 
companies over a 12 month period in part as a 
follow up to the 2018 Jobs Summit and in part as 
a response to the dire economic circumstances 
caused by the coronavirus pandemic.

During the quarter in review Proudly SA was 
co-opted onto a governance panel chaired by 
Minister Patel’s Economic Advisor, Mr Harold 
Harvey, which comprises business, labour as 
well as government, and whose objective is 
to build the country’s manufacturing capacity, 
for all those products that are required as part 
of the response to the Covid-19 pandemic. A 
number of different workstreams have been 
set up in this regard and Proudly SA’s Jeannine 
van Straaten chairs the workstream for hand 
sanitiser manufacturing. This and all the other 
workstreams (for gloves, testing, medical 
textiles, including masks, ventilators as well 
as an overall general manufacturing stream) 

all report into the governance panel where we 
work to match supply and demand for these 
items. The panel estimates demand and is 
able to identify supply chains, and in this way, 
we aim to make the country self-sufficient in 
the production of essential items during this 
Covid-19 period and beyond. The panel also 
seeks to effect policy decisions which have to be 
responsive to the current economic situation.

Many of the companies on whose behalf the 
teams work are deriving enormous benefit from 
membership of the buy local movement, given 
the work we are doing, including assisting with 
the testing and accreditation of their products.

Proudly SA’s own website is also the host to a 
number of COVID-19 related portals which carry 
local, accredited manufacturers of non-medical 
masks, hand sanitisers and surface detergents 
as well as face shields. The portals are 
non-transactional and only the manufacturers 
benefit from sales made via this database of 
local companies. B4SA’s own original portal 
for medical grade masks and other medical 
items included imported as well as locally 
manufactured products, but we are now sifting 
through these and separating them, as well as 
separating suppliers from actual manufacturers. 
Only the latter will be housed on the Proudly SA 
site.

Using this source of locally manufactured medical 
supplies, our next phase of work will include 
embarking on a road show to private sector 
clinics and hospitals to secure commitments to 
procure only locally manufactured PPE.

E X E C U T I V E  S U M M A R Y

This report covers the period 1 July – 30 September 2020 and focuses on various highlights 
during the period:
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In order to drive traffic to our non-medical 
portals, we undertook a massive campaign 
in the quarter in review to reach as many 
companies and entities as possible. As various 
sectors opened up for business, including the 
hospitality sector, we sent out  in excess of 
1000 individual letters to CEOs and decisions 
makers, over and above the letters sent to the 
membership bases of a number of industry 
bodies, and we estimate that over 1500 CEOs 
have seen our request for increased local 
procurement commitments.

One of the solutions for private companies who 
wish to make local procurement commitments 
but are uncertain of which manufacturers 
are truly local and what their capacity and 
credentials are, we have been working during 
this period on a Market Access Platform which is 
an enabler for local procurement commitments. 
It offers a listing of local manufacturers, and 
those companies who procure from them or 
utilise their services have the option of rating 
the product or service, thereby giving a quality 
assurance to other enterprises looking to 
procure the same product. We are working on a 
similar capacity for ratings on our own portal to 
assist the private sector in fulfilling their local 
procurement commitments. We have shared 
communications around our portal at apex 
level with business organisations which has 
been part of our focus on the private sector.

In the public sector, during the second 
quarter, we have been working to finalise our 
MOU with National Treasury to integrate the 

Proudly SA database with their Central Supplier 
Database, which will offer an additional access 
to market opportunity for members wishing 
to do business with government. At the same 
time, the integration of our members will offer 
government a list of accredited, compliant local 
manufacturers of a wide range of products and 
services. We expect to trial the system at the 
end of this second quarter.

The production during the quarter in review of 
our new tv commercial, Game Time, featuring Dr 
John Kani, has put us very much back in touch 
with the mass consumer market. Through a 
negotiated agreement with the SABC in a three 
year MOU and with each of eTV and Multichoice 
over one year, we have secured favourable 
flighting schedules under Public Service 
Announcement terms for the commercial which 
has also been boosted with a social media and 
digital campaign.

In summary, working remotely during these 
difficult times has not in any way hampered the 
objectives or realisation of the work of Proudly 
South African. We have in fact doubled, and 
even tripled our efforts to mobilise all business 
and private communities to get individually 
and collectively behind the drive to kickstart 
the economy and to sustain the jobs that 
remain and to put as many of those who are 
unemployed back to work as soon as possible, 
in order to reach our objectives of alleviating 
poverty, inequality and unemployment.  
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G O V E R N A N C E  A N D  O V E R S I G H T  D U R I N G  T H E  Q U A R T E R

During the period under review, the Board and/or its sub-committees held the following meetings:

3

3.1) Board Meeting

The Proudly SA Board of Directors did not meet in this quarter, a meeting is scheduled for 27 October 2020. 

3.2) Audit and Risk Committee

The members of the Audit and Risk committee held their meeting on 10 September 2020 and the meeting 
considered the following:

• The Board Evaluation Matrix would be presented at the next meeting of the committee. 
• The Committee noted the reports on Financial Disciplinary Review and Performance Information
• The Committee noted the External Audit Plan including the cost of R195 871.50. 
• The Committee noted the Risk Register and the Risk Management Report.

3.3) Finance and Procurement Committee

The members of the Finance and Procurement committee did not meet in this quarter, a meeting is 
scheduled for 16 October 2020.

3.4) Membership, Marketing and Communications Committee

The members of the Membership, Marketing and Communications Committee did not meet in this 
quarter, a meeting took place on 9 October 2020. 

3.6) HR and Remunerations Committee

The members of the HR and Remunerations Committee did not meet in this quarter, a meeting is 
scheduled for 16 October 2020. 

