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The following are definitions of the acronyms used in the report

Accord The Local Procurement Accord (an agreement signed on 31 October 2011 by labour,
government, business and community representatives to promote local procurement
in South Africa, in support of the New Growth Path and government’s aim to create 5
million jobs by 2020.

APP Annual Performance Plan.

Brand SA Brand South Africa, an agency of the government of the Republic of South Africa whose
objective it is to market South Africa as a foreign investment destination.

CGCSA Consumer Goods Council of South Africa

COIDA The Compensation for Occupational Injuries and Diseases

CPO Chief Procurement Officer.

CIPC Companies Intellectual Property Commission.

coti Council of Trade and Industry Institutions.

csl Corporate Social Investment.

EDD Economic Development Department, a national government department in the
Republic of South Africa.

FMCG Fast Moving Consumer Goods.

IPAP Industrial Policy Action Plan

NCPC The National Cleaner Production Centre, a programme of the dti, housed under
the CSIR which focuses on assisting companies implement cleaner production and
resource efficiency measures.

NEDLAC National Economic Development and Labour Council, an entity of the
Department of Labour.

NT National Treasury.

PFMA Public Finance Management Act No. 1 of 1999.

Proudly SA Proudly South African, a not for profit company incorporated in terms of the Companies
Act

SALGA South African Local Government Association.

SAPBA South African Premier Business Awards.

SOEPF State Owned Enterprises Procurement Forum

the dtic Department of Trade and Industry, a national government department
in the Republic of South Africa.

The Summit The Local Procurement Summit & Expo.

UN United Nations
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This report covers the period 1 April — 30 June 2025 and focuses on various highlights during the
period:

OVERVIEW - ECONOMIC OUTLOOK

«  South Africa’s per capita GDP has declined since 1994 due to falling output in mining and
manufacturing, while services output has doubled, and construction has reverted to 1994
levels.

«  Between 2014: Q4 and 2024: Q4, employment grew in most industries, with finance, community
services, and agriculture leading, while manufacturing and private households saw declines.

« Since 1994, the financial and community services sectors have led investment, contributing
22% and 20% respectively.

« Emerging markets, including South Africa, face persistently high gross financing needs and
rising interest payment burdens.

« Over the last six quarters, mining has consistently supported South Africa’s trade surplus,
while manufacturing has remained in trade deficits.

- Real wages have declined in most industries despite nominal gains, with manufacturing as the
only sector showing sustained real wage growth.

« The SARB warns that tariff wars, AGOA loss, and a weaker rand could cut 2025 GDP growth by
up to 0.7% and raise inflation above current forecasts.

[ Economic and Employment Trends in South Africa: June 2025]
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Proudly SA continues to have a meaningful role in growing the economy
through its role of promoting the buying of locally made products and
services, to stimulate and grow demand for these products and services, by
all sectors of society, such that existing jobs can be retained, and new job
opportunities can be created.

In order to achieve this, the campaign has the following key focus areas:

+ To educate consumers on the importance of country-of-origin labels and
the economy wide benefits of buying locally made products and services.

« Influence both the public and the private sector(s) to increase their
respective levels of local procurement; and

+ To increase the accessibility of locally made products and services.

This is done through various programmes and activities as outlined in the
approved Annual Performance Plan, which is derived from the Organisational
Strategic Plan, and the details contained in this report outlines the progress
made in this regard during Quarter 1 of the 2025/26 financial year.
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During the period under review, the Board and/or its sub-committees held the following meetings:

3.1) Board Meeting
The Proudly SA Board of Directors met on 25 June 2025 and considered the following:

« The Board agreed to extend the appointments of the Board Members whose terms had
ended to the end of the financial year.

« The Board accepted the revised Memorandum of Incorporation and revised Board Charter
as recommended by the ad hoc Committee.

« The Board reviewed and approved the Quarterly Report for submission to the dtic.

« The Board agreed to continue monitoring localisation commitment from the companies
that made pledges at the BLSE.

« The Board agreed to approve the amended Investment Policy.

« The Board agreed to the proposal to pay commission to people who secure additional
funding for the organisation. The process will be overseen by the FINCO.

. The Board approved the Religious Leave policy in line with the Directive for Religious Leave
in the Public Sector.

« The Draft Ethical Al policy was approved by the Board.

« The Board approved the amended social media, Policy.

« The progress on the e-Commerce platform and the plans for the launch were noted by the
Board.

3.2) Audit and Risk Committee

The members of the Audit and Risk Committee held their meeting on 26 February 2025 and the
meeting considered the following:

The committee noted that the concurrence letter from the Auditor General had been
received, and that the External Auditors would have to comply with the Quality Assurance
conditions as required by the Auditor General.

« The Committee reviewed and noted the Draft Annual Financial Statements that were still
to be audited. The Committee requested that Membership Revenue be closely monitored.
The Annual Financial Statements for the Proudly SA Online company will be reported on
separately in future.

- The Committee suggested that the FINCO review the investment strategy of the organisation.

« The Committee received the Internal Audit Reports on Membership Compliance, Supply
Chain Management and Financial Disciplinary Review.

The Committee noted that the risk profile of the organisation had not materially changed
and that strategic initiatives remain relevant in mitigating the risk exposure.
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3.3) Finance and Procurement Committee

The members of the Finance and Procurement Committee held their meeting on 10 June 2025,
and the meeting considered the following:

The Committee received and noted the Draft Annual Financial Statements that would still
be audited.

The Committee suggested minor adjustments to the Investment Policy and recommended
it for approval by the Board.

The Management Accounts and Cash Flow were noted by the Committee

The Membership Target List was noted

The Committee noted the discount given to Innovative Water Care Holdings SA and
recommended this for approval by the Board.

The Committee noted the potential sponsors being engaged for the Local Wine Expo and
the Local Fashion Police.

3.4) Membership, Marketing and Communications Committee

The members of the Membership, Marketing and Communications Committee held their
meeting on 4 June 2025, and the meeting considered the following:

Quarterly Report:

The Committee was presented with the submissions made to National Treasury detailing
localisation driveninputsfor possible inclusioninthe preferential procurement regulations.
The Committee noted the Marketing and PR Report, which included the “Wear Local”
activations held at SONA and SOPA.

The Committee noted the Events Calendar highlighting events for the rest of the year.

The plans for the Local Wine Expo were presented and the event would take place from
24th- 27th July 2025.

The launch of the Local Fashion Police would take place on 1 August 2025.

Management was engaging individuals and agencies to be appointed on a commission
basis to secure sponsorships. This would be tabled before the Board for approval.

113 New Members were recruited, and 226 new items were added to the database of locally
made products and services.

The Committee noted the discount given to Innovative Water Care Holdings SA.

There are currently 47 Diamond Members, 17 Sponsors and 5 Platinum Members being
targeted for recruitment and retention purposes.

250 Members and signed up 800 products on the e-Commerce platform.

The media launch for the e-commerce site and platform would take place with Minister Tau
on 1July 2025.

13 New Localisation Commitments had been secured and presented at the BLSE.

The Committee was concerned about the 2% compliance rate with previous local content
thresholds for the procurement of previously designated items in the recent government
tenders.

The Committee noted the Match Making Report from the BLSE and that 975 meetings took
place over the 2-day period.




.

3.5) HR and Remunerations Committee

The members of the HR and Remunerations Committee held their meeting on 19 June 2025, and
the meeting considered the following:

A Religious Leave Policy was approved, which would introduce 1 floating leave day for
religious purposes, in line with a directive on religious leave in the Public Sector.

The Committee noted the Organisational Structure and the changes in titles to some
positions.

The Employment Equity Report was noted.

The current staff profile was 44 Staff Members.

The training and development, performance management and staff wellness reports were
noted.

3.6. Social and Ethics Committee

The members of the Social and Ethics Committee held their meeting on 12 June 2025, and the
meeting considered the following:

A Draft Ethical Al Policy was presented to the Committee, and the Committee recommended
it to the Board for approval.

The updated Social Media Policy was presented to the Committee, and the revised policy
was recommended for Board approval.

The POPIA Compliance Checklist was reviewed and noted by the Committee.

The Social and Ethics compliance Checklist was reviewed and noted by the Committee.
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4.1) High level achievements for the quarter

During the quarter under review, the Proudly SA campaign was able to achieve most of its targets as
contained in the Annual Performance Plan (APP) for the first quarter of the 2025/26 financial year.

The following were some of the achievements and most of these are reported in detail in Section 5 of the
report:

«  The campaign successfully hosted its annual flagship event, the Buy Local Summit and Expo.

«  Through the Above-the-Line initiatives the Campaign was able to reach more than 9 million consumers
through street pole ads and digital billboard ads for the Buy Local Summit and Expo, as well as digital
advertising for both the Back to School & Cabbage Challenge campaigns.

- Below-The-Line and PR related activities ensured that the campaign had coverage on various platforms
that had a collective recorded reach of more than 124 million consumers, calculated based on the reach
of each of the platforms and mediums used. This was complemented by the 12 media engagements with
journalists and editors, the 18 press releases issued and the 10 media partnerships concluded during
the quarter.

« 4 Consumer activations were hosted at the Letsibogo Girls High School, Trellidor Soccer Tournament, at
the State of the Nation Address, as well as the Gauteng SOPA events.

« Consumer Education efforts targeting the youth during the quarter included running campaigns and
competitions/interviews with at least 4 campuses/community-based radio stations against the set
target of 3.

« In order to expand on the campaign’s access-to-market efforts for the benefit of members, whilst also
rolling out consumer education campaigns, the campaign participated in 3 trade fairs/major expos and
2 consumer markets.

« Thecampaignwas given an opportunity to present atthe annual Nedlac Labour School policy conference,
where all the major labour federations and their respective union affiliates were present.

« 113 new members were recruited during the quarter surpassing the target of 80. This can be attributed
to the concerted efforts of growing the value proposition with a particular focus on access to market
opportunities, including through the Buy Local Summit and Expo.

« A member retention rate of 81% was achieved for Quarter 4 against the set target of 80%.

«  Furthermore, there also has been an increase in the database of South African made products/or
services with a total of 226 new products registered against a target of 200 for the reporting period.

«  Atotal of 13 new localisation commitments were solicited and secured from major companies, which
included Isuzu, Isanti Glass, Food Lovers, Avis, Santam, SAB, PG Biston, AITF, Beier Group (BBF Safety),
Transnet, Clicks, South 32, and the Standard Bank.

+  Private sector engagements (targeted at both SMEs and big businesses) included the hosting of 13
webinars and forums, participating in 12 industry stakeholder forums, having engagements with 6
business chambers/industry bodies, whilst also being part of 7 SARS industry specific forums during
the quarter.

« Social Media growth continues by registering growth across all different platforms.

« The organisation remains compliant with its financial and human resources reporting obligations and
received an unqualified audit opinion for its financial statements for the immediate prior reporting
period.
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4.2) Areas where targets were not met:

During the quarter under review, the Proudly SA campaign was not able to achieve all its targets:

«  No marked increase happened during the quarter, however the annual target of 5% growth in
number of member products and/or services registered on third party online platforms for the
financial year, was already met prior to this quarter under review.

The campaign did not present to any tertiary institution due to the timing of the opening of
tertiary institutions, however the annual target has been met already.

No presentation was made to at least 1 business organization or apex body during the quarter,
as the Localisation Dinner hosted in partnership with BLSA (primarily targeting their members)
was postponed.

- The campaign was not able to conclude a partnership with at least one organisation that
would partner Proudly SA in rolling out a consumer education programme or participating in
an existing programme.

The envisaged Proudly SA game was not launched by the end of the quarter, however a Proudly
SA member game was successfully identified, and discussions are underway for Proudly SA to
adopt the game during the first quarter of the new financial year.

« No formal partnership was concluded with at least 1 SEZ, despite all the attempts made to
engage all the SEZs in the country during the financial year. This area of work will be prioritised
in the next financial period; and
The tender monitoring system in respect of designated sectors could only identity 213 tenders
against a set target 300 for the quarter under review, largely due to the limited number of
tenders issued for previously designated items during the quarter.

Proudly SA is consistently continued to monitor its operational plans to ensure it meets most of
its delivery commitments as per the approved 2025/26 annual performance plan.
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4.3) MEMBERSHIP REPORT FOR (2- 2024/25

4.3.1) Quarter 4 Highlights

Membership Base

As of Q12025/2026

New Members

Target 85
Achievement 85
Target 80%
Achievement 82%
Target 200
Achievement 226
Previous Quarter: Q4 2024/2025 25,433
Current Quarter: Q12025/2026 25,653

4.3.2) Overview

During Quarter one of 2025-2026, 85 companies joined as new members of the Buy Local Campaign against
the target of 85. The retention rate of 82% was achieved against a target of 80%. The addition of new locally
made products and services to the database was missed by 30 products and/or services.

The manufacturing sector remained the strongest across new and renewing member companies. FMCG,
Food, Beverage and ready to eat products are growing amongst SMEs. In emerging economies like South
Africa, SMEs contribute up to 45% of total employment and 33% of GDP. A healthy SME sector is a vital
ingredient for inclusive growth that creates jobs across regions and sectors.

The membership footprint has grown in the 3 main provinces, namely Gauteng, Western Cape and KwaZulu
Natal. The membership recruitment drive and marketing activities have expanded into the Free State,
Limpopo, Eastern Cape, Northern Cape, North-West and Mpumalanga, in order to grow the membership
base in the rest of the provinces outside of the major hubs.

Proudly SA’s database of locally made products and services was missed marginally, by enlisting 30 products
less than targeted for the quarter. This modest growth in locally made products can be attributed to the
fact that SMEs are manufacturing a set of quality products that they can access retail, wholesale and B2B
markets with, as opposed to manufacturing copious amounts of products that they are unable to get shelf
space for.

The access to markets benefits remains the key driver for new member acquisitions as well as retention
of member companies. Retail and Wholesale readiness programmes as well as the match making exercise
work hand in glove to drive our access to market benefits.
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4.3.3) Terms utilised in the tables, graphs & charts in the Membership Report

Classification of members

Category SMMEs Annual membership
Small, micro and medium enterprises turning over less than R5 fee (excluding VAT)
million per annum and organisations including foundations, councils,
associations, and not-for-profit institutions

R500.00

Bronze R1,000.00
Organisations turning over between R5 million and R10 million per
annum

Silver R10,000.00
Companies turning over between R10 million and R30 million per
annum

Gold R20,000.00
Companies turning over between R30 million and R50 million per
annum

Platinum R50,000.00
Companies turning over between R50 million and R100 million per
annum

Diamond R100,000.00
Companies turning over R100 million or more per annum

Other terms

Affiliate of A company or division that falls under a holding company that is classified a Diamond (Proudly
Diamond SA member company category)
Beneficiary of A company that forms a part of a larger organisation’s enterprise and/or supplier development
Diamond programme. The larger organisation is classified a Diamond (Proudly SA member company
category)
TE A membership based on a Trade Exchange Agreement
Leads Lead Origin (origination of a lead)
(Company before
it is converted to a | Consultant- A member consultant who is chasing to convert a lead they have generated
member) generated themselves
Direct Enquiry received directly from an organisation interested in membership
Event Leads generated from Proudly South African’s presence at events
Referral Referral of a company from an internal or extra stakeholder
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Newly-recruited members
YEAR-ON-YEAR COMPARISON: 2021/2022 to 2025/2026

2020/2021 2021/2022 2022/2023 2023/2024 2024/2025

Graphical Representation YOY Comparison
2021/2022 to 2025/2026
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COMPANY

Q1: 2025/2026 NEWLY RECRUITED MEMBERS

SECTOR

PROVINCE

JANUARY

CLASSIFICATION

LEAD ORIGIN

Africa Fashion Alive Manufacturer Gauteng SMME Referral
African Secret Art's & Manufacturer Western Cape | SMME Consultant- generated
Craft
AJ Massive Investment Food Products Gauteng SMME Consultant- generated
Group
Ankole Wealth Professional Services | KwaZulu Natal | SMME Consultant- generated
Management
Avior Labs (Pty) Ltd Manufacturer Gauteng SMME Consultant- generated
Boss Lady Trading Media Marketing and | KwaZulu Natal | SMME Direct
Publishing
Bot Shop (Pty) Ltd Education, Gauteng Silver Direct
Development and
Training
CBD Care Healthcare Western Cape | SMME Consultant- generated
Chien Consulting Professional Services | Gauteng SMME Consultant- generated
Hamisa Safety Equipment | Manufacturer Gauteng SMME Referral
Supplies
Kasie toons Animation Media Production Gauteng SMME Direct
Studios Services
LEFA4ME TRADING Construction Gauteng SMME Consultant- generated
ENTERPRISES (PTY) LTD Engineering and
Architecture
Luhlaza Waste Manufacturer Northern Cape | Silver Direct
Management (Pty) Ltd
MadKon (Pty) Ltd Manufacturer Western Cape | SMME Consultant- generated
Mathematical Institute of | Education, Gauteng Bronze Referral
Science Development and
Training
Modaes Trading and Manufacturer Free State SMME Direct
Projects
Naledzi Technologies Information Gauteng SMME Referral
Technology &
Telecommunication
Ngwe Engineering Manufacturer Gauteng Bronze Referral
NjiaPay (Pty) Ltd Information Gauteng SMME Referral
Technology &
Telecommunication
Outsource SA Solutions Professional Services | Gauteng Silver Direct
PEJ Engineering Manufacturer Gauteng Bronze Referral
Pheko PM Group Healthcare Gauteng SMME Consultant- generated
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COMPANY

SECTOR

PROVINCE
MAY

Platinum Bedding SA Manufacturer North West SMME Referral

RIP °N SEW Manufacturer Gauteng SMME Direct

Roska Group (Pty) Ltd Food Products Gauteng SMME Referral

Siyabonga Siphilise (Pty) | Manufacturer Gauteng SMME Direct

Ltd

Sovenga Wines Agriculture Limpopo SMME Direct

Supreme Hoses and Manufacturer Gauteng Bronze Direct

Couplings (Pty) Ltd

Tenacity Projects Media Marketing & Gauteng SMME Direct
Publishing

Tswelopele CW) Trading Manufacturer Limpopo SMME Referral

Enterprise

Vanner Brands Food Products Gauteng SMME Direct

Vital Veggie Gardens Agriculture Gauteng SMME Direct

Walk Fresh Manufacturer Gauteng SMME Consultant- generated

Yeyakho Legal Services Financial Services Gauteng SMME Direct

(Pty) Ltd

CLASSIFICATION

LEAD ORIGIN

Africa Creative Arts Community Gauteng SMME Direct
Foundation (NPO) organisations and
projects (A)
All Time Services Pty Ltd | Professional Services | KwaZulu Natal | SMME Direct
Azuri Woodworks (Pty) Ltd | Manufacturer KwaZulu Natal | SMME Consultant-Generated
Cherry-Singh Professional Services | Gauteng Bronze Direct
Incorporated
Eet and Sip-Sim Afrika Food Products Gauteng SMME Referral
Garona Communications | Media Marketing And | Gauteng Silver Referral
Publishing
GMCG Education, Gauteng SMME Direct
Development and
Training
Heart feelings Food Products KwaZulu Natal | SMME Direct
IDF Finance Busa (Pty) Ltd | Financial Services Gauteng Gold Consultant-Generated
Igumbini Pty Ltd Industrial Gauteng SMME Referral
manufacturing
KLM Solutions Professional Services | Gauteng Bronze Direct
La Cabonada Beverages Food Products Gauteng SMME Direct
Lady Rose Health & Manufacturer Western Cape | SMME Direct
Beauty
Michanic Pty Ltd Industrial Gauteng Silver Direct
Manufacturing
Mmupi and Clay Crafts and Home Gauteng SMME Direct
Industries
Nosso Sunflower Oil Food Products Gauteng SMME Direct
Nquks Holdings Transport and North West SMME Direct
Logistics
OBR Bahlaloga Enterprise | Food Products Gauteng SMME Direct
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COMPANY

Hospitality
SECTOR

PROVINCE
MAY

CLASSIFICATION

OFT AquaSox Food Products North West SMME Direct
Postmansburg Exclusive Food Products Northern Cape | SMME
Water
Pure Vawter Food Products KwaZulu Natal | SMME Referral
SABMR Professional Western Cape | SMME Direct
Signkor (Pty) Ltd Media Production Gauteng SMME Referral
Services
Tlhole Scents Manufacturer Gauteng SMME Consultant-Generated
WOT | SAW Manufacturer Western Cape | SMME Direct
Zenith Car Rental Tourism, Travel and Gauteng Diamond Referral

LEAD ORIGIN

Blooming Femcare (Pty) Manufacturer Gauteng SMME Referral
Ltd
Dan and Polly Manufacturer Western Cape | SMME Consultant Generated
Dizain Pronounced (Pty) Manufacturer Gauteng SMME Referral
Ltd
Elbow Joint Group Manufacturer Gauteng SMME Consultant Generated
Food Lovers Holdings Agriculture Western Cape | Diamond Referral
(Pty) Ltd
Giava Interiors Manufacturer Gauteng Bronze Referral
Goldspoon Bottega Manufacturer Eastern Cape SMME Consultant Generated
Golf-Mark (Pty)Ltd Manufacturer Gauteng SMME Direct
Help me SA (Pty) Ltd Information KwaZulu Natal | SMME Consultant Generated
Technology and
Telecommunication
Ideas at Else Manufacturer Western Cape | SMME Direct
Kalahari Bulk Carriers Transport & Logistics | Western Cape | SMME Consultant Generated
Karoo Baba Manufacturer Western Cape | SMME Referral
KZN Music Imbizo (Pty) Culture, KwaZulu Natal | SMME Referral
Ltd Entertainment, Music
and Recreation
Max Aluminium Manufacturer Gauteng SMME Direct
Nyatee Foundation Community Gauteng SMME Referral
Organisations and
Projects
Ontekane Projects Media Production North West SMME Referral
Services
Pegasus Blu Food Products Eastern Cape SMME Consultant Generated
Popping Space (Pty) Ltd Media Marketing and | Gauteng SMME Direct
Publishing
Proudly Developing Professional Services | Mpumalanga SMME Direct
Royal Revival Manufacturer Gauteng SMME Consultant Generated
Snupit (Pty) Ltd Media Marketing and | KwaZulu Natal | SMME Direct
Publishing
The Warehouse Boys Media Production Gauteng SMME Referral
Services
Trend IT Holdings Manufacturer Gauteng SMME Consultant Generated
Vista Chick(Tlhokomelo Agriculture Free State SMME Referral
Whet Personal Products Manufacturer Western Cape | SMME Direct
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2025-2026 Q1 NEWLY RECUITED MEMBERS BY SECTOR
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2025-2026 Q1 NEWLY RECRUITED MEMBERS BY CLASSIFICATION
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Q4: 2024-2025 RENEWING MEMBERS

RENEWAL REPORT

Renewal Rate: 82%

Target: 80%

REASON FOR GROWTH

The renewal target for this quarter was achieved.

2025-2026 Q1 RENEWED MEMBERS VS YET TO RENEW

= RENEWAL RATE = MEMBERS YETTO RENEW
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RENEWING MEMBERS COMPARISON BY PROVINCE
Q1: 2025-2026
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Q1: 2025/2026 DATABASE OF LOCALLY MADE
PRODUCTS AND SERVICES

PROUDLY SOUTH AFRICAN DATABASE

Period Number of Products and Services
Current Quarter: Q3 2024/2025 25,207

Current Quarter: Q4 2024/2025 25,433

Target 250

Achievement 220

Target Missed: 30 (12%)
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Q1:2025/2026
DATABASE OF LOCAL PRODUCT & SERVICES TARGET VS
GROWTH

205 210 215 220 225 230 235 240 245 250 255

Target Achieved
m Seriesl 250 220

Ql: 2025-2026
DATABASE OF LOCAL PRODUCTS AND SERVICES
PREVIOUS PERIOD VS CURRENT

257
25,653
25,65
256
25,55
255
2545 25,433
254
2535

25,3
PREVIOUS PERIOD CURRENT PERIOD
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HIGHLIGHTS FOR THE QUARTER

In awebinar hosted in partnership with the DStv Delicious Academy, Alicia Longanathan from our Membership
team shared insights into the benefits of being part of the Proudly South African membership network.

Speaking directly to entrepreneurs and emerging brands from the DSTV Delicious Academy, Alicia broke down
how Proudly South African membership can open doors: from market credibility and increased visibility, to
access to procurement opportunities and a supportive community that values proudly local.

The session was filled with practical advice and real-life examples, showing SMMEs how being Proudly South
African isn’t just a badge or a “sticker”, it is a business advantage.

Attendance: 80 SMMEs
Target: DSTV Delicious Academy SMMEs
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Proudly South African successfully participated in the Rand Show 2025, South Africa's largest consumer
exhibition, which took place from April 17 to 21 at the Johannesburg Expo Centre in Nasrec. This iconic
event brought together a vibrant mix of entertainment, shopping, and family-friendly activities, attracting
thousands of visitors from across the country.

Proudly SA exhibited under the dtic pavilion, showcasing proudly local products and businesses. Three
Proudly South African member companies, All Day Jam, Local to Global Foods (Pty) Ltd, and Lifeway Imphatho
Brands (trading as Loxion Fruits) were invited to exhibit and proudly represented the quality and diversity
of locally made goods.

The event proved to be a valuable platform for networking and engagement. As a result of Proudly SA's
presence and outreach, 22 leads were generated during the exhibition.

Proudly SA's presence at The Rand Show 2025 further reinforced the importance of supporting local
businesses and highlighted the strength and potential of South Africa’s local manufacturing and production
sectors.

Reach: 10 000
Target audience: General Public and vendors
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The Future of South African Manufacturing:
Trends and Innovations

Date: 24 April 2025
Time: 10H00 - 12H00
Platform: Zoom and social media platforms

Reach: 258

The Future of South African Manufacturing - 24
April 2025

Proudly South African hosted a webinar designed to
help SMME's and businesses explore key trends and
innovations that are shaping the future of South
African manufacturing.

During the webinar, Proudly South African shared
insights on the future of South African manufacturing
and how it is shaped by a blend of technological
innovations, evolving market demands, and the
need for sustainability.

This webinar provided valuable platforms for
professionals and stakeholders to deepen their
understanding of the future of local manufacturing,
sharing knowledge, and collaborate on initiatives
that promote environmental stewardship and
economic growth within the manufacturing sector.

Target: Proudly SA members, Manufacturing businesses, SMME’s and non-Proudly SA members

Sedibeng Food Festival - 26 April 2025

Proudly South African was invited to participate at
the Sedibeng Food Festival, providing a valuable
opportunity to create market access for its members.

As part of this initiative, four of its street food
member businesses were showcased, who exhibited
and sold their locally produced food products.
Corner Dladla, Eli Foods, and Kota King were the
member organisations we took to showcase their
offerings.

In addition to supporting local entrepreneurs, the
platform was also used to raise awareness about the
Proudly South African campaign and the ongoing
efforts to promote local procurement, job creation,
and economic growth.

Reach: 200
Target: Families, Locals, General Public.
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Proudly SA hosted the pharmaceutical webinar on the 29 April 2025. The webinar convened key speakers from
various medical and pharmaceutical bodies. This created an excellent information sharing session for the
various members and non-members within this field.

New stakeholders’ relations were formed with the Department of health procurement, under national health
insurance and with South Africa medical research council.

One of the points discussed was: Proudly SA mandate, localisation efforts, and how the Department of Health
has made strides in pursuing localisation in their operational efforts.

The following speakers were part of the webinar:

-Jeannine van Straaten - Executive Manager Strategy, Stakeholder, Legal: Proudly SA

-Dianne Neethling: CEO: Imsyser health products

-Khadija Jamaloodien - Chief Director for Health product procurement under national health insurance:
Department of Health

-Dr Michelle Mulder - Executive Director: South African Medical Research council (SAMRC)

Reach: 231
Target: Proudly SA members, Proudly SA Vendors, Proudly SA staff, Health & Professional savvy Professionals

Social Media Webinar - 30 April 2025

On 30 April, Proudly South African hosted a webinar titled “Mastering Social Media for Business Growth”,
aimed at helping local businesses unlock the true potential of social media platforms.

