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HIGHLIGHTS FOR THE QUARTER
Local Fashion Police Adjudication - 10 October 2025

Proudly South African hosted an adjudication session to select the winners that would get the opportunity
to walk the Proudly South African Local Fashion Police runway. The adjudication process for the selection of
the winners was conducted by the fashion designers who nominated the winners that would also double as
models that will represent their brands on the Local Fashion Police Finale runway.

The panel of judges comprised of Tshepo Mohlala, founder of Tshepo Jeans; Asanda Madyibi, Nobukhosi
“Khosi” Mukwevhu and Thabo Mukwevhu of The Khosi Nkosi fashion House, Londeka Buthelezi Ndaba,
founder of Malondie; Stephen Van Eeden of Stephen Van Eeden Atelier; Thandazani Nofingxana of ABANTU
in AFRICA; and Prince & Warren Meko, also known as the Meko twins, who are the founders of the brand

MADONSELA.

Attendance: N/A
Target: Social media engagement, build-up to the
Local Fashion Police Finale
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Walk with Maxeke Fun Run - 11 October 2025

We participated in the Walk with Maxeke event in Pretoria, a community wellness walk inspired by the
life and legacy of anti-apartheid struggle stalwart Charlotte Maxeke. The walk also commemorated Breast
Cancer Awareness Month which is a global campaign to raise awareness about breast cancer and educate
the public on the importance of early detection.

The event brought together individuals across Tshwane to walk for health, heritage, and community
upliftment on a route that integrated wellness activation points and a vibrant and inclusive environment.
As part of our involvement, we delivered a high-impact engagement presence that went beyond attendance.
We hosted highly active water stations positioned along the route, which served as key points of interaction
with walkers and their supporters. These stations not only provided essential hydration and support to
participants they also served as engagement hubs that attracted big crowds that stayed on our stands for
prolonged periods, giving us a solid consumer education opportunity.

Lolo, our entertainment mascot, animated the space, attracting families and participants and creating fun
interactions that boosted dwell time and engagement at our activations. Lolo’s presence greatly enhanced
the campaign’s visibility and created memorable experiences for those present. The combination of our water
stations and Lolo’s presence significantly increased foot traffic at our stands and gave us an opportunity
to educate participants about Proudly SA’s mandate, share information on our support programmes and
promote our brand proposition.

Throughout the event, our team actively engaged with attendees and raised awareness about the buy
local campaign, to community members, business owners and emerging MSMEs that were present at the
event. We were able to share information about Proudly SA’s support programmes, such as local enterprise
support, export readiness, and the importance of visibility for South African producers. Our activations also
supported our recruitment drive and enabled us to connect with individuals and organisations interested
in Proudly SA’s programmes and network opportunities.

In every interaction, we ensured that Proudly SA’s role as the leading buy local campaign and a champion
of South African products, community empowerment, and inclusive business growth was clearly articulated.
The event provided a meaningful platform to reinforce our educational mission, strengthen brand visibility,
and deepen impact through direct engagement with a diverse audience of participants committed to health,
heritage, and community wellbeing.

Attendance: 850
Target: Health Practitioners, General Public, Business Owners, Government Stakeholders
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Bojanala T20 - 13 October 2025

Rustenburg-based The Access Group (Pty) Ltd hosted the Import-Export Access Summit (IEAS) on 5
September 2025 at the Royal Marang Hotel. The summit was officially accredited under T20 Task Force 1:
Trade, Investment & Growth, aligning with South Africa’s G20 2025 roadmap.

Held under the theme: “Bridging Policy and Practice: Accelerating Trade, Youth Innovation & Enterprise
Growth through the Bojanala SEZ,” the event brought together over 350 delegates, including SMMEs, youth
manufacturers, trade agencies, and policy leaders, to localize global trade and investment frameworks.
Proudly South African was invited as a strategic partner to co-host discussions on leveraging the “Made in
SA” brand in global markets, support market access initiatives, and contribute to a post-summit policy brief
that will be submitted to T20, G20, and the Office of the Presidency. The collaboration aimed to strengthen
local brand visibility, promote export readiness, and drive inclusive economic growth within the Rustenburg
region.

Attendance: 350

Target: Department of Trade, Industry & Competition, Department of Small Business Development,
Department of Agriculture, Department of Labour, Department of Cooperative Governance, Department
Traditional Affairs, Department of Infrastructure and Public Works, Department of Transport, the office of
the Premier of North-west Province, Traditional Houses, The Presidency and the media.

The South Africa exports symposium and expo - 14 - 15 October 2025

From 14-16 October 2025, we participated in the South African Export Symposium and Expo in Midrand,
a three-day platform convened to drive export growth, deepen market diversification and strengthen
trade linkages. The event attracted a wide range of stakeholders including government representatives,
export-focused businesses, international buyers and trade practitioners. It featured over 130 South African
exporters that showcased their products across diverse key sectors.

Proudly SA was actively engaged throughout the programme and provided insights to businesses and SMMEs
present about export trends and opportunities. A key highlight was the presentation done by Proudly SA
CEO, Mr Eustace Mashimbye, that was titled: “Exporting and Entering New Markets through e-Commerce.” In
this presentation, Mr Mashimbye shared practical insights on how the Proudly SA e-commerce and digital
platform can be leveraged to expand the access of SA products into new markets.
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In addition to attending formal sessions, our team ran targeted engagement activities and activations on
the exhibition floor. These engagements were integral to our recruitment drive and gave us an opportunity
to liaise directly with businesses and SMMEs, whilst introducing them to Proudly SA’s support structures
and encouraging them to join the buy local campaign. The interactions also provided us with valuable
insights into their export readiness, digital adoption challenges, and partnerships they were seeking.

We engaged with a diverse audience including established exporters, emerging youth-led businesses,
sector specialists and international buyers which reinforced our commitment to inclusive participation and
export readiness development. The event presented us with a compelling opportunity to generate leads,
strengthen relationships and position Proudly SA as a key partner for businesses seeking strategic market
entry and growth.

Overall, the Symposium and Expo delivered a productive platform for advancing South African export
interests, driving discussions on trade diversification, and enabling Proudly SA to deepen its impact through
direct business engagement and talent recruitment.

Reach: 1000+
Target: SA local businesses across all sectors, SMME’s
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Webinar: Stitched for Success- 14 October 2025

The Stitched ﬁccess webinar was successfully hosted as ed
u

at empoweri ticipants within the fashion, apparel, prought
together ind leaders and entrepreneurs who shared orld experiences,
and strategies for building sustainable and competitive b and retail sectors.

The webinar commenced with opening remarks by Alicia Logan,
session. She emphasized the importance of innovation, resilienc aboration in the apparel and retail
industry. Her address highlighted the purpose of the webinar: erging and established businesses
with insights that support growth, adaptability, and long-ter ess. Greg Wallis provided valuable
insights into apparel manufacturing and business operations. presentation focused on quality control,

production efficiency, and navigating challenges within the apparel supply chain. He also shared lessons
learned froxis entre ialj ey, offerin%ract cal advice sinesses aiming to scale sustainably.
Vuyo Mjoli delivered an i n centred on retail strateg brand positioning. She discussed the
importance of unders r needs, building authent

ands, and leveraging retail platforms
to drive growth. Her p ighted how creativity and egic thinking can help retailers stand
out in a competitive m

dentand inspiring tone for the

Bonang
busines

ions by sharing insigh innovation, sustainability, and modern
ashion industry. He d the role of responsible production,
,and adaptability in respon onsumer demands and industry trends.

Participants gained practical knowledge on apparel manufacturing, retail strategy, and sustainable business
practices and engaged in meaningful knowledge-sharing with fellow industry stakeholders. The webinar
fostered a collaborative environment where speakers delivered actionable insights that atte‘an apply
to enhance business performance and competitiveness. Overall, the session reinforced the critical role
of innovation, quality, and customer-centric approaches in achieving long-term success. The Stitched for
Success webinar was well-received and achieved its objective of inspiring and equipping participants with
relevant industry insights. The diverse perspectives shared by the speakers contributed to a comprehensive
understanding of the apparel and retail landscape. The webinar served as a valuable platform for learning,
networking, and fostering growth within the fashion and retail ecosystem.

Attendance: 285
Target: SMMEs, Stakeholders, Membership & Potential Members



Webinar: Healthy Living with Local Products - 21 October 2025

The Healthy Living with Local Products webinar focused on how everyday South Africans can improve their
health and wellbeing by making conscious choices to support locally made products. The session highlighted
the powerful link between personal health, community wellbeing, and economic growth.

The webinar explored three core areas: nutrition, wellness, and personal care. Experts shared practical
insights into the benefits of consuming locally sourced foods such as fresh produce, grains, snacks, and
superfoods, explaining how these contribute to better nutrition while being fresher and more sustainable.
Participants also learned about locally produced supplements and wellness products such as vitamins and
herbal remedies and received expert guidance on how to safely and effectively incorporate them into their
daily routines.

The discussion also covered locally made beauty and personal care products and highlighted the advantages
of using natural ingredients, adopting environmentally responsible practices, opting for products that are
better suited to local conditions and needs. Beyond consumer education, the webinar highlighted how
choosing local products directly supports local businesses, job creation, and economic development. It also
explored new revenue opportunities within the wellness sector, encouraging local brands to expand beyond
single-product offerings into holistic wellness experiences and services.

The webinar empowered participants to make informed, healthier, and conscientious purchasing decisions
that benefit both their personal wellbeing and South Africa’s economy.

Reach: 161
Target: South African Consumers, Heritage & Culture Enthusiasts, Small Business Owners & Entrepreneurs,
Students & Youth, Corporate & Retail Stakeholders
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TIKZN Investment Conference - 22 October 2025

Proudly SA participated in the TIKZN Investment Conference to contribute to the dialogue on the role that
tourism can play to drive localisation, trade, investment, and inclusive economic growth in KwaZulu-Natal.
Proudly South African was represented by its Chief Marketing Officer, Ms Happy MaKhumalo Ngidi, who
facilitated the panel discussion. The organisation provided insights on the importance of entrepreneurship,
localisation, and supporting locally produced goods and services within the tourism value chain.

The session was opened by Professor Thandi Nzama, TIKZN Board Deputy Chairperson, who introduced the
panel discussion theme. Mr Tshifhiwa Tshivhengwa, Chief Executive Officer of the Tourism Business Council
of South Africa (TBCSA), highlighted tourism as a critical driver of localisation and community prosperity. He
emphasised the need for South Africa to remain competitive in the global tourism market and underscored
the importance of re-imagining Durban to attract renewed tourism investment into KwaZulu-Natal. Ms.
Phindiwe Mbhele, Director: Corporate Accounts — Immigration Services at the Department of Home Affairs,
outlined policy interventions that government has put in place to support tourism growth including the
reduction of certain visa requirements to facilitate tourism.

Mr Hamish Erskine, Chief Executive Officer of Dube TradePort, highlighted the importance of improved
air connectivity to drive tourism demand in KwaZulu-Natal. He emphasised that the majority of goods
and services consumed within the tourism sector are locally sourced, reinforcing the need for intentional
localisation. Mr Mntomuhle Khawula, MEC for Sports, Arts and Culture in KwaZulu-Natal, spoke on the
untapped tourism potential within the province. He outlined the department’s ongoing efforts to preserve
heritage sites and encouraged aggressive marketing of the province to maximise tourism-led economic
growth.

The engagement strengthened Proudly South African’s positioning as a key advocate for localisation within
the tourism sector. It further reinforced the organisation’s role in promoting local procurement, supporting
entrepreneurship, and influencing policy and stakeholder discussions that contribute to inclusive economic
growth.

Attendance: 250

Target: Local and international investors, Tourism industry stakeholders, SMMEs and entrepreneurs,
Business chambers and industry associations, Government and public sector entities, State-owned entities
and development agencies, Media and thought leaders.

Trade
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Thusanang Primary School Activation - 24
October 2025

Proudly SA partnered with Freedom Stationeries
on a CSI activation at Thusanang Primary School in
Soweto in the south of Johannesburg. The activation
combined fun, education and meaningful engagement
with learners and teachers. We activated our mandate
in a way that brought the Proudly SA message to life
by using interactive experiences to educate, entertain
and create memorable moments for everyone
involved.

Approximately 100 learners and their educators
participated in a series of engaging activities
designed to make learning enjoyable and to deepen
understanding of Proudly SA’'s role in promoting
South African products, community support, and
economic participation. Our team facilitated games,
dance-off challenges and a spin-the-wheel activity,
ensuring the environment was lively, inclusive and
educational. These interactive elements created
excitement and sustained interest, allowing us to
engage meaningfully with every child present.

The inclusion of these playful, structured activities
supported our objective to use educational
entertainment as a tool for awareness, making
Proudly SA visible in a way that resonated with the
learners, encouraged participation, and reinforced
positive associations with our brand and mandate.
The educators and the school support staff also
actively took part in the activities, and this created
opportunities for dialogue about Proudly SA’s
broader mission and how it links to supporting local
businesses, SMMEs and learners.