3.7) Social and Ethics Committee 

The Social and Ethics Committee meets 2 times a year, the next meeting will take place in December 
2020.
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T H E  Q U A R T E R  U N D E R  R E V I E W

4

4.1) High level achievements for the quarter

During the quarter under review, the Proudly SA campaign was able to achieve most of its targets as con-
tained in the Annual Performance Plan (APP) for the second quarter of the 2020/21 financial year. 

The following were some of the achievements and most of these are reported in detail in Section 5 of the 
report:

• Above the Line activities reached more than 4.5 million consumers through: 
• The launch of the Game Time Mzansi campaign which lived on several platforms including TV, 

Radio and digital platform. The advert was flighted on SABC (TV and Radio), eTV and Multichoice 
channels for a period of 2 months

• Below the Line activities reached more than 3 million consumers through: 
• the newly launched Game Time Mzansi campaign, where PR driven activities (17 TV and Radio 

interviews, incl. re-broadcasts), 7 opinion pieces, social media, digital platforms, radio and 
member platforms were used to create awareness of the campaign and intensify the buy local 
message

• Three (3) campaign conversations with radio stations were planned, but six were undertaken
• Two (2) campus consumer activations on campus radio stations were planned and these were undertaken 

with a station that targets tertiary students and youth
• Two (2) Proudly Heritage month activities were undertaken namely a Humthem hosted in partnership 

with Huletts and some of our members, as well as an online heritage media challenge in which a number 
of journalists/content producers participated.

• Proudly SA introduced and hosted seven (7) online Instagram live sessions for Local Fridays to drive 
consumer education utilising influential South Africans in different spheres;

• Proudly SA hosted five (5) online Webinars (instead of physical Business Forums) which focused on the 
following topics, respectively:

• Packing your product: Price vs Value
• Financial support and funding opportunities for businesses during COVID-19
• Women in Leadership
• Creating & sustaining a local brand 
• Thriving in a COVID world
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• Proudly SA participated in the B4SA workstreams to increase local manufacturing capacity for PPE and 
other items required during this Covid-19 pandemic period;

• Three (3) industry targeted presentations were made to the Medical Devices Manufacturers of SA 
(including its members and associations) and to both the Clothing/Textile as well as Leather/Footwear 
industry forum meetings;

• The campaign managed to secure a new partnership/membership deal with the major manufacturer, 
Defy;

• Proudly SA hosted a Furniture Sector Specific Forum with dtic, SA Furniture Initiative and PG Bison
• Proudly SA presented to 10 industry bodies in SARS led Customs & Excise Industry Forums
• The consumer research undertaken by Massmart was finalised and results thereof indicate clear growth 

in the awareness of the logo of the campaign, the Buy Local Movement and in other elements that can 
be associated with the work of Proudly SA.

• Proudly SA continued with its tender monitoring system where tenders issued in the public sector for 
designated items are checked for compliance with local content provisions. 2 124 tenders/request for 
proposals were identified in Q2 whereas the target was 300.

• The average increase in following on the five (5) social media platforms is in excess of the targeted 2.0%.
• Thirteen (13) press releases were issued to mainstream media during the quarter, although only nine (9) 

were planned for the quarter.
• Ten (10) media engagements were planned but twenty-two (22) took place.
• The target of recruiting 55 new members was exceeded as 72 new members were recruited during the 

quarter under review.
• The database of locally made products and services grew by an additional 2 819 new products with the 

database now having 17 588 products and services.
• Three (3) dipstick surveys were planned but 5 were undertaken for each of the 5 online Webinars hosted 

by Proudly SA.
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4.2) Areas where targets were not met: 

During the quarter under review, the Proudly SA campaign was not able to achieve all its targets as 
contained in the Annual Performance Plan (APP) for the second quarter of the 2020/21 financial year, and 
below are some of the areas where the campaign fell short for the quarter:

• The target of 70% membership retention/renewal rate was not achieved as only 48% was achieved, mainly 
due to the fact that the renewal process remains a time bound one as various compliance documents 
are required. The process can take at least 3 months to complete in its entirety. With the tough economic 
climate exacerbated by Covid 19 pandemic, members are renewing at a much slower pace.

• No member companies have been integrated with National Treasury’s CSD as development work is 
required in order for both the CSD and Proudly SA systems to synchronise. Once completed, a MoU will 
be finalised in Q3

• No industry localization commitments were obtained nor were any obtained from major corporates, but
• The focus on local manufacturing for PPE with B4SA will yield commitments during Q3 and Q4
• The Technical Working Committee (TWC) with BUSA, BLSA, NBI and Manufacturing Circle has 

resulted in meetings with industry bodies and commitments will follow in Q3 and Q4
• The planned local procurement workshop to present the developed database of buyers did not take 

place but a Localisation workshop with BUSA and B4SA is scheduled for Nov 2020.
• No Import Replacement project finalised in any set industry during Q2, however the TIPS study concluded 

during this period identified 5 sectors that are being pursued for Import Replacement in partnership 
with industry.
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4.3) Membership report for Q2 2020/21

Overview

The Proudly SA membership base grew at a steady pace counting 72 new members in the first quarter. 
This achievement was largely due to the collaboration between Proudly SA, the Department of Small 
Business Development and Massmart’s Supplier Development Programme in recognising the capability of 
manufacturers by awarding qualifying participants Proudly SA memberships. 

Members acquired according to the classifications include the following: 66 SMMEs, three bronze and one 
silver. Defy Appliances (Pty) Ltd and eTV (Pty) Ltd have joined the Campaign as a part of the diamond 
classification.