Facilitated by Mike Saunders from Digitlab, the session featured expert advice from Guy Cronje (The Grow
Collective), Ronel Gerber (FGX), and Flynn Africa (Black Snow Agency). Together, they unpacked the real role of
social media in modern business. Topics ranged from boosting brand visibility to driving conversions.

Key topics included the balance between paid and organic content, how to guide customers “from scroll to
sale,” and the power of social proof in building digital trust.

The webinar was packed with helpful tips and relatable examples, reminding attendees that when used right,
social media can boost business growth.

Attendance: 381
Target Audience: Proudly South African SMMEs, Social Media Users & General Public
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Motherhood Meets Entrepreneurship High Tea
11 May 2025

Proudly South African hosted a heartfelt
Mother’s Day High Tea to honour and celebrate
the incredible women in our membership
and members of the media who are mothers,
entrepreneurs, and working women.

The event created a warm, empowering space
where these mom-preneurs could connect,
share their journeys, and support one another.
It brought much-needed awareness to the
unique challenges they face and the vital role
they play in driving local economic growth.

By sharing real, relatable stories, the event
helped shift perceptions while showing
that motherhood and business leadership
are not mutually exclusive but beautifully
complementary.

The High Tea also reinforced our core message
of supporting local and investing in women-led
businesses, while strengthening relationships
among members through authentic
conversations and shared inspiration.

Reach: 45
Target: Mom-Entrepreneur Members, Partners
& Media
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CIPC compliance Webinar - 15 May 2025

Proudly SA and The Companies and Intellectual Property Commission (CIPC) took a dual effort in organizing a
much-needed compliance webinar to address the prevailing problems experienced in the compliance.

The Companies and Intellectual Property Commission (CIPC) is continuing the automated referral of non-
compliant companies and close corporations for deregistration due to outstanding Annual Returns and
Beneficial Ownership filings.

The following key topics were discussed: AR Compliance Annual Returns, Penalty, Consequences, Process,
Deregistration, Reinstatement, Source documents, Incidental Matters, Corporate education and Compliance,
Compliance process, in addition, focus on local procurement, Market access platform, and Business Start -
Provides tools and techniques for clients who are ready to start a business and want assistance and direction.

Reach: 172
Target: Proudly SA Members, Prospective members, CIPC stakeholders

As part of the APP deliverables, we aimed at
helping our members gain access to markets.
Proudly South African’s members participated
in exhibiting at The Playground Market. We
hosted three of our members in the food
and lifestyle sectors: Cheetah Energy Drinks,
African Mama Crafts and Ditsala Designs. The
objective of this activation was to create brand
awareness for our local members and assist
them in making sales.

Reach: 2000
Target audience: Dance enthusiasts, The
Playground market-goers, general public.

Proudly SA Tech webinar: Boost your business with the latest tech trends and exciting new
opportunities - 13 February 2025

The Proudly SA Tech webinar brought together five leading experts from the tech industry to explore key
topics, including the Fourth Industrial Revolution (4IR), ChatGPT for business, business matchmaking, and
other innovative technologies driving change.

Each speaker offered unique insights, and Proudly SA CEO highlighted the significant progress made in
localisation efforts, with a focus on attracting more members from the technological sector. The webinar
also highlighted the Proudly SA E-commerce platform and Market Access initiatives.

To extend the reach beyond the Zoom audience, the information shared during the webinar was also
disseminated through social media, ensuring a wider and more diverse audience.

Speakers from organisations such as Microsoft SA, the SARS Department, Adbot, and Adnotes shared
valuable information on how businesses can leverage the latest tech trends to enhance their operations
and boost growth.

Reach: 297
Target Audience: Proudly SA Members, Proudly SA Vendors, Proudly Staff, Tech savvy Professionals ,AdBot
agency Clients
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VUT Student Entrepreneur Workshop - 15 May 2025

Proudly South African visited Vaal University of Technology alongside selected member businesses to take
part in The Student Entrepreneur Series: Business, Leadership & Innovation.

The event featured dynamic keynote presentations delivered by our members, each followed by interactive
Q&A sessions that gave students the opportunity to engage directly with established industry professionals.

Additionally, to entrench the localisation agenda for the youth, CMO of Proudly SA, Happy MaKhumalo Ngidi
took the students through the things you need to know about Proudly SA and why it's important for the
youth to make conscious purchasing decisions in favour of locally made products or services.

The objective was to inspire students to view entrepreneurship as a viable and fulfilling career option by
sharing authentic stories of innovation, resilience, and success. These narratives emphasized the critical
role local businesses play in driving economic growth and job creation in South Africa, with a strong focus
on the Proudly South African campaign and its impact.

Reach: 100
Target: Undergraduate Business Students, Doctorate Students, and Alumni from VUT
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Media Cook-off - 22 May 2025

Proudly SA partnered with Breadbox Bakery studio to bring an exciting media cook-off on
the 22 May 2025, at Breadbox Bakery studio, this venue wad offered on pro bono basis and
Yamama, a key member, supplied the Gemmer (Ginger beer).

The Proudly SA media cook-off brought together, great fusion of the best cuisine in town, that
assisted media professionals to delve deep and uncover their hidden cooking talents and
allow everyone to feast and brought out their best smile.

The purpose of the media cook-off was to demonstrate to the media how locally sourced
ingredients can be used in our everyday cooking experiences. This educational drive helped
Proudly SA to creatively and consciously seed local into the minds of the attendees while they
enjoyed and interacted with the products.

The choice of using the Breadbox as venue was a strategic move that helped us to showcase
the member company while elevating her business offering.

The Chef was Liziwe Matloha (@liziweMatloha) and did a great job

The CMO: Happy Ngidi, Chef Liziwe, and Breadbox owner gave a clear guidance to the teams,
and all fairly judged the event with the best precision and care and the 3 ladies got media tv
interviews.

Yamama brand brought in her Gemmer which was enjoyed by the media at the event. The
Owner, Mosibudi, got an interview on SABC Trends which will assist with exposure.

This event was a hive of activity, and one common thread was local, local music was played
where local Aprons were sourced and given to the Media.

Reach: 25 Media houses
Target: Media, Proudly SA members, Chefs in the industry
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All Fashion Sourcing Texpertise Networking Event - 22 May 2025

Proudly SA was part of an exclusive Networking Event hosted by Allfashion Sourcing in collaboration with the
Texpertise Network of Messe Frankfurt.

The event brought together industry leaders and key decision-makers within the textile, apparel, and
fashion sectors for a meaningful morning of connection and collaboration. Attendees engaged in insightful
discussions focused on unlocking global market opportunities through the Texpertise Network, while also
building momentum towards Allfashion Sourcing Cape Town 2025, scheduled to take place at the CTICC from
8-10 July 2025.

The Proudly South African CEO, Mr Eustace Mashimbye delivered the keynote address at the event, sharing
valuable perspectives on localisation, sustainability, and the importance of supporting South African-made
products within the global supply chain.

Reach: 50
Target Audience: Members of the CTFL industry

RBDIZ Entrepreneurship Session - 27 May 2025

Proudly South African was invited by the Richards Bay Industrial Development Zone (RBIDZ) to participate
in their monthly entrepreneur coaching session, aimed at equipping local SMMEs with valuable business
insights and development tools.

The organisation was represented by its Chief Marketing Officer, Ms Happy MaKhumalo Ngidi, who delivered a
virtual presentation to a group of 35 entrepreneurs from the Richards Bay area.

Ms Ngidi’s presentation focused on the process of becoming a Proudly South African member, highlighting the
significance of local procurement, as well as the benefits associated with membership, including increased
visibility, brand credibility, and access to various market access platforms facilitated by Proudly SA.

Additionally, her presentation addressed the importance of branding for small businesses. She emphasised
how effective branding can help businesses differentiate themselves in a competitive market, build trust with
consumers, and foster long-term customer loyalty.

Proudly SA remains committed to supporting entrepreneurs and SMMEs across the country, in alignment with
its mandate to promote local content and job creation.

Reach: 35
Target audience: Small business owners from the Richards Bay area.

Empowa Youth Summit 2025 - 28 May 2025

Proudly SA took part in the Empowa Youth Network event. Proudly South African CEO, Mr Eustace
Mashimbye spoke at this event, driving the buy local message.

Empowa Youth is active across all nine provinces, Empowa Youth has evolved into a catalytic
platform reshaping the trajectory of South Africa’s youth. They connect young people aged 18-34,
whether unemployed, self-employed, or still in school, to real, relevant opportunities that drive
economic inclusion and shift lives forward. Their focus was “Youth from underserved township and
peri-urban communities who are rich in ambition but locked out of access.”

Reach: 600
Target Audience: Aspiring and emerging youth entrepreneurs from Ekurhuleni District

Quarterly Report:




o8 " ¥
Rl

Beer Association Webinar- 29 May 2025

The “Brewed for Business Success” webinar brought together professional, established voices
from the craft beer industry to share real-world advice on starting and growing a beer business,

more specifically a craft beer business.

Tolokazi Beer and Capital Craft Beer Academy offered practical insight into entering the market.
The lessons included creating a standout product and building strong customer relationships.
Their stories reminded us that the beer isn’t always enough, it has to tell a story through taste.

Blacksmith Event Solutions added another layer of value, sharing what event organizers look for in
craft beer partners. Some requirements include reliability, presentation, and crowd appeal.

It was a successful session filled with useful tips, relatable stories, and encouragement for anyone
looking to make their mark in the world of craft beer.

Attendance: 226

Target Audience: Proudly South African Members, Craft Beer Brewers, Alcoholic Beverage SMMEs,
Entertainment Industry Promoters and Venue Owners

Cannabis Expo - 30 May 2025 - 1 June 2025

The Cannabis Expo serves as a global
marketplace for education, innovative
products, and businesses operating within
the cannabis sector, with a focus on its
medicinal, agricultural, financial, and lifestyle
components.

Proudly South African was invited by
the Department of Trade, Industry and
Competition (the dtic) to exhibit under their
pavilion. The event attracted a high number
of visitors, creating an ideal platform for
stakeholder engagement and brand visibility.

Quarterly Report: 1 April - 30 June
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The Proudly SAmembership team was in attendance
with the objective of driving a targeted recruitment
campaign. As a result, several leads were generated,
and follow-ups are currently underway to convert
these into active memberships.

Reach: 1500

Target audience: Cannabis Industry Professionals,
Retailers and Dispensary Owners, Product
Manufacturers, Distributors and Wholesalers,
Medical and Health Professionals, Recreational
and medical cannabis users, Policy Makers and
Legal Experts, Media and Influencers
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Local Food Systems and Economic Resilience - 30 May 2025

Proudly South African hosted an insightful webinar focused on the importance of local food systems in
South Africa and their critical role in building economic resilience across communities.

The session served as a platform for sharing valuable knowledge about how these systems are rooted in
inclusive food networks, sustainable farming practices, and the principles of food sovereignty.

Key discussions highlighted how local food systems not only support small-scale farmers and entrepreneurs
but also strengthen community ties, reduce environmental impact, and promote long-term food security.
Experts and practitioners emphasized the need to invest in local supply chains and to recognize traditional
knowledge and practices that have sustained communities for generations.

In addition to celebrating and exploring these systems, the webinar also aimed to equip food vendors,
producers, and stakeholders in the food sector with relevant regulatory information. By doing so, it sought
to encourage compliance with food standards, ensure safe food practices, and support policy development
that protects and uplifts local enterprises.

Reach: 230
Target: Proudly SA members, agricultural sector, SMME’s and non-Proudly SA members.

Manufacturing Circle Golf Day - 3 June 2025

The Manufacturing Circle is an advocacy group for members in the manufacturing sector. As part of their
networking opportunities, they hosted the Manufacturing Circle Golf Day on 3 June 2025 at the Royal
Johannesburg Country Club. Proudly SA collaborated on the Putting Contest segment by offering a prize for
the winner.

The events team did a brand activation at the event. From this exercise, brand awareness was created as a
number of attendees wanted to know about the work we do.

Reach: 120
Target: Members of the manufacturing sector

AVI AFRICA - 3 June 2025

AVI Africa 2025 was held from 3 to 5 June 2025 at
Emperors Palace in Kempton Park. This prestigious
event brought together key stakeholders across the
poultry industry, including small- and large-scale

owner-producers, suppliers, and senior decision- . ‘
n Africa. \ =4

makers from leading corporations. s

s

The exhibition showcased the latest products,
technologies, and services geared towards improving .
operational efficiency and maximising profitability \ 2 f‘
within the commercial poultry sector. > }-:t
Proudly South African exhibited at the event as -"3"
part of a strategic recruitment drive. In addition, v
the Chief Executive Officer, Ms Happy MaKhumalo
Ngidi, delivered a presentation focused on creating
awareness around the Buy Local campaign and its
relevance to the poultry industry. Membership team
generated a few leads from this event.

i

Reach: 300
Target audience: Investors, members of the poultry
sector, retailers
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Walk Fresh 10th Anniversary - 7 June 2025

Walk Fresh, a Proudly South African member specialising in premium shoe cleaning services,
celebrated their 10th anniversary on 7 June 2025. Proudly South African was honoured to be invited
to this milestone event in recognition of the longstanding relationship and support shared between

the two organisations.

The Chief Marketing Officer, Ms Happy MaKhumalo Ngidi delivered a message of support on
behalf of Proudly SA, commending Walk Fresh for their commitment to local production and
entrepreneurship. In addition, Proudly SA conducted a brand activation at the event to further

promote the Buy Local message and engage directly with attendees.

Reach: 100

Target audience: Walk Fresh customers and the general public.

Local Entrepreneurs Man Cave -
12 June 2025

Proudly SA hosted a men’s event
at Chepa's warehouse (our
member). The objective of this
event was to gather businessmen
and have talks around business,
mental wellness and fatherhood.
CEO Eustace Mashimbye gave a
keynote address which seeded
the conversation for the day. Zane
Maes who was the host for the day
gave context about the challenges
men and young entrepreneurs
face daily.

The event being hosted at Chepa’s
warehouse gave attendees an
opportunity to engage and
interact with the workers on the
ground as they produced fashion
pieces for their respective clients.
This authentic, behind-the-scenes
ambiance created a unique sense
of connection and appreciation
for the craft, allowing guests to
witness the creativity and skill
that bring each garment to life

We offered attendeesawarm

coffee experience served by
our member organisation,
Sonwaro Coffee. This
elevated the experience for
the men in attendance as
the foundation of the event
was to emphasise to men
that they too matter.

For those warm enough
from the coffee, we also had
Tolokazi Beer who offered
tastings from her selection
of flavoured brewed beer.

Additionally, Optimus
Robotics showcased their
robots and encouraged

an Al led event. Another
Proudly SA member,
National Mentorship

movement drove a mental
health exercise that led to
meaningful and productive
conversations between
SME’s and Stakeholders.

The programme was
driven by the Fatherhood
Foundation who also
touched on fatherhood.

Reach: 48
Target: Proudly SA members,
SME's, Stakeholders, Media
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Southgate Mall Market and Activation - 14 June 2025

Proudly South African brought the Buy Local spirit to Southgate Mall with a vibrant activation that
turned an ordinary shopping day into something a little different.

Shoppers who joined our activation and supported our exhibiting members stood a chance to spin the
wheel and win goodie bags filled with Proudly South African merchandise with the real crowd favourite
being the famous “Buy Local” bucket hat.

Lolo, our minister of dance and enjoyment, kept the vibe alive with his signature dance moves, drawing
in kids (and a few grown-ups) who couldn’t resist joining in for a photo and a dance.

The day wasn'’t just about Lolo and his moves, it was also a valuable opportunity for our Proudly South
African member businesses to exhibit their products, connect with new customers, and grow their local
networks in a foot traffic setting.

Reach: 300
Target Audience: Shoppers, Families, Proudly South African Supporters

Digital Rise: Unlocking Opportunities for Youth in the Online Economy Webinar - 19 June 2025

Proudly SA hosted a webinar titled Digital Rise: Exploring Tech-Driven Opportunities for Youth
Entrepreneurs, aimed at equipping and motivating young South African entrepreneurs by showcasing
the vast potential within the digital economy.

The session explored how youth-led businesses could tap into online platforms, digital marketing
strategies, and e-commerce tools to grow their brands, reach wider audiences both locally and globally,
and build sustainable businesses.

By embracing the digital space, young entrepreneurs were positioned to play a key role in driving
innovation, job creation, and economic growth in South Africa.

Reach: 300
Target: Proudly SA Members, Computer Science & Data Science Students, Entrepreneurs Running Small
Brands, Tech-Savvy Entrepreneurs

The fine print you need to know as a Business Owner - Legal Webinar - 20 June 2025

Proudly SA took a strategic decision to host a legal webinar that assisted existing Proudly SA companies,
with legal conformity and allow them to solidify their concerted efforts in building their companies the
right way and allowing smooth running of the company.
The purpose of the webinar was to:
Equip Proudly South African members (especially SMMEs) with legal knowledge and tools they
need to
Navigate local laws and regulations, protect their businesses, brands, and IP. Ensure labour law
compliance, Understand contracts and risk.
The event was streamed on different platform such as Facebook, twitter, LinkedIn and Instagram to
reach a wider audience. The event will live on these respective platforms.

The following speakers spoke at this webinar: Proudly SA Jeannine Van Straaten, Executive Manager:
strategy, stakeholderrelationsand legal, STEYN IP Christian Steyn, Director IP Attorney, Tshaya Mashabela
Attorneys: Nicolette Biggar, Senior Consultant Attorney Tshaya Mashabela Attorneys: Phindulo Munyai,
Associate Attorney.Gs1 South Africa, Thendo Netshishivhe , Key Accounts and Member Engagement
Lead .

Reach: 332
Target: Proudly SA members, Proudly SA Vendors, Proudly SA Staff
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The Lekker Network Event at The Tryst - Woodmead - 25 June 2025

Proudly South African was afforded an opportunity by The Lekker Network to participate in their business
networking event held on 25 June 2025 at The Tryst in Woodmead. The invitation extended to Proudly SA allowed
for the participation of selected member companies within the food and beverage sector to showcase their locally
produced products, while also affording the organisation an opportunity to engage with attendees for recruitment
and brand awareness purposes.

The Lekker Network is a proudly South African business platform dedicated to connecting entrepreneurs and
professionals locally and internationally. The platform plays a pivotal role in promoting collaboration and fostering
sustainable economic growth through meaningful business relationships. Their events are geared towards
facilitating commercial opportunities and raising the profile of locally owned businesses.

Two Proudly South African member companies exhibited at the event, i.e. Aqua Clea Water and Nutrintha.
Both members utilised the platform to sample and promote their products to a targeted audience of business
professionals, entrepreneurs, and potential buyers. Their participation created valuable exposure and supported
the Proudly SA mandate of providing access to market opportunities for member companies.

The Proudly SA membership team was in attendance with an objective to recruit new members by engaging directly
with business owners and entrepreneurs and raise awareness about the Proudly South African campaign and its
benefits.

Reach: 200
Target audience: Business owners and professionals

Power to the Youth in tackling triple challenge: Youth month webinar - 26 June 2025

In recognition of Youth Month, Proudly South African shifted the spotlight to youth-focused issues. Young people
are key to South Africa’s growth, yet many are held back by poverty, inequality, and unemployment.

The webinar brought together key voices and organisations to unpack these triple challenges and, more
importantly, share practical solutions that empower the youth to take charge of their future. By creating a space
for open dialogue, Proudly SA aimed to inspire and equip young people with the tools they need to rise above
the challenges and shape a better tomorrow. The CEO of Enexi, Mr Richard Shokane was one of the speakers gave
away 10 books to Youth. In addition, the members were given an opportunity to showcase what they do as an
opportunity, of market Access platform.

The following organisations representatives were part of the webinar Proudly SA, Harambee Youth Employment
Accelerator, Botsana fab, and All-day Jam.

Reach: 266
Target: Proudly SA members, Prospective members

Cyber Security in your Business Webinar - 27 June 2025

On 27 June 2025, Proudly South African hosted an interesting and practical webinar focused on one of today’s
biggest business risks. Cybersecurity in the workplace.

With insights from Proudly South African members Cysec, Cybersec and Galeboe Professional Services, alongside
experts from DaVinci Forensics and IT Anywhere, the session unpacked the real threats small businesses face.
From data breaches and ransomware to remote work vulnerabilities, educating attendees on cyber hygiene was
the focal point of this webinar.

More importantly, it gave participants clear, accessible advice on how to strengthen their digital security, even
without the expensive defence systems.

It was a powerful reminder that cyber safety isn't just for big companies. It is essential for every SMME looking to
grow and protect the business they've built.

Attendance: 326
Target Audience: Proudly South African SMMEs, General Public & Social Media Users
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YFM GrYnd - 28 June 2025

Proudly South African participated in the YFM GrYnd 2025 event, an annual content-creation and
entrepreneurship platform hosted by Gauteng’s leading youth radio station, YFM. The event aims
to address youth unemployment by bringing together side-hustlers, content creators, and young
entrepreneurs to connect, learn, and elevate their enterprises.

Three Proudly South African members, Township Luxury, Taxi Rank Clothing, and Chuze Juice
participated at this year’s event. These members successfully generated brand awareness and
engaged with the youth market, resulting in a number of sales and valuable exposure for their
businesses.

Proudly SA’s Chief Marketing Officer delivered a keynote address at the event, reinforcing the
campaign’s commitment to supporting local enterprises and promoting youth entrepreneurship as
a critical solution to unemployment.

Reach: 510
Target audience: Aspiring and emerging youth entrepreneurs

South African’s Youth Business Start-up Webinar - 30 June 2025

Proudly South African hosted a webinar to empower the Youth of South Africa and encourage to
start local businesses.

This was a dynamic session to inspire and equip young entrepreneurs to start and grow businesses
in their own communities. The webinar offered practical tips, created connection with potential
entrepreneurs and local mentors. The webinar also touched on ways to brand, market and grow
your idea into a reality, locally.

Reach: 191
Target: The South African youth, Proudly SA members, SMMEs, Youth organisations

Quarterly Report: 1 April - 30 June E




4.5) PR, COMMUNICATIONS & MEDIA

4.5.1. SUMMARY

Quarter 1was a purposeful and energised period for the PR department, defined by dynamic engagements
and a strong focus on local economic empowerment, job creation, and driving national conversations that
reinforce our buy local mission.

April began with vigour as Proudly South African participated in the Creative Cnergy event, where our CEO
addressed local creatives on the importance of supporting home-grown industries. This was followed by
our impactful partnership with the dtic at the Rand Show, reaching thousands with the message that local is
not just lekker, it's vital for our economy. Throughout the month, we continued this momentum by proudly
supporting our food members at the Sedibeng Food Festival, a vibrant showcase of local flavours, resilience,
and innovation.

May was a month that balanced celebration and advocacy. We honoured Workers' Day, recognising the
backbone of our economy, and hosted a meaningful Mother’s Day luncheon that provided a platform for
mompreneurs to share the realities of juggling business ownership and motherhood. From there, our team
engaged with bright young minds at VUT and joined the EmpowaYouth movement in Thembisa, driving
home the localisation message and unpacking how buying local tangibly creates opportunities for youth
entrepreneurs.

June brought a spirited close to the quarter. We hosted a unique Winter Warmer media cook-off in
collaboration with The Breadbox Bakery and Studio, blending South Africa’s rich culinary heritage with
SME upliftment. At the end of the month, we hosted the deeply impactful Man Cave event, providing male
entrepreneurs a supportive space to openly discuss the challenges of balancing mental health and business
in today’s demanding climate. Industry leaders like Zuza Mbatha, Dumi Mahlangu, Lethabo Mokoena, and
David Wilson offered powerful testimony on resilience and the importance of normalising vulnerability, with
Zane Meas guiding heartfelt conversations.

July also set the stage for the future with the official launch event of our two e-commerce platforms, Shop
Proudly SA and the Market Access Platform (MAP), on 1 July, developed in partnership with the dtic. This
milestone was strategically preceded by a media release and a series of interviews in late June, which
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secured strong coverage and built momentum leading up to the launch. These platforms address critical
gaps by placing local products and suppliers within easy reach of consumers and procurement decision-
makers, further strengthening localisation at every level of the economy.

PR and social media efforts for the quarter focused on amplifying these strategic initiatives across traditional
and digital platforms. The team issued targeted press communications, supported by vibrant content across
Instagram, Facebook, Twitter, LinkedIn, YouTube and TikTok, which captured highlights such as the Man Cave
event, the Mother’s Day event, and behind-the-scenes moments from our activations.

Social media achieved a consistent engagement trajectory, with strong community growth and increased
content interaction, demonstrating a continued alignment with the Proudly South African vision.

The campaign delivered exceptional results this quarter, achieving a cumulative Advertising Value Equivalent
(AVE) of R8 034 569, underscoring the extensive reach and exposure secured across multiple platforms. In
addition, a Public Relations (PR) Value of R24 103 713 was recorded, reflecting the significant impact on
brand visibility and strengthening public perception of the Proudly South African movement.

Interview highlights included features on platforms such as Newzroom, SABC News, eNCA, YFM, RSG, SAFM,
Kaya FM, and local publications that delved into our localisation strategy and member success stories.

The quarter’s initiatives underscored the powerful link between local consumption and sustainable job
creation, reaffirming that supporting South African products and businesses is not merely a choice but a
necessary path to economic resilience and shared prosperity.
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4.5.2 PRESS RELEASES AND OP-EDS

The following were issued between January to March 2025:

NO DATE RELEASE/COMMISSION  HEADLINE
1. 25 April Briefly Exclusive Driving economic resilience through localisation
OpEd
2. 12 May Press Release Motherhood meets entrepreneurship: Proudly SA calls for
action on women’s economic empowerment
3. 22 May Press Release Media Cook-Off
4, 30 May Press Release Proudly SA returns as official partner for 2025 YOBA
5. 01June SME Where local means business

Entrepreneurship
Magazine Exclusive
Advertorial

6. 01)June Press Release How a monthly petrol budget was repurposed to start a
business

7 14 June Press Release From Hustle to Healing in the Man Cave

8. 24 June Press Release E-Commerce - dtic launch release

9. 24 June Press Release E-Commerce - Proudly SA launch release

10. 26 June Press Release Durban July

1. 27 June Press Release Mama Abigail

4.5.3 MEDIA ENGAGEMENTS
The following media engagements took place between October to December 2024

NO DATE MEDIA ENGAGEMENT
1 11 May Mother’s Day Event

2. 15 May VUT forum

3. 16 May Konvenient Magazine
4, 22 May Media Cook-Off

5. 20 May SA & Beyond

6. 23 May Lifestyle with Neeta

7. 29 May Blaque Life Quarterly (Networking Event)
8. 2 June LM Radio

9. 3 June Social TV & 919

10. 5June Farmers Weekly

11. 6 June Urban Radio

12. 12 June Man Cave

13. 20 June Bogart Radio




AVE/PR VALUE

The advertising value equivalency (AVE) is what editorial coverage would cost if it were advertising space
or time. PR/Editorial value is derived by multiplying the AVE by three. The total AVE value recorded
between April to June 2025 is R8 034 569,00 and the PR/editorial value translates to R24 103 713,00. A
comparison is made between Q4 2025 vs Q12025 and Q12024 vs Q1 2025.

Q1 2024 vs Q1 2025

R30 000 000
R25 000 000
R20 000 000
R15 000 000
R10 000 000

R5 000 000

RO

AVE PRV
Q1 2024 R8 422 867 R25 268 600

mQ1 2025 R8 034 569,00 R24 103 713,00

Q4 2025 vs Q1 2025
R8O 000 000,00
R70 000 000,00
R60 000 000,00
R50 000 000,00
R40 000 000,00
R30 000 000,00
R20 000 000,00

R10 000 000,00

RO,00
AVE PRV
Q4 2025 R17 289 038,69 R51 867 116,07
Q1 2025 R8 034 569,00 R24 103 713,00

Q] 2025 Q42025
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4.5.4 CLIP COUNT ANALYSIS
The clip count comparison illustrates the total number of media clippings for each media platform

i.e., print, broadcast, and online for the period under review (April - June 2025). A comparison is made
between the Q1 analysis for 2024 vs 2025.