This activation also strengthened our relationship
with Freedom Stationeries and demonstrated how our
collaborations can amplify impact at grassroots level.
By aligning with a member partner whose footprint
and offerings support education and local business,
we demonstrated how Proudly SA can add value in
community contexts beyond promotional visibility.

The Thusanang Primary School activation successfully
advanced our buy local message, brand visibility
and engagement goals by creating authentic brand
experiences that connected with learners and
educators and reinforced Proudly SA's commitment
to inclusive, community-focused impact in alignment
with our mandate.

Attendance: 100
Target: Primary learners and educators
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Local Fashion Police Masterclass Centurion - 24 October 2025

PProudly South African hosted a Local Fashion Police Masterclass in collaboration with Stadio Designer
School Centurion and African Bank.

A panel discussion was held at the Stadio Design School Centurion to educate fashion students on fashion
design and the importance of sourcing locally produced items.

This exclusive session brought together fashion mentors and industry experts to empower emerging
designers with practical tools in brand building, marketing, retail readiness and local manufacturing.

Key outcomes from Stadio’s feedback:

+  The workshop equipped students with relevant skills-related content that enhanced their employability
and industry preparedness.

+ Students received diverse and insightful perspectives from a panel of experienced professionals
representing various, yet highly relevant, sectors within the fashion and creative industries. These
include design, textiles, media, and retail.

+ The diverse panel composition allowed students to engage with current national and global industry
and economical challenges, including sustainable practices and innovative solutions, engaging students
with examples of transformation through responsible decision-making of consumers and professionals.

« The topics of discussion aligned closely with STADIO School of Fashion's values of inclusivity and with
the school’s curriculum and ongoing student projects, particularly in areas such as sustainability, ethical
practices, and social responsibilities in the context of South African design and consumption practices.

After the event, students reported feeling inspired, informed and motivated, with a stronger awareness of
how responsible and ethical practices contribute to the success of both smaller South African communities
and the broader fashion ecosystem.

The panellists comprised of Jenna Segal, Happy maKhumalo Ngidi, Proudly South African Chief Marketing
Officer, as well as Prince and Warren Meko from Madonsela and Greg Wallis.

Reach: 45
Target: Fashion design students
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Buyer Engagement Webinar MAP - 29 October
2025

Proudly South African hosted a webinar titled “Buyer
Engagement MAP Webinar,” aimed at educating buyers
on how to effectively navigate the Market Access
Platform (MAP).

Facilitated by Jeannine van Straaten, the session
featured expert insights from Sinah Makau, who
provided a comprehensive overview of MAP and guided
participants through its key features and functionality.

The webinar was packed with practical tips and
delivered impactful, hands-on learning for the

Market Access Platform (MAP)
Attendance: 35 buyers Buyer Engagement Webinar
Target Audience: Buyers

NW Provincial Market Expansion Online Workshop - 12
November 2025

Proudly SA participated in the North-West Market Expansion
Online Workshop, held under the theme: “Empowering MSMEs
with Knowledge and Information on Market Access.”

The workshop was designed to equip micro, small and medium
enterprises with practical insights and tools to navigate and
access broader market opportunities. Representing Proudly SA,
our Executive: Strategy, Stakeholder Relations and Legal, Jeannine
van Straaten, delivered a presentation titled: “Marketing Support
for MSMEs — Understanding the Proudly SA Value Proposition.”

Her session provided clarity on how qualifying enterprises can
leverage Proudly SA’svalue propositionto enhance brand visibility,
strengthen market relevance and access new opportunities
through strategic positioning and marketing support. Proudly
SA’s involvement aligned directly with our mandate to educate,
activate and support the growth of MSMEs, reinforcing our
commitment to facilitating market access, increasing the
competitiveness of South African products, and strengthening
linkages between SMEs and potential buyers. The workshop
engaged a diverse audience of MSMEs, emerging entrepreneurs,
local business support organisations, and ecosystem partners,
and contributed to empowering participants with actionable
knowledge that supports business growth and inclusion in local
and regional value chains.

Reach: 1500

Target: Micro, small and medium enterprises (MSMEs)

«  Emerging entrepreneurs seeking market access support

» Local business owners in the North-West region

+  Business support organisations and ecosystem partners

+  Market access facilitators and enterprise development
practitioners

+  Local government economic development representatives

- Trade and industry stakeholders interested in MSME growth

+  Participants seeking insights on marketing, positioning and
competitiveness
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Date: 19 November 2025
Time: 10:00 - 12:00
Platform: Zoom and sacial media platforms

SFE
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+  Early-stage funding opportunities
+  Township & rural incentives
+  Green Economy opportunities

Proudly SA & NEF Business Webinar - Empowering
the Next Generation of Local Entrepreneurs - 19
November 2025

Proudly South African hosted a webinar comprised of
stakeholders from the National Empowerment Fund (NEF)
and South African Youth Trade Association (SAYTA). The
participants provided valuable insights on a range of
topics to the delegates that will assist them to scale up
their businesses,

This was an active interaction from the audience that
created a positive and engaging session.

Some of the very important key topics discussed were:

«  Youth participation in business

+  Global trade opportunities for young entrepreneurs

« Importance of youth leadership in economic
transformation

«  Encouragement for youth involvement in localisation
& tourism value chain

+ Localisation mandate and Access to markets

The speakers who made presentations were Dikatso Mothae, the Marketing & Communications Manager
at the National Empowerment Fund (NEF), Chief Marketing Officer at Proudly SA, Happy MaKhumalo Ngidi,
Luyolo Dwesi, President of the South African Youth Trade Association (SAYTA), Joe Mphela, Executive for
Venture Capital & Corporate Finance at NEF, and Mpume Majola NEF, Pre-Investment Manager.

Reach: 258

Target: Proudly SA Members

+  Proudly SA Prospective Members
+  Proudly Staff

+  Entrepreneurs

+ Youth

+  National Empowerment Fund (NEF) stakeholders

- SATYA-Stakeholders
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Webinar: The SME Masterclass — 20 November 2025

The SME Masterclass: Marketing, Customers & Finance was designed to equip small and medium-sized
enterprises with practical, easy-to-apply skills to help them grow and operate more effectively. The webinar
focused on the core building blocks every small business needs to succeed: visibility, customer relationships,
and sound financial management.

Participants learned how to strengthen their online presence using affordable digital tools such as social
media and simple websites which make it easier for customers to find and engage with their businesses.
The session also highlighted the importance of excellent customer service, covering everyday practices
like timely communication, professional interactions, and reliable follow-ups that help build trust and
customer loyalty.

In addition, the webinar addressed the critical role of financial management in business sustainability.
Attendees were provided with guidance on understanding cash flow, tracking income and expenses, and
making informed financial decisions that support long-term growth.

The webinar empowered small business owners with practical knowledge to elevate their brands, improve
customer experiences, and manage their finances more confidently — supporting sustainable growth the
Proudly South African way.

Attendance: 161

Target: South African Consumers, Heritage & Culture
Enthusiasts, Small business owners & Entrepreneurs,
Students & Youth, Corporate & Retail Stakeholders
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Township Economy Awards - 20-22 November 2025

We participated in the 7th Annual Township Economy Summit & Expo 2025, a two-day flagship event that
brought together 1,000+ township entrepreneurs, corporate partners, government leaders and ecosystem
stakeholders to drive an inclusive economic future and foster meaningful connections between demand
and supply in key township sectors.

Proudly SA’s engagement at the Summit was centred on visibility, education and activation, and we delivered
this by bringing eight Proudly SA member enterprises to showcase their offerings and engage directly with
attendees. The exhibitors that we brought on board are: AfroEco, Rise Africa, Nori Bees, Africa Fashion Alive,
Lindiwe Sanitary Pads, Memuka Plastics, Rapgen Health and Shesha.

During the course of the event, we were able to:

- Activate and engage with entrepreneurs, corporates and visitors through direct conversations on
Proudly SA’s mandate, the value of South African-made products, market opportunities and support
pathways.

«  Raise visibility for our members and strengthen their brand exposure to a broad audience of township
business owners, potential partners and industry stakeholders.

- Educate attendees on opportunities for collaboration, networking and growth, aligned to the Summit’s
inclusive economic theme.

Throughout these activities, we generated 45 high-quality leads that represented potential partnerships,
enquiries and follow-up opportunities that align with our strategic focus on business growth, market access
and ecosystem integration. These leads are tangible outcomes that we will continue to pursue as part of our
follow-up and engagement strategy.

Proudly SA’s participation at this event achieved significant activation impact, increased awareness of our
mandate, enhanced our member’s brand visibility, and created meaningful engagement opportunities that
support township entrepreneurs and contribute to broader goals of economic growth and inclusion.

Reach: 250

Target: Township Entrepreneurs & small businesses, Corporates Investors and Mentors, Government and
Policy Stakeholders.
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Webinar: From Idea to Execution: How to
Start Your First Business - 25 November 2025

Proudly South African hosted a webinar titled
“From Idea to Execution: How to Start Your First
Business,” aimed at inspiring young people and
aspiring entrepreneurs to start local businesses
in 2026.

Facilitated by Nompumelelo Cele, the session
featured valuable insights from industry experts.
Palesa, Founder of Beige Butterfly, shared
practical guidance on identifying, refining, and
validating business ideas, as well as spotting
viable opportunities. Kaylin from Ruffle Agency
presented a presentation titled: “Beyond the
Data,” which empowered attendees with the tools
to identify their target market. Speaking on behalf
of Nikoyiga, Thokozile covered business planning
without the fluff—focusing on goal setting,
prioritisation, and early performance metrics.

The webinar was rich in practical advice and
brought concepts to life through relatable, real-

AION's webinar and Proudly SA webinar: Your
hustle is unmatched. But your cash flow?
That’s another story - 26 November 2025

Proudly SA and AIONS Ventures organised a key
webinar where the discussions were aimed at the
Proudly SA members who seek sustainable growth
and development of their business. The webinar
sought to empower the members by bringing
new strategic partners on board, for their benefit.
AIONS Ventures is in talks with Proudly SA to
finalise the trade exchange process.

Essentially, AIONS Ventures is the “parent
company” which has built a product, called “Usko”.
Usko provides small and medium sized businesses
that have a purchasing order with the required
capital to cover their cash flow gaps.

The AIONS Ventures provide funding and pay the
supplier upfront, and the fund starts at R30,000
to R5 million with no middleman. The webinar
unpacked how this solution was going to be
rolled out to members requiring funding support,
following access to market interventions by
Proudly South African

The speakers who shared this important
information: Alicia Logan, Membership Manager at
Proudly SA, Karabo Makete, Investment Principal
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world examples.

Attendance: 174
Target: Proudly South African SMMEs, general
public, Business owners.

at Aions, Kery Campion, COO at Aions and Mitchan
Adams from Aions.

Attendance: 303

Target: Proudly SA Members
Aions Ventures
Proudly Staff
Proudly SA Members
Prospective members
Stakeholders
Social media enthusiasts
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Local Fashion Police Finale - 27 November
2025

.

Proudly South African successfully hosted the
Local Fashion Police (LFP) 2025 finale which
marked the fifth-year anniversary of a campaign
that celebrates South African fashion design
excellence. Hosted at 92 on Rivonia - The Glass
Box, the event brought together key stakeholders
across the fashion ecosystem, including designers,
industry partners, media, corporate sponsors and
fashion audiences. Proudly SA partnered with
African Bank, who was the Headline Sponsor,
with additional support from Inverroche Gin and
Brutal Fruit bars onsite, as well as Smart Growth
Properties and Gary Rom Hair Salons, enabling a
premium and engaging event experience.

The campaign was designed to elevate local
fashion talent, foster industry collaboration,
promote local manufacturing and position
fashion as a catalyst for sustainable economic
growth. This year’s edition featured seven winners
who were each paired with leading designers and
awarded garments valued at R50 000 each from
their respective designer partners:

« Charlene Kallis — Khosi Nkosi

+ Tase Jack - ABANTU

« Stephanie Brookes - Stephen Van Eeden

« Savannah Alessandra Cozzi - Tshepo Jeans

« Thatohatsi May - Malondie

+ Lueandrue - MADONSELA

«  S’ne Maphumulo - Asanda Madyibi

The event also showcased Local Fashion Police
alumni designers through an exhibition and
fashion walk, including renowned talent such as
David Tlale, Paledi Segapo, Ouma Tema, Tessa
Dlamini, Biji Gibbs, Sello Modupe, Hangwani
Nengovhela, Mapholo Tau, Otis Seflo, Palesa
Mokubung, Jessica Jane Molebatsi, Ole Ledimo,
and Mzukisi Mbane — reinforcing the legacy and
continued growth of local fashion excellence.

Entertainment throughout the evening was
provided by LordKez, kwaito group Trompies,
and Miss Party. The programme was expertly
facilitated by MC Alphi, contributing to a vibrant
and memorable experience for all attendees.