Leads were generated predominantly from companies contacting the Campaign directly at 51 followed by 
referrals from stakeholders including members, sponsors of the Campaign and strategic partners at 21. 

Most new members were acquired in Gauteng at 42 followed by KwaZulu-Natal at 14, the Western Cape at 10 
and also the Eastern Cape, Limpopo, North West and the Free State.

Thirty seven companies in the manufacturing joined the Campaign followed by Professional Services at 11 
and Food Products at 9. The membership base also grew in the following sectors: Information Technology 
and Telecommunication; Agriculture; Construction, Engineering and Architecture; Craft and Home Industries; 
Education, Development and Training; Healthcare; Industrial Manufacturing; Media, Marketing and Publishing; 
Representative Organisations; Tourism, Travel and Hospitality; and Transport and Logistics.

Proudly SA’s local database of products and services exceeded the target of 125 new items by the addition 
of 2 819 local products and services.

The renewal target of 70% was not achieved as only 48% of the Campaign’s membership base renewed 
timeously. This variance may be attributed to the timeous renewal process to ensure members’ adherence to 
the strict compliance criteria for membership; delays were also experienced with renewing smaller entities 
that joined Proudly SA as part of enterprise development initiatives of large corporates, through which 
their initial membership fees were paid on their behalf, and where they have to assume responsibility for 
paying the required renewal fees themselves; and the current economic climate in light of the uncertainties 
presented by the novel Coronavirus, COVID-19, has placed companies under severe financial stress which 
is contributing to the lower renewal rate and/or the delays in renewals. Diamond members, Nestlé South 
Africa, Crickley Dairy and Lewis Stores, and platinum member, Bliss Brands renewed their memberships in 
the current quarter. 

It is with regret that six member companies closed their businesses this last quarter and consequently had 
to cancel their Proudly SA memberships, with an additional company in the tourism, travel and hospitality 
sector exercising caution in their spending by choosing to cancel its membership.

The membership base currently stands at 1 840 member companies. 
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Quarter 2 Highlights

New Members

Target 55

Achievement 72

Renewal Rate (in percentage)

Target 70%

Achievement 48%

Database of Local Products and Services

Target 125

Achievement 2 819

Terms utilised in the tables and charts in this membership report:

Classification of members

Category SMMEs
Small, micro and medium enterprises turning over less than R5 
million per annum and organisations including foundations, councils, 
associations, and not-for-profit institutions

Annual membership 
fee (excluding VAT)

R500.00

Bronze
Organisations turning over between R5 million and R10 million per 
annum

R1,000.00

Silver
Companies turning over between R10 million and R30 million per 
annum

R10,000.00

Gold
Companies turning over between R30 million and R50 million per 
annum

R20,000.00

Platinum
Companies turning over between R50 million and R100 million per 
annum

R50,000.00

Diamond
Companies turning over R100 million or more per annum

R100,000.00

Other terms

Affiliate of 
Diamond

A company or division that falls under a holding company that is classified a Diamond member 
(Proudly SA member company category)

Beneficiary of 
Diamond

A company that forms part of a larger organisation’s enterprise and/or supplier development 
programme. The larger organisation is classified a Diamond member (Proudly SA member 
company category)

TE A membership based on a Trade Exchange Agreement

Lead A company before it is converted into a member

Consultant-
generated lead

A membership consultant who is chasing to convert a lead he/she has 
generated him/herself

Direct Enquiry received directly from an organisation interested in membership

Event Leads generated from Proudly SA’s presence at events

Lead origin The platform from which a lead originates

Referral Referral of a company from an internal or external stakeholder
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2020/2021 Q2 Newly-recruited members

2020/2021 Q2 Year-on-year Comparisons by Month

GRAPHICAL REPRESENTATION
YEAR-ON-YEAR COMPARISONS BY MONTH

2016/2017 TO 2020/2021

Month 2016/2017 2017/2018 2018/2019 2019/2020 2020/2021

July 20 15 16 31 22

August 11 18 20 28 33

September 18 17 21 26 17

TOTAL 49 50 57 85 72
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Company Sector Province Classification Lead Origin

July

Bella Legacy (Pty) Ltd Manufacturer Free State SMME Direct

Bongi G (Pty) Ltd 
t/a Bongi Fresh Farming

Agriculture North West SMME Direct

Botho Ubuntu Hygiene (Pty) Ltd Professional
Services

Gauteng SMME Direct

Brothers Lifestyle Company (Pty) 
Ltd t/a Brothers Beard

Manufacturer Gauteng SMME Direct

Deltagrow (Pty) Ltd Construction, 
Engineering & 
Architecture

Eastern Cape SMME Direct

e.tv (Pty) Ltd Media, Marketing 
& Publishing 

Gauteng Diamond Referral

Eastern Cape Milling 
Co-Operative Ltd 

Food Products Eastern Cape SMME Direct

e-Waste Africa (Pty) Ltd Professional 
Services

KwaZulu-Natal Bronze Referral

Gordons Bay Sea Services (Pty) 
Ltd t/a Lode Fall Arrest Systems 

Professional 
Services

Gauteng Bronze Direct

Grant Andrews Office Furniture Professional 
Services

Gauteng SMME Direct

HQ Foods CC Food Products Western Cape SMME Referral

Incasa (Pty) Ltd Food Products KwaZulu-Natal SMME Referral

Innostate Ingredients (Pty) Ltd 
t/a Leofoods & Beverages 

Food Products Western Cape SMME Referral

Jesphiro Looks (Pty) Ltd Manufacturer Gauteng SMME Direct

Malée Natural Science (Pty) Ltd 
t/a Malée Cosmetics

Manufacturer Gauteng SMME Direct

Ngarangara Properties (Pty) Ltd
t/a Lindiwe Sanitary Pads

Manufacturer Gauteng SMME Referral

Passionate Celebrations by 
Debbie (Pty) Ltd

Food Products Gauteng SMME Direct

Sanath Trading CC Professional 
Services

Gauteng SMME Direct

Smart Art Digital (Pty) Ltd Manufacturer Western Cape SMME Direct

South African Community Radio 
Foundation (SCRF)