Clilp Count Analysis Q1 2024 vs 2025

120
100
80
60
40
20

0

Broadcast Online Print
EQ1 2024 30 77 41

Q1 2025 30 111 39

EQ1 2024 Q1 2025
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COVERAGE HIGHLIGHTS
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4.5.5 SOCIAL MEDIA SNAPSHOT

We take great pride in the goldmine that is our owned platforms, particularly our social media channels. The
level of interest and engagement we've experienced this quarter has been outstanding. Our social media
presence forms the cornerstone of our strategy, aimed at expanding our reach to a broader audience and
customer base.

Below is a table that illustrates Proudly South African’s following on social media platforms for April to June
2025.

Followers 1 Oct - Followers 1Jan-31 Q3-Q4 growth Q/Q growth (%)
30 Dec 24 Mar 25

Facebook likes 40799 41 024 225 0.55

Facebook follows 126 169 129 000 2831 2.24

Instagram 48 351 50 190 1839 3.80

LinkedIn 13 445 13752 307 2.28

Twitter 186 166 185 364 -802 0.43

YouTube 968 1000 32 3.31

TikTok 60 328 65 421 5093 8.44

TOTALS 476 226 485 751 9 525 2.00%

This quarter the campaign's social media platforms reached some 823 541 consumers through captivating
and thought-provoking content.
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4.6) Marketing & PR - Conclusion

The Marketing and Public Relations division concluded Quarter 1 on a strong and purposeful note, driving
forward the localisation agenda through strategic initiatives that reinforced Proudly South African’s position
at the heart of economic advocacy.

This quarter was characterised by meaningful campaigns and engaging platforms, including the proactive
media rollout of our e-commerce solutions, which generated extensive coverage and interviews in June
ahead of their official launch on the 1st of July. Thought-provoking initiatives like the Man Cave, along
with dynamic activations at the Rand Show and Mother’s Day event, also stood out. These efforts not only
captured widespread media and public interest but brought the Buy Local to Create Jobs message into
sharp focus, inspiring consumers and industry stakeholders alike.

Through a well-coordinated and integrated Marketing and PR approach, the division effectively spotlighted
the indispensable role of local businesses in fostering job creation and economic resilience. Public
understanding and appreciation of the tangible benefits of supporting local were notably deepened, driving
behavioural shifts and strengthening stakeholder partnerships.

Quarter 1's achievements have laid a solid foundation for continued impact, amplifying national pride and
ensuring that the Proudly South African narrative remains a compelling call to action for all South Africans.

4.7) PRESENTATIONS

The Proudly SA CEO, Eustace Mashimbye, made CEO-led presentations at various events and various
media interviews. These presentations aim to create awareness and educate audiences about the Proud-
ly South African campaign and what it stands for. Businesses/enterprises are also invited to support and
join the Proudly South African Buy Local Campaign.

The CEO-led presentations included, among others, the following:

DATE EVENT VENUE

11 April 2025 Creative Cynergy Event Johannesburg

16 April 2025 NEDLAC Community Constituency Boksburg

29 April 2025 Pharmaceutical Webinar Online (Virtual)

02 June 2025 Special Sectors Exco Dtic

05 June 2025 Aviaafrica Expo Kempton Park

12 June 2025 Mens Event Riversands Incubation
Hub

18 June 2025 Pregentation to select Committee on Economic Development and | Cape Town

Trade
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The Brand Management team made significant

strides in reinforcing Proudly South African’s
presence across all brand touchpoints. From digital
design to high-visibility public placements, our
creative and strategic contributions played a pivotal
role in amplifying the organisation’s key messages
and deepening audience engagement.

This period saw the development and execution of
a wide-ranging suite of creative assets, including
custom e-cards, digital invitations, and branded
mailers to support the Events Team. These assets
ensured consistent, professional communication
for milestone activations such as the Proudly SA
e-commerce platformlaunch, strategic presentations
by the CEO and CMO, and thought-leadership events
including Creative Cnergy, IMM and GRYND. Each
design deliverable was intentionally crafted to
reflect the energy, innovation, and integrity of the
Proudly South African brand.

As part of our broader visibility strategy, we also
secured LED advertising at the Bafana Bafana vs.
Tanzania match - a prime opportunity to reach a
national audience through sport. This high-traffic
placement aligned our brand with national pride
and passion, positioning Proudly SA at the heart of
shared moments that matter.

Our work during this quarter was underpinned by
a focused drive to maximize reach, resonance,
and relevance. By actively supporting strategic
partnerships, aligning with priority campaigns, and
maintaining a high standard of visual and verbal
consistency, the Brand Management team continues
to shape how Proudly South African is perceived -
bold, credible, and future-forward.

Looking ahead, we remain committed to evolving
the brand narrative through creative excellence and
strategic amplification that keeps localisation and
national economic impact at the centre of our work.



LOGO USAGE

Brand Management supports the Membership Department by working to encourage
existing and new members to adopt the use of the Proudly SA logo on as many touch
points as possible including products, packaging, email signatures, websites etc.

This helps to increase brand visibility and awareness, as well as promote the values of
Proudly SA to a wider audience. By showcasing the logo on various platforms, members
can also demonstrate their commitment to supporting local businesses and products.
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LED PERIMETER SCREEN
Bafana Bafana vs Tanzania at Peter Mokaba
Stadium 06 June 2025

— T

Proudly South Africa took centre stage at Peter
Mokaba Stadium during the friendly international
match between Bafana Bafana and Tanzania
on 6 June 2025. With thousands of fans in the
stadium and millions watching across broadcast
platforms, this was a powerful opportunity to
showcase our Proudly South African brand,
connecting with a passionate football audience
while highlighting our commitment to supporting R :
locally made products and services. Sl e aasie 2040

"




SOCIAL MEDIA E-CARDS

CONGRATULATIONS TO OUR

CHAMPS

Proudly South African provides visual support for the organisation through the design of
various electronic social media posts (e-cards) that are used to promote events, competi-
tions, special days, or honourable mentions of great South Africans. The goal is to create a
positive affiliation to the Proudly South African brand.

Proudly SA CEO,
Mr Eustace Mashimbye

speaking at the AVI Africa 2025
and visit our Proudly SA Stand

3-5 June 2025

Emporors Dalace :
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PROUDLY SOUTH AFRICAN ACCESS TO MARKET LOCALISATION TOOLS

LOCALISATION - PRIVATE AND PUBLIC SECTOR

Proudly SA is actively lobbying for localisation commitment pledges from the
public and private sectors, and
there are a number of tools and programmes in place to help facilitate offtake
agreements.

(i) PRIVATE SECTOR

Localisation Commitment Pledges:

Localisation is one of the levers identified for driving economic recovery and growth, and Proudly SA is asking
individual corporates, associations and industry bodies to support the buy local campaign, taking into
consideration imperatives such as competitiveness and security of supply. Proudly SA is asking individual
companles and representative bodies to participate in this initiative through the following mechanisms:
Introduce procurement practices and policies aimed at increasing local procurement spend within
their respective supply chains, by favouring locally made products over imported products, as best as
possible.
Increasing levels of local content in raw materials and/or components utilised in production processes
and in their respective value chains.
For retailers (physical and online) it could be to give more “shelf space” and/or to “target more” local
manufacturers, as possible suppliers.
For Enterprise/Supplier Development Programmes, this can be in the form of including localisation
conditions for companies that are benefiting from companies’ ESD programmes.
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Localisation Commitment Pledges from Proudly SA’s membership base to date

2023/2024

1. Aspen Pharmacare
2. Absa Group

3. Twizza

4. Mr Price Group

5. OBC Group

6. The South African Breweries
7. Macsteel

8. Zulzi

9. Sizwe IT Group

10. PG Bison

11. Restonic

12. Safripol

13. OneDayOnly

14. MaxProf

15. Olympic Paints

16. Adcock Ingram

17. PPC

18. Bizzmed

19. Medical Device Manufacturers of South Africa
20. South African Furniture Initiative

21. Harambee Youth Employment Accelerator

22. National Hospital Network

23. Franchise Association of South Africa

24. South African Chamber of Commerce and Industry
25. Tourism Business Council of South Africa

26. The Sleep Group

27. Adcock Ingram

2024/2025

1. The South African Breweries
2. The SABC

3. TFG

4. Nestlé South Africa

5. Lesco Manufacturing

6. Hisense South Africa

7. Lactalis South Africa

8. The South African Vehicle Rental and Leasing Association
9. Naspers

10. The Takealot Group

11. Telkom

12. Absa Group

13. FNB

14. ACTOM

15. Tetra Pak, South Africa

Quarterly Report:



2025/2026

1. Automotive Industry Transformation Fund (AITF)

2. Transnet

3. South African Breweries (SAB) [expansion of the original commitments made in 2023 and 2024]
4, South32 Hillside Aluminium

5. PG Bison [update and confirmation of its commitment made in 2023]
6. iSanti Glass

7. Isuzu Motors South Africa

8. Santam

9. Clicks Group

10. Food Lovers Market

1. The Standard Bank

12. Beier Group

13. ZEDA (Avis and Budget)

For the duration of this financial year, Proudly SA will be following up with the organisations above to report
on the progress of their respective localisation commitment pledges in order to measure the impact in
terms of investment made in the country, change in procurement practices to favour local products and/
services, and jobs retained and/or created.

To support the private sector with their localisation commitment pledges, Proudly SA has launched and
participates in various initiatives to showcase its membership base and facilitate business-to-business
procurement, namely:

Proudly SA eCommerce Partnerships

Sectoral Masterplans (as initiated by various Government Departments)

Market Access Platform (MAP)

Proudly SA’s Furniture Portal

Proudly SA Business Matchmaking Programme at the 2025 Buy Local Summit and Expo
Other Localisation Initiatives

IS A

1. Proudly SA eCommerce Partnerships

Proudly SA is partnering third-party eCommerce platforms for market access opportunities for its members,
and the request from each of the platforms is:

+  Preferential rates for members (listing fees and/or commission or succession fees on products sold).

+  Use of the logo and/or phrase on members’ products and/or product descriptions

«  Group member companies together, e.g. a Proudly SA tab

«  Promote the partnership to its vendors for them to become Proudly SA members

« Participate jointly with Proudly SA in a PR and Communications drive to promote localisation on
platforms’ landing pages.

+  Promote Proudly SA members enlisted on the platforms on the platform’s marketing collateral (including
promotions, eCards, brochures, newsletters, etc.)

Also included in this report, is the addition of members and their products on Proudly SA's own online store
in this segment.

Due to this initiative, Proudly SA member products are enlisted on the following platforms:

Quarterly Report:



Platform Members Products
Zulzi 23 78

Made by Artisans 19 158
Makro Marketplace 52 1037
Bizzmed 8 79

Loot Marketplace 14 181
OneDayOnly 28 88
Bobshop 19 2,104
Takealot 14 282
Local Roots Africa new partnership

Woza Woza Online new partnership

Hivve Wholesale new partnership

Wakanda Food Accelerator new partnership

Proudly SA Online Store 194 669
Total Vendors/Products 371 (69 new additions) 4,676 (114 new additions)

as at the end of March 2025
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2. Sectoral Masterplans (as initiated by various Government Departments)

Over and above Consumer Education, Proudly SA is working behind the scenes to lobby for localisation
commitment pledges from the private sector to drive demand (by securing offtake agreements) in the
following sectoral masterplans.

Currently, Proudly SA is supporting the following masterplans:

Retail-Clothing, Textile, Footwear and Leather (facilitated by the dtic)

Sugar (facilitated by the dtic)

Poultry (facilitated by the dtic)

Creative Industries (facilitated by the Department of Small Business Development)

Furniture (facilitated by the dtic)

Agriculture and Agro-processing (facilitated by the Department of Agriculture, Land Reform and Rural
Development)

Steel (facilitated by the dtic)

Automotive through the National Association of Automobile Manufacturers of South Africa (facilitated
by the dtic)

Plastics (facilitated by the dtic)

Renewable Energy (facilitated by the Departments of Mineral Resources and Energy, and Science and
Innovation, and the dtic)

Medical Technology Masterplan (facilitated by the dtic)

Craft and Creative Industries (Facilitated by the Department of Sport, Arts and Culture)

3. Market Access Platform (MAP) www.mapcollaboration.com

The main goal of the platform is to create a database of reliable local manufacturers and service providers
from which businesses that have undertaken to increase their uptake of local products and services can
procure. Procurement officials from corporates (“buyers”) utilising MAP will be able to rate listed suppliers,
which means that the database is a source of local content and quality vetted companies. Members of
Proudly SA are automatically eligible to be enlisted on MAP as “suppliers”. This is yet another tool for
matching supply and demand of locally made goods and services for Proudly SA members.

The platform includes elements of preferential procurement such as B-BBEE designation and category of
persons such as youth-owned businesses. MAP is now a main point of focus at all Proudly SA presentations
in order to encourage corporate buyers to enlist and utilise MAP as a tool for localisation in-line with local
procurement commitment pledges that have been made.

Currently, a total of 1,764 companies have been loaded onto the platform. Proudly SA’s focus for the next
financial year will be to target corporate buyers to enlist of the platform and support member companies
through procurement.
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3. Market Access Platform (MAP) www.mapcollaboration.com

The main goal of the platform is to create a database of reliable local manufacturers and service providers
from which businesses that have undertaken to increase their uptake of local products and services can
procure. Procurement officials from corporates (“buyers”) utilising MAP will be able to rate listed suppliers,
which means that the database is a source of local content and quality vetted companies. Members of
Proudly SA are automatically eligible to be enlisted on MAP as “suppliers”. This is yet another tool for
matching supply and demand of locally made goods and services for Proudly SA members.

The platform includes elements of preferential procurement such as B-BBEE designation and category of
persons such as youth-owned businesses. MAP is now a main point of focus at all Proudly SA presentations
in order to encourage corporate buyers to enlist and utilise MAP as a tool for localisation in-line with local
procurement commitment pledges that have been made.

Currently, a total of 1,764 companies have been loaded onto the platform. Proudly SA’s focus for the next
financial year will be to target corporate buyers to enlist of the platform and support member companies
through procurement.

4. Proudly SA’s Portals (www.proudlysa.co.za)

The Proudly SA furniture portal comprises a comprehensive list of local manufacturers producing furniture
and related products that have been vetted in accordance with industry standards (where applicable) as
determined by the regulators, and in accordance with the specifications determined by the public sector.
Buyers interested in procuring these local products will have access to the company name, the contact per-
son, the company’s location, website and contact details, including an image of the product offering as well
as a detailed description. Not only does this portal serve as a marketplace for local furniture manufacturers
and related products, but it is also indicative of the availability of locally made products more broadly in
the country.

The portal is an initiative proudly supported by the dtic.

5. Proudly SA B2B Matchmaking Programme at the 2025 Buy Local Summit and Expo
on 17 and 18 March 2025 (“the event”)

Since 2021, Proudly SA has actively sought buyers from retailers, distributors, wholesalers and corporates
to support our membership base by attending the Proudly SA Buy Local Exhibition in order to meet our
members, hear their stories, and to afford them the opportunity to interact and engage with member prod-
ucts and services with a view to include them as part of their supply chain and/or ESD programmes going
forward.

With the help of the B2B Matchmaking Platform, profiles were created for members (“exhibitors”)
exhibiting at the event and targeted buyers identified by both the exhibitors and Proudly SA. The platform
also facilitated meetings over the two-day period, and continuous follow-up will endure until the 30th
June 2025 to ensure members who exhibited benefited optimally from their participation at the event.

2025 was a phenomenal year with the most meetings facilitated through Proudly SA’s endeavours! Here is
an update of the progress made:
on the B2B Matchmaking Platform, among 289 profiles (167 exhibitors and 120 buyers), 975 meetings
were honoured over the 2-day period
exhibitors had an average of 10 meetings over the two days
B2B Matchmaking profiles on the platform by industry:

Quarterly Report: 1 April - 30 June E



Manufacturer 108
Food Products 53
Cosmetics 34
Wholesale and Retail Trade 34
Beverages 32
Clothing, Jewellery & 31

Accessories

Professional Services 29
Tourism, Travel and 29
Hospitality

Agriculture 28

Home & Decor 23

Catering 21

Healthcare 21

Crafts and Home Industries 20

Educational, Development & 18

Training

Information Technology 18

Government 16

Top 10 targeted industry categories as identified by buyers requesting meetings with exhibitors:

Crafts and Home Industries

Agriculture

Tourism, Travel and
Hospitality

Home & Decor

Clothing, Jewellery &
Accessories

Beverages

Cosmetics

Wholesale and Retail Trade

Food Products

Manufacturer

o
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271

301

100 200 300

Automotive & Related
Cleaning Products & Services
Mining & Related Services
Construction Engineering
Electronics

Furniture & Related

Footwear

Pharmaceutical, Medical &
Related

Toys & Educational Products
Culture, Entertainment, Music
Office Equipment & Supplies
Property & Real Estate

Media Production Services
Petroleum

Institutions

Water & Sanitation

Fire & Safety

363

391

700

Rating of the B2B Matchmaking Programme (both buyers and exhibitors): 4 14 stars
Buyers rating the quality of exhibitors:

Excellent

Good

Average

Bad
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Exhibitors rating the quality of buyers:

Excellent 9 (28.1%)

Good 15 (46.9%)

Average

Bad | 0 (0%)

0 5

Feedback on the economic impact and employment numbers will follow in quarter 2 of 2025/2026 once
follow-ups have been concluded on 30th June 2025.

10 15

. Other Localisation Initiatives currently supported by Proudly SA:

Private Sector
Absa FNB
Adcock Ingram South32

EY The JSE Limited

Macsteel Youth-owned Business Awards
MultiChoice Massmart

SAPPI Hello Group

Sasol Toyota

South African Breweries Adreach

Southern Sun Avis

TFG Old Mutual

The Sleep Group PPC

ACTOM

Amazon South Africa

Discovery Health

Clicks Group

Tetra Pak

Isuzu Motors South Africa

Lesco Manufacturing

iSanti Glass

Nestlé South Africa

Food Lovers Market

Hisense South Africa

Santam

Lactalis South Africa

Beier Group

Naspers

The Standard Bank

The Takealot Group

Primedia




Industry Bodies and Associations

Apparel Manufacturers of SA

Taverners Association

Business Leadership of South Africa

Restaurant Association

Cement SA

Consumer Goods Council of South Africa

Centre for Development and Enterprise

UCanGrow

Conscious Companies

GS1 Barcodes

Fresh Produce Association

Property Point

Informal Economy Development Programme

Black Business Council

Medical Device Manufacturers of South Africa

Southern Africa Vehicle Rental and Leasing
Association (SAVRALA)

Automotive Industry Transformation Fund
(AITF)

Aluminium Federation of South Africa (AFSA)

Programmes:

BUSA Localisation Committee

Consumer Goods Council of SA’s Illicit and
Counterfeit Campaign

Localisation Support Fund

Takealot Group's Local Marketplace Pro-
gramme

Harambee Youth Employment Accelerator

Clicks Group

SA Food Alliance

Garden Route Entrepreneurship Week

Annual Local Timber Summit

Wakanda Food Accelerator Programme

SA Canegrowers Association: Home Sweet
Home Campaign

Southern Sun’s HCI (Hosken Consolidated
Investments) Club

Quality Council of India

AVI Expo (poultry) (newly added)

Buy Zimbabwe

Clothing Industry Bargaining Council (newly
added)

Adreach

Sactwu’s Special National Extended
Secretariat (newly added)

Tetra Pak, South Africa

IDF Capital Fund (Busa Township Economy
Fund) (newly added)

Public Sector:

Companies and Intellectual Property Commis-
sion with BizPortal

South African Education and Training Authority
(SASSETA)

Council for Scientific and Industrial Research

BankSETA

Department of Small Business Development
(Small Enterprise Development Agency (SEDA)
& Small Enterprise Finance Agency (SEFA))

Local Government Sector Education and Train-
ing (LGSETA)

eThekwini Metropolitan Municipality

Invest South Africa




Gauteng Department of Economic
Development

B-BBEE Commission

Government Communication and Information
System (GCIS)

The SABC

International Trade Administration
Commission (ITAC)

Telkom Limited SOC

Import and Export Control

the dtic’s Black Industrialist Scheme

National Treasury with the Central Supplier
Database

The Tshwane SEZ

State-owned Enterprise Procurement Forum

COEGA Development Corporation

South African Revenue Service (SARS) Industry
Stakeholder Forums (Clothing and Textile &
Furniture)

National Empowerment Fund (NEF)

South Coast Tourism

Durban Government (SMME programme)

Trade & Investment KwazZulu-Natal (TIKZN)

Ithala Bank

Wine Transformation Unit (WITU)

Department of Economic Development:
Gauteng Office of Consumer Affairs

Dube TradePort

SA Medical Research Council

Richards Bay Industrial Development Zone

Brand SA: Canadian Food Innovation Network

Gauteng Tourism

Competition Commission

National Consumer Commission

Mosselbay Municipality’s office of the Mayor

National Lotteries Commission

Gautrain

the dtic’s Localisation through Procurement
Cross-Cutting Sectorial Intervention Task Team

Department of Forestry, Fisheries and
Environment

City of Cape Town Localisation Programmes

TIPS Masterplan Committee

National Presidential SMME and Co-operative
Awards

Department of Small Business Development
Market Access Support Programme

The African Growth and Opportunity Act
(AGOA) Forum

Public Procurement Reference Group to
develop Preferential Procurement Regulations

Consumer Protection Forum

SEDFA (Small Enterprise Development and
Finance Agency)

IDC Clothing Textile and Footwear Desk

National Heritage Council

National Treasury SMC Forums (National
Departments, State-owned Enterprises and
Provincial Treasuries)

Gauteng Department of Economic
Development and the Gauteng Enterprise
Propellor’s Funding Symposium

South African Standards Bureau Roundtable
Discussions

Finance and Economic Development MEC
roundtable: Gauteng Economic Development
Plan

Land Bank

the dtic’s Furniture Design Competition

Airports Company South Africa (newly added)

National Treasury R59 and 64 tender
specifications (newly added)

OR Tambo SEZ (newly added)

East London IDZ (newly added)

Mpumalanga Economic Growth Agency (newly
added)




(ii) PUBLIC SECTOR

Proudly SA is mandated to-

+ advocate for the public sector to buy local by including local content provisions in their Supply Chain
Management policies utilising the 28 items previously designated for local content; and

+ influence for self-designation where possible.

It seeks to achieve these goals through the following initiatives driven by Proudly SA:

1. Proudly SA’s Tender Monitoring Function

To support the efforts to drive stricter adherence to local procurement legislation prior to 16th January 2023,
Proudly SA launched the Tender Monitoring Function in April 2017 which searches through 815 government
and SOE websites for tenders that were previously required to stipulate an element of local content. As part
of Proudly SA’s value proposition for members, they are matched with companies that can fulfil the tenders
and are flagged and sent to the dtic to monitor whether entities still comply.

In Q4 of 2024/2025, the Proudly SA tender monitoring function picked up 148 tenders related to the 28 prod-
ucts previously designated for local content.

The former list of products designated for local content includes:

Designated Products Local Content Thresh-  Date
old

Rail Rolling Stock 65% 16-07-2012
Power Pylons and Substation Structures 100% 16-07-2012
Bus Bodies 80% 16-07-2012
Canned/ Processed Vegetables 80% 16-07-2012
Textile, Clothing, Leather and Footwear Sector 100% 16-07-2012
Certain Pharmaceutical Products Per Tender 07-12-2011

Set-top Boxes 30% 26-09-2012
Furniture Products 85-100% 15-11-2012

Electrical and Telecom Cables 90% 08-05-2013
Valve Products and Actuators 70% 06-02-2014
Working Vessels (Boats) 60% 01-08-2014
Residential Electrivity Meters and Water Meters 90% 01-08-2014
Steel Conveyance Pipes, Pipe Fittings and Special 80-100% 28-09-2015
Transformers and Shunt Reactors 10-90% 28-09-2015
Two Way Radio Terminals 60% 30-06-2016
Solar PV Components 15-90% 30-06-2016
Rail Signalling System 65% 30-06-2016
Wheelie Bins 100% 18-08-2016
Solar Water Heaters 70% 19-07-2012
Fire Fighting Vehicles 30% 21-11-2016

Steel Products and Components for Construction 100% 13-01-2017
Rail Perway (Track) Infrustracture 90% 13-11-2017

Pumps & Medium Voltage Motors 70% 12-12-2017
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Designated Products Local Content Thresh-  Date

old
Plastic Pipes 100% 2020
Air Insulated MV Switchgear 50% 2020
Bulk Material Handling 85% 2020
Industrial Lead Acid Batteries 50% 2020
Cement 100% 04-10-2021

The tender adverts extracted from the system are flagged and sent to the dtic via email for monitoring of
local content levels by the dtic’s industrial procurement unit.

the dtic categorises bids in terms of compliance with local content requirements into four categories,

namely:

+  Whether bids were compliant prior to 16 January 2023 and remain compliant,
+ Whether bids were compliant prior to 16 January 2023 and no longer comply,

+  Whether bids were always non-compliant, and
+  Whether the local content is unclear.

the dtic reported the following in terms of levels of tenders that contained local content requirements in
respect of the procurement of previously designated products, for Quarter 1 and 2 of 2024/2025:

Bids Reviewed Quarter 1 Bids Reviewed in Quarter 2
(2024/2025) (2024/2025)

Compliant 7 (6%) 4 (5%)

Non-compliant 98 (91%) 81(95%)

Partially Compliant 3(3%) N/A

TOTAL 108 85

As of quarter 3 of 2024/2025, the dtic categorises bids received as per the following:

- Whether bids were received within the previously designated sectors and are compliant or partially
compliant with the with local content thresholds as per the previously designated sectors, and

«  Whether bids were received outside the previously designated sectors.

Bids Reviewed Quarter 3 | Bids Reviewed Quarter 4
(2024/2025) (2024/2025)

Bids received within the previously designated sectors 38 (17%) 43 (20%)

(Number of bids received that are compliant with previous | 8 (4%) 5(2%)

local content thresholds)

(Number of bids received that are partially compliant with 1(<1%) 0

previous local content thresholds)

Bids received outside the previously designated 180 (83%) 174 (80%)

sectors

TOTAL 218 217
Previously-Designated Bids Reviewed Quarter 1
(2025/2026)

(Number of bids received that are non-compliant with 77 (93%)

previous local content thresholds)

Number of bids received that are compliant with previous 2 (3%)

local content thresholds

Number of bids received that are partially compliant with 4 (4%)

previous local content thresholds

TOTAL 83
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2) Events - Public Sector Procurement Forums (education drive):

The assenting of the Public Procurement Acct, 2024, which contained clear local procurement requirements,
has brought about renewed hope for public procurement to again be positioned as a lever for driving re-
industrialisation that will be underpinned by localisation, leading to much needed economic growth, as well
as the retention and creation of much needed jobs in the economy.

With the dtic Industrial Procurement Unit, the South African Bureau of Standards, Auditor General of South
Africa and National Treasury, Proudly SA had intended to host an event at the 2024 Buy Local Summit and
Expo, to educate the public sector on the importance of localisation and how best they can contribute (i.e.
include local content provisions in their SCM policies). However, due to the lack of interest, the event was
cancelled. This has necessitated the need to push for the hosting of this public-sector wide forum and for it
to be used to educate public sector procurement officials on the provisions of the Public Procurement Act,
despite the fact that the regulations are still to follow.

In addition to this, Proudly SA will again join National Treasury on its roadshow to inform the public sector
about the new procurement regulations, and Proudly SA will again emphasise the importance of including
local content provisions in the public entities’ respective Supply Chain Management Policies. The Supply
Chain Management Forums are targeting National Departments, State-owned Entities, and Provincial
Treasuries.