The campaign engaged a broad target audience,

including:

« Local fashion designers and creative
entrepreneurs

- R-CTFL industry stakeholders and
collaborators

« Media and fashion press
+  Consumers and fashion enthusiasts
Corporate partners and sponsors
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+  Proudly SA alumni network

Through targeted activations, runway showcases,
brand storytelling and consumer activations,
Proudly SA fulfilled its strategic mandate by
increasing visibility for South African fashion
talent, educating audiences on the value of
buying local, strengthening industry networks,
and reinforcing the economic contribution of
locally designed and manufactured fashion. The
media launch activation held on the iconic Blue
Train further enhanced stakeholder engagement
and elevated the campaign’s stature through a
unique, luxury experience.

Overall, Local Fashion Police 2025 delivered strong
impact driving awareness, elevating local talent,
amplifying Proudly SA’s role as a champion of
the creative sector, and demonstrating the power
of collaboration between designers, sponsors,
media and consumers.

Attendance: 176

Target Audience: Local fashion designers and

creative entrepreneurs

+  R-CTFL sector stakeholders and collaborators

+  Proudly SA alumni designers

« Corporate partners
representatives

» Media and fashion industry press

+  Fashion consumers and trendsetters

+  General public with interest in South African
fashion

+  Potential buyers and retail partners

+ Influencers and lifestyle communities

» Industry judges and fashion thought leaders

and sponsor
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Webinar: Help Link Discussion - Proudly
South African & Adreach/SDI - 10 December
2025

The “Where Compliance Meets Brand Opportunity”
webinar was hosted for Proudly South African
members, with the objective of demonstrating
how regulatory compliance can be transformed
into a powerful tool for brand growth and socio-
economic impact.

The session focused on integrating Enterprise and
Supplier Development (ESD), Skills Development,
and Corporate Social Investment (CSI) spend
with meaningful support for South African micro-
businesses, while delivering measurable brand
value. The webinar opened with remarks by Alicia
Logan, who welcomed attendees and outlined
the purpose of the session. She emphasized the
importance of inclusive economic participation
and highlighted the role that compliant, purpose-
driveninitiatives can playinbuildingaresilientand
proudly South African economy. Her introduction
set the tone for a conversation centred on
transformation, visibility, and sustainable impact.
Adelaide McKelvey provided an in-depth overview
of Helplink and its mission to connect micro-
businesses operating outside the formal economy
to meaningful opportunities. She highlighted
the challenges faced by these enterprises and
explained how Helplink enables corporates
to direct compliance budgets toward real,
measurable empowerment within their supply
chains and customer bases. Her presentation
demonstrated how compliance spend can drive
genuine economic inclusion while meeting
regulatory requirements.

Zuza Mbatha showcased the role of Media
Alliance in amplifying the impact of compliance-
driven initiatives. He explained how every rand

invested through Helplink delivers a minimum
100% media value boost, converting compliance
spend into increased brand visibility, authentic
storytelling, and positive public perception.
His presentation illustrated how brands can
benefit from shared visibility while contributing
to community upliftment and transformation.
Participants gained clarity on how compliance
obligations can be strategically aligned with
brand-building initiatives, while recognizing the
value of empowering micro-businesses within the
Proudly South African ecosystem.

The webinar demonstrated how compliance
investment can generate measurable media
returns and strengthen positive brand association.
Overall, the session reinforced the importance
of visible transformation, authentic storytelling,
and purpose-led brand positioning in driving
meaningful and sustainable impact.

The “Where Compliance Meets Brand”
Opportunity webinar successfully demonstrated
how compliance spend can be reimagined as a
catalyst for both economic transformation and
brand growth. Through the insights shared by
Helplink and the Media Alliance, participants
were equipped with practical knowledge to create
shared value, supporting South African micro-
businesses while strengthening brand equity. The
webinar concluded with a call to action for Proudly
South African members to invest in initiatives
where purpose, compliance, and visibility work
together to build a more inclusive and resilient
economy.

Reach: 364
Target: SMMEs, Stakeholders,
Potential Members

Membership &

. i B . -Il“-'--"f..-.:nup -
.gl Quarterly Report Q3

Raasl | —<

- .
e -




»

& e

- "“! R £ PR
AN A AN A
_,{»--f Quar

Webinar: 2026 Cash Flow & Budget
Forecasting Masterclass: Plan, Forecast,
Succeed - 9 December 2025

Proudly South African hosted a webinar titled:
“2026 Cash Flow & Budget Forecasting Masterclass:
Plan, Forecast, succeed.” The webinar sought to
empower small and medium sized businesses
with the tools and know-how to develop a sound
budget, make cash flow forecasts and develop
financial strategies with organisational goals for
2026 and beyond.

Jeannine van Straaten from Proudly South African,
opened the session by providing an overview
of Proudly South African and its mandate and
was followed by Hentie van der Merwe who led
the discussion on common budgeting mistakes
entrepreneurs make.

Marnus Mostert from Momentum educated the

Webinar: Recycling - 11 December 2025

Proudly SA recycling & waste Management
webinar. What Proudly SA members need to
know? -11December 2025

Proudly SA hosted a recycling and waste
management webinar where a panel of industry
experts unpacked essential environmental
practices and explained how safe, fair labour and
responsible waste management plays a key role in
meeting Proudly SA membership criteria, which is
geared towards contributing to the preservation
of the environment.

This session was important in giving clarity to
businesses and to align prospective members
with Proudly SA membership criteria standards.
The following speakers gave presentations,
namely Jeannine Van Straaten, Executive for
Strategy, Stakeholder Relations, and Legal at
Proudly SA, Gamuchirai Mutezo (PhD), Founder of
Madam Waste, Xolile Mabuza Director of Tendalo
Trading (Pty) Ltd, and Greg Mkhize, Founder and
Director of Siyoyisile Indlala Community Farm and
Projects.

-
5 i

audience on the 50, 30 and 20 budget principles
while Taryn Gill from Sunpac (The Perfect Hair)
shared advice on a budget tracker for the first
three months of 2026.

The session offered valuable takeaways brought
to life through relatable, real-life examples.

Reach: 174
Target: Proudly SA member, General public,
potential members, SME’s

Reach: 513
Target: Proudly SA members, Prospective
members, SMEs, Recycling and waste management
companies.

L .

Date: 11 December 2025
Time: 14:00 - 16:00
Platform: Zoom and social media platforms

mzoomlll\inlﬂl




Proudly SA x Engen Grasmere Festive Campaign activation - 13 December 2025

On 13 and 14 December 2025, Proudly SA partnered with Engen Garage on Grasmere North and South to
host a festive roadshow activation that brought energy, engagement and visibility to holiday makers and
travellers on the forecourts of two filling stations on a busy travel artery during the peak of the holiday
season. The activation was designed to increase brand footprint, educate consumers about Proudly SA’s
mandate, and create memorable brand interactions with motorists and community members.

The experience was highly interactive and family-friendly, featuring games, prize giveaways, and a lively
dance-off with our mascot, Lolo. These elements created a festive atmosphere that drew crowds to our space,
encouraged participation and extended dwell time at the activation space. The dance-off and entertainment
components were especially effective in drawing attention and bringing people into conversations around
supporting local South African products and businesses.

Throughout the activation, the Proudly SA team engaged directly with attendees, using these interactions
to share key messages about the importance of buying locally produced goods, understanding our value-
chain impact, and encouraging community support for member partners and local enterprises. The format
allowed for organic, high-engagement opportunities where motorists and passersby could connect with the
Proudly SA proposition in a fun and memorable way.

The Engen Grasmere festive roadshow delivered strong brand visibility, increased consumer awareness of
the Proudly SA mandate and infused positive community engagement while generating notable interest in
Proudly SA and our member partners through direct, quality interactions over both activation days.

Attendance: 350

Target: Motorists and passing consumers, local community residents, Value-driven shoppers, potential
brand advocates and supporters, local SMMEs and informal entrepreneurs, families with children and youth
audiences.
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African Women in Agribusiness (AWAB) South Africa - Network Launch - 15 December 2025

Proudly SA participated in the official launch of the African Women in Agribusiness Network (AWAB) South
Africa chapter, held at Capital on the Park Hotel in Sandton, Johannesburg. This milestone event, convened
by the Graca Machel Trust, formally introduced the AWAB platform, which is designed to amplify the voice,
visibility and economic influence of women in the agricultural, agro-processing and agri-trade value chains.
Our involvement throughout the day was aligned with Proudly SA’s mandate to drive visibility, strengthen
strategic partnerships, educate stakeholders and grow our network. We were honoured to be part of the
ribbon-cutting ceremony which reiterated our support for economic inclusion in the agribusiness economy.

Over the course of the event, we undertook a recruitment drive and activation engagement that connected
directly with a diverse audience of women-led agribusinesses, government representatives, development
partners, financial institutions, private sector leaders and ecosystem stakeholders. Through these
interactions, we shared Proudly SA’s core messages, promoted South African products, advocated for
enterprise support, and educated attendees on how Proudly SA can support market access and sustainable
growth for businesses operating across agricultural value chains.

The launch also provided us with a valuable opportunity to reinforce Proudly SA’s strategic commitment
to inclusion and economic participation, especially in sectors where women entrepreneurs are driving
innovation and impact. By engaging with key stakeholders during networking sessions, presentations and
panel discussions, we strengthened relationships, expanded our touchpoints within the agribusiness sector
and positioned Proudly SA as a key partner for emerging and established women-led enterprises.

Overall, our participation in the AWAB South Africa launch advanced our objectives of visibility, education,
engagement and recruitment, while demonstrating Proudly SA’s commitment to fostering inclusive growth
and supporting women'’s leadership within the agricultural economy.

Reach: 100

Target audience: : Women-led agribusiness entrepreneurs, Government and Policy Makers, Development
partners and NGOs, Financial institutions and investors, Private Sector and Corporate Stakeholders,
Academic and Research Institutions




Webinar: Empowering emerging Farmers for
2026 and beyond - 17 December 2025

Proudly SA recognises the important role the
farming community plays in ensuring food
security and contribution to job creation and
economic growth. It is for this reason that the
organisation hosted a webinar to sensitise the
farming community about tax regulations to
ensure compliance.

Alicia Logan from Proudly SA opened the session
by sharing information about the Proudly SA
mandate and market access opportunities. Daily
Moleko, a Proudly SA member who has been
running a thriving rabbit farming business for
24 years and Greg Mkhize, who runs a farming
business in Soweto, both shared their respective
business journeys. Wikus Scheepers from the
South African Revenue Service (SARS) unpacked
the tax regulations governing farmingand outlined
SARS’ definition of farming operations, income
not considered as farming equipment, forms
in which farming operations can be conducted,
and the tax implication for each of the forms in
which farming is conducted and obligations of
the farmer. Mr Scheepers also fielded questions
from the audience and offered tax advice to the
farmers.

Report Q3
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Reach: 153
Target: Proudly SA Members, Famers, Aspiring
Farmers

Empowering Emerging Farmers
For 2026 And Beyond

Date: 17 December 2025
Time: 10:00 - 12:00
Platform: Zoom and social media platforms
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4.5) PR, COMMUNICATIONS & MEDIA

4.5.1. SUMMARY

Quarter 3 was defined by strong media visibility, strategic stakeholder engagement, and the continued
elevation of Proudly South African’s localisation message through high-impact platforms and partnerships.
The period reflected a balance of thought leadership, celebration of local creativity, and sustained brand
presence across major events and broadcast media.

The quarter started in October with lifestyle-led brand engagements, including the Brutal Fruit and Paris Pink
Table experience which positioned Proudly South African in premium consumer spaces that resonate with
young women and trend-conscious audiences. This was followed by the Local Fashion Police adjudication
process and masterclass series, which strengthened our pipeline of emerging designers while reinforcing
local fashion as both an economic sector and cultural expression.

During the period under review, corporate and strategic partnerships remained central to our work. Proudly
South African participated in key business platforms such as Absa’s G20/B20 engagement and The Narrative
atThe Salene where localisation, procurement, and SME development were highlighted as levers for inclusive
economic growth. The Haleon Conference further extended our presence in the healthcare and consumer
goods sector and highlighted the buy-local opportunities across diverse industries.

The Local Fashion Police finale in November marked a flagship moment that celebrated creativity,
entrepreneurship, and local fashion design excellence. The campaign continued to position Proudly South
African as a champion of local fashion, youth talent, and market access.

In December, we closed the year with a strong broadcast footprint through the Festive Season Media Chill
series, securing presence across eNCA, SABC, Channel Africa and Trendz. During the festive period, we also
launched the first-ever Mgidi season campaign which encouraged the amaXhosa community to intentionally
purchase local for their mgidi season festivities and to recognise the cultural and economic power of buying

Quarterly Report Q3



local to celebrate significant life milestones.

Across the quarter, our communications approach focused on visibility, credibility, and consistency of the
buy local message. Through strategic media placements, event participation, and campaign amplification,
Proudly South African continued to entrench localisation as a practical economic solution rather than a
slogan — demonstrating its impact on livelihoods, industry growth, and national pride.