Representative 
Organisations

Gauteng SMME Direct

Zawadi Gems & Curios CC Manufacturer Western Cape SMME Referral

2020/2021 Q2 NEWLY-RECRUITED MEMBERS BY MONTH
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Company Sector Province Classification Lead Origin

August

Absolutely Coffee (Pty) Ltd Food Products Gauteng SMME Direct

Activate Distribution Gauteng 
(Pty) Ltd t/a Easi Sanitiser 

Manufacturer KwaZulu-Natal SMME Direct

Addscapes (Pty) Ltd t/a 
Searchlight Services

Information Tech-
nology & Telecom-
munication

Gauteng SMME Referral

Bold X Brands (Pty) Ltd Manufacturer Gauteng SMME Direct

Candle Power (Pty) Ltd Manufacturer KwaZulu-Natal SMME Direct

Dra Oysen Traders CC t/a 
Guardian

Manufacturer Gauteng SMME Direct

Dynamed Pharmaceuticals 
(Pty) Ltd

Healthcare KwaZulu-Natal Silver Referral 

Edu Snapper Foundation (NGO) Education, 
Development & 
Training 

Gauteng SMME Direct

Fresh & Clean Laundromat CC Professional 
Services

Gauteng SMME Referral

Health Aquatic Beverages (Pty) 
Ltd

Food Products Gauteng SMME Direct

Indlovu Idle Mithi Construction 
(Pty) Ltd 

Construction, 
Engineering & 
Architecture

Limpopo SMME Direct

Inlink Holdings (Pty) Ltd 
t/a Inlink Brand Design & 
Communications

Information Tech-
nology & Telecom-
munication

Gauteng SMME Direct

Intimate Lushka (Pty) Ltd t/a 
Lushka

Manufacturer Gauteng SMME Direct

Keddah CC t/a Awesome African 
Gifts

Craft & Home 
Industries

KwaZulu-Natal SMME Direct

Keen Ideas (Pty) Ltd t/a Mo'Milk Manufacturer Gauteng SMME Direct

Kidz Positive (Pty) Ltd Manufacturer Western Cape SMME Referral 

Mega Yum (Pty) Ltd t/a Mega 
Yum Foods

Food Products Gauteng SMME Direct

Miss TWY Original Sole 
Proprietorship

Manufacturer Gauteng SMME Direct

Molaetsa Wa Botshelo (Pty) Ltd 
t/a Cre8work 

Manufacturer Gauteng SMME Direct

Motion Merchants (Pty) Ltd Manufacturer KwaZulu-Natal SMME Direct
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Company Sector Province Classification Lead Origin

August continued...

Myrand Tissue Converting 
Company 

Manufacturer KwaZulu-Natal SMME Referral

Progressive Business Forum 
(an entity of the African National 
Congress)

Professional 
Services

Gauteng SMME Referral

SA Compliance & Certification
(Pty) Ltd

Professional
Services

Gauteng SMME Direct

Sope Saniware (Pty) Ltd Manufacturer KwaZulu-Natal SMME Direct

SS Renewable Energy (Pty) Ltd Manufacturer Gauteng SMME Referral

Swelihle Consultancy (Pty) Ltd Professional 
Services

KwaZulu-Natal SMME Referral 

TG' Durban T (Pty) Ltd 
t/a Two Guys & Co

Manufacturer KwaZulu-Natal SMME Direct

The Connect Industries (Pty) Ltd Transport & 
Logistics 

Gauteng SMME Direct

There and Back (Pty) Ltd Tourism, Travel & 
Hospitality

Gauteng SMME Direct

Touch & Klopper (Pty) Ltd Manufacturer Gauteng Bronze Direct

Tshela Thupa Designer (Pty) Ltd
t/a Monate Seasoning Spice

Manufacturer Free State SMME Referral

VGL Dimensions (Pty) Ltd Professional 
Services

Gauteng SMME Direct

We Guard Security (Pty) Ltd Professional 
Services

Gauteng SMME Direct

September

Active Factory CC Manufacturer Gauteng SMME Referral

Angelina Natural Care (Pty) Ltd Manufacturer Gauteng SMME Direct

Azania Clothing Investment (Pty) 
Ltd

Manufacturer Gauteng SMME Direct

Biochar Solutions (Pty) Ltd Agriculture Western Cape SMME Direct

Biokleer (Pty) Ltd Manufacturer Western Cape SMME Direct

C-19 RoomGuard Sole 
Proprietorship

Manufacturer Western Cape SMME Direct

Codenomics (Pty) Ltd Information Tech-
nology & Telecom-
munication

Gauteng SMME Referral 

Kleana (Pty) Ltd t/a Cleana Manufacturer Gauteng SMME Direct 
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Company Sector Province Classification Lead Origin

September continued...