3) Proudly SA’s contribution to the drafting of the Preferential Procurement Regulations

Under the auspices of the dtic, National Treasury invited Proudly SA to contribute to the drafting of the
Preferential Procurement Regulations as required in the Public Procurement Act of 2024.

The following contributions have been made and (where indicated) have been provisionally accepted for
submission to National Treasury:

Background to Proudly SA’s submission
Proudly SA’'s core mandate is to promote the procurement of locally-made products and services

rendered locally (utilising locally-made products as much as possible) across all industries to all
spheres of society (including the private sector as well as consumers); but in this instance, the State
including government departments on all levels, public entities and state-owned enterprises.

Proudly SA is also the custodian of a membership base which consists solely of companies adhering
to its four key compliance criteria, namely, a sufficient level of local content, proof of adherence
to quality as determined by the relevant regulatory bodies, implementation of safe environmental
standards and fair labour practices. These Proudly SA members are eligible to utilise the trade marked
Proudly SA member logo on its marketing and corporate collateral as well as on suitable products,
the companies may also benefit from Proudly SA's value proposition focused on access to market
opportunities, and make up the Proudly SA database of high quality, locally-made products and
services.

It is Proudly SA’s intention for the Procurement Regulations to explicitly state the importance of all
Government entities to favour the procurement of locally-made goods and services rendered locally.
Proudly SA’s main focus will therefore be on Section 20: “Designation of sectors for local production
and content”.

With this background, Proudly SA hereby submits its initial inputs for the Preferential Procurement
Regulations.

Name of the Name of Representative Date of Submission

Institution / Stakeholder in Reference Group

Proudly South African Eustace Mashimbye, and With prior permission:
Jeannine van Straaten 15 January 2025
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Section under the PPA Section 16(3) of the PPA

Specific Provision If procurement in accordance with section 17, 18 or 19 is not possible, the
procuring institution must record and report the reasons to the Public
Procurement Office and the relevant treasury in the prescribed manner.

Rationale /Basis of Proposal:

To ensure the fluid implementation of the Act/Regulations and its integrity be upheld, consequences for
non-compliance must also be addressed.

Proposal:

Itis recommended that the Public Procurement Officer works closely with the Office of the Auditor-General
of South Africa to ensure that the Act/Regulations including preferential procurement of locally-made
products is implemented accordingly. Should any party be found guilty of non-compliance, immediate
action should be taken against the party, whether criminal or other, and that such culprit be held liable
in their personal capacity (as per the latest amendments to the Public Audit Act). A whistle-blower
telephone line/email address may be used to report non-complying parties anonymously. Transgressors
and transgressing entities as well as their transgressions must be publicised so to make an example of
non-compliance of the Act/Regulations.

Decision: Submission has been PROVISIONALLY ACCEPTED

Section under the PPA Section 20(8) of the PPA
Specific Provision A procuring institution must, in addition to the measures stipulated in sub-
section (1) to (7), evaluate the bid in terms of the prescribed criteria.

Rationale /Basis of Proposal:

Even though it is understood that “prescribed criteria” in this instance refers to “category of persons” or sup-
pliers as iterated in Sections 17-19, it is of the utmost importance that the Act creates a transparent procure-
ment system that is developed first and foremost to promote goods manufactured in the country without

discarding other preferential factors including categories of person, business and sectors. More specifically,
the Act should ensure that local manufacturers and local content are at the heart of every procurement deci-
sion made by the public sector.
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Proposal:

Proposal:

Proudly SA requests that the starting point be that preference should be given to locally-made goods over
and above the previously designated products and sectors, and those still to be designated, by including
certain commitments made previously by the public sector in the Local Procurement Accord (agreement
signed on 31 October 2011 by representatives of labour, government, communities and business to promote
local procurement in the country in support of the New Growth Path) and as contained in the Economic
Reconstruction and Recovery Plan in the Regulations: namely and in addition to,

i) The public sector to commit to actively expanding the list of (national) products by at least five products
per annum. It is also recommended that the previously designated products be reconsidered rather than be
discarded as a great amount of resources have been allocated for this project in the past. The combination
of the reconsidered and new list of items must be in consultation with all social partners, but specifically
relevant industry and association bodies, membership organisations, and regulatory bodies that are familiar
with particular industries/sectors. This list of organisations must be published in a centralised point so to
create awareness of industry professionals. It is also requested that designations be revised every five years
rather than every year, given the amount of work and resources that goes into this activity.

ii) The public sector to commit to significantly expand the value of goods and services it procures from
South African producers, over and above national pre-determined items/designated items by developing and
implementing a self-designation policy or the inclusion of local content provisions with a minimum threshold
whether it be per industry or sector or item for each level of government of local products specific to firstly,
metro or municipality (including entities reportingto these structures) availability, secondly, regional/provincial
(including entities reporting to this level of government) availability, and thirdly, consideration of other
provinces (including entities reporting to this level of government) before seeking procurement opportunities
outside the borders of the Republic. Such policies must be developed in consultation with social partners and
industry, ratified and published to show transparency and accountability by the procurement officers. Should
procurement officers seek to procure abroad, reasons for their decisions must also be published. Proudly SA
also recommends that bids and results of the bids continue to be published by each public entity, failing which
the procurement officer should be investigated and charged with non-compliance if found guilty (of not only
non-compliance with the Act/Regulations, but not publishing the required information).

iii) Centralised purchasing of all previously (national) designated items and new items through local
technology/online system or portal. Proudly SA is of the view that a central point will advance local procurement
to ensure aggregated spend, with advantages for economies of scale.

iv) To further advance centralised purchasing, procurement officials must have access to product
specifications in line with the needs of the Republic and the capabilities of local manufacturers. Therefore,
product specifications must be revised and published in one central point to alleviate any confusion from the
public sector in order to invite local companies to bid accordingly. Should procurement officials have a need
for a product not yet made locally, the contract period should be shortened to ensure local manufacturers seek
support from government and/or social partners to build capacity to start manufacturing locally.

V) Development of resources, including people and IT structures, is of utmost importance to ensure that
the objectives of the Act/Regulations are met.
iv) The awarding of tenders and contracts should be done in a way that further advances industrialisation

through promoting investment in the Republic. Therefore, as an incentive to investors, the public sector should
conclude longer term (minimum five-year) procurement agreements, which will serve as off-take agreements in
ordertointroduce a new locally-manufactured product or manufacturer, or to capacitate existing manufacturers
who wish to manufacture to scale in order to meet the procurement needs (in terms of volume) of the public
sector.

Decision: Submission has been PROVISIONALLY NOT ACCEPTED

Rationale:

Proposal is noted; however, the inputs provided here may be submitted when the proposed designations are
gazetted; alternatively (or even simultaneously) the dtic may be directly engaged on these matters. Reference
in section 20(8) to "prescribed criteria" refers to the evaluation criteria that will be prescribed in regulations

under section 24(1)(d).
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Section under the PPA Section 21 of the PPA

Specific Provision A procuring institution may, in accordance with prescribed conditions,
provide for measures to advance sustainable development in
procurement.

Rationale /Basis of Proposal:

In order to advance sustainable development in procurement, the following is suggested:

Proposal:

Proudly SA recommends that:

i. afulllistofqualifyinglocal manufacturers be made available in each bid aswellasina centralised point
(online). This list may also be updated regularly and published alongside the product specifications
as detailed above.

ii. ProudlySAwould like to re-iterate the importance of considering local manufacturers for its bids; hence,
the importance of including local manufacturers in developing general product specifications, and an
accessible list of qualifying local manufacturers alongside specifications to ensure the involvement
of industry (with a view to industrialise). Suppliers may work with manufacturers in a mentoring/JV
system when bidding to advance transformation in the country and promote industrialisation.

iii. Industrybodiesandassociations, memberorganisationsaswellas beneficiaries of Local Manufacturers’
enterprise and supplier development programmes may also be considered. These organisations
should be published in a centralised point.

Decision: Submission has been PROVISIONALLY ACCEPTED

Section under the PPA Section 22 of the PPA
Specific Provision When procuring, a procuring institution may, in accordance with
prescribed conditions, provide for measures to advance the creation of

jobs, intensification of labour absorption, beneficiation, innovation and
the development of small enterprises within a particular geographical
area.

Rationale /Basis of Proposal:

In order to advance the creation of jobs, intensification of labour absorption, beneficiation, innovation
and the development of small enterprises within a particular geographical area:

Proposal:

Proudly SA recommends that:

i. a full list of qualifying local manufacturers (including the companies’ province/municipality/city/
suburb/village/dorpies) be made available in each bid as well as in a centralised point (online). This
list may also be updated regularly and published alongside the product specifications as detailed
above.

ii. ProudlySAwould like to re-iterate the importance of considering local manufacturers for its bids; hence,
the importance of including local manufacturers in developing general product specifications, and an
accessible list of qualifying local manufacturers alongside specifications to ensure the involvement
of industry (with a view to industrialise). Suppliers may work with manufacturers in a mentoring/Jv
system when bidding to advance transformation in the country and promote industrialisation.

iii. Industrybodiesandassociations,memberorganisationsaswellas beneficiaries of Local Manufacturers’
enterprise and supplier development programmes may also be considered. These organisations
should be published in a centralised point.

Decision: Submission has been PROVISIONALLY ACCEPTED
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Section under the PPA Section 23(1) of the PPA

Specific Provision A procuring institution may, as prescribed, provide for measures for
preference as a condition of contract that the supplier must achieve at
the end of the contract.

Ration Basis of Pr :

Procuring entities’ own additions to its policies must be in-line with Government Departments’ localisa-
tion programmes (such as the sectoral masterplans).

Proposal:

The public sector to commit to significantly expand the value of goods and services it procures from
South African producers, over and above national pre-determined items/designated items by developing
and implementing a self-designation policy or the inclusion of local content provisions with a minimum
threshold whether it be per industry or sector or item for each level of government of local products
specific to firstly, metro or municipality (including entities reporting to these structures) availability,
secondly, regional/provincial (including entities reporting to this level of government) availability,
and thirdly, consideration of other provinces (including entities reporting to this level of government)
before seeking procurement opportunities outside the borders of the Republic. Such policies must be
developed in consultation with social partners and industry, ratified and published to show transparency
and accountability by the procurement officers. Should procurement officers seek to procure abroad,
reasons for their decisions must also be published. Proudly SA also recommends that bids and results of
the bids continue to be published by each public entity, failing which the procurement officer should be
investigated and charged with non-compliance if found guilty (of not only non-compliance with the Act/
Regulations, but not publishing the required information).

Decision: Submission has been PROVISIONALLY ACCEPTED

4) SABS Local Content Verification

Proudly SA is participating and supporting the South African Bureau of Standards in its Local Content
Verification Initiative by recognising its local content mark as a part of the Proudly SA Market Access Platform.
The partnership will be reviewed in quarter 1 of 2025/2026 to further drive and support the respective
parties’ localisation initiatives.

5) Integration with the CSD

To ease the process for those members of Proudly SA not yet enlisted on National Treasury’s Central
Supplier Database to enlist by virtue of their memberships (and depending on whether they comply

with NT’s requirements), Proudly SA is undertaking an integration process with the CSD. Development
work for both organisations have been completed. Members will also have the benefit of the use of the
Proudly SA member logo beside their listing to encourage those buying for government, to buy from local
manufacturers and service providers where companies’ products and services are vetted in terms of
Proudly SA’s criteria for local content and quality. The first phase of the project is now complete; phase
two will take place in 2025/2026.

6) 6. State-owned Enterprises Procurement Forum (SOEPF)
Proudly SA supports the localisation initiatives of this forum.
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PROUDLY SA MEMBER SUCCESS STORIES

In-line with Proudly SA's mandate to support member companies through its various programmes and

initiatives, Proudly SA has collated a number of successes achieved during the 2023/2024 financial year and

continues this initiative in the current financial year. In this report, reference is made to those achievements

made in 2024/2025:

i. PR opportunities afforded to members where members were introduced to the public at large as part
of Proudly SA’s consumer education initiatives, and

ii. participation at events and exhibitions and/or inclusion in platforms and programmes where members
were introduced to buyers that translated into sales (directly contributing to sustaining the operations
or securing the growth of the business and creating and/or retaining jobs).

Detail regarding the companies as well as the opportunities afforded to them are also briefly included in
the report.

KT Wash Detergents

Modern Sleep

Redamancy Wines

Miante Global Foods

Koni Wines

Rapgen Health Solutions

Tosh Detergents

Cosmo Dumpling

Tosh Detergents

Funocurls Green Beaut

Memuka Mats

Cook'd

Kota King

4Matat Tissues

2 Selai

Sister Jenny Jen-Til Touch

Tosh Detergents

Makoya Adhesives

Atlas Paints

Shop4Me t/a Mbadada Luxury Sneakers

Tolokazi Beer

Imidwi Construction Services

Freshmo

Khoi Tech

Corner Dladla Pizzeria

Yivani

Freshmo

Sanath Trading

Maloane Foods and Catering Supplies

Glolooks Beauty

Letzwash Laundry Service t/a Bonolo Scents

Tanolemon t/a Kustas

Bodigadi

AB Designs




KT Wash Detergents: Membership Drive (April 2024)

Member description

KT Wash Detergents is a household detergent manufacturer, based in Nigel, east of Johannesburg.

Proudly SA intervention

KT Wash Detergents was introduced to Pick n Pay - a retail readiness programme

Impact

+ Job creation - 250 jobs
« They have diversified their product portfolio and are therefore able to access more retail markets and a
greater shelf space with the use of the Proudly SA logo on all packaging

Long-term effect

+ Job retention and job creation
- Diversified product portfolio

Redamancy Wines: PR Exposure (2 August 2024)

Member description

Redamancy is a new breed of premium wine producers. The products are hand crafted and fermented under
their natural yeasts.

Proudly SA intervention

Proudly SA lobbied for a SAFM telephonic interview where the company unpacked their brand offering to over
571 000 listeners. This opportunity garnered PR value of R38 340.

Impact

« Increased brand awareness and exposure
«  Customer engagement
+  Enhanced credibility

Long-term effect

- Job retention
+  Potential job creation through new customers
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Koni Wines: PR Exposure (10 August 2024)

Member description

Koni Wines is synonymous with consistent quality. Experts
rate it as an easy but sophisticated wine range, of which four
wines received gold awards in various wine competitions.

Proudly SA intervention

Proudly SA invited media to attend the Local Wine Expo
and feature the local winemakers. Koni Wines is one of the
brands that were interviewed by the journalist in attendance.
The article was published by The Saturday Citizen which
syndicated nationally. It garnered PR value of R131 870 with
a readership of 8 205.
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Impact

» Increased brand awareness and exposure
+  Customer engagement
+  Enhanced credibility

Long-term effect

+ Job retention
+  Potential job creation through new customers

Tosh Detergents: Women's Day Event (30 August 2024)

Member description

Tosh Detergents was formed as an economic business
initiative to respond to the current hygienic and economic
challenges. With the objective to empower young leaders
through sustainable job opportunities, leveraging the
potential of the women in communities and raising awareness
on the importance of good hygiene and clean spaces.

Proudly SA intervention

Proudly SA hosted an event to celebrate Women's Month in
partnership with Southern Sun. The objective of the event
was to celebrate women who are leading in different sectors
of business and to also celebrate female owned business
leaders. As part of the proceedings of the event , various
prizes were won by members. The grand prize, sponsored by
Adreach: R100 000 free outdoor advertising in Johannesburg
over a period of 3 months, was won by Tosh Detergents.

Impact

+ Increased brand awareness and exposure
- Customer engagement
+  Enhanced credibility

Long-term effect

+ Job retention
+  Potential job creation through new customers




Tosh Detergents: Compliance assistance (August 2024)

Tosh Detergents was formed as an economic business initiative to respond to the current hygienic and economic
challenges. With the objective to empower young leaders through sustainable job opportunities, leveraging the
potential of the women in communities and raising awareness on the importance of good hygiene and clean spaces.

Proudly SA intervention

Proudly South African introduced Tosh Detergents to GS1who assisted the company with their barcoding and
packaging. GS1barcodes are the only codes authorised throughout Africa and the rest of the world. Choosing
GS1 barcodes means you never have to worry about validity because it's globally verified by GS1 and its often a
requirement for listing in the local retail market as well as abroad.

Proudly SA invited Tosh Detergents to participate in a retail readiness programme. Proudly SA introduced Tosh
Detergents to the Franchise Association of South Africa (“FASA”) who opened the door to their Pick n Pay listing.

Impact

+  Retail Readiness
«  Accessto market via FASA who afforded the company the opportunity to be listed into Pick n Pay stores nationally.

Long-term effect

« Job retention

« Potential job creation through retail listing
«  Product portfolio development

«  Financial and economic growth
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Memuka Mats: DStv Delicious Festival (21-22 September 2024)

Member description

Memuka Mats products are made from 100% virgin polypropylene raw materials for long-term performance and
durability.

Proudly SA intervention

Proudly SA showcased members to sell at the Proudly SA Village at the DStv Delicious Festival of Food and Music
which attracts over 40 000 visitors over the two-day period. This gave members a valuable platform to market
and sell their products, furthering Proudly SA's mission to promote local businesses and create market access
opportunities.

Impact

Memuka Mats was able to sell 32 products, and they managed to obtain a few leads and made contact with
potential resellers. One of the clients who visited their stall was looking to distribute their product into the
European market.

Long-term effect

Brand awareness and sales derived from the festival will lead to business sustainability and job retention and
creation.




Kota King: DStv Delicious Festival (21-22 September 2024)

Member Description

Kota King is a famous and a must try out of smash, gourmet, traditional and
lifestyle kotas. Kota is part of South African culture and a Proudly South
African meal.

Proudly SA intervention

Proudly SA showcased members to sell at the Proudly SA Village at the DStv
Delicious Festival of Food and Music which attracts over 40 000 visitors over
the two-day period. This gave members a valuable platform to market and sell
their products, furthering Proudly SA's mission to promote local businesses
and create market access opportunities.

Impact

Kota King made a great number of sales over the two days and were one of
the most popular food stalls at the festival. This intervention amounted to
R20 000 in sales. This, according to Rhulani Shibambu the founder of Kota
King, has helped them to generate an income that will help them sustain their
business which has grown over the years through the assistance of Proudly
SA. This also helps them to retain jobs and contribute to the growth of the
township economy.

Long-term effect

+ The business can be sustained, and the jobs can be retained. This will
also contribute to the expansion of the business.

2 Selai - Kota Festival (27 April 2024)

Member Description

2 Selai was born out of the desire to challenge what is the status quo. Founded
in November of 2017, 2 Selai started as a small shop in the garage of a Soweto
home. 2 Selai has an events arm with which they can reach a wider range of
cliental and explore their culinary expertise in the Kota industry.

Proudly SA intervention

Proudly SA showcased members to sell at the Proudly SA Village at the DStv
Delicious Festival of Food and Music which attracts over 40 000 visitors over
the two-day period. This gave members a valuable platform to market and sell
their products, furthering Proudly SA's mission to promote local businesses
and create market access opportunities.

Impact

« 2 Selai generated revenue of over R20 000 by attending the two days of
the festival. Through the brand exposure they received from Proudly SA
via social media posts, they managed to attract a lot of festivalgoers to go
and buy from their stall.

Long-term effect

+ Job retention
+  Sustaining the business




Tosh Detergents: PR Exposure (6 September 2024)

Member Description

The unique formulation of their products is one major aspect that gives Tosh Detergents a competitive advantage.
Their products are ultra-concentrated ensuring that the value exceeds cost.

Proudly SA intervention

Proudly SA lobbied for a SAFM telephonic interview where Tosh Detergents unpacked their brand offering to over
571 000 listeners. This opportunity garnered a PR value of R25 872,

Impact

+ Increased brand awareness and exposure
+  Customer engagement
«  Enhanced credibility

Long-term effect

+ Job retention
+  Possible job creation through new customers

Atlas Paints: PR Exposure (13 September 2024)

Member Description

Atlas Paints produces high-quality architectural paint and coatings.

Proudly SA intervention

Proudly SA lobbied for a SAFM telephonic interview where Atlas Paints unpacked their brand offering to over 571
000 listeners. This opportunity garnered PR value of R42 126.

Impact

« Increased brand awareness and exposure
+  Customer engagement
+  Enhanced credibility

Long-term effect

- Job retention
« Possible job creation through new customers
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Tolokazi Beer: PR Exposure (13 September 2024)

Member Description

Tolokazi takes prides in using premium indigenous African ingredients in their brews such as sorghum, rooibos
and African Queen hop.

Proudly SA intervention

During world beer day, Proudly SA coordinated an interview between Tolokazi Beer and Newzroom Afrika to talk
about the impact of the new tax law. PR value garnered was R140 000.01 reaching 47 959 viewers. Newzroom
Afrika went to the factory to conduct the interview.

Impact

« Increased brand awareness and exposure
«  Customer engagement
«  Enhanced credibility

Long-term effect

+ Job retention
+  Potential job creation through new customers

KT Wash: Membership Drive (April 2024)

Member Description

Freshmo Brands is a family founded business which was formed 2014. In 2016, the owners came up with concept of mouth-
wash which is packaged in a sachet.

Proudly SA intervention

The company was offered a profile opportunity by Proudly SA on Power FM that garnered PR value of R765 159,99 with 262
000 listeners.

Impact

Increased brand awareness and exposure
Customer engagement
Enhanced credibility

Long-term effect

Job retention
Potential job creation through new customers




Corner Dladla Pizzeria: PR Exposure (3 September 2024)

Member Description

Corner Dladla Pizzeriais a Proudly South African quick service restaurant specialising in wood-fired pizzas, chick-
en wings and ribs.

Proudly SA intervention

Interview opportunity on Power FM garnered PR value of R765 159,99 with a 262 000 listenership.

Impact

« Increased brand awareness and exposure
+  Customer engagement
«  Enhanced credibility

Long-term effect

+ Job retention
+  Potential job creation through new customers
«  Corner Dladla Pizzeria: PR Exposure (3 September 2024)

Freshmo: Access to Market at SAITEX (11-13June 2024)

Member Description

Freshmo Brands is a family founded business which was formed 2014. In 2016 they came up with concept of
mouthwash which is packaged in a sachet.

Proudly SA intervention

Proudly SA participated at SAITEX and invited 4 member companies to be part of the expo as an access to market
opportunity.

Impact

« A packaging company approached Freshmo to assit with new packaging.

+  Two media companies were interested in doing a story and an interview on Freshmo which will be a marketing
opportunity for them.

+ Manhattan Hotel and Towers requested Freshmo to submit a proposal with an objective of having Freshmo
being the official mouthwash for their properties.

Long-term effect

«  Freshmo will be able to sustain their business and retain jobs as a result of the brand awareness and expo-
sure derived from attending SAITEX.




Maloane Foods and Catering Supplies: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Maloane Foods and Catering Supplies processes traditional sliced biltong, hot sticks, dry wors, cabanossi, crisp
and chilli bites.

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with
a platform to showcase their products and services, build connections, and create growth opportunities. The
event includes a B2B matchmaking service to connect members with potential buyers, partners, and suppliers,
opening doors to new market opportunities.

Impact

+ Maloane Foods and Catering Supplies generated leads from a customer in Rustenburg who owns shops at
different resorts for them to supply 1 000 packets of biltong every month. The owner of the BP garage in
Dobsonville has requested Maloane to supply biltong as from 19 March 2025. During the event they generated
sales to the value of R9 500 and also made another R12 500 from 250 packets sold to another company in
Soweto on 21 March 2025. Due to brand exposure from the social media coverage as well, Maloane also made
more sales at another event in Constitutional Hill.

Long-term effect

+ Maloane Foods and Catering Supplies’ attendance at the Buy Local Summit and Expo will lead to long-term
growth through new business opportunities. The leads generated from a Rustenburg customer and the BP
garage in Dobsonville will provide steady demand for their products. Sales from the event and subsequent
transactions in Soweto and Constitutional Hill boosted revenue, allowing Maloane to reinvest in raw materials
and meet growing demand. The increased brand exposure also supports ongoing sales growth and ensures
job retention through timely employee payments.

Letzwash Laundry Service t/a Bonolo Scents : Buy Local Summit and Expo (17-18 March 2025)

Member Description

Bonolo Scents produces fabric softeners and laundry liquid detergents

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with
a platform to showcase their products and services, build connections, and create growth opportunities. The
event includes a B2B matchmaking service to connect members with potential buyers, partners, and suppliers,
opening doors to new market opportunities. Bonolo Scents also got media coverage on SABC.

Impact

+  Bonolo Scents made 10 sales at the event and an additional order for 25 bottles of fabric softeners. The
member also received orders from resellers in Botswana. Through the media coverage on SABC they gained
brand exposure to new customers

Long-term effect

- Bonolo Scents' attendance at the Buy Local Summit and Expo will drive long-term growth by expanding their
customer base, both locally and beyond South African borders. The sales made at the event, along with the
order for 25 bottles of fabric softeners and resellers in Botswana, will ensure a steady stream of business.
Media coverage on SABC also enhanced brand visibility, attracting new customers and opening doors for
future sales opportunities.




Makoya Adhesives: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Makoya Adhesives is a manufacturer of multi-purpose adhesives.

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with
a platform to showcase their products and services, build connections, and create growth opportunities. The
event includes a B2B matchmaking service to connect members with potential buyers, partners, and suppliers,
opening doors to new market opportunities. Makoya Adhesive also received media coverage on SABC and other
radio stations have scheduled interviews for them to talk about their product.

Impact

+  Makoya Adhesive’s believes that this was their most successful attendance at any event which surpassed
their expectations. They generated sales to the value of R1200. They also gained brand exposure through
SABC.

Long-term effect

+ Makoya Adhesives' attendance at the Buy Local Summit and Expo will have long-term benefits, including
increased brand recognition and customer awareness through SABC coverage. The sales generated, along
with the enhanced exposure, will likely lead to ongoing business growth and future opportunities. Their
successful participation sets a strong foundation for expanding their market reach and exceeding future
sales targets.

Shop4Me t/a Mbadada Luxury Sneakers: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Mbadada Luxury Sneakers manufactures and sells genuine leather sneakers and other clothing items.

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with
a platform to showcase their products and services, build connections, and create growth opportunities. The
event includes a B2B matchmaking service to connect members with potential buyers, partners, and suppliers,
opening doors to new market opportunities.

Impact

+ Mbadada Luxury Sneakers generated sales to the value of R4 000 and they also received more orders of
shoes from the visitors of the event.

Long-term effect

+ Mbadada Luxury Sneakers' attendance at the Buy Local Summit and Expo will have significant long-term
effects, including increased brand exposure, particularly through interactions with new customers and the
orders generated at the event. The sales of R4 000 and additional orders from expo visitors will help secure
a steady revenue stream. The event also supports job retention, as the increased demand allows for sus-
tained operations. This exposure and growth will likely open doors for new market opportunities, ensuring
continued success and business expansion.




Imidwi Construction Services: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Imidwi Construction Services specialises in building, civil construction, health and safety consulting.

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with
a platform to showcase their products and services, build connections, and create growth opportunities. The
event includes a B2B matchmaking service to connect members with potential buyers, partners, and suppliers,
opening doors to new market opportunities. The company was interviewed by 702 radio station.

Impact

« Imidwi Construction Services met with potential funders who will assist with the funding of their operations,
as well as with material manufacturers. While no immediate sales were generated, this provided them with
valuable opportunities to connect with manufacturers for sourcing materials. Additionally, Imidwi gained
exposure by speaking about their brand to a broader audience through an interview with Radio 702.

Long-term effect

«  Attending the Buy Local Summit and Expo provided Imidwi Construction Services with long-term benefits,
including access to raw materials from new manufacturers, which will help reduce costs and improve
project efficiency. This access to resources ensures smoother operations, contributing to job retention by
maintaining steady workflows and keeping the business afloat. The exposure and connections gained also
enhance their financial stability and growth potential.