I
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4.5.2 PRESS RELEASES AND OP-EDS

The following were issued between October to December 2025:

NO. DATE. RELEASE/COMMISSION | HEADLINE

1. 6 October Press release Proudly SA, and SAB’s brand, Brutal Fruit will paint the town pink
at Paris Fashion Week as unique SA designs take the limelight

2. 9 October Press release Hostex 2026 unveils ambassadors leading South Africa’s hospi-
tality conversation

3. 16 October Press release FASHION'S MOST WANTED TOP 30 ARE OFFICIALLY IN CUSTODY

4, 22 October Op-ed Localisation can save the embattled local automotive manufac-
turing sector

5. 1 November Press release Runway Justice Served as Local Fashion Police Name 2025 Win-
ners

6. 26 November | Press release USKO and Proudly SA partnership unlocks purchase order
finance for MSMEs

7. 28 November | Press release The dazzling Local Fashion Police grand finale marks an end to a
scintillating chapter in South Africa’s fashion calendar

8. 2 December Q&A Lue and Rue rocket into the sartorial stratosphere

9. 12 December Op-ed Urgent efforts needed to save South Africa's sugar industry
Proudly SA

10. 22 December | Op-ed Superficial Commitment to Localisation Is Dealing a Death Blow
to Job Creation and Local Industries

4.5.3 MEDIA ENGAGEMENTS
The following media engagements took place between October to December 2025:

NO DATE MEDIA ENGAGEMENT

1. 06 October Brutal Fruit and Paris Pink Table

2. 10 October Local Fashion Police Adjudication

3. 15 October Haleon Conference

4, 24 October Local Fashion Police Masterclass

5. 01 November The Narrative at the Salene

6. 13 November Absa G20/B20

7. 27 November Local Fashion Police Finale

8. 09 December Festive Season Media Chill - eNCA

9. 10 December Festive Season Media Chill - SABC

10. 10 December Festive Season Media Chill - Channel Africa

1. 10 December Festive Season Media Chill - Trendz
AVE /PR VALUE

The advertising value equivalency (AVE) is what editorial coverage would cost if it were advertising space or time.
PR/Editorial value is derived by multiplying the AVE by three. The total AVE value recorded between October and
December 2025 is R R8 234 608,00, and the PR/editorial value translates to R R24 703 824,00. A comparison is made

between Q2 2025 vs Q3 2025 and Q3 2024 vs Q3 2025.
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Q3 2024 vs Q3 2025
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4.5.4 CLIP COUNT ANALYSIS

The clip count comparison illustrates the total number of media clippings for each media platform i.e., print,
broadcast, and online, for the period under review (October - December 2025). A comparison is made between the Q3
analysis for 2024 vs 2025.

Clilp Count Analysis Q3 2024 vs 2025

120
100
80
60
40
- D =

0
Broadcast Online Print
mQ3 2024 27 117 28
mQ3 2025 28 92 35

WQ3 2024 WQ3 2025




COVERAGE HIGHLIGHTS

Hall The Fashion Police

® Designer s a judge of Local | - x
Facheon Polce competiton o -

A3 043 0N v roafron s K e e
Ml XA

Gayton McKenzie accused of not
understanding fashion industry

after his meeting with Shein
Fashion designer David Tlale said he doesn’t think Gayton
McKenzie understands the complexities of the clothing and
textile industry.

Hostex 2026 AmbasSBdor ~ GustaViPoto

Six industry leaders will help Hostex celebrate 40 years of opening doors when the show returns to
the Sandton Convention Centre from 8 to 10 March 2026.

Announced during a lively webinar that explored how South Africa can showcase its hospitality and

tourism strengths to the world during the upcoming G2 1, the ambassadors bring insight. Minister Gayton McKenzie with one of the -
N/
energy, and first-hand experience from across the sectors that keep this industry moving - tourism, Shein bosses. Picture: @SportArtsCultur/X
culinary, , retail, SME and local industry.
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COVERAGE HIGHLIGHTS

Localisation can save the embattled local automotive manufacturing sector Proudly SA Loca| FaShIOI'I Pollce fll'ld thell‘ TOp 30

Matwlsi Lwazt Khubond cumprine of Tuhepo Mobiala,
P

founsder of Tahepo Jeans, designer
Asanda Macyibi, Nobkhoss

The Proudly South Africa Local "Kbow” Makwevho and Thabo

Fashion Police has made . Mukwevho, co-founders of Khosi

Ireaktheough by sckecting 10 Nkosi, Londeka Buthelezi Ndaba,

Sinalists ot of foursder of Maloodsé, Stephen

for the 2025 compesition. Yio Evden ofSupien Ve Boden
Following the nationwide Atelice, Thandazani Nofs

search he s judges guhered  Of Abait i A, and Prince

in Ferndale to idecafy the 04 Weiren Mok, uka the Meko

30 finalists, chosen for their twins, foundors of Madonec!

deniahle s, evgnay, Ve e explatos ot e

ok il Thoshend candidaics that caterod defisuicly

candidaten will no brought their A-game. I was

St for  thare o R350.000, phs & oagh doctson, coming 1o the
he chance 10 walk the ¢ conchusion o wheo he wiemers

n 4. original design from coe of  would be, it was nock-to

e judges’seven, coveable, ol mock with some of the designers,
but

" Hapry Makin o Ml ot with our chosen winners.

marketng officer of Pro. t's going 1o be an amazing -
Alica, explatiod ok oo sl commpaign i obicusly, e Judges ot e Loced Fashicn Polce 2025 compatiten

Local Fashion Police, which fashion show at the cod is goieg 1o

s five this year, has grown in  be very exciting ™ local bocause 4 ot ofbrands are  will compete o # place cn Opperman, Sian Asterbury,
stature 10 be synonymous with M Parchr hted it he S mutand by lernations peuple

the colebration of local sariorial  African fashion industry has king b e cowsay

excellence, and the dynamism of  Always stood back for iaternational what they"ve got 1o offer

e oca b indaey. “The | bexnds, T yeurwe inded o, wilh carmpaigaa ke i

panel of judges that adjadicated Bow international ends, bat, i1’ for us 10 convince local people,

the entries comprise leading koca! ot e i et b ko oo what e
fashion designers and household  Icad, shaping the fashion world by ot and that our products ase s

‘names in the local fashio Slagog oo fubion 10 e ghobel  compuitivg b of pricing Judges,” added M
industry.” but " sonal N ~ao had & Chullenging
The nine judges, w "M added tha, competions like  offerings time selecting the 1op 30 due 10
p thas yoar's Proudly South those push the narrative of selling The mocial media handles for L 1 the exceptionally high quality of
Africa Local Fashion Police, South African people 1 buy the 30 shortlisted fisalists, who Marclize Earle, Marika emtries we received this yoar.”

L) Isuee
SNA R

MASSLIFT

USKO and Proudly SA partnership unlocks
purchase order finance for MSMEs
Uncategorized / November 26, 202%

n [in I ©

Alons Ventures has partnered with Proudly South African to bring its USKO trade fir

news24  Ufe

Pretoria East - P

REKORD st

Local Fashion Pohce movemem revnves pride in SA cnftsm'mshlp

)

. ¥ . o Jonannasturg concert
Nomvula Mokonyane’s power suit, David e s SR

Tlale’s glam: Proudly SA celebrates local i —

design calabrate son Shaka's bokd step Into
an

The day a South African journast
Killed 8 m00se... 410 | Bscovered

Prom Limpopo to Milan: Denetric
Maope's ascent 1o Inernatonsi
fashion stardom

say| Car Insurance |

Next on News24

* Proudly South African celebrated local fashior

oo Anvermseen  wwsn
Compints  TwOM  PemCose  Mews  dcom  Abwtw  TAs  Careedd  Prosetad  Adotreder
* Guests, including Nomvula Mokonyane in a hot pink
Ioeal design, showeased the importance of supporting
local fashion.

+ Sponsors like African Bank highlighted the broader

economic Impact of backing local fashion,
emphasising entrepreneurship and ob creation.
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COVERAGE HIGHLIGHTS

R TCTTALK S - | a

The dazzling Local Fashion Police grand
finale marks an end to a scintillating
chapter in South Africa’s fashion
calendar

STOKVELRLILS

UIFESTYLE 2 MIN I

ey on cur wborn

2w Ly 0 b Theve o o sedlany

© AsandaZondi @ December 2,2025 B ab

The grand finale of t

25 Proudly SA Local Fashion Police

t was glitz, glamour and unfiltered South African (SA) fiair as the grand finale of the 2025 Proudly SA Local
Fashion Police lit up Sandito!

h a spectacle that had the city buzzing

Africa’s richest square mile became a runway of its own as fashion lovers, industry giants, celebrities, media
personalities and even a few political figures descended in their finest looks, turning the night into a full-
scalo colobration of home-grown croativity.

The finale marked the end of the competition's bigg

nd most bold season yet. The journey began in

August with a kavish launch aboard the iconic Blue Trai luxurious it immediately set the tone for

what the fifth edition aimed to deliver. From there, the campaign travelled across Pretoria, Durban and Cape

Town, where

ring designers and students attended masterclasses led by seasoned prof ionals who

shared insigl rand- building, business skills and the realities of thriving in the fashion indk

Throughout the mor

s-long run. Proudly SA continued urging the public to choose local. support emerging

abels und reimagine whal SA fashion can achieve

f X 2@ ¢ Q

Local Fashion Police
Grand Finale Dazzles
South Africa
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COVERAGE HIGHLIGHTS

The dazzling Local Fashion Police grand
finale marks an end to a scintillating

@ Design a site like this with WordPress.com -

Published by Khethang Morimoholo on 3RD DEC 2025

It was enchanting! It was captivating! It was dazzling! It was the

il ik B Ehenpallss € s b A ki Ui ol Dl Sl

Africa’s rich and dynamic fashion industry.

The finale of the 2025 Local Fashion Police attracted an assortme
of personalities, from political heavyweights, entrepreneurs,
industry doyens, fashionistas, media and social media personalities

who came in droves and showcased their sartorial flair.

The grand finale of the Local Fashion Police was a night to
remember, marking the end of an electrifying fifth edition of our loc:
fashion competition. The journey began in August with an
unforgettable launch aboard the iconic Blue Train, a truly South
African moment where public entries officially opened and the

search for this yeal tandout local fashion champions kicked off.
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RECENT POSTS

Soweto Shines Brighter
Than Ever as White Star
Miss Soweto 2025
Crowns Its Queen

Inimba Gets the Nod for

The dazzling Local
Fashion Police grand
finale marks an end to a
scintillating chapter in
South Africa’s

fashion calendar

QUOTE OF THE WEEK

“People ask me what I do
in the winter when there's

s v

Backing for SA Cancgrowers as su

uth Afric

sing sugar imports
lihoods has gained
momentum, with more than 70 000
South Africans pledging to buy only
locally produced sugar through
the Save Our Sugar initiative.
ancgrowers chairperson 1 liggins
Mdluli said the public support is
encouraging, but the situation remains
deeply concerning. “We are still
tracking rimports at levels with no
precedent in recent history:
organisation's latest analysis of
SARS data shows that 344t of hex
subsidised sugar entered the country

between Januar

such as Brazil, where producers reccive
extensive support and. in some cases
additional subsidies to export surplus
sugar. Those interventions depross
global prices, making imported sugar far
cheaper than locally produced sugar.
Delays in adjusting South Africas
import tariff to account for the lower
world sugar price created a window for
local market.
SA Canegrowers estimates that the
resulting dedline in local sugar sales

gar imports soar

has already cost the industry ab

R684 million. If the situation ists,
combined with rising input costs and
the continued burden of the Health
Promotion Levy, also known as the
sugar tax, sugar growers could be
forced out of production. The industry
supports roughly 27 000 small-scale
and 1100 large-scale growers.

Maluli said the campaign, backed by
Proudly South African and supported

f a crisis is not averted, hundreds of
thousands of livelihoods will be at risk,
th de consequences.” for the
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proudly.sa -
Proudly South African

4105 posts 55.1K followers 1,504 following

South Africa's Buy Local campaign, promoting local procurement & job

#SAMA30

creation.

Sturdee Avenue, Johannesburg, Gauteng 2196
2 shop.proudlysa.co.zaf?srsltid=AfmBOopngWwkvt4WfUYIXk3U5T3fd...

(® proudly.sa

"" é g. Followed by proteaswomencsa, neowawa + 20 more

Following

#LocalWine... #HBDJ

4.5.5 SOCIAL MEDIA SNAPSHOT

Media Cook ...

V-Day2024

Message

#SONA2024

SAMAS29

We take great pride in the reach and level of consumer engagement we have achieved through our social
media platforms. The level of interest and engagement we have garnered this quarter has been outstanding.
Our social media presence forms the cornerstone of our communication strategy that seeks to expand our
reach to a broader audience and customer base.

Below is a table that illustrates Proudly South African’s following on social media platforms for October to

December 2025.