Kurhula Paints and Chemicals CC Manufacturer Gauteng SMME Referral

LR13 Holding (Pty) Ltd t/a 
SPACESAVE

Manufacturer Western Cape SMME Direct

Mzansi Sat (Pty) Ltd Manufacturer Gauteng SMME Direct

Ntenga Footwear (Pty) Ltd Manufacturer KwaZulu-Natal SMME Direct

Our Cosmetics (Pty) Ltd Manufacturer Western Cape SMME Direct

Polka Dot Coco (Pty) Ltd t/a 
polka.dot.coco

Manufacturer KwaZulu-Natal SMME Direct

Redcap Products CC Manufacturer Gauteng SMME Referral

The Bread Box Bakery (Pty) Ltd Food Products Gauteng SMME Referral 

Trifon Industries (Pty) Ltd Industrial 
Manufacturing

Gauteng SMME Direct

2020/2021 Q2
NEWLY-RECRUITED MEMBERS BY SECTOR

37

11

9

3

2

2

1

1

1

1

1

1

1

1

Manufacturer

Professional Services

Food Products

Information Technology & Telecommunication

Agriculture

Construction, Engineering & Architecture

Craft & Home Industries

Education, Development & Training 

Healthcare

Industrial Manufacturer

Media, Marketing & Publishing 

Representative Organisations

Tourism, Travel & Hospitality

Transport & Logistics 
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2020/2021 Q2
NEWLY-RECRUITED MEMBERS BY PROVINCE

42

14

10

2

2

1

1

Gauteng

KwaZulu-Natal

Western Cape

Eastern Cape

Free State

Limpopo

North West

2020/2021 Q2
NEWLY-RECRUITED MEMBERS BY CLASSIFICATION

66

3

2

1

SMME

Bronze

Diamond

Silver
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2020/2021 Q2
NEWLY-RECRUITED MEMBERS BY LEAD ORIGIN

51

21

Direct

Referral

2020/2021 Q2 RENEWAL REPORT

RENEWAL REPORT

Target 70%

Renewal Rate 48%

REASON FOR DEVIATION

• Members’ renewals remain a timeous process which can take up to three months to 
complete.

• Delays experienced with renewing smaller entities that joined Proudly SA as part 
of enterprise development initiatives of large corporates, through which their 
initial membership fees were paid on their behalf, and where they have to assume 
responsibility for paying the required renewal fees themselves.

• The current economic climate in light of the uncertainties presented by the novel 
Coronavirus, COVID-19, is placing companies under severe financial stress which is 
contributing to the lower renewal rate and/or the delays in renewals. 

Number of cancelled memberships: 7 companies

Reasons for the cancellations: Six members have closed their businesses and the 
seventh member (in the travel, tourism and hospitality sector) is cautious of spending.
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2020/2021 Q2
RENEWED MEMBERSHIPS V YET TO RENEW

2020/2021 Q2
RENEWING MEMBERSHIPS BY SECTOR

Renewed 
memberships; 48%

Members yet to 
renew; 52%

36%

26%

15%

4%

3%

3%

3%

2%

2%

2%

Manufacturer 

Professional Services 

Food Products 

Information Technology & Telecommunication 

Crafts & Home Industries

Industrial Manufacturing

Services

Agriculture

Community Organisations & Projects

Construction, Engineering & Architecture

Financial Services

Representative Organisations

Tourism, Travel & Hospitality

Transport & Logistics
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2020/2021 Q2
RENEWING MEMBERSHIPS BY PROVINCE

2020/2021 Q2
RENEWING MEMBERSHIPS BY CLASSIFICATION

62%

21%

12%

3%

Gauteng

Western Cape

KwaZulu-Natal

Mpumalanga

Eastern Cape

North West

72%

10%

9%

4%

3%

SMME

Silver

Diamond

Bronze

Platinum

Gold
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2020/2021 Q2 DATABASE OF LOCAL PRODUCTS AND SERVICES

2020/2021 Q2
DATABASE OF LOCAL PRODUCTS AND SERVICES

PREVIOUS QUARTER (Q1) V CURRENT QUARTER (Q2)

PROUDLY SOUTH AFRICAN DATABASE

Period Number of Products and Services

Previous Quarter: 2020/2021 Q1 14,769

Current Quarter: 2020/2021 Q2 17 588

2020/2021 Q2

Target 125

Number of Products and Services Added 2 819

Target Exceeded: 2 255%

14,769

17 588

0
2000
4000
6000
8000

10000
12000
14000
16000
18000
20000

Q1 Q2
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TENDER MONITORING FUNCTION

Overview

To support the efforts to drive stricter adherence to local procurement legislation (within the public sector), 
Proudly SA launched the Tender Monitoring Function in April 2017 which now searches through over 840 
government and SOE websites for tenders/requests for quotations (RFQs) related to the procurement of 
designated items that are required to stipulate an element of local procurement. As part of Proudly SA’s 
value proposition for members, the identified tenders/RFQs are matched with companies that are able to 
fulfil the bids. The bids are also flagged and sent to the dtic to monitor compliance by the procuring state 
entities.

The table and chart below depict the bids that have been categorised in terms of their compliance to local 
content specifications, whether they are fully compliant, partially compliant, not compliant or whether the 
local content is unclear.

BIDS IDENTIFIED IN DESIGNATED SECTORS

PREVIOUS PERIOD
2019/2020 Q4
85 bids identified

CURRENT PERIOD
2020/2021 Q1
91 bids identified

Fully compliant 50 (59%) 38 (42%)

Partially compliant 18 (21%) 16 (18%)

Not compliant 7 (8%) 34 (37%)

Unclear 10 (12%) 3 (3%)

2020/2021 Q1
COMPLIANCE LEVELS FOR BIDS FOLLOWED UP 

FROM APRIL TO JUNE 2020

Fully compliant ; 42%

Partially compliant; 18%

Not compliant; 37%

Unclear; 3%
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4.4) Highlights for the quarter

E V E N T S  A N D  A C T I V A T I O N S

Proudly SA Game Time TVC campaign launch, 02 July 2020

Proudly South African launched its brand new buy 
local tv commercial, which is a call to everyone to 
play an active part in putting South Africa and South 
Africans back to work by supporting local businesses.