Khoi Tech: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Khoi Tech manufactures locally made smart watches and earpods.

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with
a platform to showcase their products and services, build connections, and create growth opportunities. The
summit included a B2B matchmaking service to connect members with potential buyers, partners, and suppliers,
opening doors to new market opportunities. A number of media houses including national and other radio
stations interviewed Khoi Tech.

Impact

«  Khoi Tech sold out their stock over the 2-day event, achieving sales to the value of R150,000. The revenue
generated from these sales made a significant contribution towards covering operational costs and paying
their service providers. Additionally, the media coverage generated during the event helped to raise brand
awareness, further enhancing their market presence.

Long-term effect

+  The long-term benefits for Khoi Tech from attending the event include increased revenue, which will support
business sustainability and provide the financial stability needed to expand operations. The sales generated
will also contribute to job creation and retention, ensuring a growing workforce to meet demand. Additionally,
the increased brand awareness from media coverage will enhance Khoi Tech’s market




Yivani: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Yivani manufactures skin care products

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with
a platform to showcase their products and services, build connections, and create growth opportunities. The
event includes a B2B matchmaking service to connect members with potential buyers, partners, and suppliers,
opening doors to new market opportunities.

Impact

«  Through the B2B business matchmaking service, Yivani met with the Clicks Group buyers and they will be
listing their products. Sales to the value of R5 000 were generated at the event. Newzroom Afrika went to
their factory to cover their operations. From this factory media coverage Yivani was approached by other
businesses with an intention to do business with them.

Long-term effect

+ The listing deal with Clicks will contribute to company growth and sustain the business. Through this they
will be able to retain jobs in the business. Through the media coverage Yivani brand Yivani has a long-lasting
positive effect.

Sanath Trading: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Sanath Trading manufactures indoor and outdoor branding, branded merchandise, corporate wear, flags and
building branding

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with
a platform to showcase their products and services, build connections, and create growth opportunities. The
event includes a B2B matchmaking service to connect members with potential buyers, partners, and suppliers,
opening doors to new market opportunities. Sanath Trading was also given media coverage on Alex FM.

Impact

- By attending the Buy Local Summit and Expo, Sanath Trading secured sales worth R40,000 through orders
placed during the event. Additionally, the company generated 79 leads, including key contacts from large
corporates and government departments.

Long-term effect

+ Attending the Buy Local Summit and Expo has positioned Sanath Trading for long-term benefits, including
increased sales and valuable leads. The R40,000 in orders and 79 generated leads, including from major
corporates and government departments, will drive sustained revenue growth. This financial stability will
support business sustainability, enabling Sanath Trading to retain jobs and ensure continued operations in
the future.




Glolooks Beauty: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Glolooks Beauty manufactures and specialises in hair care range for adults and kids

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with
a platform to showcase their products and services, build connections, and create growth opportunities. The
event includes a B2B matchmaking service to connect members with potential buyers, partners, and suppliers,
opening doors to new market opportunities.

Impact

«  Through the B2B business matchmaking service, Clicks expressed interest in Glolooks' kiddies range. Samples
have been sent to Clicks, and the listing process is now underway. Additionally, Glolooks generated sales to
the value of R1,800 at the event.

Long-term effect

« Attending the Buy Local Summit and Expo has provided Glolooks Beauty with significant long-term benefits,
particularly the imminent listing at Clicks. This partnership is expected to increase product distribution,
drive sales growth, and enhance brand visibility. The increased revenue from the listing will support business
sustainability, enabling Glolooks to retain jobs and ensure ongoing operations. The exposure and potential
growth in retail channels will further strengthen the company’s market position, securing its future success
and stability.

AB Designs: Buy Local Summit and Expo (17-18 March 2025)

Member Description

AB Designs manufactures and retails wooden products

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with
a platform to showcase their products and services, build connections, and create growth opportunities. The
event includes a B2B matchmaking service to connect members with potential buyers, partners, and suppliers,
opening doors to new market opportunities.

Impact

«  AB Designs made sales worth R5,400 from selling their wooden products at the event. In addition to this,
they generated valuable leads, with whom they are already in active engagement. The social media posts by
Proudly South African further elevated their brand visibility, enhancing their presence in the market.

Long-term effect

+ By attending the Buy Local Summit, AB Designs stands to benefit from several long-term effects. The R5,400
in sales provides immediate cash flow, helping to keep the business afloat and supporting its ongoing
operations. The leads generated at the event further present opportunities for future sales and potential
partnerships. Additionally, the social media exposure from Proudly South African has significantly elevated
AB Designs' brand visibility, which will attract more customers and drive future sales. This increased market
presence positions AB Designs for sustained growth and greater success in the long run.




Bodigadi: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Bodigadi produces beverages and energy drinks

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with a platform to show-
case their products and services, build connections, and create growth opportunities. The event includes a B2B matchmaking
service to connect members with potential buyers, partners, and suppliers, opening doors to new market opportunities.

Impact

+  Bodigadireceived an order for 5 cases of product and, in addition, generated several leads from the event. They have already
begun engaging with these leads to explore potential opportunities. Furthermore, Bodogadi has received a follow-up call
from Funding Fridays, which may present further prospects for growth.

Long-term effect

«  Attending the Buy Local Summit and Expo will have long-term benefits for Bodigadi, including improved cash flow through
new orders and leads. The exposure could also lead to additional funding opportunities, such as the callback from Funding
Fridays, helping to sustain the business and retain jobs.

Modern Sleep: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Modern Sleep manufactures beds and mattresses

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with a platform to show-
case their products and services, build connections, and create growth opportunities. The event includes a B2B matchmaking
service to connect members with potential buyers, partners, and suppliers, opening doors to new market opportunities.

Impact

+  Atthe event, Modern Sleep made sales worth R15,000, which will directly support their operations. Additionally, the coverage
on Radio 702 enhanced their brand's credibility and significantly increased awareness.

Long-term effect

- The sales of R15,000 made at the event will provide immediate support for Modern Sleep's operations, contributing to the
sustainability of the business and aiding in job retention. The media coverage on Radio 702 will create long-term brand
awareness, further establishing credibility and attracting future customers, which will help secure ongoing growth and sta-
bility for the company.

Modern Sleep: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Miante Global Foods specialises in producing nuts, seeds, dried fruit and dry goods

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with a platform to show-
case their products and services, build connections, and create growth opportunities. The event includes a B2B matchmaking
service to connect members with potential buyers, partners, and suppliers, opening doors to new market opportunities.

Impact

«  Through attending the Buy Local Summit and Expo, Miante Global Foods generated sales worth R5,000. They also met several
customers interested in reselling their products. Additionally, through the business matchmaking service, they connected
with Clicks buyers, who requested product samples with the aim of selling them under the Clicks brand. This opportunity led
to the creation of three new jobs within their operations and significantly boosted their brand visibility.

Long-term effect

«  Attending the Buy Local Summit and Expo provided Miante Global Foods with long-term benefits, including increased sales,
potential collaboration with Clicks, and expanded brand visibility. These opportunities will drive growth, create more jobs,
and strengthen their market presence.




Rapgen Health Solutions: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Rapgen Health Solutions specialises in manufacturing of cosmetics and herbal wellness products

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with a platform to show-
case their products and services, build connections, and create growth opportunities. The event includes a B2B matchmaking
service to connect members with potential buyers, partners, and suppliers, opening doors to new market opportunities.

Impact

+  Rapgen Health Solutions achieved sales totalling R5,210 at the Buy Local Summit and Expo. In recognition of their potential,
the Clicks Group has extended an invitation for them to join their Enterprise Development Programme. Additionally, through
the B2B business matchmaking platform, Rapgen Health Solutions successfully secured a meeting with Dischem Pharmacies,
opening new avenues for growth and collaboration.

Long-term effect

- Attending the Buy Local Summit and Expo has provided Rapgen Health Solutions with key long-term benefits. The R5,210 in
sales and increased visibility at the event have positioned Rapgen for further growth and opportunities. Securing a meeting
with Dischem opens the door to potential collaboration, expanding their market reach and distribution through Dischem’s
extensive retail network. By joining the Clicks Group’s Enterprise Development Programme will offer valuable mentorship,
resources, and financial support, ensuring Rapgen can navigate challenges and maintain business growth in the long run.
These opportunities will significantly aid in the company’s expansion and sustainability.

Cosmo Dumpling: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Cosmo Dumpling produces traditional steamed bread (dumplings)

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with a platform to showcase
their products and services, build connections, and create growth opportunities. The event includes a B2B matchmaking service
to connect members with potential buyers, partners, and suppliers, opening doors to new market opportunities. The member was
approached by The Citizen newspaper to arrange an interview with them therefore enhancing visibility of their brand.

Impact

- Cosmo Dumpling achieved sales to the value of R2,400 at the summit. Following the event, they were approached by several
businesses expressing interest in reselling their dumplings. These include the Soweto Kota Festival, Soweto Shell garage,
as well as Dee, the owner of a restaurant, who would like Cosmo Dumpling to become the official dumpling supplier for
her establishment. This presents a significant opportunity for Cosmo Dumpling to expand its reach and explore potential
partnerships in the local foodservice market.

Long-term effect

+  Byattendingthe Buy Local Summit and Expo, Cosmo Dumpling will benefit from increased brand exposure, valuable business
partnerships, and new sales channels. The interest from resellers like the Soweto Kota Festival, Soweto Shell garage, and
Dee’s restaurant opens opportunities for long-term growth and market expansion.




Funocurls Green Beaut : Buy Local Summit and Expo (17-18 March 2025)

Member Description

Funocurls Green Beauty are a manufacturer of natural cosmetics

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with a platform to showcase
their products and services, build connections, and create growth opportunities. The event includes a B2B matchmaking service
to connect members with potential buyers, partners, and suppliers, opening doors to new market opportunities.

Impact

«  Funocurls achieved sales amounting to R4,500 at the Buy Local Summit and Expo. In addition to this, they generated numerous
leads during the event and are already in discussions with potential buyers. Their participation in the Buy Local Summit and
Expo has significantly contributed to an increase in sales.

Long-term effect

+  Attending the Buy Local Summit and Expo has provided Funocurls with significant long-term benefits. The R4,500 in sales,
coupled with valuable leads, has opened doors for ongoing business growth. As these leads convert into sales, Funocurls will
experience increased cash flow, improving financial stability and enabling reinvestment in the business. This boost in sales
and cash flow will support the long-term sustainability and expansion of the business.

Cook’d: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Cook’d manufactures Kombucha beverage

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with a platform to show-
case their products and services, build connections, and create growth opportunities. The event includes a B2B matchmaking
service to connect members with potential buyers, partners, and suppliers, opening doors to new market opportunities.

Impact

- Cook'd made several sales at the Buy Local Summit and Expo, generating enough revenue to cover the cost of the casual em-
ployees hired for the event. Through the B2B business matchmaking service, they connected with retail partners who placed
orders to sell their products. Following the event, Cook'd was interviewed by YFM, leading to increased enquiries from other
businesses interested in stocking their products. This exposure and new partnerships are likely to drive long-term growth
and sales for the business.

Long-term effect

«  Attending the Buy Local Summit provides Cook'd with long-term benefits, including new retail partnerships that will drive
sales and expand their market reach. The YFM interview increased brand visibility, leading to more business enquiries and
opportunities to stock their products. These connections and exposure will support sustainable growth and increased rev-
enue over time.




4Matat Tissues: Buy Local Summit and Expo (17-18 March 2025)

Member Description

4Matat Tissues specialises in manufacturing toilet paper products

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with a platform to show-
case their products and services, build connections, and create growth opportunities. The event includes a B2B matchmaking
service to connect members with potential buyers, partners, and suppliers, opening doors to new market opportunities.

Impact

+  Atthe Buy Local Summit and Expo, 4Matat Tissues generated R10,000 in sales. They were approached by two businessmen in
the wholesale space who purchased all their stock, which was delivered to their premises after the event. This helped 4Matat
Tissues achieve job retention. Additionally, through these businessmen, they made a valuable contact who will supply them
with quality and more affordable raw materials, reducing input costs. This will improve their financial position, supporting
job creation and business growth.

Long-term effect

- Attending the Buy Local Summit and Expo has several long-term benefits for 4Matat Tissues. The sale of stock to wholesalers
not only provided immediate revenue but also established valuable business relationships. The connection with a supplier
offering more affordable raw materials will reduce production costs, enhancing profitability. This cost reduction, combined
with increased sales, will create a more financially stable foundation for 4Matat Tissues, enabling job retention, creation,
and long-term business growth.

Sister Jenny Jen-Til Touch: Buy Local Summit and Expo (17-18 March 2025)

Member Description

Sister Jenny specialises in manufacturing natural healing and beauty creams

Proudly SA intervention

Proudly South African hosted the Buy Local Summit and Expo on 17-18 March 2025, providing members with a platform to show-
case their products and services, build connections, and create growth opportunities. The event includes a B2B matchmaking
service to connect members with potential buyers, partners, and suppliers, opening doors to new market opportunities.

Impact

- Sister Jenny Jen-Til Touch made R8 000 in sales during the summit. Through the B2B matchmaking, Sister Jenny engaged with
Clicks and Massmart, both of whom expressed interest in listing her products. Massmart requested the necessary documen-
tation for product listing, while Clicks asked for product details to initiate the listing process.

Long-term effect

+  The long-term effects of Sister Jenny Jen-Til Touch’s participation in the Buy Local Summit include increased market access
through partnerships with major retailers like Clicks and Massmart, leading to higher sales and brand visibility. The summit
offers ongoing B2B opportunities, fostering business growth and expanding her network. Securing retail listings enhances
brand recognition and credibility. Additionally, her growth could contribute to job creation and broader economic impact.
Overall, the summit positions Sister Jenny for sustained success and market expansion.




88

aun( 9z :oipey W1
aun( Gz :W4A
Aew 8T :6L6 O1pRY XE

Japenb sad
sugredwed Suisilanpe
Jo suonnadwod
/SMaIAIR1Ul OIped
pa135.e] YINOA 4O
/pue Aunwwod

/ sndwed x¢

(4o14eNnb

Jad €) wnuue Jad
sugredwed SuisiuaApe
Jo suonnadwod
/SMalIAIR1Ul OIpeY
pa135.e] YINOA 40
/pue Alunwwo)

/ sndwe) x zL

#7/€20T

Sunnp uayeuapun
sugredwed yinoA 1o
/pue Ajunwwo)
/sndwe) xgL

(sowwressoud)

suol1els olpes Allunwwiod pue
Je1JawWwwod palasiel YyinoA Jaylo
Jo/pue suonnisu| Arenus) Jo
suoiels olpes yum ‘syuswasesus
uoIeINPA JBWNSUO0I palasiel
paseq Alunwwo) 10/pue yinop

Jauenb uad pajsoy
UOIIBAIIDE J3WNSUOD ON

Ajenuue
pa31soy SuolleAl}de
JaWnNsu0d 9 1sea) Iy

#7/€20z Suunp
SUOI}BRAINIY XLL PAISOH

‘{(quswurenp3

3N0Jy1 uoeINP3) SUOIBAIDY
Jawnsuo) ysnoayy susredwed
]euoi1eanNp3 JaWNSU0) JeuoileN

6¢6 98¢ 06+

LZL LL6 8 ‘eIPAN 1e1205
06'£08 SL¥ #8 ‘eIpaW |euonipelt

Siswnsuod uoljiw ¢

eluezue]
SA euejeq euejeg
— J918Weled 3]

wt/€coe
Sunnp a)doad uonjiw
00L UBY] 3J0W paydeay

SallIAIDR pale|al
dd Jay1o pue syuiod yonoy eipaw e
U0 SMaIAIBIUI ‘sasealal ssald ‘eipaw
1B120S YSN0Jy3 S3I1IAIIIE Bul) Y}
ysSnoayL pue mojag Se ]]aM Se Ydy

1IVS
woJ4j 1oday Suniemy

:ysnoJy3 1ed20] Suifng

40 duepodwi Y3 UO SIBWNSUOD
91e3npa pue spnpoud jedx0) jo ayoud
ay3 asieJ ‘syonpoud 1e20) JO Unoney

ul JnoiAeyaq aseyaind aduanyul ‘ys
Apnoud j0 ssaualeme asealdul 0

%765 8€C ¢+

eluezue] sA
euejeg euejeq - Jayaweled i1

paydeal siswnsuod oN

‘SJswnsuod

uoljjiw 0z 1sea) 1e
Suiyoea. usSiedwe)
WSIAIDY VS Ang/1ed07
Ang - aul) ay1 anoqy

/€20 Sunnp a)doad
uol)iw Gz ueyl aJow
payoeaJ usiedwed
awi| aweo @207 Ang

‘suSredwed Suisiuanpe

1lew pue (1e1s1p) aull-uQ 400pInQ
uLld ‘olpey ‘AL ]oul swiofeld
SNOLIBA Y3N0Jy) SSaualemy puiw Jo
doy “o'| ‘uSredwed aur) ay anoqy

:ysnoJy3 s1aqe) uis1io jo Aiaunod

pue 1e20] ulAng jo dduenodwi 3yl
UO SJBWNSUO0D 33eINPS pue spnpoud
1e20] jo ajyoid ay3 asies ‘syonpoud
1e20] JO JNOAR) Ul JnoIARYS( 3seydind
@duanjui (sadIAIas pue s1onpoud)

vS Alpnoud Jo ssaualeme asealdul oL

Jnoineyaq aseydind ,1ed07
Ang,, Supuanyu - sjage)
u18140-J0-A11unod uo pue

(4022 JUBWAINI0Id 18I07T)
1e20] SulAng jo aduepodwi

33 UO SJBWNSUO0D 31edNp3

ajueniep

JUBWIAABIYDY :L J93enD

1981e1
9JuewWLI0}Idd il 191enp

9z/520T

s1a8.e] aruewiopad

aujaseg

ainseayy [ 101eIpU| AIURWIIOHA

awonnQ
aA123(qO /1eoo d1Sa1eas

1ndino/io1ed1pu| 1ui0( 313@ uoIlesijeLIsnpu| ayl jo 1oddns uj
dy¥y3 - isqof @1eal) 01 ,1ed07 Ang,, - 1©20] SulAng 4O S1yauaq apIm Awouo0dd 3y} uo usiedwe) uoIILINPT JBWNSUOD :B3Je SNJ04 A
Janienb ay) 10} s1951e] UR]d DUBWLIOB enuUY B8] JSuleSe adueW.I04Idd - (§Z0Z dunf 0€ 01 114dy L) maiAa. Japun polad ay) 10j aduew.ioidd




68

SIBWNSU0I 01 (S3IINIDS
pue) s1onpoid spew
A)1es0) Suiseamoys
(3SIMJIBYI0 JO [eNUIA)
wnuue Jad pjay odx3

#2/€20T 8ulINp p1dy

101285
a1eauid ayy pue a1jgnd ay3 yioq ui
Se1dyjo 1uawaindold pue siswnsuod
01 S21AJ3S pue s1onpoud apew

- - 9UON 1e207 Ang L 1ses)y | odx3 jedo7 Ang jenuuy Aes0o) Suiseamoys - odx3 1e207 Ang
S3I1IAI1DR PasnI0)
uoI1edINPA JBWNSUOD
yum (3simiaylo o
]enuin) wnuue Jad #2/€20z suunp
p1ay 8g 01 ywwns | piay odx3 pue ywwng (uonesnps Jawnsuod) 1ed0] Sulfng
- - 3UON 1e207 Ang | 1S€9] Y 18207 Ang 1ENUUY uo 8uIsSnd0) — Jwwns 1ed07 Ang
#72/€20T
wnuue yad AlAande | Suunp (zzef jo Aof pue
pa138.4e) JOWNSUOD |  |BAIISBH DISN| 3 POO4 yiuow a8eiaH
yiuow a5euaH L snoidijaQ) panpuod Suunp uSredwed Jo/pue a5essaw
- - SUON 1Se3) 1€ JO 1n0 110y 9J9M S3IMAIDR Z | 1e201-AnQ BYy1 JO SSauBIeme pasealdu|

(4911enb 1X3U

ul 198481 8y} BAdIYDde
1IM 3Mm ‘siasiuesio ayl
wo.Jj suollej)@dued

Japenb Jad Jswnsuod
S19yJew JaWnNsuod

wnuue Jad
S19yJew Jawnsuod g

#Z/€20z Sulnp
pue S19yJew JaWnNsuod

sasodind
uoI11eINPA JBWNSUOI IO} S}O¥Jew

013np) - 19)Jel 91e9 yinos Z ul a1eddiled | 1sea) 1e ul uonedidilied 0L u1 paredidijied Aped puag up uonedpiued ys Alpnoad
(3A1I0WO0INY 4O 141D
pue sauip — Suissadoud
-048Yy) s1pnpoud Aisnpul anisuaiul
/salIsnpul omy 1sea) #z/€z0z Suunp | -anoge) e jo Woddns ul pue synpoud
1e SuISeIMOYS ALAIDeR | palsoy 92110d uolysed vS Aipnoid Suiseomoys suolieailde
L+ 140-300) eIpap SUON ‘0dxa Jy1dads 101295 1207 pue odx3 auIm Jo/pue odxa Jy1dads 103295
wnuue Jad sodxa #2/€20z Suunp sodxa
odx3 siqeuue) g | Japenb uad odxa/siiey / sdiey apesyuofew g SJUDAD pue sodxa apeJ) Aed paiyl 1e saseljip/s,o0dx3
L+ | MoysS Jaise] puey ‘edupy IAV XE | apeJi gz ul uonedidilied | 1ses) 1e ul uonnedidilied | apeJi 0L ul pajedidilied /suoniqiyx3 /siuang vs Ajpnoid
wnuue
Jad sjooyds ssauisng
doysyiom Ausianiun | JO S3[1ISIBAIUN % 1SeD) #2/€20Z Sulnp apew
- Jnauaidailug Juapnis LNA | 15e9] 1e 01 uolleluasald 1€ Ul SUOIleUdSAId | dJam suonreluasald Xz
sJauJea)
uoilednpa Aseiual
Sunasiel swwessoud #Z/€20z Suunp
doysyiom uoI11eINPI JSWNSUOD | U eHBPUN sSwwesgold SJ1auJea) uonednps Areilal Sunnesiel
L+ | diysinauaidailuz uspms INA XL JUON ]euolleu U0 1Se9] 1y | UOIIeINPI JBWNSUOI XE sawweJl3o04d uoeINPS JBWNSUOD)
SJauJlea) uoieanpa
J1seq Suiasiel #2/€20z Suunp
awweigoid uoneanpa | usyenapun sawwelsoid SJ9UJed] UOI1eINPS dISeq Sul1asiel
- - SUON | J9WNSUOD OM] 1SE3] 1y | UOIIRINPS JIBWNSUOD XE sawwel5o4d uoieINPa JBWNSUOD)
19811 9202/s20¢ awonno
duelien JUDWIBASIYIY 3L 19MEND | 9JUBWIOMI :L 1911en) S198.4e] dduRWLIOJDd auleseg ainseayy / 101ed1puU| dURW.IO0MDd 9AI1123(qO /1e0n diSajens




wnuue Jad Juswulanos
1e20] 1e ddueUY
Jauawaindoud jo speay
1e pa1asiel wiopeyd |

#2/€20Z Ul JUsWUIaN0S
1e20] 40} WnJo4 WIS

BUON | 1sea) 1e ul uonediled 1U10[ B 0} PAIUBSAId
%7/€20T
wnuue Jad Juswulanos ul sannedpiunw pue
]euolleu Ul dueUy salnseasy jepuinoid
Jiauswaundoud jo speay | ‘sjuswiiedsp jeuolleu
1e pa1asdiel wuojpeyd | 1O} wnJo4 WIS wiof
9UON | 1sea) je ul uoneddiied X€ B 0] P9IUSSAIdy
S91MIUd
J10129s 211qnd Aq s1onpoad/sio18s
pe1eusisap 104 panss! ‘waisAs sys
wnuue Jad Juswulanos Apnod Aq paynuap! sd4d/s1apus
Jeruioid ui Ainsean 40 JaquiNN - SUlIOLUOW Japud]
/Auawaindoid Jo (403935 211gnd 8y1 ul siauonideld
speay 1e pajasiel | 4z/€207 ul syuswedap 1uswaindoad yum uswasesu)
woieyd | 15291 v | evoneu Joj wnsog wos | 101278 2N 241 utlm a0
SUON ut uonedided, Julof e 01 paruasaldy 1wawaJndold jenuaisaid anpadsal
S30S ul dueuy J18Y3 ul suoisinoad 1us1u0d 18I0] 4O
/iuswaundold Jo speay uoIsSNIdUl dY1 UO SJeIdLY0 JuswaIndoId
1e paladiel wnuue | #g/€z0g Suunp Sunaaw 4O UOIIRINPA BY] UO S3ININIIS
Jad wuojeid | 1ses) Asuenb 4430S e 1R 1UBWUJIBA0S 1820] pue ‘edulroid
3UON 1e ul uonedidied, S30S 01 Pa1UBSAIdy ‘leuonieu ‘s30S yum diysiaulied
(401285 211qnd ay3 ui sisuonideld
1uswaindoad yum uswasesus)
10323s 211gnd ay3 ulyum uawaindoid
1e20] aseaJdul 01 (sa12110d (WIS)
juswaindoid jenuaiayald anndadsal
J18Y3 Ul suoisinod 1Ua1U0d 18J0] 4O
uoISNIdUI 3Y1 UO SJeIdL40 JuswWaIndoad
40 UOIIBINPA BY3 U0 S3INIINIIS
1U3WUJIBA0S 1e20] pue ‘eidulnoid
L+ ‘leuorieu ‘s30S Yyum diysiaulied 4
*10129S
:ySnoayi (suesio a1e1s a11qnd 8yl y1m Saaneniul
11e) 40323s dnqnd ay1 Aq Juswaindoid | pue syuswaseSua pasealdul
1e20] 4o} Woddns pue ul-Ang aseaJdu| | y3noayl Jo1des dNgnd ay3 ul
SaANeINUl | S32IAJIBS pue s1onpoud 1ed0)
1UBWS4N20.4d 18207 101935 dljgqnd 40 udWaJnd04d aseadu|
1981e) 9202/520¢
aoueriep JUBWIDASIYIY :L JD}eND | SDURUWLIONMS :L 4191enD S195.4e] 9d2URW.I04Dd

S)98ie] ddueWI0dd

auyaseg

2inseayy / 1031ed1pu| UBULIOMA

awonnQ
aA1a3(qQ /1eon J1Salens

ndino/i03ed1pu| Julof J11@ uonesielsnpu| ay} jo 1oddns uj

dyy3 - (s81nu3 paumQ a1e1s suipnjoul suesio ajels Jje) 10129s d1qnd ayi Aq s1onpoud jed0) jo axyeidn ayj asealdul 03 AeI0ApY :eale sndoy As)




L6

auoN

| JeaA ul paualsisal
saluedwod oS 1ses)
1e yum ‘aseqelep ys
Apnoid yum gsd Jo
uonei3alul Jo youneq

| JeaA ul paJalsisSal
wm_cmagou 06 1se9)
1e yum ‘aseqerep ys
Apnoid yum asd 4o
uoleiSelul Jo youne

1001 Suioyuow
3y} ySnoayy payden
s1onpoJd/si039s

1001 Sulio}UOW
ay1 ysnoliyi payoesl
s1npoud/si039s

(asd yum pajes3ajul saluedwod
vS Aipnoud Jo JaquinN) @sd s,Ainseal)
JeuoneN yym aseqeiep ys Ajpno.d