Followers 1Apr-31 | Followers 1Jul-30 | Q4-Q1 growth Q/Q growth (%)
Jun 25 Sep 25
Facebook likes 41 448 126 164 84716 204.39 %
Facebook follows 131228 126 677 641 0.51 %
Instagram 52768 54 374 1606 3.04 %
LinkedIn 14 239 14 660 421 2.96 %
Twitter 188 062 181996 -2996 -1.60
YouTube 1100 1130 30 273 %
TikTok 66 621 60 072 -6 -0.01 %
TOTALS 495 466 565 073 69 607 12.32%

This quarter, the campaign's social media platforms reached some 565 073 consumers through captivating
and thought-provoking content.
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LA | “you are allowed to be proud, of

ON THE SOCIALS

proudly.sa and robot_boii
Original audio

proudly.sa 17w
Words of wisdom from Robot Baii .
#lLovaedHareMadeHera

plustwoseZen 17w
&b & 10000% 3 Aid Qo

1like Reply

johnsipho886 16w
S IYYYYYY O

Reply

@ -Eimhuom'mh. 7w

1like Reply

Icandlecrafters & 17w
o

L O Q7 9 H

proudly.sa and 2 others
Original audio

proudly.sa Edited - 17w

Proudly South African brand Brutal Fruit
Spritzer, part of SAB family, will host The
Pink Table at Paris Fashion Week. This
milestone highlights SAB's dedication to
innovation and showcases how South
African brands are making a strong
impact on the global stage.

Brutal Fruit's presence at this
prestigious event reflects SAB's
‘commitment to creativity and
international excellence.

A massive thank you to SAB and their
iconic brand Brutal Fruit for inviting
Proudly South African to share in this
stylish celebration.

#SAB130 #ForeverCommitted
#ThePinkTableParis
# ruadHaraMadaHars

Qe Qn 7 H

October 2, 2025

@ Add a comment... @

@ proudly.sa and 2 others

proudly.sa 7w

Our CMO, Happy Makhumalo Ngidi,
joined The Pink Table Experience in
Paris. A celebration of style, sisterhood,
and proudly local flair on the global
stage.

Because when you buy local, you don't
Just wear fashion, you wear the pride of
anation.

#SAB130 #ForeverCommitted
#ThePinkTableParis
HLovedHereMadeHere

‘lwdllﬂm ow

(vl
Zlikes Reply
. selepe_m 17w
P o
Qe Q7 ¢ H

Octobar 4, 2025

@ Add a comment... ®

@ proudly.sa and 2 others e

o proudly.sa 17w

SAB's iconic brand Brutal Fruit Spritzer,
alongside iconic South African fashion
brand MaXhosa, is taking over Paris
Fashion Week, showcasing innovation
and creathvity on the global stage.

With local designers dressing top

infiuencers and un e
experiances being shared, this is proof
and

s
that South African brands belong
We're proud to slevate our culture and
talent worldwide.

W#SAB130 #ForeverCommitted

#ThePinkTableParis
#LovedHersMadeHere

umagamedze 17w

Qaw Qe 7 2}

Ostober 5, 2025

m—

inal audio

— g ! e xum.uand!mh.ﬂ

proudly.sa 17w
Sailing in local style at Paris Fashion
Week! =

#SAB130 #ForeverCommitted
#ThePinkTableParis
#LovedHereMadeHere

umagamedze 17w
LTI T Q

Reply

Cmn Q1 7 H

Octaber 5, 2025

@ Add a comment... @

proudly.sa and 2 others
Original audio

proudly.sa 17w
What a spectacular showcase of local
excellence! 3=

MaXhasa continues to set the global
standard for proudly South African
fashion.

#SAB130 #ForeverCommitted
#ThePinkTableParis
#LovedHereMadeHere

Qe Q4 ¥ H

October B, 2025

@ Add a comment... (@)

@. proudly.sa Following «++
proudly.sa 17w
‘Wa know there are always those ones.
who are late for classd9.

‘You have until Sunday, 5 October 23:68
o enter.

Dala what you must, show us exactly
‘why you were late.

Hew to enter:

Post a picture or video of yoursell
‘wearing your favourite local fashion
piece. Follow Proudly SA & African Bank.
Entrants must display the origin of the
‘garment to confirm that it is indeed

REGISTER FOR ALL
LATEENTRIES! et e

3Wx/ﬂm O ey
// 75 nhﬂtﬂkgﬁg A Qaar Qe G R

o7

MARKING THE

Octobar 1, 2026

€3 10aa comment @

@ proudly.sa and 2 athers

proudly.sa 17w
‘South African creativity is shining in
Paris|

Proudly South African is at Paris Fashion
Week thanks to SAB's brand, Brutal Fruit
Spritzer, immersed in The Pink Table:
Experience and celebrating our
incredible local designers on the global
stage, including MAXHOSA AFRICA,
SCALO, Otiz Seflo, Imprint ZA, and
Township Luxury.

‘Which South African designer inspires
You the most?

‘Share your favourites with us!
#SAB130 #ForeverCommitted

#ThePinkTableParis
#LavedHereMadeHere

O Qs 9 R

ODetabar 3, 2025

@ Add a comment... @
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@ proudly.sa Following -«

9 proudly.sa 17w
This is your chance to step behind the
curtain of the fashion world and hear

what it really takes to grow from
sketches and concepts into a brand that
stands out.

Registration link in bio.

#LovedHereMadeHere
#stitchedForSuccess

No comments yet.

Start the conversation.

Qs Q 7 W

October 7, 2025

ﬁ Add a comment... (@)

0 proudly.a snd empowawsn

proudly.sa 16w
Top 30 adjudication currantly underway!

It's always a good time, every time the
crew links up .

#LocalFashionPolice2025
#FashionableBanking
l #LovedHereMadeHere
‘“ . stephen_van_sedsn & 16w
oo
\ 1like Reply

tarryncilliers 16w
$EApppOppEEEE
=444 il

2iikes Reply

M senzow_ 16w

Qus Qs ¥ R

October 10, 2025

Add a comment... [®]

AP P, PWERNNET LY W N A, T
i % the_access_group_sa and 2
others G

ANEW Resart HuRters Rest Rustenburg

the_access_group_sa Fdited « 16w
Panelist Spotlight | Proudly SA

We're proud to announce Mrs Happy
MaKhumalo Ngidi, CMO at Proudly
South African, as a Panelist for Panel 1:
Bridging Policy & Practice - Catalysts
for Global Growth =

e

and South African excellence across the
waorld. Her insights will help shape how
we build sustainable, export-ready
industries — powered by youth
innovation and national pride. &

o L]
Ry T ANEW Resort Hunters Rest

¥ 13 October 2025
n*_ﬁ(l-uu-n._ SABC. 5 m‘ﬂﬂgmnrﬁmlmlm HIEAS2026 ¥1MillionJobsaNW
charmploning wormen's economi participation. preferentiol and #ProudlySA #BuyLocal

#SauithAfricaRicinn #Tradalnnnuatinn

Qe Q19 A

October 11, 2025

ﬁ Add a comment.. [®)]

o proudly.sa and empowaworx
Original audio

proudly.sa 16w

Shuuu! What a day it was when the
judges sat down at the Empowaworx
offices to pick their top 30.

Set those reminders and cross those
fingers @ . Announcement drops next
week @!

#LocalFashionPolice2025
#FashionableBanking
#LovedHereMadeHere

sydneymedougall 16w
dddid v

Zlikes Reply

4™ maropeng_matshaba 16w
e
1ilke Reply

QO Qs 7 A

October 11, 2025

2 @ @ Add a comment... (®)

—

proudly.sa and 2 others
Original audie

9 proudly.sa 16w

SAB's iconic asputh African brand Brutal
Fruit Spritzer hosted the Pink Table
brunch in Paris, creating an innovative
experience that captured the spirit of
our nation.

This moment reflects SAB's
commitment to pushing boundaries with
local brands through quality and
creativity and the pride of seeing a
South African brand boldly taking kn the
world stage.

We're proud to celebrate local creativity
shining globally.

#SAB130 #ForeverCommitted
#ThePinkTableParis
#LovedHereMadeHere

Qx Q17 H

October 7, 2025

Add a comment...
® (@]

a malondie_official and proudly.sa  ++

malondia_official & 16w

Malandie SpringfSummer 2025
“lsigege” inspired collection .. "We
are frits of where we come from”
#malondie #malondiexvaseline #fashion
#southafrican #ux #iwrylfestyle
#luxuryfashion

@ ngi_happy_nonjabulo_work 16w
ve

Reply
o mamosadikb © 16w

*

Reply

° thegreentailor 16w

Beautiful § <@
Reply
| Qw7 Q2 ¢ W
October 8, 2025
ﬁ Add a comment... ®

Following -+

#LocalFashionPolice adjudication @.
#LocalFashionPolice2025

#FashionableBanking
#LovedHereMadeHere

No comments yet
Start the conversation.

0w Q ¥ R

October 10, 2025

a fa Add a comment... [®]

@ proudly.sa Following -+

o proudly.sa 16w
The judges are elated with their top 30
selaction! Are you ready?

#LocalFashionPolice 2026

#FashionableBanking
#LovedHereMadeHere

. stephen_van_eeden © 15w

LLE Ll Q@
1like Reply

e gerdalize 15w
Yes, Please W r)
1like Reply

&, tarryncilliers 16w
Yesh b b dTOOBH+ O

2likes Reply

OnQ: ¥ N

October 14, 2026
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proudly.sa Following «««

proudly.sa 15w
Notifications ON because we are about
to drop the top 30!

#LocalFashionPolice2025
#FashionableBanking
#LovedHereMadeHere

tarryncilliers 15w

bbb @
Zlikes Reply

siamkelo_kgomo 15w

$¥H )
1like Reply

romiey_t 15w

A T T @

1like Reply

on Qv R

October 14, 2025

@ Add a comment... @

proudly.sa Following ««+

proudly.sa 15w
FEEEEE
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EEEEEEEEEEEEEEE
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Photo credit: @safa_dot_net

#BafanaPride #LovedHereMadeHere

maggamzana_poloh 15w
AR T T (V]

1like Reply

tshidaxmagonare 15w

Well done Bafana ba Broos. Well

done BafanaBafana... All the best all
the way to lifting the cup. Yesyou 0
can, South Africa USA, Canada and
Mexico hare we come...

Qea Qe G A

October 14, 2025

Add a comment... @

proudly.sa Following «+

proudly.sa 15w

Join Proudly South African for an
inspiring and practical webinar on how
choosing local can boost your health
and wellbeing.

Reaistration link in bio.

#LovedHereMadeHere #HealthyLiving

No comments yet.

Start the convarsation.

Qs Qv H

October 18, 2025

Add a comment... @

ngi_happy and proudly.sa
é‘ Proudly Sauth African

ﬂ» ngi_happy Edited - 16w
=% Guys when | say to you | have the most
amazing taam in the world, | kid you
notlt

Today is #3osses day and | did not even
know & . Guys nglyagowisha, Kuningi @
L

1am honestly so fortunate, my A-team is
a blessing. They see me, they hear me
A 15ea them. | hear them. ¥. Also
they make me look 500000 GOOD

Qus Q3 ¥ Al

Qctobar 16, 2028

ﬁ Add a comment.. ©

. GOOD LUCK
: ;BAFANA BAFANA!

Following +--

9 proudly.sa 15w
Match Day! All the best for the game @
=,

Photo credit: @safa_dot_net

#BafanaPride #LovedHereMadeHere

mavincoco 15w
Yeah ¥ (v}
1like Reply

# 3 comments from Facebaok

Ce Qs ¥ A

October 14, 2025

Add a comment. (®)

il /
= proudly.sa
ﬂ @ Original audio
@ proudly.sa 15w
The verdict from our judges is in! This is

our top 30 for the
#LocalFashionPolice2025!

Following =+

#FashionableBanking
#LovedHereMadeHere

icole_ramos_dodd & 15w
& @

2likes Reply

yvette_muller_73 15w

This has just made my day @@

®. So excited to be one of the Top
301

4 likes Reply

View all 1 replies

O Q

October 15, 2025

Add a comment... (®)

Following -+-

(@ proudly.sa
=E e proudly.sa 15w
= Calling all Service Providers!

We're inviting qualified businesses to
submit propasals for the provision of

IM JUR Exhibition, Branding & Related Services.
B RA N D {including Equipment) for the Buy Local
Summit & Expo 2026 & 2027,

" .
= ‘ BRILLIANCE! T Please note: Attendance at the

Proudly South Africa t G compulsory briefing session Is required
7 for all interested service providers.

Date: Thursday, 23 October 2025

Time: 16:00 - 17:00

Tender Briefing Link in bio.

#LovedHereMadeHere

° reabetswemathibe 15w
Kindly please A share link

3

Q2 Q29 H

October 18, 2025

Following +++

@ proviyse

proudiy.sa 15w

South African SMMES are the heartbeat
of our economy. They are innovative,
resilient and proudly local.

On the 21st of October, our CEO,
Eustace Mashimbye, wil join the first
#SanlamSMMEColiective in
Johannesburg to spotlight the power of
local businesses in driving inclusive
growth and job ereation.

‘With ysars of experience leading
localisation efforls, Eustace continues to
champion South Africa’s homegrown
industries and their role in shaping a
stronger, self-reliant economy.