The commercial was beautifully shot and created 
under all the current lockdown regulations in the 
streets of Johannesburg. 

The commercial went live on all SABC, DSTV & 
Multichoice channels on Friday 3rd July. The new 
campaign was a reminder of our current economic 
conditions as a country and has a strong call to action 
to all South Africans.

The virtual launch was hosted on PG Bison’s Zoom 
platform and featured Dr John Kani, the voice of the 
commercial.

Attendance: 50
Target Market: Proudly SA members, stakeholders, 
strategic partners & board members
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Local Friday Conversations on Instagram, July - September 2020

Proudly SA’s ‘Local Friday’ conversations first went live on our Instagram page on Friday 22 May and continued 
every alternate Friday. A series of exciting & interactive chats with well-known South Africans and friends 
of the campaign, the conversations are hosted either by Proudly SA CMO, Happy MaKhumalo Ngidi or CEO, 
Eustace Mashimbye. 

1. Friday 3rd July - CEO with Iman Rappetti

2. Friday 17th July Happy MaKhumalo Ngidi with Brent Lindeque, The Good News Guy

3. Friday 31st July Eustace Mashimbye with Mi Casa’s J Something

4. Friday 21st August Happy MaKhumalo Ngidi with broadcaster Melanie Bala

5. Friday 28th August Happy MaKhumalo Ngidi with Miss Earth activist Catherine Constantinides

6. Friday 11th September Eustace Mashimbye with Nelson Mandela Foundation CEO, Sello Hatang

7. Friday 25th September Happy MaKhumalo Ngidi with radio presenter David O’Sullivan
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O N L I N E  E V E N T S  I N  P A R T N E R S H I P  W I T H  E X T E R N A L  S T A K E H O L D E R S

Unilever Mandela Day webinar, 17 July 2020

Chief Marketing Officer, Happy Ngidi joined Unilever 
staff in acknowledgement of Mandela Day. She 
represented Proudly SA and participated as a Speaker 
in recognition of Mandela Day where she unpacked 
the Buy Local Narrative to the audience that attended 
the session.

Audience: Internal Unilever event

PG Bison and Proudly South African 
Industry webinar, 23 July 2020

PG Bison and Proudly South African joined forces to 
discuss how being part of the buy local movement 
can benefit the furniture sector. The furniture sector 
is vulnerable to cheap imports but is also one 
which has enormous job creation potential, and the 
development of SMMEs.

CEO of Proudly South Mr. Eustace Mashimbye shared 
information on the Proudly SA campaign and how 
the partnership between Proudly SA & PG Bison was 
formed as well as statistics relating to job losses in 
the furniture industry.

Justin Berry Executive: Sales & Marketing at PG Bison, 
Ms. Tafadzwa Nyanzunda - Director: Resource Based 
Industries Agro-processing Chief Directorate at the 
Department of Trade Industry and Competition & 
Ms. Bernadette Isaacs – COO, SAFI shared the work 
they do to help stimulate and grow the South African 
economy and outlined some of the content of the 
sector Master Plan that seeks to propel the furniture 
industry to reach its full potential. 

Bernadette Isaacs shared an overview of their 
market access programmes as SAFI through import 
replacement and increased sales of locally produced 
furniture to retailers and to the public sector.

In closing, all partners agreed to the continuation 
of getting local procurement commitments from 
the private sector through signing of the local 
procurement accord by decision makers in the sector.

Attendance: 33
Target Market: Stakeholders, key industry decision 
makers, manufacturers & Proudly SA members
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COTTI Communication & Marketing  Forum 
Masterclass, 28 July 2020

Proudly SA hosted a COTTI forum masterclass on digital 
communications in partnership with the dtic and Vega School 
with speakers who specialise in the digital and marketing 
field. The panel consisted of Darren Meltz, lecturer on Digital 
Strategy & Copywriting, Vega School, Mandisa Mathobela, 
Deputy Chairperson at iSRSA- The Institute for Stakeholder 
Relations Southern Africa, and Happy Ngidi, Chief Marketing 
Officer, Proudly South African.

The masterclass focused on what can be done as communication 
practitioners in terms of digital communication. COVID-19 has 
brought about a change in the way we communicate, without 
face to face interaction and this session looked at finding new 
& innovative ways and channels to reach stakeholders. 

Target Market: Stakeholders, members, 
non-members & students
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P R O U D L Y  S A  H O S T E D  W E B I N A R S 

In this new era of social distancing and #StayAtHome, the live events industry has ground to a halt. 
Organisations seeking to remain relevant during the Covid-19 pandemic and lockdown have switched their 
events calendars online.

Proudly SA has had to do the same and therefore put together a series of online events designed to assist 
mainly small to medium enterprise navigate the current situation. 

Proudly SA will be focusing on a number of topics that will help assist South African businesses during and 
post the COVID-19 pandemic. 

• Packaging your product: Price vs Value
• Where to find funding and financial relief during COVID-19
• Creating & sustaining a local brand and the need to support home grown businesses

All events were marketed via our member database, on all Proudly SA social media platforms as well as 
those of the presenters and facilitators and we were therefore able to pitch to all business sectors, all 
business sizes and all geographical areas without any numerical restrictions.

Price vs Value, 04 August 2020

This webinar was designed to assist businesses pitch their products and services at the right price point to 
the right audience and market. Marketing expert Karin Du Chenne facilitated with case studies on member 
companies Mobicel and PortiaM both of which offer great value for money. 