40 Jaquinu aseasdu| 40 Jaquinu asealdu| AIAIDY MBN 343 40 UOREISAUI UE — UORRISEY] 45
wnuue Jad waisAs
suuoluow Jspusl Sa1IUd
31 ysnoayl payiuspl Jo129s onjqnd Aq s1onpoud/sioldes
spnpoud /s10109s Hz/€20T po1eusisap 10} panss! ‘WwalsAs s¥S
Jouenb paleusisap 40} sd4y ul payiuspl asam Ripnoud Aq paynuapl sd4¥/siapusl
Jad sd4y/s1opual 00E | /S4apudl 00T L 1Ses) 1Y Sd4¥/SI9pudl 65S T 40 JaqWINN — SulI0}UOW JapuadL
asiel 9202/5202 awonQ
aouelien JUBWDASIYIY 3L J19MEND | 9JURWLIONMI :L 1911en) s198.4e] dduewIopdd aulnaseg ainseayy / 101ed1pu| URW.I0MDd 9A1129(qO /120D J1Sd)RNIS




S1edYIo WIS

pue siaAng 01 (saJ1A19S
pue) sponpoud apew
Aned0) Suiseamoys
(9SIMIBY10 10 1BNUIA)
wnuue Jad pjay odx3

#7/€T0Z Ul p1ay

10103s
a1eaud ayy ul sje1dylo 1uawaindold
01 S921AI9S pue snpoid apew

QUON 1ed07 Ang L 1sea) 1y | odx3 jedo7 Ang jenuuy Aj1e20) Suiseamoys - odx3 18207 Ang
SNJ0y4 Juawalndoid
1e20] 403123S 31eAnd
e yUMm (8SIMI3Y10 JOo
JenuiA) wnuue Jad %/€20¢ SJUBWIWWO) (103285
p19y aq 01 ywWwns Suunp p1ay Hwwns a1eAld) uonesijeso) /iuswaindoid
SUON 18207 Ang | 1s€9) 1Y 1e207 Ang jenuuy | ]e20] U0 SUISNJ0) - JWWNS 1807 Ang
#Z/€20C
IaInyoRyNURW ut (ze yanos pue

/19]1e3a1 Jofe
T 35B3] Je YIIm
diyszouyreq

sJainyejnuew
/ sia]1e1al Jofew 4 1se9)
1e yum sdiysiasunied

B4y YInos sijepe
‘edlyy Yinos yued
eJ19l‘aqny pue 1931s
400y o.d) sdiysiaurred
X# papnjouo)

SlainiesnueW 10/ pue Sidjiel1al asie)
yum sdiysiauiied 1UaWaINI01d 18I0

Jauenb uad uonezieso
40 1oddns ul swnioy
Japioyayeis Ansnpul g

uonesneso] jo poddns
ul swnJoy (Japjoyaels)
Ansnpul g 1se9)

1Sea) 1e ul areddiyed 1e ul areddiyed, AUAIDY MBN
Jauenb wnuue Jad
Jad saipoq Ansnpul | saipoq Aiisnpul Jo pue #7/€20C

Jo/pue suoljeldosse
‘slaqued ssauisng ¢
1Se9) 1e 0] UOIILIUASAId

SUOIIRIDOSSE ‘s1aquieyd
ssauisng g 1sea) 1e
0} SuoI3RIUBSAId

Ul SUOIIRIDOSSE J0/pue
slaquiey) ssauisng
[ 0} paIUdSaId

120VS

pue ysig g4 ‘vsnd
‘8’8 ‘suonesiuesio
ssauisng xade ¢ 1sea)

%2/€20C

ut (Qv1a3IN B vsnd
‘¥S19) suolreziuesio
ssauisng xade 01 yoea

S1UBA3 AJISNpul JO/pue SUOIIRId0SSE
‘siaquiey) ssauisng Suipnjpul ‘saipoq

aduenep

JUBWAAIIYIY 3L J3}eND

3UON 1e 01 SUOI1RIUBSAId ‘suolyeiuasald xg ssauisng xade 01 suoleIUaSaId
:1ySnoJy3 S91AIBS pue
spnpold pasnpoud Ajjedoq Suihng 01
HWWOI 03 SIaquiaw dA1RDadsal JIay3
10} ‘suol1eID0SSe pue SaIpog Ssauisng 'ssauisng
xade yum sdiysuoinejas Supopm | Yyum siuawssesua ysnoayl
*10329s 1ealid ay1 Ag Juswaindoud 103295 91eaud ay3 ul
1e20] 40} Woddns pue ul-Ang paseaJdu| | S821AI8S pue s1dnpold 1ed0]
:SMOYs peoy Jeuonednpd jeuonen }0 uawaundoid asealdu|
19811 9z0z/s20t awodno

9JuewLI0)idd L 19Menp

s)984e] 9duew.iopad

aujaseg

ainseayy / 103ed1pu| dUBULIOMI

aA1a(qQ /1eon J1Saens

sindinQ/s403edipu| Juiof J|Ld uollew.oysuel]l pue uonesnerisnpul ayl jo 1oddns uj
dyy3 - 10129s areand ayi Aq s1onpoud 1ed30) Jo ayerdn syl aseaudul 01 AoeI0ApY :eale sndoy Aa))




Japenb

Jad syuswiwwod
uol1ez||eso)

MU 7 1Sed) ¥

wnuue
Jad salpoq Assnpul 40
/pue saies0diod g 1sea)
18 WOoJ} SIUBWWWOID
UO0I1eSI|BI0] MBU 3JNJBS

#2/€20Z Ul paindas
3J3M SJUBWHWWOD XGL

paindas aie
SIUAWIIWWOD YdIYm woul) sajuedwod
pue salpoq Aiisnpul jo Jaquinu —
101095 a1eAlid ay1 WoJ4 SJUBWHWWOD
juawsaJndoJd ed0) Jo/pue
uolles|edo] Jo Sulnlas pue SuildI0S

awuweisoid
J0129S JewJoUl dUO
1Sea) 1e Ul UoI1ezI|ed0]

(39>11ew) 10129S JewJoul
91 ul synpoud apew A))ed0] Joy

QUON 40 uonesodiodu| Aianoy maN | Anlunyioddo 1 ew 01 SS920e asealdu|
wnuue Jad
S3JIAJIS pue s1npoud #7/€20z Ul
apew AJ1ed0] Jo 1yauaq | aseqelep Jno 031 pappe asodind
9y} Joj swwesgosd uaaq aney Aayl pue SIY} 40J (WI0J1R)d SS8IIY 18)JeW)
(s1npoud SS320E 19)JBW dUO 3579 9yl 1e (sia)1e1al dVW JO uoilezijin a)qissod ‘sdnog

apew A)1es07) siaquiaw
Jo} dwweigoud

ssadde 19yJep e

40 uonenuIUod

pue asueUdUIRY

1Sea)] 1e N0 SuijoJ Jo
Sunsoy jo sasodind
104 S192440 WIS J0/pue
s1afnq Jo aseqelep

e Jo uawdo)anaq

Jolew wouy €7)
siafnqg 9%¢ paJaisiSal
01 vS Alpnoud
pajqeus sawweigosd
Supewydiew

pe1eusisap 4o Jusawamoduws se jjam
Se ‘UIMoJS pue uoIsnjdUl J91eals
Suljgeus pue ‘uoilewlosuesy SUIALIp
1e pawle S3JIAI3S pue s1onpoid apew
A1e20) Joy sswweisod ssaddy 19uew

Moys puey -
odx3 seqiuued-
BV IAV-

Xe

Janenb Jad odxa
/ Siiej apesyofew g
1sea) 1e ul uonedidiled

(anoqe ' uad

se) wnuue Jad sodxs

| sitey apeuy Jofew g
1se3] 1e ul uonediued

#202/€20z ul sodxa
apeJ1 0L ul patedidilied

sodxa apeuJ 1e sage))in/s,0dx3
/suoniqiyx3/siuand ys Alpno.d

dn 1els YInoA svs-
ssauisng

anoA ur Aundas 1agh)-
Jeulgapm 1esa-

Jeuigam YIuoW YINoA VS-
Jeulgapm 1esa-

Jeuigam asty 1eusia-
92U3I)1S3Y SIIWOU0I3

B SWaSAS poo4 1e07-
Jeuigaj uoleId0SSY 199g-
doysyiom

Jnauaidanul 1nA-
Jeuigap ouendwo) ddId-
JeulqaM eIpaw 1e130s-
Jeuiqap 1ed1nadewseyd -
Suunyeynuep

VS 40 aJningd ayy -
Jeuiqap snoidiaq-

Jauenb
Jad sieuigam Jo/pue

101095 91eAld
9y} je pelagdie] ‘wnuue
Jad sieuigam Jo/pue

#7/€20z Suunp piay

sJaulied d1891e.1S 1810 pue

Y+ Xyl swnJo4 ssaulsng xoL swinJoj ssaulsng o% SWINI04 Ssauisng ¢ | 21P YUM SIeUIGaM /SWNI04 Ssauisng
%2/€20C
wnuue u1 paisoy (ad110d
Jad uswasesua uolyse4 1e307) WNJIOJ
L+ 1103 00) eipaw 9UON u_..:uwam 10129S X | u_.tuwam 10109S X | Eskom\maoﬂwvﬁ@(’ u@_ummw 10129§
1981eL 920¢/S20T awodno

ajueniep

JUBWIAABIYDY :L J91enD

2dURWIONA | J9)ienD

s)a8.ie] dduew.iopdd

auyaseg

2inseayy / 103ed1pu| UBULIOMA

aA13(qQ /1eon J1Salens




76

aseqelep
3yl 01 pappe SadlnIas
pue s1onpoid mau 0S5z

wnuue Jad paJalsiSal
S92IAIBS SO/ pUe
s1onpoid mau 000 L

#2/€20T

Sulnp aseqelep ayi
uo palalsiSal alem
$921AJ9s pue s1npoud
M3U /8T L Ueyl aiop

1uawaJindoid 1ed0)
10} s921n9S pue snpoud Janddns
UBJLIJY UYINOS JO aseqelep ayl SuImolo

“1914enb
Jad sjemaual e jo
%08 15e3) 1e ule1ay

‘wnuue Jad jemaual
10} Anp siaquiaw Jje
40 %08 1583 1B UIR1aY,

#2/€20T

Sulnp paurelal
lemaual Joj anp
SIaquiaW 1. 4O %68

(Awouods ay1 Suruaais jo 1oddns

ul sad13oeld 1RIUSWUOIIAUS pUNOS

40 uoneludwadwi pue uoile|sISe)
Jnoge] yum asueljdwod ‘spiepueis
fnenb ysiy 031 8duasaype Quauod
1820] JO S]9A3] JUBIDLNS J}eIISUOWP
1ey3 saruedwod sapnjaul diysiaquiaw
Sunuels J0) uola1LId 3YL)

Japenb Jad siaquaw
MaU 08 1Sed] 1k 1INIddY

wnuue
Jad s1aquiaw mau
02€ 1Se9] 1B 1NIDdY,

€z/teoe
Sunnp painidal
SI9WAW MAU 0ZEx

pauieial
pue pa1inIdal sIaquiaw 40 JaguinN

juawaindoid

1e20] 40} SBJIAISS pue
spnpoid apew A))edo) jo
aseqelep ayl Jo Yymous

Se |]am Se ‘siaquiay Jo
1UBW1INIIBY pue UoIUL1dY

duelep

JUBWIBABIYIY :L J31ienp

1981e]
JUeWLIOA | 19eNnD

9¢20¢/S20¢C
s198.1e] ueUWLIOMAd

auljaseg

2inse3dy / J0jedipuj dduew.opiad

awo1nQ
aAI13[qO [1eon diSarens

1ndino/i01ed1puj Julof J11@ uonesnersnpul ayl jo poddns uj
diysiaquia vs Ajpnoid jo ayeidn paseasdu| :eale snaoy £y



G6

auoN

wnuue Jad Ansnpul
anpadsal J1ayl ul
s32110e4d BpeJy Jrejun
Sulssauppe 1e pawie
SO0y ul 9reddiyied
0] pageinodus pue
payoeals Aiasnpul

auo 15e3) 1Y

RIA1DY MaN

"sad110eld apeJy Jiejun adnpai 03 apewl
Su1aq suoys ul uoneddiued Aisnpul
Suisealdul ul JyL| YHm uoieioqe))od

Jauenb uad
swnJuoj Aisnpul S¥vs
€ 1se9) 1e ul ajeddijied

wnuue Jad Syvs

Aq pa1soy suonesado
]euolleU pue swn.Ioy
Japioyayels Aisnpul
9S19X3 pue swoisn) zL
1se9) 1e uj uonedidiled

#2/€20T Ul swnioy
SYVS /4 ul pajedidilied

219 ‘UoISSIWWOo)

33g-99 ‘Savs ‘wniod uodalold
J3WNSU0) ‘SYVYS Se yans ‘siapjoysyeis
Aoy yum sassadoud Aieundidsip

-1nw ul uoneddiled pue ‘sapuady
1USWJI0JUT 31L1S 1eIUSWUISA0SINU|
yum sdiysiauied dojansq

(s1onpoud padioaul

Japun pue spnpoud ajesun
Jo Suidwnp ‘sypnpoud
UBHIIUNO0D ‘spodwl
1e8a11 Jo uonuanaid

91 01 91NLIIU0I O])
$912Ud5e JUBWI0UD
yum diysiauied

duelep

JUBWIBABIYIY :L 431ienp

1981e]
9IUBULIOYD :L J19MenD

9¢202/S20¢C
s1a8.1e] aduewLIOudd

auljeseg

ainsesaly / 1031edipu| ddueuLioydd

awo03InQ
aAI1123[qO /1e0n diSar1ens

sindino/sio3edipuj Juiof J11a 3eis djqeded/AIaANa@ pue uonesijeriasnpuj
ay1 jo poddns uj spodwi 1eS3))1 pue apes 1D Fequod 0} dPew S}I0LD 0} AN]LIIUO0I 01 SADUISY JUSWIII0UT YIIM UOIIRI0gR]|0) edJe SN0) Ad)|



96

‘Aj1esan1 080

pue aselyd ayi suisn

ale 1eyy saluedwod jo
Swepy 3 swepy yum

Anesa) 080)

pue aselyd ay3 suisn

aJe 1eyy saluedwod jo
swepy g swepy yym

- auoq Suuoyuow Ajyuop Sunonuow Ajyruop,
%001 -
SIaqWIAW ]]e JO SMAIAJ | SIaquIdaW ]]e JO SMIIADJ
- auoqg 9ouendwod jenuuy 9ouedwod jenuuyy
‘leuaiew
91el0di0d J8Y10 4O
‘SunayJew ‘syonpoud
"payiuapl payiuapl uo Ajjesa)|l 050] ayy
080] yS Ajpnold ays 080) vS Alpnoid ayl Suisn sjenpiaipul
40 s19sn Jengalil }0 s1asn Jejngauil pue saluedwod $10SS2U8SURI) payluapl Jsulese Ayadoud
(%00L) 11e 01 puewsap (%00L) 11e 01 puewap paunuapi jje Jo %00L SUOIIOB 1N0D PUB PUBWAP JO SIBNI) 1en1da191ul ys Alpnoid
- auoq 40 S191397/U0NdY 4O SI91197/UOIDY, | ISUIESE UdXe1 UONDY 4 | PBINIAX3 A])NJSS8IINS JO 95PN « JO JuswaSeuew aAIY3

JeUIgaM dSIYy 1eusig-

ea] aneH s391-

Jeuigam

dnyiels ssaulsng YinoA-
ssauisng

JNoA ul A1andas 1agh)-
Jeuigam YIUOW YINoA VS-
JeUIgaM eS8~

aAR)

uep sinauaidaliug jed207-
9JUBdI)ISaJ d1WOU0d]

® SWaISAS poo4 1ed07-
Jeuigap uoleIdOSSY 199g-
Jeulgam ddId-

JeuiqsMm eIpaw 1e130s-
Jeuiga 1ed1nadewseyd-
Suuneynuep

VS 40 a1ning ayl-
Jeuiqsp snolidlsd ALSa-

sugiedwed yseano
Jawnsuod /suoIqgIyxa
pue S1UdA3 VS

Alpno.d 1e painpuod
Jauenb Jad shanins

sugredwed yoeasno
Jawnsuod /suorlqiyxa
pue S1UdA3 V'S

Klpno.d 1e pa1npuod
wnuue Jad skanins

wz/eeoe
Ul pa1anNpuod alam

‘saw0231n0 sAanins ydnsdip
uSredwed J0 JUIAS SE ]]aM Se S}nsal
yoJieasas anneyuenb pue aanelenb

7+ Xyl 3211sd1@ X 0L 1se9] W yo1isdig x o 1se9) W sAanins ydnsdig ov Se ]]9M Se UdJeasal Jenuue-ig
'SJOWNSU0D pue ‘10129s areand
wnuue Jad aduo wnuue | 40329s 211gnd ay3 Aq uswaindoid pue

1Se9) 1e uayeuapun | Jad Isea) 1e udyeHapUN | S3JIAISS pue snpoud 1eJ0] Jo dyeirdn | juswaindoid 1ed0] 104 Siseq

9 01 Yy2ueasay 9 01 Ydueasay 93 Ul 3SeaJdul 9y} 03 INQLIIUOD 01 | DJUIIUBIIS e 4o Judwdolanag

3UON Jawnsuo) 1o puelig Jawnsuo) 40 pueiq Apnis/yoieasay pueig JO 9dUBISIXT - |Y2Je9sal pueig

1981e] 9702/S20C awonnQ

aoueLen JUBWIDASIYIY :L JD}BND | SDURWLIONMS :L 4191enD s195.4e] 9dURW.I0MDd aulaseg 2insealy / 101ed1pu| URWLIOMI] 9A1129(qO /1e0D d1Sa1eAS

1ndino/i01ed1puj Julof J11@ 1e1s djqede)/A1aAn9@ pue uonesijerasnpul 3yl o uoddns uj
A11adoud yenydanaiu| pue asuelndwo) puesg ‘QuawasSeuely pueig :eale sndoj A3y




saluedwod Jaquiaw

pue ys Alpnoid yum
SMaIAJIRUI eIpaw APjaam-1g
olpey W1

jJuswsadeyd
1eloupa Ajyuow
Ayaug

(3uaI8AH emjeqeq) aun( /¢ -
(1xau3) aunf 0z -

(99440 dJemuos) aun( gL -
(ysaid4 1em) aunf -

(1A19g mg) Aew €z -
epepequ uiapow

9qapey eqwayL) Aew 9| -
wi4 Jeuolleulau]
yousnep) Aey -

suiyon

yuey ixel) |1udy gl -

(dwoy 1pa)3) |1dy LI -
(diysiauried eipaw d1uesio

oIpey

pue aufuo/1exsia
und ‘AL :swnipaw
Su1MO]104 3Y1 JO Ydoea Ul
diysiaupred auo 1se9)

#7/€20C

ul Sep-S UeIBMOS
yum diysiauped

MaUu e papnjduod
IOYIUNIW Yim

L+ 10 13k BU0 Mou) WHYS 3UON | 1v :sdiysiauried eipa, diysuonelas pamauay
ane) uep
1U3A3 SupjJomiau (1enuiA) wnuue Jad %7/€202 elpaw wﬁ yumsuoneral
AJeuenp ali7 anbe)g Javenb SuoISSas Supjiomiau 3ulInp p1ay aJem usyisuans se __m>>wm. m.hotwm 2yads
1uan3 Aeq s,Jayrow | J4ad uoissas Supjiomiau /S1UBAD BIpAW 4 1SED) SUOISSaS SulIOMIBU m_cm&_omsﬂmmmfn“:w%u womﬂmw_m__mm_“wmmw
€+ H0-00) BIPA X¥ | /IUBAS BIPBW | ISBI] WY 1V :S1UaA] eIpa | SIUBAS eIpaW | o3 210U AB3ILAIS SUOKE|S BIPSW JO
Japenb wnuue Jad €¢/tzoz Sulnp | ued 'ys Alpnoud jo ajyoud Suisies pue
Jad syuswasesus SjuaWasesua eIpa X p1ay stuawasesua | A1dngnd paseasou| ‘wnuue Jad eipaw
L+ | (UOnD3s anoqe £GY 33S) €L eIP3W 7L 15e3)] 1V, | 8% :JudWaSesSud eIpal, eIpaW 7Gx 33 Y3IM SUOIIIRISIUI JO JBQUINN,
‘(s1aployae1s
J9Y30 pue ‘siswnsuod ‘syuswiedap
Jauenb wnuue 1UBWUIBA0S ‘elpaw ‘siaquiaw e
Jad sadeid uoluido Jad sada1d uojuido Jo pawie eipaw juiid ul UOIIEIIUNWIWOD
Jo/pue sasea)al | /pue sasealal ssaid gy | Hz/€0Z SulInp panssi Je|n3ay) yruow Jad pasedaid
L+ | (U0I1128S BA0QR 7'GY 93S) LL ssaud QL 1S5e9) 1V | 1SB) 1V :sosedjas ssald sasealas ssaud LG | sasea)al ssald paysijgnd Jo JaquinNy
siaployayeis
siaployayeis Jaylo pue ‘siaquiaw
J3Y30 pue ‘siaquiaw SU ‘yS Alpnoid uo
SH ‘vS Alpnoud uo | aSesanod siodas eipaw joaiayy sishjeue
eIpaW 1e120S 40} 100J1119W | 98eI9A0D S1iodal eipaw 40 Sulionuow Ajreq Suiodas Ajlyauow | pue uSiedwed 3yl uo ISeIIN0I BIpBW eIpaW |eID0S pue suolle|al
-| Suuonuow eipaw diasmaN 4o Surionuow Ajeq :SuLI0)uOW eIpa pue ‘Apjaam ‘Ajledy | 4o Sunioyuow Ajyruow ‘Apjesm ‘Ajieq 4 | dd pue eipaw Sulusylsuanls
1a81eL 9z0z/S20t awod1no
aoueLep JUSWISABIYDY :L J9MEND | 9IUBWIOMD ‘L J19MenD S195.1e] 9dURW.I04Dd aulaseg ainseayy / 101edIpuj 9dULUWLIOMSd aAI1123[qQ [1eon JiSarens

Indino/403ed1pu| Julof J11@ uonesielsnpul ay} jo 1oddns uj
eIPa 1e120S 1B Yd ‘eIpa :eale sndoj A3y




86

L2 §9 301311
000L 3gnLNOA

#9€ G8l JaNIML

TSL €L UIpUI

061 0§ weigeisu|

000 6CL SMO]104 00(33e4
%20 LY S9)1] 00(ade4

%C

Jauenb uad %z Aq
sw.ojield eipaw 1e120S
11e Ss042e SUIMO1]04
ay3 Jo asealdul
9AI1109]102 95eIANY

wnuue Jad %z Aq
swJojierd eipaw je120S
11e SS0Jde SUIMO]|04
ay3 Jo aseasdul
9AI1129]102 35RIANY

[10'0€ - ulpauI
6057 - oL

626'C - 9qNLNOA

0£6'96 — WeJgeisu|
889'6GS — Jo1UML
€€%'187 - >000gade4
swJojield BIPa 1e1d0s
#Z/€20T Ul %8'0T Uey
aJow Ag maisg Suimoijo4

wnuue Jad %¢
Aqg A&ydngnd ul sseasoul pue swaoyield
eIpaW 1e120s uo SUIMO]|0) 3Sealdu|

sugredwe) SuLINp sallAnoe
pasealdu| ‘weiselsu| pue 300gadey
“91IML — uonedlUNWwod Ajieq

swJojield eipaw
1e120S ysnoJyl ssauaieme
pue yimols pasealdu|

ajuenien

JUBWIAASIYDY :L Jdenp

j981e]
9IUBWLIOYI 3L 19)4enD

970Z/S20T
s)984e] dduewiopdd

aujaseg

ainseayy / 103ed1pu| dUBULIOMA

awonnQ
aA1a(qQ /1eon J1Salens

Indino/403ed1pu| Julof J11@ uonesielsnpul ay} jo 1oddns uj
eIPa 1e120S 1B Yd ‘eIpa :eale sndoj A3y




66

Jauenb Jad
uejdialsew |el10129s
L 3se?) 1e Jo poddns

ul Auanoe JuSredwed
Jyi09ds 103095

wnuue Jad
sue)dialsew 1ei0129s 4
15e9] 1k Jo poddns ul
salllAIde /susiedwed
Jy179ds 10123S J0
uoneiuswadw|

#2/€20C

Suunp suejdisisew
1e10199s # Jo poddns ui
auop asom susiedwe)

sue]dJalsew 1eJ03Ias

Jo poddns ul s1onpouad apew Ajjeao)
JO} puewap Jawnsuod dn SUIALIp 1B
pawie sawweJssoud Jo suSiedwed
‘sa13I1A110® JO uoneuaWa dw|

suejdiaisew

Jad se A19170s J0 s101d9s
11e) s10129s suejdialsew
]1eJ0128s 01 payjul) synpoud
apew A}ex0) 40} puewap
dn SulAlp 18 pawle

S104J9 01 UOIINQLIIUOD

1951e] 9702/S20¢ awodnQ
adueLep JUBWAASIYDY :L J9MEND | dIUeWIOMId L J9Meny s198.ie] duewiopdd auljaseg ainsea / 101ed1puj dduewiojiad 9A1129(qO /10D J1SajeN1S
1ndino/101ed1pu| i0[ J| LA uonesneLsnpul ay jo 1oddns u|
suejdiaise 1e10109s ayi Jo Loddns ul puewap JdWNSU0I SUIALIQ edJ4e SNd0J Aa))|
689€ SeM ¥Z/€70¢ 40
pus Aq pais) synpoud
40 Jaquinu 1e10]
Jauenb wnuue ‘'swJiojierd Aued paiyl Ajjenuue
Jad (s)wuojpeid sy Jad (s)wuojerd ayy | uo saluedwod Jaquisw YmoJs agejuadtad - (s)wiojeld
UO pPalalsISal SAJIAISS | U0 PaialsISal S3IIAIBS 40 spnpoud Sunsnua Suiddoys 824awwold /auljuo
Jo/pue spnpoud jo Jo/pue spnpoud Jo | SIS Alpnoid :ASareis Ayed pJaiyl uo palaisiSal sadINIRS (s921ni3s pue
o o - synpoud apew Ajjedo) Ang
Jaquinu ul Yyimous %S Jaquinu ul Yymous %S 92J3WWO0)-3 M3AN pue snpoid Jo Jaquinu a8yl mol9 0} BUIySIn S10ANG Jo12as
#2/€20¢ u1 swaoperd a1enlid pue ys ul siaddoys
92J9WWO0)-3 3Y3 uo auljuo 1e Aq pasijin aq o1
Jayenb wnuue | palalsiSal Sem S9dIAIDS ‘s3onpoud 1ed07 40} waojied
Jad (s)wioperd syy Jad (s)wiojrerd sy Jo/pue spnpoud jo SERIIVEN Suiddoys auruo 1e1nyjo)
UO paJa3SISal SIIIAIBS | U0 PaldIsISal SIIAIBS Jagquwinu ul papJodal pue synpoid Jo Jaquinu Ui aseadul snpoud apew A}jed0)
Jo/pue spnpoud jo Jo/pue spnpoud jo YIMo.3 a3elane padJew e yum ‘9401s suljuo ys | Jo axeidn pue Aljiqissadde
Jaquinu ul ymous %0z | Jaquinu ul ymmoas %0z | 1enuue %88 ueyl aiol | A]pnoud e o adurUSIUIEW PUE Youne] 40 Juawanosdwi,
1981e] 9202/S20¢ awoinQ
adueliep JUDWBAIYIY 3L 19MeND | 9JUBWIOMI :L J911en) S198.4e] dduURUWLIOMDd auleseg ainseayy / 101ed1pu| ddUeuioiad aAI1123(qO /1e0D diSajens

1ndino/i01ed1puj julof J11Q uonesnelIsnpuj ayi jo uoddns uj
swJojie)d aunuo ysnoayl sadlnids pue spnpoad apew A)1ed0) jo aveidn pue Aiqissacde Jo Jusawanoidw] :eale snioy Ay