#LovedHereMadeHere
#SanlamSMMECollective #SMMEDay

No comments vet.
Q=xQ v R

Octaber 20, 2025

e € ddscomment.. @
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Following ---

@ proudly.sa

proudly.sa 15w
Tshepo Jeans are definitely a fashion
staple in any wardrobe.

#LocalFashionPolice2025
#FashionableBanking
#LovedHereMadeHere

No comments yet.

Start the conversation.

©sQ 7

Octobar 21, 2025

7Y Add L.
@ & commen @

\ proudly.sa

) e Following +++

proudly.sa 14w

Court is in session and these 15 local
fashion enthusiasts have been found
GUILTY for loving locall

Mzansi, here is your
#LocalFashionPolice2025 top 15 .

LOCALEASHION
TASK EORCE

#FashionableBanking
#LovedHereMadeHere

stephen_van_eeden @ 14w

B ae s ]
6likes Reply

savvcozzi 14w

eovVY=E= ©

4likes Reply

'y sydneymcdougall 14w

Qi1 Qe 7

October 22, 2026

ﬂ Add a comment...
W

L]

@ proudly.sa and 2 others

proudly.sa 14w

Our Local Fashion Police Masterclass
@stadio_fashionschool brought
togsther industry pros, students, and
trendsetters to unpack what it truly
takes to thrive in SA's fashion scene. A
perfect blend of creativity, business
smarts, and local pride.

#LocalFashionPolice2025
#FashionableBanking
#lovedHereMadeHere

lueandrue_ & 14w
an
like Reply

nxasana_valentia @ 11w
Wooo Greg Waliis my Mentor i i
&

Qa2 ds 7

October 24, 2025

(vl

H

b ﬂ Add a commant...
1

—

proudly.sa and
ngi_happy_nonjabulo_work

proudly.sa 15w

Tourism isn't just about destination - it's
a driver of trade, investment & economic
oppartunity! Our CMO takes the mic to
lead a powerhouse panel on unlocking
tourism's full potential for sustainable
growth at the KwaZulu-Natal Investment
Conference.

#LovedHereMadeHere #KZNIC2025

No comments yet.
‘Start the conversation.

Qs Q 9

October 21, 2025

ﬁ Add a comment...
]

@ proudiy.sa
o

H

@

Following -+

proudly.sa 14w

We can hardly wait to drop the
#LocalFashionPolice2025 winner
announcement!

#FashionableBanking
#LovedHereMadeHere

stephen_van_seden & 13w
e

Reply

_tshegofatso 13w
Can'twait @ * * '

Reply

siamkelo_kgomo 13w
Can't wait @

Reply

On Qs 7

October 28, 2025

Add a comment...

@)

proudly.sa

Original audio Following ---

1
proudly.sa 13w
Fashion is about creating environments
for people to freely express themselves.
#LocalFashionPolice2025

#FashionableBanking
#LovedHereMadeHere

No comments yet.

Start the conversation.

Q2= Q v

October 30, 2025

(@ proudiy.sa
o

H

Following ---

proudly.sa 13w

‘We joined forces with Freedom
Stationery for a youth outreach at
Thusanang Primary School inspiring
learners to take pride in their roots,
celebrate local innovation, and believe in
the power of buying local.

#LovedHereMadeHere

shasha_mas

5

QuQ: 9

October 31, 2025
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proudly.sa and fpmseta2021
Original audio

; ¢

9 proudly.sa 13w

Forever stitched in time! Mzansi here are
your #LocalFashionPolice2025 winners
[l

A

A BIG congratulations to our winners.
Start practising your strut because the
runway is calling your name!

We would like to extend our heartfelt
gratitude to our sponsors, African Bank
and FP&M SETA, because without their
continuous support and belief in this
campaign, we wouldn't have been able
to shine a spotlight on our beloved R-
CTFL sector.

#FashionableBanking
#LovedHereMadeHere

s savveozzi 13w

Q1120 Qao &

Octaober 31, 2025

Add a comment...

proudly.sa

Original audio Following e

proudly.sa 13w

What a beautiful experience at
#TheNarrative event hosted by our very
own, #LocalFashionPolice2025 judge &
designer @stephen_van_eeden

#lovedheremadehere

stephen_van_eeden & 13w
yyyey v}

1like Reply

anelbothac 13w
@D ® oh my soul' ¢4 )
1like Reply

View all 1 replies

imaan_davids04 13w
yYvYoo

<)

On Qs P

November 2, 2025

d\ proudly.sa and mabevial

proudly.sa 13w
Our CEG, Eustace Mashimbye, joins the
Thinking Out Loud Podcast hosted by
Freddy Mahhumane to unpack lessons
leamt along the way and, the
importance of supporting homegrown
businesses.

Catch the conversation on YouTube, link
in bio.

#LovedHereMadeHere

@ 1 comment from Facebook

) YouTube

, \
=4

NOVEMBER r
Movember 3, 2026

Eustace Mashimbye

CEO, Proudly South African

Add a comment.. (®]
HOSTED BY: FREDDY MAHHUMANE

—

Q2Q 7 R

2

e e

n

@ proudly.sa

(@ proudly.sa

(@ provavsa

Following ++-

proudly.sa 13w
The Local Fashion Police campaign is
about  Standing together, to
‘ensure that the future of the South
African R-CTFL sector not only survives
but thrives.

Therefore, every year we will sound the
clarion call for all South Africans to hear
and join us in making a difference, one

purchasing decision at a time.

#LocalFashionPolice2025

Qs Q29 A
November 3, 2025
ﬁ Add a comment... ©

Following -+

proudly.sa 12w

Ten years of passion, power, and
purpose!

Here's 10 a decade of local excellence,
proudly led by a phenomenal woman
who tumed vision into legacy.

#LovedHereMadeHere

. x_fitfanatic 11w
L v}

Banky

Qs Q1Y W

Navember 10, 2025

ﬁ Add a comment... ®)

Following -+

proudly.sa 13w

An outstanding performance from the
Proteas Women team at the ICC
‘Women's Cricket World Cup!

We are SO PROUD! Keep flying the flag
high% 3=t

Image source: @proteaswomencsa.

#LovedHereMadeHere #CWC25
#TheProteas

@® 5comments from Facebook

MNovember 3, 2025

ﬁ Add a comment...

p savveozzi and proudly.sa e

)

-

@ jag.logistics.sa 10w
L 1]

savvcozzi 10w

Sneaky behind the scenes prep with
@tshepojeans for the runway next week
as a 2025 Local Fashion Police Winner

jith @proudly.sa - excitement overload
+

« mrendy_maccombo 10w

1like Reply

1like Reply

iambuthelezii & 10w

Sa cool!

1like Reply

View all 1 replies

Q1o Qu 9

November 18, 2025
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proudly.sa Following «--

proudly.sa 10w

Join the Proudly SA SME Masterclass
Webinar and gain simple, practical skills
to strengthen your business from the
ground up.

Registration link in bio.
#LovedHereMadeHere

ag.kgoshi_matome 10w
Please advertise such in good time
50 we're able to take part next time.

Reply
tiyani_reloaded 10w

Good day will there be another
master class like this in the future?

Reply

Qe Q2 9 A

November 19, 2025

Add a comment... @

@ proudly.sa Follawing ---

proudly.sa 10w

We're proud to be a part of the
Township Economy Summit & Exhibition
2025, celebrating seven years of
championing township
entrepreneurship. This two-day
powerhouse event brings together
1,000+ innovative township business
owners, corporate SA, and government,
all connecting to build an Inclusive
Economic Future.

#LovedHereMadeHere #TEAS2025

groovist_soul 10w

i <@

Reply

@ 2 comments from Facebook

Qs Qs @ ~

——— November 20, 2025

LO—=F 1o
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- s smnnars IR .
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.~ T P
- -“m - f"‘ Add a comment... (®]

proudly.sa Following -+

proudly.sa 10w

Jain us for an actionable, step-by-step
webinar designed to help aspiring
entrepreneurs move confidently from
concept to launch. Whether you're still
brainstorming or already have an idea in
mind, this session will equip you with the
mindset, tools, and strategies you need
to get started the right way.

Registration link in bic.

#LovedHereMadeHere

khetha_media_sa 10w
Been looking for link and thereis  _
non??? <@

Reply

effortoutcomes 10w
Thera is nn reaistration link «©

On Qs 9 H

November 24, 2025

Add a comment. (@]

@ proudly.sa Following

proudly.sa 12w
Ten years of passion, power, and
purposel

Here's to a decade of local excellence,
proudily led by a phenomenal woman
who tumed vision into legacy.

#LovedHereMadeHere

. _fitfanatic 11w

LY <
amnty

Qa1 ¥ W

Navamber 10, 2025

fﬂ Add & comment.. (®)]

@ showcasing the talent
1 excellence of our

reco
Entreprencur Month, Come
and support local!

15, COr g to
owth and commun

@ proudly.sa Following -+

o proudly.sa 10w

In recognition of Entrepreneurship
Month, we're turning the spotlight on
the bold, brilliant and proudly local
entrepreneurs who fuel our economy
and uplift our communities.

#LovedHereMadeHere

No comments yet.

Start the conversation.

CrQ 7 R

Novembar 20, 2025

f. Add a comment... @

proudly.sa
Original audio

@ proudly.sa 10w
This December, serve flavour with

purpose by choosing @nayileachaar to
make every dish louder, prouder, and
oh-so-delicious.

Following ---

#LovedHereMadeHere
#festiveseason

No comments yet.
Start the conversation.

CeQ ¥ H

November 21, 2025

Add a comment... (®)

proudly.sa
Original audio

@ proudly.sa 10w
Time for a lekker local sip of home

brewed lager!

Following ---

#LovedHereMadeHere
#festiveseason

@ groovist_soul 10w
1441 v
Reply

* tolokazibeer_cider 10w
TOLOKAZI  PHAKAMA
BAKUBONE!! Proudly & loudly South
African 3= 3=

1like Reply
View all 1 replies

cookd_by_amanda 10w

O= Qs ¥ W

November 24, 2025

Add a comment... (®)
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@ alphi_sipho and proudly.sa

@ proudiy.sa Following I . @ proudly.sa Following -~
proudiy.sa 2w
@ Alook at the #LocalFashionPolice2023 ;:":ﬂ'f:rsw et ataa et
finale! all our guests were wearing local or
BLocalFashionPolica2025 else...
BFashionableBanking
#LovedHereMadeHare #LocalFashionPolice 2025
#FashionableBanking
- #l ovedHereMadeHere
No comments yet.
Start the conversation. |
|
O®Q v R &
Wb 05 B0E i ¥ No comments yet.
< Start the convarsation.
@ Add a camment... @
Qs Q 9 Al

Nevember 28, 2025

alphi_sipho & 2w
Yesterday we hosted the 5th Local @ Add a comment @
Fashion Police with @proudly 53 and |
was dressed by some of the BEST
designers in our continent. & i

proudly.sa iy
What an honour, thank you @imprint_za, Original audio Following
@davidtiale and of course @khosinkosi
bbb

proudly.sa 9w
#LocalFashionPolice2025 Mhhhhm so delicious @.
#LovedHereMadeHera

The #LocalFashicnPaolice2025 Finale

.. nativechild.co 9w wasn't just the culmination of this year's

vy (v] annual campaign but a celebration of
Reply the 5 year's we've been showcasing

\ vangile_mhayise 9w
é‘ Bowubaba umona phansi.... d & %
vey 5

Qax Qe @ H

November 28, 2025

@ Add a commnt... ®)

proudly.sa ing e
‘Origimlwdin Following

soma of the best local designers Mzansi
has to offer.

This year we chose to go BIGGER &
BETTER by having 7 local designers as
our judges instead of the usual 4,
because the local fashion scene is
diverse and deserves a platform to be
celebrated!

Thank you to our sponsors; African
Bank, FP&M SETA, Inverroche, Brutal
Fruit, Mercedes Benz, Nestlé, Koopturn
and Gary Rom for helping us host the
hact finala ta datal

Qe Qu 7 H

November 28, 2025
proudly.sa 9w
This December, we're shining a light on I
the local products that make the festive s W @ Add a comment... @

saason feal like home.

‘When we say Loved Here. Made Here,
it's our way of showing love for the
everyday things we proudly choose, use,
and enjoy.

@‘ proudly.sa Following ++x

proudly.sa Edited « 8w

m—

It's a reminder that what we buy every
day makes a real difference.

#LovedHereMadeHere #Festive
#HappyNewMonth

No comments yet.

Start the conversation.

Qe Q 7 H

December 1, 2026

@ Add a comment... @

@ proudly.sa Following -
proudly.sa dw
When the fit speaks... you listen.
#LocalFashionPolice2026

#FashionableBanking
#LovedHereMadeHere

No comments yet.

Start the conversation.

©e2Q ¥ A

December §, 2026

@ Add 8 comment... (@)

The festive season is our time to slow
down, breathe, and enjoy the peaple
who matter. And when we chaose laal,
the food, the gifts, the services, those
moments carry a little mare purpase.

Because #LovedHereMadeHere is
rooted in a simple truth: the things we
create in South Africa are warth
celebrating. They're crafted by our
people, shaped by our stories, and they
deserve to be loved by us first.