29

Proudly SA COVID-19 financial relief, 20 
August 2020

Opened by Proudly SA CEO Mr Eustace Mashimbye 
who gave a presentation on how being a part of 
the buy local movement can assist businesses, 
this webinar nevertheless put the spotlight on 
financial packages and programmes designed 
to assist small to medium enterprises at this 
time.  

Representing the commercial sector, Absa 
outlined the relief programmes that they have 
in place.

Other entities that spoke about their respective 
offerings were the dtic, IDC, SARS and DSBD. 

The event had publicity via an interview on 
Kaya FM on 19 August 2020, which assisted with 
attendance figures. 

Attendance: 60

Proudly SA Women in Leadership, 25 
August 2020

This year’s online edition replaced our annual 
Women in Leadership event. The virtual version 
was held in partnership with Unilever’s Joko tea 
brand and celebrated all women during this 
women’s month.  

Guests included Panellists Cindy Poluta, 947 
Breakfast Team member and sports presenter 
on 702 and EWN, Ipeleng Mkhari CEO: Motseng 
Investment Holdings, Devi Sankaree Govender 
Investigative journalist and TV presenter 
and Shobna Persadh, Corporate Affairs & 
Sustainable Business Director at Unilever.

Conceptualized, Produced and Facilitated by 
Happy Ngidi, the discussion centred around 
how these working women have dealt with 
the covid-19 pandemic, managed being wives, 
mothers, teachers and businesswomen all 
within the confines of home.  

By far one of the highlights of the quarter.

Attendance: 190
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Creating and sustaining a local brand, 
17 September 2020

Hosted on the Zoom platform, this webinar 
was facilitated by Rams Mabote.  A number 
of Proudly South African member companies 
shared how they have stayed relevant through 
either repurposing their business operations 
(Plus-fab)or staying with their core competency 
(Lasher Tools) , or a combination of both (Defy & 
Olympic Paints) during this COVID-19 pandemic .  

The crucial message shared by our panel 
of speakers was maintaining customer 
relationships, quality, consistency, associations 
and most importantly innovation.

Attendance: 50 on Zoom platform plus Proudly 
SA Facebook page

Thriving in a COVID world, 
29 September 2020

Facilitator Andile Khumalo presented Eustace 
Mashimbye, CEO of Proudly South African who 
spoke about the Campaign and how to join 
the movement as a member company. Andile 
was then joined by Ntai Khojane, co-founder 
of Proudly South African’s e-commerce and 
online shopping platform, RSA Made, who 
spoke about building an e-commerce strategy 
for your business and how to join the RSA Made 
platform. Musa Kalenga, CEO & Co-founder of 
Bridge Labs spoke on ‘response strategies in 
uncertain times’ and Andile Khumalo gave his 
own presentation of managing a company’s 
finances and cashflow during constrained 
economic times. 

Attendance: 81 
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4.5) PR, Communications & Media

4.5.1)  Summary

The quarter in review marked a long, cold stretch of lockdown. The PR department worked to find relevant 
stories and platforms to keep Proudly SA and the buy local message top of mind.

During July, publicity revolved around the shooting of our brand new tv commercial, with the additional 
coup of securing Dr John Kani, who reprised his role as the conscience of the nation in the Game Time 
campaign. Interest in both the commercial and Dr Kani’s role in it gained some media traction. 

The quarter in review saw a return of the CEO’s Business Report column, albeit sporadically. During August 
we maintained the slot with a focus on Women’s Month, and once again invited three guest writers, with a 
final piece by our CMO to close the month. 

Our strategic alliance with NAACAM for the publicising of their role in growing production of face shields for 
our COVID-19 portal also gained media space.

During September, comment was sought from Proudly SA around heritage issues as well as our opinion on tv 
and radio around the TreSemme shampoo debacle, as our relevance as the advocates for more local content 
in retail stores was recognised. 

In September, we replaced our annual media tour with an online Media Challenge and were able to reach 
200 media practitioners rather than only six. The challenge comprised an online quiz with 55 questions 
relating to the campaign and to many of our members from all across the country. The Quiz was open for 1 
week and participants were able to answer, save and revisit the questionnaire at any time during the validity 
period (16-23 September).Those members that sponsored prizes (Hisense, Mobicel, Mara Phones and the 
Delicious Festival) were profiled on all related material. The competition concludes and winners will be 
announced into the Q3 reporting period.

The continuation of our Local Friday conversations on our Instagram platform and extensive social media 
activity during the quarter in review resulted in some growth in following, although in order to achieve 
significant growth in our numbers, a cohesive and focussed approach to posts needs to be adopted per 
social media page. 

All in all, our media coverage for the quarter in review increased from to R11.3 million in AVE value, up from 
R6.7 million during the first quarter of the fiscal.
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4.5.2)  CLIP COUNT ANALYSIS 

The clip count comparison illustrates the total number of media clippings for each media platform i.e. print, 
broadcast and online for the period under review (Jul – Sep 2020). Comparison is made with the same period 
in previous years, as well as with the rest of the current fiscal.
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4.5.3)  AVE/PR Values 

The advertising value equivalency (AVE) is what editorial coverage would cost it were advertising space 
or time. PR/Editorial value is derived by multiplying the AVE by three. The total AVE value recorded 
between July and September 2020 is R11.3 million and the PR/editorial value translates to R33.8 million.
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4.5.4) Press Releases/Op Eds/Media Articles

No. Date Release/Commission Title AVE

1 02 July 2020 Press release Proudly SA launches new consumer 
campaign (Dr Kani commercial)

R1 388 752.80

2 03 July 2020 Business Report Column Perceptions following youth month R 687 884.80