0oL

%00L

?ouendwo) %00L

aouendwo) %00L

1odaJ Juswaseuew
ysu Ajenenb pue
1915139y YSIy 21891RI1S
jenuuy panosddy

's1i0daJ JuswasSeurw
s Ajsenb pue us1siSay ysiy
71891e41S 1enuuy paroiddy,

1915189y
3SIY 21891e41S JenuuyY

Sluswaiels jeueuld
Jenuuy - 1pne pus
Jeak epueuy 5z/420z
J0j 1odas ypne
Juoluido payljenbun

Sjuswsiels jeueuld
Jenuuy - 1ipne pua
Jeak jedueuy sz/4z0z
Joj podal ypne
Juotuido payienbun

S4v
#2/2£0T 104 paAIadal
uoiutdo payiienbun

A1123.1100 pue Ajaresndoe
auop sAemie suolldesuely jepueUY
11e 40 Suissad04d Jo 98eIUBIIAd

SpJepueis 1ueAs|as Yyiim
9ouendwod ul sesodind
11pne 40} syuawndop
Suioddns pue spiodal
40 9dURUSIUIRW PUR dVYS
Uo suolldesues] JeIDURUY
11e 40 Suissadoud Jadolid

19811 9202/se0t awodno

adueLep JUSWAASIYIY L JSMEND | dIUBWIOMD :L JdMenD s198.1e] duewLIojdd auljaseg ainsea / 101ed1puj 9dUew.iojiad aA1123(qQ /1eon diSerens
1ndinQ/Jo01es31puj ulof J11qa 1e1s aqede)/A1aanaq ayi Jo 1oddns uj
udwWageuey jedueul4 ;eale sndoy A)

wnuue Jad s|4q L 1se9)

1€ JO Salledyauaq ayl (s4ownsuod

0} uonejuasaid e Jo pue ‘10129s d11qnd ‘10129s

‘wnuue Jad s[4q L 1se9) S9U0Z 3] WO SIIAIBS pue s1onpoud a1eand) A12120s JO S10128S

1€ JO SUOI}IPUOd 3yl Ul apeuw A)jedo) Joj sainunpoddo | 11e Aq sz3s ay3 ul pasnpoud

papnoul syuswaiinbau 19)JeW-01-SS82dY Suisealdul Jo spnpoud apew A)jedoj jo

uoljesijed’o] pue €¢/teoz suunp sasodund Joj yum sisunied ys yeidn pue Ajiqissanne

9UON diysisuned | paydune] AUAIDY MaN Apnoud 1ey31 s73S JO JaquinNy Jo juswanoidw|,

1981e] 970¢/ST0t awonQ

ajuerien JUBWAASIYIY 3L J19MEeND | 9JURWLIONMI :L 1911en) S198.1e] ddueUwIopdd aulaseg ainseayy / 101ed1puj| dURWL.I0MDd 9A11293(qO /120D J1Sd)ReN1S

si01ed1puj Julof )11 91e1s djqede)/A19A119@ Y3 pue uonesielsnpuj ays jo 1oddns uj
sauoz 3y} ui pasnpoad synpoad sapew Ajjeso) Sunowo.d 104 s73S Yyum diysiaulried :eale snaoj Aay)



LOL

wnuue Jad €2/zzoz ui 1afoad
- %00L %00L 129f04d |SD L 1SB3) Wy ISD L 1IN0 P30y« s19fo4d 1S VS A|pnold e 40 1n0 110y, s19/04d 15D VS Alpnoidy
‘syuswalinbau
Ayajes pue ylesH
JeuonednddQ pue
‘Aunb3 uawAojdw3 4in ‘syuswalinbal
‘SUVS yum Ajdwod Ajny A1ajes pue yyesH
01 SUOIIN1IISUI JUBAS|DI JeuonzednddQ
yim suolissiwgns pue 4in ‘Auinb3 ‘syjuswalinbai A1ajes
]enuue pue wiay wswAhojdw3 ‘syvys pue yyeaH jeuonnednddo pue ‘A3nb3 sjuawalinbay
- %001 %00L -piw ‘Alyruow axew yum aouendwod 11n4 wawAhojdw3 ‘syvs yum Ajdwod A101n3e1S 01 dduedwo)
‘syuawalinbau
93 01 dduendwod
panuiluod Jojuow supne jenuue Jejngal sainpadosd
pue ade)d ul piepuels | yum ‘sgys Aq panoidde pue ‘sassado.d ‘saidijod waisAs syl
GL0Z JO LO060OSI uo pue ade)d ul washAs Y}M 3ul] Ul S3IHAIDE JeUOIIBSIURSIO aoeyd ul
- %00L %00L paseq waisAs SWO juawsageue Ayenp pue ade)d ul walsAs paseq-1L006 0S| | WalsAs JuswasSeuew Ayend
€¢0¢ Yydiew
01 2z0z 11dy wouj suns
1ey3 9)2A) 9duewWI04ad
syluow-z| e sulnp %0L 1e
syuow ¢ A1ana 195 1984e1 Jauuosiad
passasse jauuosiad e JeuonesiuesiQ adeld syluow # AIaAS S)aA3) pue
pue pausdis SJUaWLAIBY | Ul WIISAS JuswaSeue | S198Je1 9dURWIOHSd 91BNJBAS pUR 39S
- %00L %00L 9dURWIO0LId 9DURWIOLA | 01 WaISAS JusWaSeur 9IULRWIO0LIAd JudWaseue|y aduUeWI0Ldd
jueden awo0d3q Asyy
Jae awi} 91qeuoseal
e ulyum suipnpul
paly shkemje suonisod | ‘payy skemje suonisod
- %00L %00L 18213142 (%00L) 11V 1821342 118 JO %00Ly | P31y Suoinsod 18213142 40 85e1Ud2Iady
Aj@191dwod
pausie pue ASalelis
Jeuonesiuesio ayl Aq A8a1e435 9Y1 03 ASe1e11s panosdde A8a1e41S 1RUONRZIURSIO
pawJojul suonisod | pausie Aln} aindnas 9yl yum welSouesio JeuoIdUNY 3yl 01 pausije sAeme si
- %00L %00L yum weigouesio Jeuonesiuesio 40 JuBWUSIe JO (5eIUdIISd) JUIXT aIn1onJ1s jeuoileziuesio
1931e) 9202/5202 awo021nQ

ajueiep

JUBWIAABIYDY L 19N

2dueWIONA L J9)iend

s)a8ie] 9duew.iopdd

auyaseg

24nseayy / 103ed1pu| URULIOMA

aA13(qQ /1eon d1Salens

ndinQ/J01ed1puj uiof J11a 1e1s aqede)/A1aanaq ayi jo 1oddns uj
JuswWaSeuRy S82IN0SDY URWNH :edJe SNI0J Ad)]



colL

Aenuue sa1wwod 1pny ;aduenajal
ay1 Aq pamainaJ aJe 9dUJ3)3J JO SWId) YL X S} 94nsud 01 Ajjenuue 1sea) 1B PaMBIADJ 9IUDID)DJ JO SWID) dY] Iy 9'L'/THL
9911WWO0D YSIyY pue upny PERICIEIEY]
3y3 40} 9dUBJ3J3J 4O SwId) panosdde aue aiayl X 4O SWJS1 UM JO SWI3] Ul 91esado 3911WWO0I 1pne ayl s8oQ 9L/ YL
Jeak jepueuly
snoinaid ay3 ul sawil € 19w pue Ajjenuue
Jeaf e 921M) 1SeI] 1 S}98W 99RIWWO0D YL X ¢Jeal e 921M) 1SeI) 18 193W 933} WW0I }pNne 3y} s30(Q (a)LL
SJaquiaw % 1Sea] 1B Sey 9911 WWO0d Jpne ayL X ¢suosiad € 15ea) 1. JO 1SISU0D 991IWWO0D pne ayl saoq (e)L
pieog syl
4O 99111WWO0I-gNS e S| 8311 WWO0d pne ayl X | ¢fuoyine Sunnunodde syl Jo 8311IWIWO0I-NS © 3311 WW0I 1Ipne ayl s L2z Yl
[/ pUe 9/ SUOI1I3S JO suoisinoad ayl yum Ll
saljdwod pue 93111WwWwod 1pny 8yl 01 suodal pu® 9/ SUOI1D3S JO SWIS} Ul paqliasaid suoldNIIsuUl pue suole|ngal
1l pue uoIesIueSIo 9y} JO 9ZIS 9y} 0} anp yum aduepJodde ul Suiresado pue yum SuiAjdwod a9331wwod
uo[1dUNy 1IPNE RUISIUI PRIINOSINO UE SI 3IaYL X |1pne ue jo uomnpalip pue 10J1U0d dY} JOPUN HUPNE. Jeualul Jo WalsAs v (nye)(LLs
VIW4d 3yl yum Ajdwod Ajjny 01 paiinbau £]10J1U0D Jeulalul pue JuswasSeuew
aJaym payipow Sulaq aJe pue ad1deid 1s3q 3SIJ pUB JeIDUBULY JO WISAS JudIedSueRI) pUB ‘QUBIDIYD ‘DAI1IBYD Uue
yum aul ul aue sassadoud pue saijod ayL X :aney A1us d11qnd syl seoq 10J3U0D JeuIu| me)LLs R
pJeog
a1 Aq panoidde uaaq sey siyy pue adejd ¢Aua d11gnd syl ulym sjeid1o Jaylo ol palesa)ap uasqg
ul Ayioy1ny palesalaq 40 a1npayds e Si aIayL X | Aoyine Suipunodde ayi 03 pajeSejap 4o paisniiud siamod ayl aneH Aioyiny jo suonesajag (L)os '€
ZUOISIAIP @dueUly 3y} peay o} pajulodde usaq
X 1921440 JeduRUL JBIYD B Sey ‘Ajjua d1jgnd D€ J0 E B JO 3Sed ayl uj 1921440 Je1dueuld Jaryd Lesz L 4
suolpnisul
10 jenosdde yons Aue Jo SullIM Ul PAWIOJUL UBBQ eIaUSD
-1031pny ay1 sey ‘psesal siy1 uj *Ayus d11qnd sy Jo vy 3yl aq 03D 40
vS Alpno.d pJeoq ay3 ueyi Jayio Areuoiduny e 1eyl anoadde Aew ‘seoueiswiniid
4o Aysoyiny Suinunoddy ayl si paeog ayL X Jeuondadxs ul ‘Ainseall ueaalal ayl (€)6% UOIIAS JO SWIdL U] Aioyiny Suinunodoy 6% L
SINIWWO0D V/N ON S3IA NOLL)Y NOILdIIDS3Ia NOLLI3S ‘ON

1uawageueyy aelodio)




eoL

supne Jeusaixa Jo uonajdwod
Jaye pue 01 Jouid SioUpNe |_UISIXS

¢uJaouod jo
S9NSS| PaAj0salun ou aJe a3yl 1eyl ainsus 01 Jolpne jeulalxs 1o

3yl Y1IM S193W 9911WWO0D PNy ayL X []eJau@9-101pny 8yl yum Ajjenuue 19w 9911w WO 1pne ayl s8oq [ANNZA TN
siseq AjJapenb e uo
pJeog 8y 01 SUOIIEPUSW WO d)ew ¢Muioyine Sunnunodde ayy
pue LodaJ S80p 991WWO0D 1PNy 8yl X |01 suonepuswwodal adew pue podas 8911WWOI UpNe 3y} S30Q (e)oL'L'z ¥l
'sjo}ipne
X [1eussixa syl jo AuAdalqo pue sduspuadapul syl ‘quensial aJaym
pue ‘suoljepuswwodal d14129ds 03 Juswaseuew
JO sasuodsas 8yl pue suonesnssAul juedludis Jjo  suodal
9yl ‘siojipne |eusalxe 8yl Yum uoljeulpio-od ‘swweiSosd yiom
X [1enuue sy Suipnjpul ‘uorpuny 1pne Jeulsiul a8yl JO SaMIANDE Byl
X suoisinosd A1oreinSau pue 1ess) yum sdueldwod s A1us ayL
S1IpNne JeuJalxa pue jeusajul
X [Jo 3nseJs e se paynuapl suiaduod Sunipne pue Suiunode Auy
UO[1BWIOJUI YINS JO SI9SN JBY10 pue JuswaSeuew 0} papiroid
X |uonewuoyur jepueuly jo Adeindde pue Ayjigenas ‘Aenbape syl
S1Ipne JeuJalxa pue jeusalul Jo
X |adoas ayy ur paianod aq 01 suonnesado sA113Ud dY) JO SeAJE K SLI BYL
X ‘JIpne JeuJalul Jo SSBUDAIIIBYD By L
X ‘SWa1sAS 1043U0D 1BUIBIUI JO SSBUINIIIRYS dYL
S1y3 Jo 10adsal
ul SI10}IpNe 3y} JO SUOIIePUBWIWIOIDI
pue s3ulpulj ayy Jje se
119M Se ‘ulaiay 01 paJlajal uollew.ogul
Syl e |Ie1sp yaiym suonpuni upny
]euJaIX3 pue JeuJalu| padinosiIno
ay3 y10q jo sueyd 1pny ayl sanoidde :3uimono)
pue SJ9PISU0D 331UWWO) UPNY dYL 3yl M3IA3J 9911IWW0 1IpNe ayl s30q 8LLT
SINIWWOD V/N ON S3A NOILDVY NOILdI¥DS3a NOILD3S ‘ON




70l

papn)puod aJe sypne Jyads
9say1 aduo pauodal pue Ajlenuue
(pa11pne) pajen|easd a10ja.1ay}

aJe Aay] 'supne 1o} papnioul ase
‘ulaJay 031 pallajal seale ayy ‘sueyd

S)0J3U0d .
pue suoiensal ‘sme) yum asuendwo)y
pue sjasse Jo SulpJengajes
'SU011eJ9d0 JO SSOUBAIIBYD BYL
‘uoljew.oyul
1euonesado pue jepueuly Jo AluSajul pue Aljigenss syl .
JUSWUOJIAUD SWISAS UOIIRWIOUI YL »

1pne jeusaiu] jenuue ay} jo yed sy X :8UIM01]04 9Y3 91BN|RAS UOIIDUNY HPNE JeUIdIUI BY] SB0(Q
ueyd
upne panoidde ay3 1suieSe ssaiSoud
Ajaapenb s1ay3 Sungel Suipnipul “aom
113U} ]]€ U0 3331 WWoO0d 3y} 03 Hodai
S10}IpNY 8y} pue 3911 W WO0) UPNY 3y} ;ueld ayy isuieSe aduewsopad sy Suljielsp
1e pajqes aJe syodal upne jeussiul )y X [991wwod ypne ayy o} wodal uolpduUNy Jpne Jeualul syl saog
ueld Jeah-¢
Su1joJ e SISy "993WWOd UpNY a3y}
Aq 1enoudde soy anp si 1 pue pasedaid
uaaq aduls sey Japiroad adlnias ¢Anua ongnd ayl Suidey sysu ayl uo paseq uejd upne jeusslul
M3U 3y} yym uejd upny jeulalu| ayL X |J1891e43s Jeahk-2aiyy e pasedasd uoipuny pne jeusdiul sy} seH LTLT YL
pajuiodde aie siolipne
]euJaiul ayl uaym payday>d si Siy} pue
‘spaepueis palinbal yum aduepiodde £S101pNY |BUIBIU| JO 91NYIISU|
ul paPNpuUO0d SI 1PNy jeuwsalu| X |@y1 Aq 18s spJepuels yum aduepiodde ul paldnpuod pne jeulaiul s| 9'TLT UL
JESVETR)
1pNy JeuJalu| 8y} Ul pauleuod
S1 1pNy Jeulaiu] Jo Aujigisuodsal ¢J91BYD MIpNE UB Ul paulap uolpuny
pue Ayuoyine ‘asodind ayL X |ypne jeuwsdiul ayy jo Aujiqisuodsas pue Awuoyine ‘asodind ayy auy STLT UL
sdoysyiom
Juswageuey dsiy jeuonesiuesio ¢soakojdwa
ay3 ul a1eddied yeis v X 11e 03 parediunwwod H si ‘ASe1es1s JuswaSeurw Ysi B SI Ay Y o
fonod Suimoigansiym
pue uejd uonuanaid pnei4 panosdde £S)[SI 9S8Y] 9SeURW 0} PUB S]041U0d dnoidwl 01 Jyel1s pue
ue s| 249y ‘191s159Yy Juswaseuey s1aSeuew jo paiinbai sps ay1 auiwaslap 01 pue Ayionid pue
YSIY 9y swaoyul siy} pue ‘ASa1ea1S 140449 1Ipne Jeuaiul 12aJ1p 01 (uejd uonuanaid pneuy e Suipnjour)
juswaseuey ysiy e sey Auedwod ay| X ASa1ea1s JuswaSeuew ysi e aney A1nus ongnd syi ssoq -
Aj491enb pamainai pue
Anenuue paepdn s J91SISaY YSIY 9y} ;S)su SuiSiaws s A1us
pue ‘Ajjenuue auop S| JUIWSSISSY JSIY X s119nd ay3 Ay1auapi 03 AlaeINSaJ PAIdINPUOI SIUBWISSISSE MSII ALY « LTIzl
SINIWWO0D V/N ON S3A NOLLY NOLLdIIDS3a NOLLI3S ‘ON




GoL

“(991WWO) suolelaunway

puUB Y¥H) 99111 WWO0IQNS JUBAI]3
3yl ysSnoJyi Ayioyiny Suiunoddy
9y} 03 papodal aJe pjay sSulieay
Areundidsip Aue uo suodai ayL

‘soako)dwa
9591 1sulese usye] suollde Jsyuny Aue pue suoldUeS 3yl  «
pue ‘panjoAul saaA0)dwa JO SHUR pUR SIWERU BYL  »
‘sagieyd
leuiwnd Jo/pue ssuueay Areunddsip Aue Jo swodnoayl .

:uljelap a|npayds e yum papiroad
Ainseau) JueAd)as pue 1eJausn-101pny ‘A1I0yINy SAIINIBXT dYL S|

L'eree dl

RiSuipiodoe

pasIApe 84 1]1M A}I0YINY BAIINIAXT
3yl 4dnpuodsiw Jepueuly 10}
painiIsul aJe sasieyd jeulwid Aue y|

£19NpUodSIW JeIdURULY 10}
suosiad 1sureSe pie) uaaq aney eyl sasieyd jeuiwrid Aue Ji pasiape
Ainseal) JueAdlal pue 1eJausn-1011pny ‘A1JoyIny dAIINIEX3 dY3 S|

L'ceedl

¢sAep O€ UIYHM panIsul Uo[IeSIISAAUL BY) SeM ‘OS J|

creedl

ula.1ay palsl) S9dUSYO By}
40 Aue paniwwod sey askojdws oN

£19npuodsiw
1enueUl paRiwwod Aujua d1gnd ay) jo seakojdwa Aue aneH

¢$GG 40 LG ‘0§ Su01193s 4o suoisinoid ayl yum Ajdwod o1 ainjiey
1asNSau 4o Injim ayl o1 Sunejas Suipuad uonesnsasul Aue aiayy
S 10 9dudy0 ue Jo A}INS punoy usaq AyJoyine Suilunodde ayy seH

aJnypuadxa
1NJ91SeM pue SSB)1INY 40 JeIN3all pajiw.ad Jo spep .
Anus
21qnd ay3 Jo walsAs 1043U0D JeUISIUI pUR JUSWSSeURW
]eIduBUIL BY) PAUIWLIBPUN YIIYM DB UB PS1HWWO0D) .
VIW4d
ay1 jo uoisinoid e yum Aldwod 01 pajie) 10 pauanesuo) .

:sey oym Ayua ongnd ayy jo askojdws Aue jsujese
uaye} uaaq sdais Areundidsip alerdoidde pue aAlDaYd aARH

JONPUOdSIW 1e1dueuly

LLreedl

(2)98

()8

SLINIWWO0D

V/N

ON

S3A

NOILY

NOILdIIDS3a

NOILI3S




90L

Auoyiny Suinunodoy ayi se pieog
9ay3 Aq |enosdde uaye Aluoyiny
9AIIN23X3 3y} 03 parHwigns

ue|d a3e40d10d 3y} jo Med si siy| . sapijod puspiaip

pue ‘soawwesdoud aunyipuadxa [eyded
‘suorjoafosd mojy ysed JuswaSeuew Ayljiqel) pue 19sse .
‘s8uimouloq pue ainyipuadxa ‘anuanal .

SHPNE [euss e Buunp pue X — Buissalppe ue|d [epueuly e .
0} Jolid paulwialap s! Ajeaien . X ‘67'gz uonengay
paosdde uejd uonuanaid pne.y . X|Ainseass u 01 pauaas “Suomawel juedyuSis/Ajealews e .
s1sixa ue|d JuawaSeue|A Jsiy .
‘ue|d uonuanaid pneuj e .
‘ue|d JuswaSeuew ysu e .
X !S9A1109[00 pue SaW02IN0 paJIsap ayl SuliaAlRp ul 9duewloiad
ue|d o131e118 s,A11U3 3y SUISSasSE 104 SI03BIIPUI PUE SBINSEaW 3IuewI0Iad ASY .
panosdde ay3 ojul 3ing St SIyL . X ‘sa3010415
uol3duNy SSAUISNY Ul PAIPOQI Se SAAIIeINUI SSauisng pue d18a1e.1s .
Aioyiny
9A1IN29X3 9y} SE 213p 3y} 01
painwgns uaaq sey ueld ssauisng 10edwod s,Japjoyateys ay1 ul Ajioyine aAIINdaXS ay)
pue ue|d 213931e41s panosdde ay| . X |Aq uodn paaide pue paliluapl SBW0INO pue SdA133[qO 213918415 .
:8uImoj |0} ay3 apnoul uejd a3es0diod 3y} saoq TT'62 4L
‘ueld
21391435 panosdde ay3 uo paseq
padojanap sem uejd ssauisng
e pue 213p 3y} 0} pajwgns
SeM }l pue ue|d J1891e43S ‘SsHelpIsqns

ay3 panoudde sey pieog ay| . X |2u1 Jo sileye oyl osje ‘salielpisgns sey 31 JI pue ‘sieah |eppueuly
934yl Suimojjoy ay3y 4oy asiuduaiua ssauisng Jo Alua dignd 1eyy

|awin uoonpayy JO sJleyje ay3 SuldA0d Jewuo) paquasald ayy ul ueid a1elodiod e .
0] pa1lwgns a1am JeaA |epueuly
33 40j MOJ} Ysed pue 398png ayL . X pue ‘1ew.Joy paqiasaid ay3 ul Jeah [epueuly
9yl Joj sSuimouioq pue ‘aunyipuadxa ‘@nuanal jo uondsfoud e .
sasudiaiua
:1eah |epueuly s, Alus d1gnd sy Jo 1els 8yl 310494 SSaUISNQ JUSWUISA0S pue salnllua
yuow uo 1se3| 1e jJuswipedsp syl jo 4sdyo Sununodde syl o) pue [dgnd z 3Npaydss Agq pedwod sJapjoyateys
Ainseauy Juens|as syl o1 Suimoj|oy ays Hwgns Ayuoyine Suinunodde ayy pig (pue  ueld  9jesodiod  498png  |enuuy 4
SLINIWWOI V/N ON S3A NOILV NOILdI¥IS3a NOILD3S ‘ON

Sunespng pue Suluueld :s31M3u3 211qnd 104 YIW4d



WVOIAl @Y1 Ul pauleuod syuawalinbal

é|udy T a1049q Ayuoyine

Jad se panyiwqns ueid o18a1ens jeuly | X 9AIINJ9Xd 9yl 01 paniwgqns uejd 21891e41S |EUl} BYl S TT0E UL
VOIN 3y1 J4ad se ¢A11oyine anindaxa ayl Aq paleusdissap juawiiedap
pa1uwaqns sem ueld 21391e.1S B J9AIMOY 9yl Jo JeaA |ejpueuly 9yl JO EIS 3Yl 240J3g Syiuow
‘vS Ajpnoud o3 9|qeadijdde Jou pue Sa133ud XIS 3se3| je |enosdde Jay Jo siy 4oy Ajluoyine SA1INIAXD Y3 03
$S2UISNQ-UOU € 3|NPaYdS 01 d1410ads X ue|d o1391e41s pasodoud e nwgns Ayoyine Suiunodde ayl pig T'TOE YL
dyysp e
10} 198pnq 10U $90P S A|pnoud ‘4snsmoy
VS Ajpnoud o1 a|qeaijdde Jou pue saiud ¢Aunseau] |euonep ayl jo jenosdde 3noyum snjduns
$SaUISNg-UOU € 9|NPaYdSs 01 d1y193ds X e 9le|nwndde 4o 1dYyap e Joj 193png Awus algnd ayr pig (€)es
VOIAl 8Y3 4ad se d11p ay3 03 398pnq
S1 Jwgns sa0p S A|pnoud Janamoy ¢Auoyine annndaxs
‘vS Ajpno.ud o1 a|qedtjdde jou pue saiiud 9yl Aq pojeudisop juswiiedsp oyl Jo Do Suiunodde
$SaUISNg-UoU € |NPaYdS 01 d1y19ads X 3yl elA Aluoyine aAlINdaxXa syl 01 panliwgns 193png syl sep (2)es
VOIN 32 ¢Aioyine aannoaxa ayy
J3d se paJinbau se 213p ay1 01198pnq s1 Aq paleudisap juswiiedap ayi Jo JedA |eloueul) 9Y3 JO 1e)S dYy]
uwgns sa0p S Ajpnoud Janamoy ‘saniiua 01 Joud syuow xis ised| 1e |eaoidde uay Jo siy Joy Ajuoyine s91313ua 21|gnd € 3|NPaYdIS
SSaUISNg-UoU € 3|NPaYds 01 d141ads X 9A1INJ9X3 9y} 01 398pnq e Hwgns Ayuoyine Suinunodde ayi pig |ssauisng-uou  Aq  s1@8png  |enuuy (T)es
¢Auoyine aaindaxa ayy
paulelle aq 03 siojedipul pue Ajuoyine 3uilunodde syl UMD pasJse se paulelle
9yl pue sainseaw sduew.opad 3¢ 0} SJOIBJIpUl PUB S2JNSEaW dduew.opad Asy pajepuew
A9 3y1 |1e19p S90P YOIA 1eJp By L X 9yl juswndop 10edwod SJap|oyaJeys syl saop ‘sak |
J1p 3yy
UM pausis pue papn|auod Udaq sey ésIseq |enuue ue uo AJJOYINE SAIINIDXD BYI YHUM
(VOINI) uo1e1d0ssy Jo wnpuesowaw vy X 1Pedwod sJapjoyaleys e apnjpuod Aljus dlgnd syl ssoq TecdlL
SINININOD V/N ON S3IA NOILYV NOILdI¥]S3a NOILI3S ‘ON




80L

X ésiseq |enuue ue uo pajepdn ue|d 21331415 dY3 S|
X "G'T'87 uone|n3ay Aunseau] uj 03 patiajal
“J4omawel) Juedlyiusis/Alljeislew ayl apnjul .
pue
{S9A1303[qO pue SaW023N0 paJIsap 3yl Sulianlap
ul 9duewuoyad s Auua a1gnd ay3 Suissasse 10y
X SJO1BJIpUl pUE saJnseaw dduewJoiad apnjoul .
‘aunypuadxa
X pue anuanaJ Jo suoldafoud JedA-I3Inw apnjul .
‘A1aoyine aaindaxs ayl Aq
suolie|ngay X P31}13UdpI SE SBW0INO0 puk S3AI3I3[Oo apn|dul .
Ainseau] ayy Aq paJinbau X ‘s1eah 234y1 Jo poliad e 1an0d .
Se seaJe 9y} ||e J9A0D S90P pleog
9y3 Ag panosdde ue|d 213918418 Y1 :ue|d 21893e43S 9y} s90Q €' T°'0€ Yl
SLN3ININOD V/N| ON [ S3A NOILV NOILdIY¥OS3a NOILI3S ‘ON