Click the link in cur bio to
#5hopProudlySA

#lovedheremadehere
No comments yet.

Start the conversation.

CuQ v A

December 3, 2026

@ Add a comment... @

et e ing e
Original audio Following

proudly.sa 8w

Light up your space and spread joy with
local magic from @things_gorgeous.
Fram soy candles to diffusers and
dreamy room sprays, each piece is
handmade with love and perfect for
gifting or keeping @.

#LovedHereMadeHere

No comments yet.

Start the conversation.

Qe (0 9 A
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@ proudly.sa Following ---

proudly.sa &w
Learn how to integrate forecasting best
practices with real-time financial data to
anticipate challenges seize
opportunities and align your financial
strategy with organizational goals for
2026 and beyond.

Registration link in bio.

#LovedHereMadeHere

No comments yet.

Start the conversation,

QuQ v W

December 5, 2026

ﬁ Add a comment... @

proudly.sa PN
@ Original audio ECloWER)

proudly.sa 8w

Whether it's a road trip cooler, a
backyard braai, or just chilling with
friends. @drinkswitchenergy brings that
proudly South African refreshment we all
love.

Made right here, for moments that
matter.

#lLovedHereMadeHere

drinkswitchenergy 8w
- ¢ Q
3likes Reply
View all 1 replies
Q ramakgaphola 7w

@® been playing Nd playing no
winnings No voucher won still

Reply

YOADQE? H

December 8, 2025

@ Add a comment @

@ proudly.sa Following -~

proudly.sa Edited » 7w

Still spring cleaning? Or already
refreshing your home for holiday
visitors?

Begin with furniture made by local hands
and real heart then alevate evary room
with trusted local brands.

Get your outdoor area braai ready with
@lashertools and @ambesha_africa, and
your bedroom guest-ready with a
@restonic_dreams bed and an
@arandatextilemills Aranda blanket.
Choose pieces that honour craft,
camfort, and community.
#LovedHereMadeHere

D

toobrokeforvoss 7w
@lasherlools leta have a chat? o

Reply

Qe Q: 7 R

December 10, 2025

ﬁ Add a comment. (@]

@ proudiy.sa Following -+

e proudiy.sa 7w
It's Friday and it's December, the sun s
out, and Trompies is on full blast -
bccmulmhlru)ﬂys local groove fike
teleomds o tuped e

HLovedHereMadeHere

+. static_thakornstant 7w
“¥ Legendary Status (v]
FRreply
[vERGER7 3]
December 12, 2026
) scta comment (@)

—

L)

EAPPY

Please note that Proudly South Afican offces wil be closed
forthe festive season from 19 Decamber 2025 and will reopen
on $ lanusry 2028,

Duiring this time, our team will be taking & short bresk to.

9o ¥
inthe new year. All queries will be altended 10 UBON Ur Fetm.

Wishing you a safe, rssful, and joyful festive season.

/ Original sudic

! Original audio

proudly.sa Following -+

proudly.sa Edited « 8w
A South African makes a plan.

That's why we celebrate you, people of
Mzansi.

For the work of your hands, the sweat
on your brow and the food on our tables.

This is for you. The makers. The doers.
The ones who build Mzansi with heart.

Because what we wear, what we eat,
and what we love, it all starts right here.

Loved Here. Made Here. Let's give local
the spotlight it deserves.

#LovedHereMadeHere

thabangconquer_designerbran 8

O» Q1 ¥ H

December 5, 2025

Add a comment... (@)

@ proudly.sa Following -+

proudiy.sa 7
Lolo is on the road again! Come say hito
him and the Proudly SA team at Engen
Grasmere 15top this weekend.

We're giving away a few goodies @.

#LovedHeraMadeHere

No comments yet.

Start the conversation.

CuQ 7 R

Decomber 12, 2025

ﬁ Add a comment... @

5 @ proudly.sa Following -
4
2

proudly.sa 7w

‘We're wrapping up the year and heading
into haliday mode! Our office will be
<losed for the festive season, but our
hearts stay wide apen for all things
local.

While we rest and recharge, remember
10 spread the love by supporting all
things #LovedHereMadeHere, and the
d businesses that keep our communities
thriving.

Stay safe, stay joyful, and stay proudily
South African.

| See you in the new year!

No comments yet.
Start the conversation.

Q= Q 9 2]

Dacamber 12, 2025

@ Add & comment... (@]

proudy.sa Following ---

proudly.sa 7w

The festive season gets busy but
Mzansi's got you covered.

From local energy boosters to snacks,
skincare, and sips, this starter pack is
made to keep you glowing and going.
Stock up on the proudly South African
essentials that fuel the fun

What's your festive seasons essentials?

#LovedHereMadeHere

welcome_moyo 5w
Love this. & & Q

1like Reply

Oz Q1 7 A

December 12, 2026

« @

Add a comment... @
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ON THE SOCIALS

Following ---

@. proudiy.sa

proudly.sa 7w

Mgidi SZN is here and we're asking,
How local did you go?

From Umbhaco to the gifts, the sips to
the celebrations, every local choice isa
‘way of honouring not just the moment,
but the people behind it.

Whether you're rocking something
special from @asandamadyibi, adding
flair with @clarebaccessories, or gifting
proudly South African favourites. It's
about celebrating our families, our
makers, and the hands that bring our
traditions to life.

So this Mgidi season, How local will you
go?

#LovedHereMadeHere #Mgidiszn

f snenhlanhla__m & 7w
@asandamadyivi all the way! She's
Qe Qs 7 M

December 12, 2025

® Add a comment. @

ly.sa #
mltudin Following =+
proudly.sa 8w
Whether it's a road trip cooler, a
backyard braai, or just ehilling with
friends. @drinkswitchenergy brings that
proudly South African refreshment we all
love.
Made right here, for moments that
matter.
#LovedHareMadeHare

drinkswitchenergy 8w
=¥ @

3likes Reply
View all 1 replies

ramakgaphola 7w
@ been playing Nd playing no
winnings No voucher won still

Reply

Q0 Qs 9 N

December 8, 2025

o

&

i,

(§ R

Add a comment... @
haylsymalan and proudly.sa

Paid partnership with proudly.sa
Original audio

hayleymalan & 6w

This Christmas, | chose gifts that are
Loved Here. Made Here. Thoughtfully
made in South Africa, chosen with
intention, and shared with the peaple
who matter most.
#LovedHereMadeHere

proudly.sa Gw
So perfect® )

1like Reply

view all 1 replies
lucinda.alexander.la Gw
Reply

kamilahchristelann 6w
-~

Qus Q20 7 H

December 17, 2025

L)

m—

Add a comment... @

Following -

@ provanss

o proudly.sa 7w

It's Friday and it's December, the sun is
out, and Trompies is an full blast -
because nothing says local groove ke
the legends who shaped our
soundirack.
#LovedHereMadeHere

. static_thakornstant 7w

“cer' Legendary Status ©
Reply

Qu Q1 H

December 12, 2025

€ rs0acomment.. (®)

Fallowing -

(@ provetve

proudly.sa 7w

1t's festive season and the roads are
busy! Make sure to include a whole lot of
Iocal into your journey W 3=,

#LovedHereMadeHere

No comments yet.
‘Start the conversation.

QrQ v W

Dacembr 13, 2025

@ Add & comment... (@]

Following ---

@ sroutyn

proudlysa 7w

Taday is about choasing unity in action,

not just words. And as we gather

together around the same tables and
the same saunds.

It should be a reminder that what
connects us is greater than what divides

us.
Let's keep building Mzansi, together.

#LovedHereMadeHere
#DayOfReconciliation

No comments yet.
Start the conversation.

Quwe Q 7 )

Dacembar 18, 2025

@ Add a comment... ®

Following -

(@ rrosavss

proudly.sa 7w
We're Wrapping up the year and heading
inta holiday mode! Our office will be
closed for the festive season, but our
hearts stay wide open for all things
local.

A

HAPE®

¢ S e festio sason from 19 Decaber 2025 and will eopen
on $ anuary 2026,

Whille we rest and recharge, remenber
1o spread the love by supporting all
things #LovedHereMade Here, and the
businesses that keep our communities
thriving.

Stay safe, stay joyful, and stay proudly
South African.

Durin this e, cu o will e taking & shrt bk to | Seo you In the new yearl

e /
inthe new year. Al queries will b aflended 0 upen our retum. No comments yet.
- Start the conversation.
2 Wishing you & sale, resth, and joyful festive saason. f_.
B 5 OnQ v H
" 77k Decamber 12, 2025
= v J* -
i €D nsda commen.. (@)
™ proudly.sa
Original audio LI

-

9 proudly.sa 6w
Before Dezemba fun spends it all,

remambar, your bundles of joy are
heading back to school, and we're
backing them with local. From shoes
and schoolbags to snacks and
stationery , every item made hera
supports South African jobs, dreams,
and futures. Smart shopping that backs
what's ours. This year, start strong and
love what's made here.

W
TICH-DFF THA
CTATIONARY

#LovedHeraMadeHere #BackToSchool

No comments yet.

Start the conversation.

OC=2Q ¥ N

December 19, 2025

@ Add a comment... @
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ON THE SOCIALS

@ o= Rl
proudly.sa 4w
Before the year comes to a close, here's
a gentle reminder.

You've supported many brands this year,
but how many were local?

Every Proudly South African product
supports a livelihcod, puts food on a
table, and helps build a stronger future.

Let's end the year by choosing with
intention and showing love for home.

#LovedHereMadeHere #NewYearsEve
- lenoregossmatjie & 4w

#proudlysouthafrican #supportiocal (v)
#madehere #buylocal ¢ 4%

like Reply

A 14ARAATT L

Qe Q2 7 W

Decambar 31, 2025

m Add a comment... ®@

hayleymalan and proudly.sa
Paid partnership with proudly.sa a8
Original audic

*‘ hayleymalan & 5w

¥ The goal is to be more organised in the
mew school year! These are just a few of
the South African products, Loved Here.
Made Here, to make the back to school
transition a lot easier! These locally
made school products are not just high
quality, but also support South African
families and businesses!

@proudly.sa

#LovedHereMadeHare

a.?- missleigh.478 2w
+ Hithere, where do you get ur

labelsfstickers please? @
Reply
@ nadinesmallbergblog @ 5w
I'm so ready to be more organised
in 207R thn O

© Qv A

December 23, 2025

@ Add a comment... @

@™ proudly.sa
Marshall Usinger » Deck T... Fallowing

proudly.sa 5w

Merry Christmas, Mzansi 4 =
Here's to shared laughs, festive
leftovers, and the simple joy of being
together. And to the local hands and
hearts that make it all feel like home.

#LovedHereMadeHere #marrychristmas

@ sjwembu 5w
Merry Christmas 4 ]
1like Reply

UK usuki_web_design 5w
© Wishing you a calm and meaningful ©
Christmas

1like Reply

Qw0 Q29 H

December 25, 2025

@ proudly.sa Following -+

proudly.sa 5w

Wishing our award winning CMO,
@ngl_happy_nanjabulo_work, a vary
Happy Birthday » @B,

May your day be filled with celebration,
love, and local goodies 37

#LovedHereMadeHere #HappyBirthday

@ oleledimo 5w
Blessed birthday @nglhappy i
HHQ
3likes Reply

lenoregossmatjie @ 5w
Abundant birthday blessings my
gorgeous Sis™W 5 @

-

<@

21ikes Reply

Qus OQ» P |

December 28, 2025

N

proudly.sa e
Original audia Following
proudly.sa 6w
The bowl never stays full, because
everyone knows what's good.

From @rrraw.choco to @nestle
favourites, these are tha flavours that
keep on giving. Rich, nostalgic, and
proudly South African, they move
effartlessly from childhood treats to
festive table must-haves.

Loved Here. Made Here. The kind of

local goodness that never lasts long.
#LovedHereMadeHere

No comments yet.

Start the conversation.

Q2 Q ¥ H

December 22, 2026

®
(¢]

Q2

Add a comment... @
proudly.sa e L
Criginal audic Following
proudly.sa 5w

Wrapping the perfect gift starts with

choosing something made right here at
homea.

From handmade candles to locally
stitched fashion, each piece is wrapped
‘with care and chosen with heart,
supporting real people and real stories.
Big or small, practical or parsonal, no
rush, ne neise - just the quiet joy of
getting it right. Wrap it local, and love it
even more.

#lLovedHereMadeHere

No comments yet.

Start the conversation.

1Q v N

December 24, 2026
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o
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©
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Add a comment... @

proudly.sa

Original audio Following s

proudly.sa 5w
Get your pans ready, it's time to serve
up some Januworry flavour with a twist.

#CabbageCompetition
#LovedHereMadeHere #anuworry

andisab2 4w
Héw vl
1like Reply

nelo_ntshudisane & 5w
like Reply
khuselwapretty 6w

Hopefully this year will be lucky (w]
2likes Reply

View all 1 renlies

s Q7 9 H

December 27, 2025

®
o
ar

Add a comment... @
shaynaleeforbes and proudly.sa

Paid partnership with proudly.sa
Original audio

shaynaleeforbes Bw
Putting a @proudly.sa spin on festive
gifting this season.