3 14 July 2020 Press release Game Time tv commercial starts 
flighting

R 1 086 263.77

4 30 July 2020 Press release Automotive industry responds to 
demand for PPE

R 397 734.81

5 04 August 2020 Business Report Column Women’s Month Guest: Iman Rappetti R 130 468.93

6 05 August 2020 Press release Defy joins buy local movement R 29 486.07

7 10 August 2020 Business Report Column Women’s Month Guest: Ouma Tema, 
Plus Fab

R 217 213.52

8 18 August 2020 Business Report Column Women’s Moth Guest: Thandeka Mali, 
Creative on Game Time tvc

R 129 796.48

9 25 August 2020 Business Report Column Women’s Month Guest: Happy Ngidi, 
CMO Proudly SA

R 71 857.50

10 16 September 
2020

Business Report Column How one company R106 875.20

11 14 September 
2020

Media Notice Proudly SA Media Challenge launches N/A

12 24 September Commission Q&A with CEO for GCIS N/A

13 30 September Business Report Column Making the Sectoral Master Plans work 
(Poultry Industry)

R 112 003.07

The following were issued between July and September 2020. The emboldened words were used as filter 
phrases to sift through the quarter’s media coverage
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4.5.6) Social Media

Below is graphical representation of Proudly South African’s follower analytics across active social media 
platforms.

4.5.5) Media visits/engagements

Engagement is important to build and strengthen good working relationships with the media. As the 
Coronavirus pandemic presented a challenge in us reaching our goal of face to face engagements, we have 
nevertheless managed to receive coverage,  or have virtual meetings or interactions with members of the 
media and/or advertising sales staff from the following media platforms (among others).

• 702 
• CapeTalk 
• 947  
• Bizcommunity
• Business Report 
• Cape Argus 
• Daily Dispatch 
• eNCA 
• Engineering News & Mining Weekly 
• Good Things Guy 
• IOL 
• Kaya FM 95.9
• Media Xpose
• NAACAM 
• Newzroom Afrika 
• SAFM 
• The Star 
• Times Live 
• Trans Africa Radio 
• Tygerburger 
• Via
• YFM

No of followers
06 Jul 2020 

No of followers
30 Sep 2020 

Q-Q growth Fiscal growth thus far

Facebook likes 17 257 17 797 540 (3.1%) 815 (4.8%)

Facebook follows 18 764 20 096 1 332 (7.1%) 2 322 (13.1%)

Instagram follows 5 039 5 417 378 (7.5%) 883 (19.5%)

LinkedIn 1 319 1 728 409 (31%) 706 (69.1%)

Twitter 171 175 174 372 3 197 (1.9%) 6 174 (3.7%)

YouTube 146 205 59 (40.4%) N/A

It is worth noting that since January 2019, Twitter has outperformed all other platforms with regards to the 
number of new monthly followers. This achievement should also be acknowledged when considering the 
percentage growth.
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4.5.6 Presentations

The Proudly SA CEO, Eustace Mashimbye made CEO-led presentations at various events and at various media 
interviews. The aim of these presentations is to create awareness and to educate audiences about the 
Proudly South African Campaign and what it stands for. Businesses/enterprises are also invited to support 
and join the Proudly South African Buy Local Campaign. 

The CEO-led presentations included, among others, the following:

DATE EVENT VENUE 

2 July 2020 Buy Back SA Advert Launch Virtual 

16 July 2020 NEDLAC TIC Meeting Virtual 

22 July 2020 Top Empowerment Event Virtual 

22 July 2020 Medical Devices Manufacturers of SA (AGM) Virtual

23 July 2020 Furniture Sector Webinar Virtual

30 July 2020 Clothing industry stakeholders Virtual

31 July 2020 Local Fridays Virtual

4 August 2020 Packaging Your Product Webinar Virtual

13 August 2020 Buy Social Mark Virtual

20 August 2020 Financial Support and Funding Opportunities during 
Covid-19 Webinar

Virtual

24 August 2020 Footwear and Leather industry stakeholders Virtual

24 August 2020 Speak Out Expert Interview for SABC 2 SABC 2

25 August 2020 Midrand Black-owned SMMEs Forum Virtual

9 September 2020 R-CTFL Masterplan Executive Oversight Committee 
meeting (Chaired by Minister Patel)

Virtual

11 September 2020 Local Fridays Virtual

15 September 2020 Bellville Webinar Virtual

17 September 2020 Panel on opportunities for SMMEs on FMCG retailers’ 
shelves (eNCA)

eNCA
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Huletts Humthem

Humthem As part of their heritage month campaign Huletts created the ‘humthem’ to promote their brand 
as well as unity within the national space. Leveraging Huletts’ own Humthem campaign, Proudly SA invited 
member companies to submit their own footage which was compiled and edited by Huletts’ agency and 
was flighted on all social media platforms on Heritage Day. This video aimed to encourage South Africans to 
be patriotic and support local brands. We ran our own promo for this campaign on Twitter, Instagram and 
Facebook to drive views to the video on the day.

A B O V E  T H E  L I N E  C A M P A I G N S

4,6
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D I G I T A L  C A M P A I G N

We undertook a digital campaign in collaboration with the Good Group, the creative agency for the Game 
Time tvc in order to boost the ad and to drive more people to view it, as well as to promote the actual 
messaging of the Game Time TVC.

We also ran online digital campaigns with Beeld as well as the Future of Media event series with Arena.

Herbou van 
die ekonomie 
deur te kies 
om plaaslike 
te koop
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We set out to encourage more members and their brands to use our logo in their marketing activities and 
to commit to the campaign and successfully added a number to those already displaying the logo on their 
goods, packaging and advertising and marketing, thereby achieving a greater consumer reach.  

L O G O  U S E

68
38
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