60L

éAjjeatwouods

s309foud X pue Ajpuaidiya |eyded Supjdom ajqejiene adeue|p .
|exded Jofew ou AjjuaJind aJe auayl ¢ainyipuadxa [njaisem pue ssa|lny pue
X Je|n3aJd; Juanald 03 9oe|d Ul swisiueydaw IAeH .
pieog ay1 Aq panosdde uaaq sey pue X ¢9NP SNUSASL ||€ 399]|02 .
VIAIdd @Y} yum aoueldwod |erauelsgns ¢13foud
9y} UOo uoIs|Iap |euly e 03 Jold syafoud ended
9JNSud 0} pasinaJ uaaq sey Adljod INDS
Jofew |e Sunenjead Ajuadoud 1oy wolsAs e aney .
9y "9AI309443-1500 pue aAiadwod | ¥ £ 9MIIIBY-1500
‘Jusiedsuedy ‘Sqennba “Jiey pue aaniedwod ‘qualedsuesy ‘siqennbs ‘rey
S| pue ‘UoIIN}ISUOD B3 JO LT UOIIIDS Sl yoiym ‘waisAs uonesisiujwpe  3ujuoisinoad
Y}IM dul| Ul S| walsAs Juswaandoid sy X pue jusawsaJundosd 9jeudosdde ue  aaey .
:Aud o1jgnd ay1 ssoq (T)19
éSWDISAS [043U0D
siseq Aj4omenb e uo yIN4d |euJaiul  pue juswaSeuew  |ejoueul}  JudJedsuedy
9y 4o (N)(1)8€ uo11as yum adueldwod pue Ul ‘DAIIDSYS suleulew pue sey Ayul
Sulwuu0d 19119| B JO WUOJ Y3 Ul 213p 9U1 1eyl 10949 9y} 031 judwiedap Suliidsuesy sy
9Y3 01 PAIHWIQYNS SI 9DULINSSE UDIIM Y X 01 9JUeJINSSe UM e pajuwgns Alaua a1gnd ayi seH (N(t)8¢ T
SLN3ININOD V/N | ON | S3A NOILV NOILdIYdS3a NOI133S ‘'ON

Jende) Supldop Jo Juswadeuryy :sanug dqnd 104 YIN4d



oLL

¢JedA |eppueuly ayy

X JO pu® ay1 wouy shep o€ ulyum piedau 1gsp ay3 Sepy
éddueuly
X JO J3ISIUIA 3y} wouj pauleyqo |enosdde  sepp
sasodund
3ui8puuq 404 Suipnjoul ‘sasodund Aue :s9A J| ¢sasodind
Joj usredwed ayl Aq pamousoq Asuow oN X Sui8puug 4oy Asuow mouasog Amus angnd syl pig T'TcedL
‘Paysiigelss
sem A111U3 9yl Yd1yMm JO SwJd) Ul uone|sis9)
9yl Aq pauinbau i ‘@wwesdoud Suimoutioq
X 9y} Jo |eaoudde s,Ajuoyine SAIINIBXS 3y | .
pue ‘paiinbau
X J1 ‘s993ueIENS JUSWUISAOS 10) SUOIIBAIIOIN .
X ‘Juawuianos ayy Aq pasjuesens s1gag o
!Sjueuanod ueo| pasodoud pue
X unsixa yum aouejdwod Jo uoljewijuod ay | .
X 199p ay1 jo 3j1youd Ajunlew ayy .
ue|d a3es0di0d
X panoidde-aud e 03 uone|as ul suimoliog .
X ‘Buimouioq wual uo| pue 1ioys o
(sa1ua jeuoneu) Suimousoq
X ugiaJo4 pasodoud uo uonew.ou| .
‘Buimouioq
X Jl3sawop pasodoid  uo uonewIOoU| .
X épamouloq sem
Asuow 3ay3 ydIym uo SUOIIPUOD pue SWI] 3y |
éapnjoul 1l pIp ‘panlwgns sem swwelsoad uimodloq e |
(Ajuo sennue Qg pue ge ‘z 3NPays)
spunj Aue mouioq J0U s90p pue Aljus ¢Ainseauy yuensjal ayy o1 swweaSoud Suimodloq 9'T'6C Yl
dg 40 g€ ‘Z 3|npayods e jou si S Ajpnoud X pue ued 9jesodiod e jwagns Amus dqnd ayl pig €T6CcHlL
SINIWWOD V/N ON S3A NOILOV NOILdIYIS3a NOILI3S ‘'ON




LLL

X 'SJUSWD1L)S 9S0Y] UO SI0UPNE Y1 JO 1odal 3yl  »
{palipne uaaq aAeY SIUSWDILIS Y}
X J91Je JedA [ejoueuly JBY] JOJ SIUDWIDILIS |BIDUBUL BY]
2aeaA |epueuly eyl Suunp
VO 343 Ul paJinbal X An3ua 211gnd 3y3 JO Sa1IAII0E BY] UO JodalJ [BNUUB UY
Se ‘9w Uo 213p Y3 03 pawgns
[ 3Je ‘sjuawialess [eloueuly 3y} :Je3A [eIDURUL 3] JO PUS BYI WO) SYIUOW §
uo HodaJ s10)pNY 3y} pue spudWIIleIs UIYHIM |eJ3USD-101IpNY pue Allloyine aA1InNdaxa ‘Ainsealy Sluswalels
|eroueul |lenuuy ‘110day |lenuuy ayl JUeAg|aJ a3yl 01 mc_>>o__ou— a9yl Hwgns >u_“cm u__n_JQ a3yl p!a |eroueulj pue uodau |lenuuy qq C
ddV Y3 ul paujeiuod se
s1984e1 195 ay3 Suinaiyoe jsuleSe spew
ss24304d 9y3 10 5195 140dau Ajalienb ¢uejd a1esod.od pue
9y] ‘papinoid a3ejdwal ayy Jad 213931e43S 9Y3 Ul 3N0 135 S1934e1 9y} Suinsiyoe jsuiede spew
se ‘213p ay3 03 syodad Aj4a1enb ywgns ssa4804d 03 uoirejaJ ul Ayaoyine aniNIAXa ay3 01 Ajusrienb TZOE YL
01 YO Y3 ul paJdinbau si S Ajpnoud X 1odas 03 sainpaodosd paysiigerss Auus algnd ayy seH T'€6C YL
(sa1311ua 21jgnd D€ pue ye 3|npayds)
JHp ey 9 ésuonengday
uoiew.iojul paJinbal ay3 yum suoda.l Ainseai] pue YA4d 2yl Yum 2duedwod JO IUSIXD
Alanienb jwigns saop ang ‘Ayaua ay1 uo (42210 Sununodoe pajeusisep ay) i) Aldoyine
D€ 10 Y€ 3|Npayds e 1ou S| S Ajpnoud X 9AIINJ9X3 3y} 01 Aluanenb yodau Ayus ognd ayy ssoqg C'T'9CdlL
(4914enb yoes Jo pus ay1 wouy
shep 0g) YOIA ay3 4ad se 213p ay1 01 (s211ua D¢ pue yg a|npayas) ¢Janenb
uollew.ojul pasinbas ayy yym syodal yoea Jo pua a3y} wouy shep Q€ ulyum o140 3uiaunodde
Al4omenb jwqns saop Inq ‘Ayjus paleusdisap ay3 03 a4n}ipuadxa pue anuaAaJ pardafoud pue
D€ JO Y€ 3npayds e jou si S Ajpnoud X |[en3oe S} UO uollewdojul Hwagns Alua dlgnd ayy ssoqg Suijuoday Aauenp 7197 4l ‘T
SLNININOD V/N [ ON S3IA NOILV NOILdIYOS3a NOI133S ‘ON

8unoday :sannul angnd 104 yidd



45"

1Joday |enuuy Y3 ul paulelu0d S4y ayY3
ul sjuswaless |epueuly s,Auua a1gnd aya

éS1uawialels |epueuly s,Auus olgnd

UO JUBWIWOD S0P 3933W WO }pny 3yl X 9yl JO UOIIEN|BAd S} UO JUSWWOD 333HWWO0D }pne ayl pid OT'T'ZT YL
S90UIJ2J JO SWII] JO 39S
panoudde ue sey 99131WWOI JIpne ay3 se
1J0oday |enuuy ay3 Ul UOI}IS DUBUIINOD 90UDJ9)34 JO SWID) [ew.O} B pardope sey 9933WWO0I Hpne 3y}
9Y1 Ul papn[oul Sem a4nsojasIp SIYyL X 1By} 10949 9y} 01 3JNSO|ISIp e uleluod odal [enuue ayl sa0Qq LT/ YL
¢ P3]gE} 10U J9M SIUSWIDIE]S [EIOUBULS
pue 1odaJ |enuue 3yl Aym suoseau syl 1no 3unias ainie|sida]
X 9y} ul uoneueldxa ue 3|qe} ANIOyine BAIINIBXD BY1 PIP ‘Ou 4|
S9s1Je Paau ay3 4l SIY1 3|qel 03 JAISIUIN
9Y1 9|qeua 03 J13p 3y} 03 paRIwWgns
sl JJodaJ |enuuy ay3 Janamoy ‘Ayjua ¢10da. pne sy paaIeoal
d1ignd e j0u si S Ajpnoud se siyy a|qe} Ajuoyine Suizunoddoe a3yl Jaye Yluow dUO UIYHM SIUWIeIS
01 padi|qo 1ou sl Aluoyiny sAnNdax3 ayl | X |eroueuly pue Jodad |enuue ay3 3|qel AlJoyine aAIzNdAXa ay3 pid S9
SILEIPISGNS AUE SABY J0U S30p VS Alpnold X 'S31IBIPISCNS JO SIUBWDILIS [BIOUBULY Y| .
{}]eyaq sy uo 21e3s ay1 Aq apew syuU3WWWOD
X pue 91e1S Y3 WO} PAAI9JAI DIUBISISSE |eloueuly Auy .
X {}JO UD11IJM JO PBJIN0IDI S3SSO| Auy .
pa.inoul sem ssoj a4nypuadxa |njaisem
4ans ou se painisul s981eyd [eullid ON pue $s33inJ} Jo 3inypuadxa Jejnga.ll 4o $3SS0| Yans Jo
yans se pariodau JeaA [epueuly X 92uanbasuod e se uaxel sdais Ateu||didsip Jo [eutwiid Auy .
snolnaud ay3 Sulinp pasinoul (sanyjeuad)
94n3Ipuadxa SS3|HNJ} PUB IONPUODI |[BUIWIID “Jeah |eppueuly 9y Bulinp paainddo0 jeyy ainyipuadxa
YSN0JY} Pa.1INdul S3SSO| [eLI23eW ON |NJ91SEM pUB SS3|1INJ) pue ainipuadxa Jejndaul
X Aue pue 10npuod |eulwid YSnouy) sasso| |elalew Auy .
:9pN[oul SJUDWIS1L]S [BIdUBUL pue Jodad [enuue ay3 se0Q
$PauIa2u0d JedA |BIDUBUL BY} JO
pua ay3 1e se uojsod |ejoueuly SH pue S3AI3I3[qo paulwadlapald
utaJay 03 patiayal jsuieSe  ouewuopad sy ‘synsad  [eldUBUY  SH ‘ssauisnq
uonew.Joyul ay3 syuasald Ajlies syuswalels sy ‘Aus oygnd Byl jo siieye jo 21e3s dy} jussaud Apiey
|e1dueUIS [eNUUY pue 1oday |enuuy ayL X SjusawWajels |epueuly pue Jodad [enuue s Ayua o1gnd ay3 ssoq
SINIWINOD V/N[ ON| S3A NOILV NOILdI¥]S3a NOI1J3S ‘ON




€Ll

éJead jepueuy
9yl Suunp paldde dJomawely juediudis/Anjersalew

X 9yl jJo s|ieysp apinoud odas  jenuue 3yl sL0(Q 17824l
yaJe\
1€ — ApeaJje auj| ul si JedA |epueuly SE€'T°8T Y1 Ul 9|ge3 9y} Ym 3dueplodde
s, VS Alpnoud se ‘s|gedidde JoN X ul JedA [eppueuly sy paisnipe Aljua olgnd JnoA seH €187 4L
siaquiaw
9AIINIIXD pue SJ0123J1p 3y} Aq
PaAIDIaJ SHjaUD(q |eldlew JaylooN | X "PaAIIAI S)JoUq |elia1ew JaYlo Auy .
Suipjoyaieys pue ‘pouad
ou si aJayj se suondo aseysoN | X pue 2o1d a3141s J419yY3 Suipnpoul ‘suoiido aseys Auy .
a|qeondde ‘syjuswasueulse
8uneys 1joad Jo uied ‘voissiwwod oN | X 8urieys 1jo0.d Jo uied ‘uolssiwwod Auy .
219 ‘awayds ddueunsul ‘pre
X |eatpaw ‘puny uoisuad Aue 03 sapew suolingliIuo) .
X ‘saouemoy|e asuadxa jo Aem Aq pied swng .
X ‘syuswAed paje|al souewl04ad pue sashuog .
X ‘Aejes oiseq .
Jaquiaw
X 9AI3NIDXI JO J03I3UIP B S SIIIAIDS 10} S99 .
¢3pN|aul 24NSO|ISIP 3Y3 S0P ‘DA0qe 03 ‘SaA §| 182Ul
ésalelpisqns sy
pue A33ua 21|gnd aY3 4O SISQUUBW DAIINIAXS pUB SI01I3JIP
||B 4O SjusWIN|joW? 3y3 S3sO|IsIp 3ey3 Ayuoyine Suinunodoe
X 9yl Aq podas e spnjoul JusWI1LIS [BIDUBUL By} $90( T'1°82 YL
SINIWINOD V/N [ ON S3aA NOILIV NOILdI¥3S3a NOI133S ‘ON




7Ll

‘ysed SuiSeuew
AjaA1193443 pue ‘Ajpuaidiys ‘Ajjediwouods

X *9°'1 ‘Asuow Jo anjeA awil ay1 Suiziugoday .
X {Ysed Jo Mo[} N0 pue uj 3y Sujwi] .
syuawiauinbai moyy
X yseo s, Aiaus o1gnd ay3 3uiisedalo) Aja1eandoy .
‘Apdwoud
payueq pue pa3d3||0d aJe Ayua d1gqnd ayi
Ag 3|geAIa23J Sjunowe 1ey3 34nsua 0} JOSIA pue
X Aynnsuas ayeladoadde ym sioigap Suinsing .
X JUBW31IAS AlJed 303443 01 SUNOISIP Sulrdaddy .
‘1911ddns ayy yum
sjuswadueuse |en3oeJluod a3yl Aq padinbau ssajun
X $3921AJDS pue spoo3 4o} sjuswAedaud Suiplony .
‘syuawAed Junodde 4oy Swd) [ewJou s AU
a119nd ay3 pue Aianlap swwesdoud |EIIWIOUOID
pue 3AI13034J3 ‘U311 Joj paesas anp
yHm Asessadau ueyy JaijJes ou JuswAhed Supjey
X Ajpdwoud anuanau Supjueq pue 3u1199)|0) .
jJuswaSeuew ysed pue Supjueq sy 4oy
suolle|n8ay Aunsead] pue yA4d a3yl Aq §Sapnjoul Yaiym ‘quswasseuew ysed
paquasald se 92130e4d 1594 03 SWJI04U0D pue Supjueq dA130949 pue U1 aJnsua 03 Ayus 2jgnd
1ng Alua o1gnd e jou si S Ajpnoud 9yl ul 22ejd ul sassado4d pue saunpadold ‘swalsAs auy uswadeue ysed T'TE UL
(m(a)(t)Ts T
S1IN3ININOD V/N [ON S3A NOILYV NOILdI¥dS3a NOI133S ‘ON

JUBWISAAU| pue Supjueg ‘Yuawaseuey Yysed salug agnd 104 YiNdd



GLL

"3day| aJe spuny 8y} aJaym uolINHISUl
Supjueq ay3 yum palennodau

Se ‘suJn3aJ o 33ed 3saysiy ays

UM Ssjunodoe |[e) ul pade|d aue spuny
snjdins Auy "3saAu| 03 31 3|qeus 0}

'syuswadinbas Aupinby)

uO pPaseq SIUBWNJISUI JUSWISIAUI JO JUBLISSISSEal .
pue ‘s3uies paud

uo paseq ysu 1paJtd Aued-193unod JO JUBWISSISSeald .
‘siseq

Je|ngaJ e uo salljod JUBWISDAUL JO JUSWSSISSeU .

Sywi| 3sutede syusWISaAUL Jo Suliouow .
‘JuswinJisul

JUSWISDAUL J2d S1IWI| JUSWISIAUI JO JUBWYSI|RISD .

‘{uonniasul Jad S)WI| JUSWISIAUIL JO JUBWYSI QRIS .
{sasAjeue

3S14 1PaJd y3nouy) sa1jued-191unod JO Uoi1d9|as .

Pyl

apnjoul Adjjod 1uswWisaAuUl 3y} Sa0p ‘DA0ge a3 01 SA J|

S9AJSA Ysed wudl-3uo| y3nous aney CeETeEL
10U saop udiedwed ys Ajpnoud ayl X ¢Ad1j0d Juawisanul ue aney Aypus a1gnd ay3 ssoQg JUSWIISIAU| T'ETEYUL '€
éleah
VOIA 3y} Jad se 213p ay3 01 Sunodde yoea jo AelN 1€ Aq Aunseau] |euonneN ayi 01 Sjunodde
jueq Jo 1sl| sH sHwigns udiedwed ay| X [8upjueq su |e jo 1si| e Hwgns Auud 2lgnd syl ssoq Sunjueg T'CTTEYL T
198pnq panoudde
X 9Y1 YUM MO[} ysed |[enide Jo sasAjeue aoueliep .
SMoy} ysed
X Alyzuow yim 198pnq panoidde ay3 jo uswudy .
X pue {s1sedauoy ysed uejndaus Supjen .
X ‘Apj9am 1sea) 3e suoilel|1ouodal yueq Suiwiopdd .
‘s19sse pazl|1an -uapun Jo snjdans 3uljas
pue ‘Asanijap swweSoud 91199440 pue JUBIDIYD
J0J |9A3] wnwido 3y} 03 salI0UdAUL SuiZeuew
se yons ‘Ajpuaidiaul pue Ajuessassuun Asuow
X dn Sup|o0| spioAe 1eyi uoilde Jaylo Aue Supje] .
SLNININOD V/N| ON S3A NOILV NOILdI¥IS3a NOILJ3S ‘ON




193] ‘(S)19A87 WUBWaSeURY pUR pieog 1e
JuswasSeuew pue pieod e yog ssadoud Suluueld uoissaddNs uayisualls 01 Aeemiapun ssad0id - | uonumne o1 s)qeingue Aldeded Jo sSo7 01 anp paldayse Ajasianpe Ajjerrualod Alinuiuo) ssauisng '8
*S3IMAIIDR pale]al ¥d J8Y10 pue siulod Ydonoi eIpaw |)e uo SMaIAISIUI ‘SaSealal
ssaud ‘elpaw 1e120S SulsSh S3I1IAIDE :BUl] Yl Yy3noayl pue mojag pue uSiedwed aul] 3yl sAoqy .
:ySnoJyi sjage) uISLIo Jo A1aunod Supdayd pue 1ed0] SulAng jo sdueliodwi BY3} UO SIBWNSUOD
91e2nps pue spnpoud apew A)1ed0] Jo 3)yo.ad ay3 asies ‘synpoad apew A)1ed0) 4o JnoAey Ul *YIMO0US D1WOU0Id uSiuag pue ‘quawhojdwaun
inoineyaq aseydind aduan)ul {(sad1aIss pue s1onpoud) yS A|pnold Jo SSaualeme aseaudulof - ySiy “4amod Suiseyaund JawWNsU0d JO UOISOJd 0} anp s1npoid apew Ajjes07 Jo axeidn Jo e L
10129s 91eAldd 3y ul Juswaindoid
1e20] asealul 03 sswwessoid pue swiojpie)d Juswaindold ‘Sj00} UOIIBSI|BIO0] 4O 13)SBq MOJD .
SIUSWIWWOI UOIILSI|eI0] SUI2IN0S 3NUIIU0D .
*10129S 91eAlid ay3 ul uoles||eI0] Surrowold . 10129s a1eAlid ayy Aq sad1a19s pue s1onpoud apew A)1ed0) Jo uswsaundoud Jo yoeq ‘9
spnpoud
Anerads Jo 1ea1uysel 404 s30S Aq asn 1oy spnpoad panosdde jo aseqelep e jo Jusawdolanag .
¥91VS pue 4d30S ‘LN yum diysisuiled
ul Sgys pue a1 yum (doysyiom) wnioy Juswainioid 40123s dijqnd diyssey e 1SoH .
'sa1d110d uswaindold jennuaiayaid
aA1padsal 119y} ul syuswalinbal JUSIU0D BI0] SPNJdUL 0} SBIHIUS 81eIS AQQO] 03 SWNIOY ‘suofyengal Juswaindold mau
1uawaindoJd SuilsIxa J19y3 3SI)11n 01 AINSeal| eUOIIBN PUR S3LINSEaJ} |RIDUIAOLd YIIM Jdulied .| 8yl jo uondnpoiiul ay1 Suimoy)os 40328s d1ignd ay3 ul syuswalinbai uswalindold 1eI0] JO YIe) Ay L ‘S
ISeq jenuue ‘susredwed
ue uo sawwelsSoud sy pue usiedwed ay3 o Pedwi Yl SuNSeaW YIueasal sy} Ylm anuiuo) . uo13eINPI JBWNSUOD PauleISNS pue ydeas ysiy ‘Injoedwi o 1j04 03 SUIpUNS JUBIILINS 4O IeT Y
‘wJoj1e)d 92J3WW02-8 3SNOY Ul PASeSIAUD dU] JO JuUdwWaseuew
pue 1uawdolanap oy} Joj Japinoad 9d1A19s asodind 1oy 1y 91qelns e Jo Juswiuioddy .
‘swuojrerd Suiddoys sunuo uo synpoud apew A))ed0) 4o Aljiqissadde pue BI1JY Y1nos ul s1onpoad apew A)jed0) Joj wioieid 2Jawwo0d-9 Ue 19)Jew pue uiejulew
9ouasaJd 9yl SUIMOIS ul yum xiom 03 salnied paiyl 91gelns pue sajuedwod Jaquaw Ayuap| . ‘a98euew ‘Ino 1104 ‘dojaAap 03 $824N0SaI pue ddudIAdXd ‘D3pajmouy ‘Aydeded Jeutalul 4o yoe] '€
‘suejdialsew 1e10399S
ay3 03 poddns SulaIS 1e pawie Sa1}IAIIe puUe SBAIIRINIUL DLY129dS 10303S BY1 JO S]aAS] dYl MOJD .
'SIaquiaw S} pue uSiedwed sy} O YJOM dY] Se ]]aM Se UOI1eSI|e0] Suljyoid . ‘uonyisodoud
‘sawwelSoid 19yJew 0} SS8IJ€ USALIP-UOIIeSI|BIO] JO JusWaAoIdwl pue uorrejuswadw| .| anjen paniaaiad pue ymolS J1WoU0Id Jo e 03 anp aseq diysiaqUaW JULIND BY} JO UOISOID BYL T
'vS Alpnoud Jo suoye uoinesiedo] ayi asignd
pue uones|eI0] Jo Sulpuelsiapun uadasp 01 asay) adesana) pue sdiysiaulied eipaw Mo . 'vS Alpnoud jo (sauans)al ayl
AJ3UN02 3Y1 Ul SBIYIAIIIR JIWOU0ID 129)e pue Ajjeldueuy) Aljigeureisnsun o} pes) ued siyL ‘JoaJayl uoneiuswajdwi pue jaas) Adijod
pue uone|nwioy A110d SulALIp SaIIAIRe pue swiojeld ‘siaulied d18a1elis Aj1auapl Jaywung .+ | 3B UOI1eSI|Ed0] JO UOIUYSP Y] Ul dSuUeYd 91qISsod 0} pes) pIN0d JUBWUOIIAUS JediHod ul asueyd v L
foenbapy 1043u0) 92urYUT 0] SBISBIRIIS pauUR]|d JO SBAIIRIIU| uoluyaq 1ana7 YsiH

S¢/%20T ¥31SI193Y MSIY D193 1VHLS

oLL

2JUSWUOJIAUS 10J1U0D ,SUOIIBSIURSIO 9] 92UBYUS 01 JOPJO Ul SUIJ0}IUOW PINUIIUOd PUB UoIeSIIW SaJinbal 1eyl SYSI 21891e41S 9yl Se paroidde
pue Jeah jeiduRUY GZ/%Z0Z Y1 JO ZD SulINp palsoy UOISSaS J1831el1s SH SulInp juawaseuey pieog ayl Ag pamalnal a4am SYSi4 J1831e.1S SUIMO]04 3y L




LLL

‘Gz0oz AInf Jo pus
9yl Aq pa1dadxa aJe sawo0dIN0 Jpne ayl pue Aemiapun
paia)dwo) -] Ajuauund si Gz/%70Z 9yl J0J 1ipne eusaixa pua Jeak syl ‘L

snels ue)d) UoIndY 3AIIII0) Sulpui4
1 ! ! lpul




§L6'9L9'%S seo‘zie'eL 000'688'99 (%LY) 889'709 %9'EL aimyipuadx3 jelol
‘agues

£1§'9TT'e £9¢€'888 088'yLL'Y 198pnq uiyum suipuads | %9'cL LSE0YL £9¢'888 024'820°L 11 %3 ainupuadx3 jeude)
‘uonjedojje aulaseq
3y uiyum papadxa

6%7%7'160'6L 0%76'98L'L 68€'782'0¢ uoneziiondal Suipuads | %5'0L 76%'6€L 0%76'98L'L #E9'92€’L $1500 SunayJew
uayenspun

£05'€S€ £98'c7 0LELL€ 9S1249Xd SuIINI 150) | %/'vL 6/47'0L £98'c TE6 1502 diysiaquaw
asuel

LGE'L0'9 €SLLLLL 70L'92L'L 195pnq uiyym Sulpuads | %971 00§42 €SLLLLL €G2'656'L S1S0J dAlRAISIUIWPY
Judwajdwod
jJels quanuyyns o1 anp
SIy1 pue asues 195pnq

LG1'G86'GT 90L'LOY'8 1ST'98¢€'wE ulyym Suipuads | %00 8589 90L'LOY'8 796'L0%'8 S1500 Suyjels pue yH

FUNLIANIdX3

(592'90€'s€) GEL'T8S'LE 000'68899 %LY (S9£'89¢€°L) GEL'T8S'LE 005°'L56°CE awoduj er0L
‘swaM jeuonowoad

GEL'89C GE1'89C - JO 9)es 13 dwodul 1s34ANU| | %0°00L GE£'89C GEL'89C - awodu| JI3Y10
G20Z 35149 10} paniddai

(000'000°sL) - 000°000SL sdiysiosuods jeuonippy | %00L 000'000°L - 000'000°L diysiosuods

000°00L 000°00L - 000°00L 000°00L 000‘00L - a8ueydx3 apei
'GZ0Z 3579 31 4o}

(000‘000°9L) 000'6€9°0€ 000'6£9'9% 211Q WOJJ PaAI9IAI spund | - - 1np 9yl - uen
*dn pamojjoj Suiaq aie

(000°5£9'Y) 000°6/S 000'0SZ's sjemaual pue spea) snouep | (%L'9G) (00s'2€L) 000's/S 00S‘CLEL $994 diysiaquiaw

JWODNI

spuey spuey spuey spuey spuey spuey
(S20Z Jew Lg) (STOT 1ew LE) 198png (¥0) s1a1ienb | (40) 4aienb (+70) 4914enb
ajueLep dLA 1endy dlA lenuuy dduelIe/ 10) UOSERY | dDUBLIBA % | Y] J0j ddueliep | 3yl 10j jen)y Y3 104 198png wa jo uondudsaq

(S20Z Yd24ewisLE - Alenuef ISL) # J93enp 188png sA ainyipuadx3 - 1oday jedueuld

8LL



QUARTERLY
REPORT
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