Shop products that are "Loved Here"
and "Made Here* from local brands.

@mrpfashion @mrp_home had me
sorted with some perfect gifting
options. Remember that South African
products aren't just made well, they're
made with heart.

Look for the Proudly SA logo this
season.

Have a blessed festive season and
happy shopping!

#LovedHereMadeHere #ProudlySA
#LocallyMade #Festive
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4.6 MARKETING & PR - CONCLUSION

The Marketing, Brand, and Public Relations division closed Quarter 3 with a strong momentum, ensuring
sustained visibility and resonance of the localisation message from October to December 2025. Our focus
during this period was not only on building awareness, but also on creating meaningful engagements and
ensuring that Proudly South African connected with South Africans where they live, work, shop, and celebrate.

Across the quarter, PR activities strengthened our positioning nationally through media interviews, thought-
leadership contributions, and ongoing media partnerships. Our social media engagements amplified these
efforts by driving conversations, showcasing the milestones achieved by our members, and inspiring
consumers to consciously and intentionally to choose local.

Through events, activations, and webinars, Proudly South African ensured that the buy-local movement
engaged directly with people in real time. These platforms created opportunities for dialogue, education,
market access support, and consumer connection which helps to - translate localisation from a policy
concept into a lived experience.

Brand activity continued to reinforce our core message of “buy local to create jobs,” ensuring a cohesive
presence across campaigns, festive season communication, and stakeholder-facing initiatives.

Quarter 3 strengthened Proudly South African’s standing as a trusted and confident champion of localisation.
As we move forward, our focus remains on deepening impact across PR, social media, events, and brand -
turning awareness into active participation and ensuring that buying local is seen not just as a sentiment,
but as a practical contribution to South Africa’s economic future.

4.7 PRESENTATIONS

The Proudly SA CEOQ, Eustace Mashimbye, made CEO-led presentations at various events and various media
interviews. These presentations aim to create awareness and educate audiences about the Proudly South
African campaign and what it stands for. Businesses/enterprises are also invited to support and join the

Proudly South African Buy Local Campaign.

The CEO-led presentations included, among others, the following:

DATE PRESENTATION VENUE

14 October 2025 SA Exports Symposium Midrand

15 October 2025 Haleon Round Table Event Sandton

17 October 2025 TOL Podcast Sandton

21 October 2025 Sanlam SMME Day conference Sandton

7 November 2025 Sanath Trading 10 Year Anniversary | Selby, Johannesburg
13 November 2025 ABSA G20/B20 Media Round Table | Sandton

27 November 2025 Local Fashion Police Finale Sandton

5 December 2025 FP&M Seta AGM Midrand

Quarterly Report Q3 m



BUILDING R RESILIENT

SOUTH AFRICA, ONE
LOCAL CHOICE AT
A TIME

www.proudlysa.co.za

Brand Management Summary: October - December 2025

In Q3, the Brand Management department focused on elevating Proudly South African’s presence
while connecting meaningfully with consumers. Through campaigns, content creation, and on-the-
ground activations, we highlighted the talent, creativity, and impact of South African businesses,
while ensuring the brand remained visible, relevant, and engaging.

Working alongside a service provider, we rolled out the Loved Here Made Here campaign, designed
to encourage long-term behaviour change, inspiring South Africans to make buying local a regular
habit. The team also developed engaging creative content internally, including social media
assets that highlighted our member companies and their products. Strategically timed for holiday
shopping, back-to-school, and the “Janu-worry” period, the campaign celebrates the quality,
creativity, and affordability of South African-made products while demonstrating the broader
economic impact of supporting local.

Other highlights of this quarter included the Local Fashion Police finale where the Brand
Management team led the creation of all social media assets and oversaw the full production of
the finale. This ensured a cohesive, high-quality presentation that amplified the look of the event
and reinforced Proudly South African’s presence in the creative industry.

Logo Usage

Brand Management supports the Membership Department by working to encourage existing and
new members to adopt the correct usage of the Proudly SA logo on as many touch points as
possible including products, packaging, email signatures, websites etc. This helps to increase
brand visibility, adherence to corporate identity (CI) and awareness, as well as promote the values
of Proudly SA to a wider audience. By showcasing the logo on various platforms, members can
also demonstrate their commitment to supporting local businesses and products.

Quarterly Report Q3



Social media ecards

Proudly South African provides visual support for the organisation through the design of various
electronic social media posts (e-cards) that are used to promote events, competitions, special
days, or honourable mentions of great South Africans. The goal is to create a positive affiliation to
the Proudly South African brand.

Festive Season

During the reporting period, the Loved Here Made Here campaign demonstrated strong brand
performance, reinforcing Proudly South African’s positioning as an emotionally resonant, purpose-
led movement rather than a purely transactional call to action. In just two weeks, the campaign
reached approximately 1.65 million South Africans, delivering an 18% uplift in brand awareness
and successfully shifting the narrative of buying local from a rational decision to a heartfelt choice.
Paid media activity generated 4,777 website clicks and 587 shop browses, with an efficient average
cost per acquisition of R3.14.

Creativeformatsrooted instorytelling-particularly carouseland people-first content, outperformed
across platforms, supporting deeper engagement and long-term brand salience. The 25-34 age
segment, especially males, emerged as the strongest-performing audience, guiding future brand
optimisation and media focus. Channel performance across Meta, TikTok, and YouTube showed
healthy reach diversification while maintaining a consistent brand message.

Organic content further strengthened brand affinity, delivering over 400,000 reaches and sustained
engagement, registering strong performance from warm, relatable, and seasonally relevant
content. Posts highlighting people, local products, and festive moments reinforced emotional
connection and community pride which are the key pillars of the brand.

Performance

Week 1 -2

Quarterly Report Q3 m
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"This summary highlights key metrics and
overall campaign performance for July 2025

Overview of the Campaign Objectives Results Summary

® 1 657 264 Shift buying local from a rational act Brand lo)
v u into a heartfelt choice. EVENEIEED (o)
Total Impressions increased by

\
@ 4 7 7 7 To inspire South Africans to choose View-through 3 4 /
! locally made products rate to website (o)
Total Website Clicks

r{"fﬁl 5 87 Build long-term consumer habits that Average cost
v uplift communities, support job per conversion R 3 ]4
. ) .
SisalEmEs creation, and celebrate South African (CPA)
excellence.

° °
An overview of each campaign's
reach, engagement, and cost.

Loved Here, Festive Starter Educational Umgidi
Made Here Pack Carousel Carousel

1

< Impressions :1063078 | Impressions  :143148 J: Impressions ::383066 wJ Impressions :67972
& ciicks 13761 & Clicks 231 & clicks 862 & clicks 1327

Cost Per Click 158 & costPerClick R201 & costPercClick R376 Cost Per Click 421

Quarterly Report Q3



Channel Performance s

Channel 2 Channel 3

TikTok Ads YouTube Ads

Impressions Impressions

1,070,278 472,208

Reach Reach

251,328 56,739

Website Clicks Website clicks

1,385 727

Key Metrics Breakdown s

Ad Spend Total . .
Clicks Total cickitrough Rate: 6% Cost Analysis

R26,000 Cost per 1,000 Cost per
@ 4'777 Impressions Click
R16.33 R1.55

Acquisit
J Shop Browsers Cost per Acquisition
YouTube Ads TikTok Ads

R6000  RIO00O  RIOO0O 587 °

*Please Note: The Loved Here, Made
Here Campaign s not yet complete
thus the entire budget is not yet spent.
We will provide updated analytics in
two weeks*

L] o
Demographic and behavioural
insights from our targeted audience.

Age Demographic Location Top-Performing Segments
Demographic
Age 18-24 Age 25-34
\ 2455% 46.04% o 1 Male (Age 25-34) Highest CTR of
‘ [ nge544 ] Age 45 4321% 17.97%  1556% News 7.5%
7I8%  1223% tnee
575% 550%  513%

Northwest Northern Cape o
Gender Demographic 334% 254%  101% Top Behavioural Interests

News & Entertainment Food & Cooking

«a» 6381% L 89 82%  5419%

Culture & Art

Female 36]9% A I 74.24% 69.63%
.
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Week 1-3

Recommendations For
The Remaining Weeks

What Worked

(V]

(V]

Maintain emotional, people-first storytelling
as it is clearly resonating.

Allocate more budget to top-performing age
segments (25-34) where CTR and
engagement are strongest.

Carousel and storytelling-led creative formats
are driving interaction and curiosity,
supporting deeper campaign understanding
and behaviour change.

Next Steps

o

(V]

Focus on stronger, more specific audience
segments now that we know what works.

We'll be tracking website activity more closely
now that we have access to
shop.proudlysa.co.za

Strengthen remarketing layers to re-engage
users who clicked, viewed content, or
engaged with ads to build warmer intent
over time.

Performance

NOX

Total of Views

Overview of the Campaign

26118

1Dec- 19 Dec 2025

Encourage UGC

"This summary highlights key metrics and

overall campaign performance from Week 1-3 of

December 2025 for Organic posting alone.

Objectives

250+ post

1 Dec- 19 Dec 2025

16 912

1

Boost Engagement

2000-4000
Engagement

Dec- 19 Dec 2025

Increase Reach

400,000
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Top Performing Creative

. 4
i i
OF 16 DECEMBER
IME
Platform: Instagram Platform: Inslagram- Platform: Instagram
Views: 4883 Views: 4163 Views: 2112
Like: 90 Like: 37 Like: 36

Approximately 1:657,264 South Africans

have learntto'shopilocally in'two weeks.

Recommendations
& Action Plan For The
Remaining Weeks

What We've Learned Next Steps

V¥ The festive post performed very well, v Allocate more posts that showcase people
likely because the human elements and products on TikTok.
and emotional touchpoints resonated
strongly with the audience. We Content that feels personal, warm, and
recommend continuing with similar, relatable drives higher engagement.
relevance-led content to sustain
engagement. Seasonal relevance, when paired with

authentic storytelling, strengthens
emotional connection.

Quarterly Report Q3 FFOct—31"Dec 2025



LOGO USAGE

Brand Management supports the Membership Department by working to encourage
existing and new members to adopt the use of the Proudly SA logo on as many touch
points as possible including products, packaging, email signatures, websites etc. This

helps to increase brand visibility and awareness, as well as promote the values of
Proudly SA to a wider audience. By showcasing the logo on various platforms, members
can also demonstrate their commitment to supporting local businesses and products.

HelpMc™& e T P )

TNubianRsc

KEEPING WITH TRADITIONAL BEAUTY STANDARDS

we canbetofh tallored to your specific hair needs. That
is why we have an pe ¥ hair type to heip you
‘authentic seif and have flawiess, natural hair.

e T

Oregans Peppermint Clove 0il Lavender
oil oil Therapeutic oil
Therapeutic Therapeutic €old Press Therapeutic
Cold Press. Cokd Press Extract Cold Press
Extract Extract 20ml Extract
20m 20mi

R250.00
R250.00 R220.00 R25000

4, 06604 11123 | 8 info@maxorgza | @ Mon - Fri: OB:00AM - 05:00PM

New Look
with the same
trusted quality

With us, quality is guarantesd!

View Shop 7

7 o0 o e = e
570 8 M o o A e A, . . 7 e

o

USEFUL LINKS GALLERY
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REAL ./ BEDS |

BED SETS ~ MATTRESSES

REAL VALUE.
REAL COMFORT.
REAL PEOPLE.

¥z
MUSCLE
CREAM o
:
.L Natural Care SCALP AND HAIR
CONDITIONER
C | © 2 E
%“S%gfg Account  Gart
ACCESSORIES FURNITURE -~ PROMOTIONS

We keep it real! Quality Beds, Affordable
Prices and Friendly Service you can count on.

ABOUT REAL BEDS
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SOCIAL MEDIA E-CARDS

Proudly South African provides visual support for the organisation through the design of various electronic
social media posts (e-cards) that are used to promote events, competitions, special days, or honourable
mentions of great South Africans. The goal is to create a positive affiliation to the Proudly South African

brand.
Request for Proposal

Business Matchmaking Service Provider

We're showcasing the talent,
innovation, and excellence of our
local entrepreneurs, contributing to
economic growth and community
development in recognition of
Entrepreneur Month. Come visit us
and support local! -~

. Proudly SA is looking for a Business Matchmaking Service
Provider with a proven track record to potentially work

LA\

~ 7
AN A C\,
f;i(‘}.
2
g
= "*‘3—_:..“ wi‘t!1 us for the annual Proudly SA Buy Local Summit
TC }W-_—NSH P ::2} taking place on 16th - 17th March 2026.
trbapreresrl e ‘\Q‘;, . If you're interested, please reach out to us via email at
2 the procurement address: Jeanette@proudlysa.co.za
- TEA 7
: " CEEEETESETEN

75
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PROUDLY

SOUTH AFRICAN@

Be Proudly South African. Buy Local to create jobs.

©000

www.proudlysa.co.za | @ProudlySA






